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Get the most from this book


Everyone has to decide his or her own revision strategy, but it is essential to review your work, learn it and test your understanding. These Revision Notes will help you to do that in a planned way, topic by topic. Use this book as the cornerstone of your revision and don’t hesitate to write in it – personalise your notes and check your progress by ticking off each section as you revise.


Track your progress


Use the revision planner on pages 4–6 to plan your revision, topic by topic. Make a note when you have:





•  revised and understood a topic



•  tested yourself



•  practised the exam questions and gone online to check your answers.





You can also keep track of your revision by ticking off each topic heading in the book. You may find it helpful to add your own notes as you work through each topic.


Features to help you succeed
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Exam tips


Expert tips are given throughout the book to help you polish your exam technique in order to maximise your chances in the exam.
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Now test yourself


These short, knowledge-based questions provide the first step in testing your learning. Answers are online at www.hoddereducation.co.uk/myrevisionnotes
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Definitions and key words


Clear, concise definitions of essential key terms are provided where they first appear. Key words are highlighted in bold throughout the book.
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Exam practice


Practice exam questions are provided for each topic. These are written in the same style as the examination questions that you will face in the real examinations. Use them to consolidate your revision and practise your exam skills.
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Websites


Carry out some further research and make sure you have the up-to-date information and knowledge to take into the exam.
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Online


Go online to check your answers to the ‘Now test yourself’ and exam questions at www.hoddereducation.co.uk/myrevisionnotes
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1 Making a difference in society



Chapters 1, 2 and 3 are about how citizens can take part in society and try to make a difference. These three chapters look at the content covered in the concluding section of each of the three themes in the specification:





•  Life in modern Britain



•  Politics and participation



•  Rights and responsibilities.





You are assessed on this content in Section A of Paper 1.
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Exam tip


In the exam, there will be five AO1 questions and one AO2/AO3 question about your knowledge and understanding of active citizenship. Go to: www.hoddereducation.co.uk/myrevisionnotes for details of Assessment Objectives.
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Opportunities and barriers to citizen participation in democracy


Opportunities


Within a democracy like the UK, citizens have the right to participate in a variety of ways in issues that concern them. Some are formalised as a part of the political/democratic process:





•  Voting for or access to elected members like councillors, Police and Crime Commissioners and Members of Parliament (MPs)




•  Standing for election



•  Using e-democracy formats to set up online petitions on issues that may be discussed by the UK Parliament.





Citizens can also access the legal system and try to get the judiciary to make a decision about an issue that concerns them. They can work with others in pressure or interest groups to bring about change.


Increasingly citizens, especially younger people, are participating in a more informal approach to bring about change. Rather than formally joining groups, they participate by supporting campaigns especially via the internet and the use of social media. The internet, through websites like 38 Degrees, is bringing people, causes and campaigns together to exert pressure to bring about change. 38 Degrees was instrumental in getting the UK Parliament to vote down proposed legislation to privatise the state-owned forests in the UK.


Barriers


People who do not participate give a wide range of reasons why they do not do so:





•  Lack of interest or apathy



•  Belief that their participation will not make a difference



•  Lack of faith in politicians and the political process



•  Lack of information or knowledge of the skills about how to participate



•  The issues are not important to them



•  They lead busy lives so don’t have the time to participate.





Some attempts have been made to make voting and registering to vote easier, but many of the points above relate to the motivation or interest of the individual. This was one of the reasons why Citizenship was introduced as a compulsory National Curriculum subject: to introduce students to the nature of participation in a democratic society. Also the introduction of National Citizenship Service has led to more young people being involved in the voluntary sector.


Suggestions to increase voter turnout include:





•  compulsory voting



•  lowering the voting age to 16



•  allowing online voting.





It does appear that, if people and especially young people are motivated about an issue, they will take part. The referendum on Scottish independence in 2014 shows that, when people think their vote will make a difference and the issue they are voting about is clearly defined, they are prepared to take part. In this referendum, 16- and 17-year-olds were able to vote and over 109,000 in that age group registered to vote. Overall, the referendum turnout was 84.6 per cent (see Table 1.1).




