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	Introduction







	 








This book is a creative, informative, and practical introduction to the use of images for both print and screen. It provides a working knowledge of how to select and use images for a range of applications and contexts and is also a source of inspiration and reference.


It may be read sequentially or can be dipped into: each chapter, although relating to previous and following chapters, is structured to be read independently. The chapters cover who images are aimed at; why, when, and how they are used; selecting images; how to structure a design; composition; communication; the use of color; maximizing image potential; and production. However, before these practical issues are discussed, it is worthwhile taking a brief look at the history and background of how images have been used in the past as this informs current practice.
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[image: image] this is an image of pictograms drawn on a cave wall thousands of years ago. Most of the images are easily identifiable as human or animal.
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Egyptian hieroglyphs, which are stylized pictures of objects representing syllables or sounds.


[image: image]


medieval illuminated manuscript showing the use of images to illustrate the text, as well as for decoration.


History and Background


Images have been used as a means of communication throughout human history. Some of the earliest examples are found in caves, such as the dramatic large paintings in the Lascaux caves in France which date from 15,000 to 10,000 BC. Images were initially the basis for all communication but were gradually replaced with alphabets and similar written devices as societies became more sophisticated and the need for more complex communication arose. Even as images were replaced with text, they continued to form an important part of communication, as they still do today. The texts in early medieval manuscripts, for example, were illustrated with images to aid understanding. Because most people were illiterate, the person reading the text showed the illustrations to them as he read it, and also used the images as prompts when giving a sermon based on a manuscript. Parallel cultures developed different methods of communication but images have always been important; some, such as Egyptian hieroglyphs, incorporated abstract and stylized representations of objects. [image: image]


Pictograms, which are images that represent an object, also formed the basis of much communication, as did ideograms—images or symbols that represent a concept or action, and convey an abstract notion rather than depicting an object. Pictograms and ideograms are familiar images today, although they may differ between cultures. [image: image]
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[image: image] This image could be interpreted as a pictogram representing a bicycle or as an ideogram representing a cycleway or place where people can ride bicycles.


[image: image]


This shows two pictograms representing a man and a woman. The arrow turns the image into an ideogram for male and female lavatories.


Communication and the use of images was revolutionized in the fifteenth century with the invention of the printing press, which enabled the mass production of type and images. Prior to this, certainly in Western countries, type and images were either reproduced by hand-lettering and illustration or by woodcut prints, which were time consuming to produce. Another technological development that made the consumption of images more widespread in the fifteenth century was the introduction of copperplate printing that enabled realistic and detailed images to be reproduced on a large scale. Many other technological developments have enabled different and better ways of producing images, not least of which are the halftone screen and photography. These have culminated in the recent and rapid developments in digital image and text production. [image: image]
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[image: image] Woodcut of the prioress from Chaucer’s The Canterbury Tales, printed in the 15th century.


Which Professions Use Images?


The increased availability of digital images, and the ease of creating your own, means that images are used in a range of professions. As well as the more obvious uses, such as in editorial, web, information, product and textile design, images are also used in professions such as archaeology, the law (for example, as evidence), marketing, advertising, architecture and education. Many people, such as account managers, use images to enhance or help in the interpretation of presentations.


Who Are the Intended Viewers/Readers?


[image: image]


This stenciled graffiti image suggests that communism (represented by the hammer and sickle) should be abandoned, but it is not clear as to what would replace it.


Although it may seem obvious, it is worth remembering that images are aimed at people and, as such, are subject to misinterpretation and misunderstanding. There are many different cultures, languages and visual languages, and it is therefore important to select images appropriate to the message to be communicated and the audience to be reached. This is discussed further in Chapter 4.


Why Are Images Used?


Images often replace or support text, and can also be used to grab the reader’s attention. Examples include the use of celebrity images in magazines, or bold or shocking images in propaganda or advertising.


