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				INTRODUCTION 7

			

		

		
			
				Founded in England over 160 years ago, and still based in London today, Burberry is one of the most sought-after brands in the world. 

			

		

		
			
				OPPOSITE The 2019 A/W Burberry menswear collection featured a nylon bomber jacket with a dramatic Union Jack cape, embodying the theme of “England as a country of contrasts”.

			

		

		
			
				INTRODUCTION

			

		

		
			
				Its origins lie in a family-run business manufacturing functional clothing linked to innovation and adventure. The practical items of early days became the stepping stones into the fashion arena, where Burberry has become the epitome of British luxury. Burberry has defined elegance for decades and become woven into the very fabric of British society. The brand captures the essence of contemporary British culture by infusing heritage and tradition with modernity. Burberry has built a worldwide reputation for producing outerwear, a product category in which it excels through the exceptional quality of manufacture and the use of highly desirable, innovative fabrics combined with contemporary silhouettes. 

				Burberry offers a more comprehensive outerwear selection than many of its competitors. The most famous of the brand’s outerwear styles is the iconic Burberry trench coat, which has remained the brand’s signature piece for generations and makes up more than 30 per cent of its global sales. 
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				Although the trench coat is the pillar of the brand, this luxury fashion house prides itself on newness and relevance and maintains a position at the cutting edge of fashion, with a pioneering, forward-looking offer of ready-to-wear women’s, men’s and children’s clothing. Burberry clothing ranges have evolved to include both relaxed informal pieces and structured contemporary tailoring, interspersed with the instantly recognizable Burberry trademark check pattern, which appears across all product categories and appeals to both traditional customers and the more avant-garde.

			

		

		
			
				BELOW The S/S 2015 collection saw an army of models on the catwalk wearing vibrant, '80s-inspired, hand-painted trench coats teamed with Birkenstock-style sandals.
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				RIGHT Russian actress and model Irina Shayk in a contemporary, relaxed-fit, single-breasted trench coat, with draped scarf and matching accessories from the A/W 2019 collection.
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				BELOW A perfect accessory: a yellow quilted leather Lola bag with a signature TB logo plate and polished chain.

			

		

		
			
				Burberry has used luxury leather goods, footwear and accessories to attract new customers to the brand, with a series of signature styles and monogrammed pieces serving as a reminder of the brand’s significance. The smaller leather goods, including wallets, phone cases and cardholders, all carry Burberry branding or feature the Burberry check, providing the perfect entry point into the brand and complimenting larger statement pieces. 
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				ABOVE Eyewear collections for men and women were introduced to complement the brand’s ready-to-wear clothing and accessories collections. Designs feature subtle but easily recognizable elements of branding.

			

		

		
			
				Since 2012, Burberry has spearheaded collections of eyewear, made up of classic aviator styles that reference the brand’s heritage and connection with adventure, and more fashion-influenced rectangular styles that reflect the effortless, relaxed chic of the brand. 

				Burberry also has a presence in the beauty space through ranges of perfumes and cosmetics that evoke British cool. Cosmetics first appeared in 2013 and include everything for the lips, eyes and face. It rapidly became a favourite beauty brand through its exquisite quality, subtle colour palettes and premium packaging.

				Burberry perfumes first launched in the 1980s, but the bestselling and perhaps best-known is Her, which debuted in 2018 and is now almost as iconic as the brand itself. 

				The launch of eyewear, cosmetics and perfumes created more accessibility for a luxury brand that had already gained a customer base through its clothing, and maintained customer 
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				12 INTRODUCTION

			

		

		
			
				loyalty with these smaller, but just as indulgent, purchases.

				 Not only is Burberry one of the most iconic British fashion brands in the world, but it is also among the most valuable. Burberry’s financial success is such that the company was listed on the London Stock Exchange in 2002, featuring in the FTSE 100 Index. In 2015, Burberry ranked 73rd in Interbrand’s Best Global Brands report, and in 2022, it was listed as the sixteenth most valuable luxury brand in the world by Brandirectory’s Brand Finance valuation, with a total global revenue of £2.83 billion. 