Table 1.1 Percentage of 18–24-year-olds who voted in General Elections, 2010–2017






	UK General Election

	% of 18–24-year-olds who voted






	2010

	52






	2015

	38






	2017

	57










Many of the old perceptions about young people and participation are now being questioned. Table 1.1 shows that young people did become engaged during the 2017 General Election and did vote. Gradually the barriers to participation appear to be coming down; this may be due to the increasing influence of the internet, the ability to source news and opinion relevant to the individual and the ability to make your voice heard through social media and internet campaigning 24/7.


Actions to hold those in power to account




Table 1.2 Advantages and disadvantages of the main forms of citizen action






	Form of citizen action

	Advantages

	Disadvantages






	Joining an interest group

	Provides a focus for a limited range of objectives

	Normally interest groups are not campaigning groups; also their field of interest can be very narrow






	Joining a political party

	Enables a person to fully participate in the political process

	By joining they are governed by the rules of the party, so do not have total freedom of action






	Standing for election

	If the candidate standing is wearing a political label they have to support the views of the party

An independent candidate is less likely to get elected but is able to speak and vote on issues as they wish




	They can become a part of the system and find that the power to influence decision locally is limited






	Campaigning

	Campaigners become fully involved with the issue and motivated to bring about a change

Helps improve a range of skills




	Campaigners can move from acceptable to unacceptable forms of action

An issue/campaign can become a domin ant factor in their life









	
Advocacy


	Excellent skill to develop, enabling the participant to present a point of view clearly to an audience both in favour of and against their point of view

	The skill could overcome the cause, so that the advocacy lacks sincerity






	Lobbying

	Excellent campaigning skill to acquire

Provides the ability to know who to contact about an issue and how to present a case




	Those who are lobbied often see this as a part of the campaigning process and believe that the views only represent a sectional viewpoint






	Petitions

	Collecting vast numbers of signatures does indicate the level of public support for a campaign

It is easy to organise and a low-cost campaigning tool




	These are increasingly completed online and it is easy to collect support, so they can often be disregarded

The government’s e-petition system undermines other types of petitioning









	Joining a demonstration

	A way of feeling committed to a campaign and being actively involved

It only requires being in the right place at the right time




	If the demonstration gets out of hand disruption and violence can occur and demonstrators can place themselves in danger of injury or arrest






	Volunteering

	Gives one a sense of helping others or a cause

	It does not in itself promote a change in a campaigning sense










The role of organisations


Table 1.3 shows how organisations such as public services, interest groups, pressure groups, trade unions, charities and voluntary groups play a role in providing a voice and support for different groups in society.




Table 1.3 Examples of organisations that provide support for different groups in society






	Body

	Role in providing a voice for different groups






	
Public services

Definition: State service providers at a national or local level, e.g the NHS, schools, social services, libraries.




	While public sector service providers have direct contact with the public and provide a service, increasingly there are linked support services that enable the public to raise concerns or issues they have regarding public service provision.

There are ombudsmen for the health service, local government and the work of central government through the parliamentary ombudsman. Local and national government fund a large number of bodies with grants such as housing associations, Citizens Advice and other voluntary groups that provide a voice and services for those in need.









	
Pressure groups

Definition: Groups of people who work and campaign together regarding specific issues to bring about change or maintain the current situation.




	Pressure groups can be local, national or global. Not all pressure groups operate in the same way. They are classified in different ways by their status, the nature of the issue they are concerned about or the methods they use.

Single-cause groups: These pressure groups focus on a single issue: for example, those opposed to the HS2 high-speed rail development.


Multi-cause groups: These are groups that seek to influence policy and decisions over a range of issues, such as trade unions that seek to influence policy on pay, hours of work, health and safety, pensions, discrimination, etc: for example, the RMT trade union.


Protective: These are groups that seek to protect the interests of their members: for example, the British Medical Association, which is the professional body that speaks on behalf of doctors.