As well as replacing or supporting text, images are used to persuade or instruct. Advertising relies heavily on their use to persuade the public to purchase products or services. This is because images can be interpreted and understood quickly, whereas words take longer to digest. If you look at hoardings, magazines and newspapers, and at web sites and television, you will see that not much advertising design is text-based. The use of images provides the flexibility to communicate to a broader range of people and opens up more possibilities for the designer. The same image can be used in different ways: a single rose could be used to persuade in an advertisement for a florist or to instruct by providing information about the structure of the flower. Information graphics are usually enhanced by images as, in most cases, in a similar way to their use in persuasion, they can be more easily understood than text, without the need for translation. [image: image]


[image: image]


[image: image] This timetable and poster show the use of the same image for different purposes. In the first instance, the image of the bus is used to inform the reader of the timetable’s content, and to link it to the advertisement in which the bus is used to promote the company’s services.


Images are powerful aids in helping people to understand instructions. We all know of examples, whether they are how to insert eye drops or more complex problems such as constructing ready-to-assemble furniture. They are also used as educational aids or for reference: medical photographs, for example, can help with the identification of certain diseases or problems. [image: image]
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[image: image] In this double-page spread Nicola Chang has used photographs of fossils with diagrams of what the fossilized creatures would have looked like originally in order to provide more detailed information.


In addition to persuasion and instruction, images can be used for various purposes, such as to guide readers, tell stories and express concepts. They may also illustrate a point made in the text or convey an emotion or action, for example, by using an image of a boot to indicate violence or aggression. They can also be used to supplement text, or provide a visual break between sections of text—or they can be the primary means of communication, as in many comics or children’s picture books. Most design, however, is not purely image-based; a combination of image and text, designed to work together, forms the basis for most visual communication. [image: image]
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[image: image] In this image Luke Coker has used the sole of a boot apparently coming out of the poster to represent violence. Luke produced this image as part of his degree portfolio and it does not represent the views and opinions of the charity featured.




Activity


Decide on a fairly simple activity, such as growing a plant from seed or putting a plug on an electrical appliance and, using images only (no words), make a series of diagrams/pictures describing how to do this activity in a similar way to the examples shown below.


 


[image: image]


Matthew Day has used a series of images in order to demonstrate how to use his tear-off stamp design.





Where Are Images Used?


Images are used everywhere in our daily lives, often without us being conscious of them. Like good typography, good use of images may often go unnoticed. However, there are often occasions where images would be ineffectual if they weren’t noticed, when they are used for their shock value, as in the example shown. [image: image]
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[image: image] This screenshot from an Amnesty International web site uses shocking images to alert people to the horror of what is happening in some countries.


In an average day we consume thousands of images, all used in different ways and for different purposes. While shopping we encounter images used in packaging, logos, labeling, signage, window displays, web pages, brochures, hoardings, posters and point-of-purchase displays. This is without the television, magazine or web site advertisements that may have prompted the shopping spree in the first place.


Images are often used as visual prompts or signposts; in furniture catalogs, for instance, products are shown in a real domestic situation with people using them to suggest their use and how they would improve the reader’s lifestyle. This is particularly the case in web design where, with increased access to software, images and moving images are central to communication. As people browse the pages, images provide a hook, persuading them to continue browsing and drawing them in. [image: image]
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[image: image] In this page from a furnishings catalog, the products are shown in use, with an action shot of a child using the chair as the central image.
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[image: image]


This series of screenshots from the Petit Carnet web site demonstrate the effective use of image to draw the reader in and maintain interest in the site but, at the same time, create variety.
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[image: image] An example of the use of image as the main means of communication is this web site, which is about forestry. Pop-up information and explanations also rely on image.


When Are Images Used?


Images can be a useful replacement or support for words. If you are trying to persuade someone to buy a dress, a picture of a model looking good in the dress is far more powerful than any number of eloquently written descriptions, or even an image of the dress laid flat or on a mannequin.


Images are also particularly useful when it’s necessary to get information across quickly, as they can act as abbreviations or shorthand. Images used in this way can, in many but not all instances, reach a broader audience. This can be seen at airports where international symbols are used for information signage.