				Through dynamic retail strategies and digital marketing initiatives, Burberry now has a total of 459 stores around the world and is anchored firmly in the luxury space. 

			

		

		
			
				ABOVE Burberry Her Eau de Parfum, released in 2018, was the brand’s pillar floral fragrance, designed to evoke the creative energy at the heart of London. A favourite with celebrities, it is Burberry’s bestselling perfume to date.
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				Since 2019, Burberry has elevated its store network to align to the brand’s luxury positioning and given the Burberry customer a gold-standard shopping experience. In fact, the brand continues to transform its direct-to-consumer channels to satisfy today’s expectations. 

				Via its digital platforms, Burberry has built a powerful connection with a new generation of consumers and is now one of the most followed brands on social media. The first brand to use Snapchat, it has a presence across 20 different platforms, and a combined following of more than 50 million, inspiring 

			

		

		
			
				BELOW The S/S 2020 show celebrated a fusion of modernity and prestige. It featured Victorian-inspired, dramatic, floor-length trenches teamed with statement bags, elaborate sleeve details and shirt-style dresses.
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				influencers to amplify the brand even further through their own social media channels.

				Burberry continues to revitalize itself, and develop new product offerings, including athleisure pieces and trainers that appeal to young consumers while connecting with their concerns about climate emergency, sustainability and social justice.

				Burberry has made a longstanding commitment to working more sustainably.

			

		

		
			
				LEFT Burberry’s powerful interior store designs, coupled with impactful displays, enhance the brand’s luxury in-store experience. In 2014, Burberry displayed iconic trench coats against a cascading staircase in London to celebrate London Fashion Week.
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				The brand has built a strong focus on social purpose, highlighted through the Burberry mission statement "Creativity Opens Spaces" and grounded in recognizing the need for actively addressing the challenges that face the fashion and luxury industries. Through a strategy focusing on addressing educational inequality, community cohesion and employability skills, Burberry employees can participate every year in volunteering and fundraising activities that contribute to the company’s charitable initiatives.

				The company has set ambitious targets to reduce its environmental footprint and donates a percentage of adjusted group profit before tax to charitable initiatives each year. Most of its philanthropic work is carried out through the Burberry foundation, set up in 2008 as an independent charity. The 

			

		

		
			
				ABOVE Burberry’s elaborate shop interiors and window displays have been critical to the brand’s success, typified by the Christmas 2014 display windows in the Knightsbridge store, London.
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				Foundation is dedicated to using the power of creativity to drive positive change globally and find innovative solutions to build a more sustainable future. It supports initiatives that mitigate the social, environmental and economic impacts of the luxury industry on communities worldwide.

				Burberry’s success and status as one of Britain’s biggest luxury brands has seen it become a globally renowned brand worn by royalty, Hollywood A-listers and influencers alike. A purchase from Burberry is seen as a serious style investment. Unlike many heritage brands, Burberry has refused to stand still and remains creatively restless in a constant desire to originate cutting-edge style. Its iconic pieces of exceptional quality and durability are classic but also quirky, and forward-looking enough to attract and sustain new generations of customers.

			

		

		
			
				ABOVE Cara Delevingne and Adwoa Aboah wearing pieces from the Burberry 2018 collection, Christopher Bailey’s final collection for Burberry, pictured with Paris Jackson and Maxim Magnus at the Dimco Building in London.
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				RIGHT Puerto Rican actress Joan Smalls, a favourite Burberry model, wore a playful mix-and-match check outfit on the catwalk in the A/W 2020 show. Elements of the brand’s heritage outerwear pieces were reimagined into a contemporary sleek suit, with matching ankle boots.
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				origins of an icon

			

		

		
			
				Initially, he worked as a draper’s apprentice, but in 1856, the 21-year-old Burberry opened his first business, a shop in Basingstoke, England. Burberry believed there was a demand for practical, everyday outdoor clothing to offer protection from the inclement British weather, and founded his business to respond to this demand. It quickly prospered, and by 1861 had employed 17 people. By 1870, the workforce had increased to 80 people, and Thomas Burberry had established himself as a leading developer, manufacturer and supplier of outdoor clothing. 
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