Promotional: These are groups that wish to promote views to their members and other interested parties on a particular topic: for example, Greenpeace is interested in environmental issues.


Groups are also classified by their status as insider or outsider groups:





•  Insider status implies that the group is able to discuss with, meet and be consulted by those it wishes to influence. For example, if there were to be changes to rural planning regulations the government would consult the Campaign to Protect Rural England (CPRE) but would be unlikely to involve the Countryside Alliance, which is seen as an outsider group, in direct talks or negotiations.



•  Outsider status implies that the group does not have direct access to those making decisions and is not consulted or directly involved in discussions. These groups often seek outsider status, not wishing to be a part of the ‘system’ of talks and negotiations.



•  They are deemed to be outsiders because the methods they use often involve direct action. Fathers4Justice was labelled an outsider group.












	
Trade unions

Definition: These are organisations of workers within the same occupational field who pay to belong to the trade union that seeks to represent them in regard to pay and conditions of service with their employers.




	Trade unions seek to provide a voice for their members, protecting their right within the workplace and negotiating with employers. As a collective body they can speak on behalf of millions. Many trade unions also work through the Trades Union Congress (TUC) to lobby government on behalf of all their members on work-related issues or matters of public policy, such as pensions, welfare benefits or labour market proposed legislation.






	
Charities

Definition: The term refers to a legal status granted by the state that allows a body or organisation certain legal rights and also gives some taxation benefits. The Charity Commission approves applications that meet the criteria and monitors the work of charities.




	Charities help specific groups in society, be they children, adults, animals or a building or institution. They can be local or concerned with national issues. The NSPCC and RSPCA are two well-known national charities. Many originated many years ago to look after groups that society didn’t protect.






	
Voluntary groups

Definition: These groups may or may not be registered charities. They are groups of people working together locally or nationally to assist those in need. Unlike pressure groups whose purpose is to campaign, a voluntary group normally provides a service/ assistance but will seek to campaign/ promote its own work.




	Voluntary groups can be very small and relate to a village or a community, or a national group. By their nature they seek assistance from citizens to help them provide a service to others. One might volunteer to help at a luncheon club or hear children read in the library.










How citizens work together to change communities


In the examination you may be asked to discuss a case study of citizens working together in their community. You should have studied two during the course. As this is community based ideally you should relate this to your own local community, as you are best placed to write about the context of where you live, but other examples of community activity are acceptable. The case study below is of a tragic story that dominated the news in summer 2017, and provides a template for how you might research and revise for this topic.
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Case study: The Grenfell Tower fire


The fire was reported at 00.54 on Wednesday 14 June 2017; 40 fire engines and 200 firefighters attended the blaze. It took nearly 24 hours to get the blaze under control in the 24-storey block of flats. At least 86 people are believed to have died and hundreds were made homeless. The police are investigating to see if any charges need to be brought regarding the safety of the building.


The local community rallied round and many volunteered to offer help, food, accommodation and support. The local council was criticised for the way it approached the crisis. The community has formed action groups to ensure that those responsible are held to account. Tests have been carried out on high-rise and other public buildings in the UK to see if they have sufficient fire protection. The government has launched a formal public inquiry into the fire. Politicians have said that public policy regarding attitudes to social housing needs to be addressed.


Arising from this one very tragic event, we see the formation of strong community groups, questioning of the role of local government, pressure on central government and a national feeling that this must never happen again and that everybody needs to be able to feel safe and secure within their own home.
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Grenfell Tower Action Group


An action group that warned of fire risks at Grenfell Tower seven months before the fire has branded the council and the building’s management ‘complacent, negligent and incompetent’. In a scathing blog post, Grenfell Tower Action Group raised a number of fire safety issues in the building over the years. In the post, they said: ‘The many who lost their lives in this catastrophe were our friends and neighbours. We tried to speak for them in life and we will continue to speak for them now.’
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The next case study shows how a group of students concerned about the welfare of fellow students campaigned on their behalf; they managed to attract local media coverage and the support of local MPs. In this case they were challenging what they believed to be an injustice.
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Case study: Students campaign to stop a deportation