An image is often the starting point for communication, as on the front cover of a book or magazine. It may be the subject of the communication itself, such as in a birdwatcher’s book where the image of the bird is the primary method of identification, supplemented by descriptive text. [image: image] [image: image]


[image: image]


[image: image] In this design, Astrid Stavro has used the picture of the bird as the main means of communication because the page is about the bird. The rest of the content supports and supplements the image.


Sometimes, images are the only way to communicate a message. This is often the case with warning signs where a sense of urgency and clarity is required. [image: image]


[image: image]


[image: image] This sign relies on a strong image to communicate that there is a danger of death without relying on the words, which may not be understood.


Images are used in a similar way as tools for teaching in language textbooks, or as visual aids where a description may be confusing. A good example of the latter is found in “point to it” books where images of everyday objects are shown to help communication when there is a language barrier. [image: image]


[image: image]


[image: image] An example of the use of image as a teaching aid is in children’s books where an image of the item is positioned next to the word and reinforces the letter of the alphabet.


There are other considerations as to why, when and how images are used. These include the target audience, the way an image will contribute to the overall design, what purpose the image serves other than decoration and, most importantly, what the message is. All these issues will be discussed in the chapters that follow. The exciting thing about images is that, although they are ubiquitous, they still provide designers with creative opportunities each time they consider a graphic or web design project or problem.


[image: image]


in these cover illustrations for the Penguin series Great Loves, David Pearson and Victoria Sawdon have selected images that have a common theme and reflect the content.
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Whatever purpose an image is used for, there is normally a process of selecting the one that is most appropriate for the job. This can mean choosing from a range of available images or deciding on the sort of image required and either sourcing it or arranging for it to be produced/photographed. In order to do this, it is important to understand the various ways in which images are produced and where they can be found.


Before you get to this stage in the process, you will need an understanding of the intended audience and the meanings associated with, for example, symbols.


Other factors not to be overlooked when selecting images include social and legal issues and the need, with some exceptions, to credit the author, artist, or designer of any material that is used.







Identifying Effective Images


The first step to finding images is to read, or revisit, your brief and identify clearly what you are trying to communicate. This may seem obvious, but it is easy to get involved in the process of designing, and be sidetracked into looking for something that complements the layout, rather than identifying an image that communicates effectively. If the subject matter you are dealing with is lighthearted, it would be logical to select imagery that reflected this both in content and in feel.


 


[image: image]


The images have been carefully selected to reflect the serious problems highlighted in this web site for Amnesty International.


In many cases you will have no choice as to the images to be incorporated into the design but, when you do have a choice it is probably a good idea to start finding the images before you begin your composition. To do this, you need to experiment with ideas in order to identify the sort of image you are looking for. Your starting point may be defined by the brief suggesting a particular type of image. An example of this is a brochure about a specific building, where the sort of image to be included is clear. [image: image]


[image: image] Martin Woodtli’s design was developed around a specific theme of buildings, which determined the images to be used from the outset.


On the other hand, the brief or project may be more open-ended, which would enable you to examine a range of possibilities. In this instance, you could explore images that have been formed by different methods such as illustration, mixed media, and photographs. Even if the design is web-based, you can incorporate images that use different media providing they can be photographed or scanned effectively. Variety in texture is worth consideration as it can provide visual excitement even if it cannot be touched or felt. The same applies to the use of color and it is a good idea, if you are given the choice, to investigate the differences between images in full color and those in black-and-white as well as all the variations in between.


[image: image]


For this moodboard the designer incorporated texture and rich colors in response to a brief for a package design that conveyed a sense of luxury combined with wholesomeness.


A moodboard is useful for investigating the sort of images to use in a design. It can incorporate a range of materials, not necessarily all image-based—think of a mixture of textures and colors, such as buttons, pens, and objects from nature that help you understand the feel you wish to communicate. The items and images you identify through this exercise may not be the ones you use in your design, but they act as prompts. A moodboard is also useful in communicating your ideas to clients or tutors, as well as providing future reference material.


Other considerations may be whether you need to use tactics such as shock or repetition (discussed in later chapters) to communicate with, and attract, your audience. You may also need to think about the format of the images: whether there are any constraints within the design on, for example, long and thin, short and fat, or irregular shapes.


Finding the images can be a bit like going shopping and may depend on the sort of person you are. If you are organized, you will have a shopping list and be clear about what you are looking for. This approach has its advantages and is probably quick, but can eliminate the serendipitous quality of the other method, which is random browsing where you pick up images from a variety of sources, often while not particularly looking for them, such as when browsing through magazines or the Internet. Whichever method is yours, make sure you select and put into your “shopping trolley” all the ingredients you need in order to communicate your ideas, in the same way that you would select the ingredients for a cake.


[image: image]


Opposite: this design by Grandpeople, has something of the feel of a moodboard with its collection of objects, colors, patterns, and shapes.




Activity


Choose two existing designs with contrasting messages/mood/feel. These could be posters, magazine spreads, or web pages. Using a variety of materials, such as pictures from magazines, swatches of color or fabric, objects, and so on, try to create a moodboard for each design.


 


[image: image]


[image: image]


This design by Martin Woodtli conveys the mood of a festival which is reinforced by the hand-produced style of imagery and type used.


[image: image]





[image: image]


[image: image] John Clementson created this design using a combination of two- and three-dimensional items which had to be photographed carefully to produce the raised quality of the finished work.


Media Used for Image Production


There are various methods available to produce images, in addition to the obvious ones such as photography and line drawing. In terms of different media, the sky is the limit as long as the medium can be satisfactorily captured in the appropriate format. [image: image]


 


[image: image]


Remember that extra costs and time may be incurred when commissioning a good-quality photograph if an image is in a three-dimensional format, such as a bas-relief, or is of a large scale that will not lend itself to digitizing. Such photography may need to be done on location or require specialist equipment.


 


Some examples of different media that could be investigated are painting, collage, photomontage, woodcut, linocut, etching, lithograph, screen print, and multimedia (physical and digital). Many of these techniques can be reproduced digitally with the right software and may be a cheaper alternative to commissioning a hand-carved linocut, for example.


[image: image]


The eyes in this photomontage seem to be staring at the viewer, making for a strong but somewhat disturbing image.


Appropriate Imagery


Whichever medium, or combination of media, you choose the imagery needs to be appropriate for the audience you wish to reach as well as for the message you are communicating. A good example would be a brochure on products for pensioners. Without stereotyping too much, it is likely that people in this older age range are more likely to require help with seeing small items and therefore you would need to ensure that any imagery in the brochure was clearly legible. You might wish to think twice about using an image that incorporated important fine detail that would be difficult to see easily. This would be particularly important if the image contained text or another element essential to understanding it.


[image: image]


In these two posters by Bunch Design the straightforward, easily understood layout on the left contrasts with that of the more complex, detailed information on the right, which does not immediately convey what the poster is about.


Sourcing Images


Having made some decisions about the images to be used, or having had them decided for you, the next step is to source the images. If you are working with a magazine or large agency, this will often be done for you by picture researchers, art directors, picture editors, or art buyers but it is useful, even then, to understand the issues involved.


Although there are many different ways and places for sourcing images, they can be split into two broad types: existing images and commissioned images.


Existing images


There are two forms of existing imagery available for use: free, out-of-copyright material and existing “available for licence” material which you have to pay for.


Web sites are one of the most frequently used sources of existing images and can fall into either of the above categories in that some are free and some involve fees. You can use existing search engines to try to source images but this is slow and not necessarily productive, and would require you to check ownership. A faster and more efficient method is to use specialist online photograph or illustration stock libraries, of which there are many. Of course, there are readily available images from “clip art” libraries, which are often free or accompany software packages, but these need to be treated with caution—we’ve all seen examples of clip art being used to detrimental effect both in print and on the web.