Students from a Plymouth community college started a campaign to stop a family being sent back to Nigeria. Some of the children were attending the school. The family were asylum seekers who had their case to remain in the UK turned down. The family were taken from Devon and held at an Immigration Centre near Bedford. The college students have collected signatures supporting the families case and have over 200 letters of support and are working with their local MP to overturn the decision.
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Exam tip


Research through your local media and find examples of citizens working to bring about change locally so that you can write about them in the examination.
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How those who wish to bring about change use the media


We all now live in a 24/7 news society, where within minutes millions of people know about something happening on the other side of the world. The media – both traditional and the new e-media – is important to those who wish to influence public opinion. It often helps set the political agenda because politicians have to respond when asked or questioned about stories published in the media. Individuals and groups use a range of methods to attract media attention and support.


Groups use a range of ways to gain media coverage. They may publish some authoritative research about any issue, get a celebrity to speak on their behalf, arrange a launch event for a campaign, take some form of action or demonstrate to gain attention. Campaigns may use all of these activities to maintain interest in the issue they are concerned about.


Sometimes the media itself promotes a campaign through programmes or its news. Since 2017, Sky News has promoted the cause of plastic polluting the sea. Sky Ocean Rescue is an example of where the media is leading the campaign (see http://news.sky.com/feature/sky-ocean-rescue-10734494). Both Jamie Oliver and Hugh Fearnley-Whittingstall have in the past promoted change regarding healthy school dinners and changing fishing policy through their television programmes.


The best-known group for their ability to engage with the media were F4J, Fathers for Justice, who were campaigning for better access to their children for fathers who were getting divorced. They staged high-profile stunts, often dressed as characters from comic action books, and scheduled these events around the time the news was broadcast. They notified the media in advance and therefore gained live television coverage, so that millions became aware of their campaign.


In 2003, the Stop the War Coalition organised a demonstration in London to protest against the UK being involved in a war in Iraq. Demonstrations also took place at the same time in cities across the world. It was the largest demonstration ever seen in London, attracting over 2.3 million people according to some estimates.


Increasingly social media and the internet are playing a bigger role in campaigning. The internet can reach millions within minutes at little cost. Campaigners now gather support, set up petitions and raise funds via the web.
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Exam tip


Remember this changing balance between the power and influence of the traditional media against the power of the internet.
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The increased use of social media for political and other campaigning has also led to accusations of groups and others bodies promoting news stories which are distorted and in many cases untrue. This has led to the growth of the use of the term ‘fake news’ meaning the promotion of stories that are untrue. In recent years the Russian government has been accused of promoting, through non-government bodies, social media stories to bring about political changes it supports in other countries. Many believe that the Russians promoted a pro-Brexit campaign in the UK, supported a pro-Trump vote in the USA and a pro-National Front vote in France.
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Websites





•  38 Degrees: https://home.38degrees.org.uk/




•  Mhairi Black: www.snp.org/mhairi_black – The work of one of our younger MPs



•  National Council for Voluntary Organisations: www.ncvo.org.uk –Help understand the scope of voluntary work



•  Jamie Oliver Food Foundation: http://jamiesfoodrevolution.org/
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Now test yourself





1  Define what is meant by a ‘pressure group’.



2  Identify one reason for using the internet to campaign.



3  Name the celebrity behind the school dinners campaign.



4  Explain why an organisation may wish to become a charity.





Answers online


[image: ]







[image: ]


Exam practice


The 8-mark question relates to both AO2 and AO3 so you have to apply your understanding and make judgements. The source provides a context but is not intended to directly provide the answer; you should not expect to quote or lift directly from the source and gain marks. The question is about the action of others.


For this sample question please refer to the case study about Grenfell Tower on page 12.





1  Justify the aims you would draft for the local action group mentioned in the source. In your response you should refer to the source and other examples of successful campaigns.