It’s a good idea to check any stock images to be certain there is nothing in the background that you don’t want included. Sometimes this can be missed if you only see the image on screen or at low resolution.


Stock images are usually available to any subscriber and therefore can often be reproduced several times, which may influence your decision to use them. However, usage fees are generally significantly less than the fees involved in commissioning a bespoke image.


Another source of existing imagery is out-of-copyright photographs and paraphernalia, which designers often source through secondhand markets, garage sales, or in their attics. This type of image is particularly useful for manipulation and editing, and can be used as found. If you like using this sort of imagery it is worth collecting a stock for future use, although it’s advisable to have some sort of cataloging system for ease of access. The stock may include your own photographs or illustrations, or even those produced by friends and family (with permission of course).


Commissioning imagery


Before you approach any supplier, you need to write a clear brief that identifies exactly what you are looking for. It is also worth, if possible, talking the brief through with whoever you are commissioning, to give them the opportunity to interrogate your ideas and to reassure yourself that they understand what you want. It cannot be stressed enough that you need to be certain about deadlines, fees, licence for use, and responsibilities—mistakes cost money and could lose you a job. Sometimes, particularly when you have worked regularly with a creative supplier, you may feel confident in giving them minimal guidelines or, once they know your working style, feel you can trust them to come up with a range of ideas.
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CONFLICT ANALYSIS
THE CRISIS Early on the moring of Aprl 25, 2003, rebels from the Darfur

‘The crisis In Darfur, In western Sudan, has led to some of the worst
human rights abuses imaginable, including systematic and
widespread murder, rape, abduction and forced displacement
Hundreds of thousands of cvillans have died as a result of both
deliberate and indiscriminate atiacks, and more than 2 milion civilians
have been forced to flee from their homes. The situation on the ground
has been plagued with renewed violence, Janjawid attacks, and
aerial bombing by the Government of Sudan's milary. Currently, the
Government of Sudan s resisting the UN Security Council-mandated
peacekeeping operation that is desperately needed

Amnesty representatives have metwith UN, U.S. and European
officials 1o callfor their vigorous action and have pressed the.
‘governments of Chad and Sudan directly. Amnesty's global
membership has also organized letier-wriing campaigns and
demonstrations to draw attention to the crisi.

‘The intemational community must, atlong last, puta stop 1o these:
atrocities and bring relief o those who have survived but continue to
suffer. Join the growing movement of citzens worldwide who are
taking action for Darfur.

Liberation Army, later becoming the Sudan Liberation Army (SLA),
attacked the Sudan goverments air base in El Fasher, capital of
North Darfur state. The force destroyed multple Antonov bombers and
helicopter gunships, and seized a arge amount of ammunition and
heavy weapons.

‘The government had not suflered such a humniliating defeatin more
than 20 years' war in South Sudan. It refused to negotiate with the
‘armed opposition group, whose demands included recognition as a
political movement, autonomous powers within a federal system and
development for Darfur - one of Sudan's most neglected regions. The
‘govemnment of Sudan (GoS) instead responded by mobilizing the
Army, Air Force and militas recruited among some of Darfurs Arab
ribes. The miltias later came to be known as the Janjawid. t was the
beginning of a brutal counter-insurgency campaign against the non-
‘Arab tribes which formed the backbone of the armed opposition
groups - primarily the Zaghawa, Fur and Masalit

From time immemorial, seasonal fluctuations in water and grazing
1and had led to conflict over natural resources in Darfur. These
tensions exploded into a Fur-Arab war in 1987 afer drought and
famine in North Darfur drove many Arabs south towards Fur lands in
South Darfur. Earler conflics had been settied by traditional
reconcilation mechanisms. But these had been weakened by a series.
of measures beginning in 1971, when President Gaafar Nimeiri
abolished the tribal-based Native Administration. Conflicts and
insecurity escalated in rural areas as those with access to firearms.
00k the law Into their own hands and started resolving their disputes.
by force rather than by mediation.
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