[8]
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2 Bringing about political change



How citizens can contribute to parliamentary democracy and hold those in power to account


In a liberal democracy, the citizen is seen as being at the heart of political power. The citizen through their vote provides legitimacy to those who win an election. As we live in a representative democracy, the citizen can often appear to be at arm’s length from their elected representatives. It is seen as a duty of a citizen in a democracy to take part in the political process to ensure that their voice is heard. By registering to vote and voting at local, national and referendums, a citizen is conferring their legitimacy on our democracy.


Citizens can become more active than just voting at election times. They can join a political party or a pressure group to campaign to bring about change. Through that support and membership they can take part in forms of actions where they seek to influence decision-makers.


Citizens can lobby their representatives to ensure that they are aware of their views. Increasingly, lobbying is undertaken using technology rather than a formal meeting in the lobby of the House of Commons.


The ultimate power the citizen has in regard to holding those in power to account is how they use their vote at an election. If a citizen feels strongly enough about an issue, they can stand for election.


Methods of improving voter engagement and political participation


Traditionally, a citizen would write a letter to a councillor or their Member of Parliament if they wished to raise an issue. One international charity, Amnesty International, developed letter writing into a powerful campaigning tool. A political prisoner would be written to by people from all over the world and the sheer numbers of letters written would often lead to an improvement in their prison treatment or even their release.


Today, people are increasingly turning to digital technology to engage in campaigning about political issues. The government even encourages digital participation through its e-petitions website: https://petition.parliament.uk. This system has got checks and balances in that there must be a lot of support for the issue and MPs decide whether it is debated.


Another campaigning group, www.change.org, claims that it achieves victories every day. It claims that over 127 million people have been involved in the campaigns listed on its website. It claims that it has helped achieve 15,387 campaign victories in 196 countries.


On a personal basis, large numbers of citizens use social media to make their views known about issues, while many celebrities with large followings on social media use it as a campaigning tool. Facebook and Twitter are two of the most used social media formats. David Beckham, for example, has 592,000 followers on Twitter, and has endorsed the work of the children’s hospital at Great Ormond Street.


The UK government has its own web pages that promote the idea of volunteering. If you are aged 16 or 17, the government has sponsored the National Citizenship Service programme, which is locally based and involves an element of volunteering. If you prefer to work overseas, the UK government has an International Citizenship Service programme for those aged 18 to 25.


There is also pressure on the government to move faster regarding using digital technology to enhance democracy. It has been suggested that voting be allowed using smartphone technology; government ministers could hold public question time events via social media. Already during elections politicians are keen to use this type of format with bodies like Mumsnet to hold debates (see www.mumsnet.com). The views of the public on issues of the day could be initiated through online referendums.


The issue with many of these suggestions is the role and power of the individual citizen against the role of the elected representative. Giving more power and authority to the individual citizen undermines the power of the elected politician who could become a mere delegate on behalf of the citizens in their area and have to vote or support every issue that achieves majority or the largest minority support.


Action to bring about political change


Citizens can take different forms of action to hold those in power to account for their actions. They can do this by:





•  joining an interest group or political party



•  standing for election



•  campaigning



•  advocacy



•  lobbying



•  petitions



•  joining a demonstration



•  volunteering.





Table 2.1 below needs to be studied alongside Table 1.2 in Chapter 1 (see page 9). The wording for both these elements is almost the same so what is written on page 9 is also applicable for this chapter. Table 2.1 adds a further dimension to this topic by considering examples of the roles undertaken that you may wish to quote in any answer.


The different forms of action citizens can take to hold those in power to account for their actions


This overall statement seeks to bring together all the actions mentioned later in this element, such as standing for election, and these are outlined through examples in Table 2.1.




Table 2.1 Examples of actions to bring about political change






	Forms of action

	Examples






	Standing for election

	In 2017, Kieron Wilson, 22, a student from Salford University, stood for election in the seat of Bournemouth East as an independent candidate. He wanted to represent the voice of young people in Bournemouth. He outlined plans to set up a volunteer-led mental-health charity, which he would fund partly from his MP’s salary. Kieron didn’t win a seat at the election but did try to make a difference.

In 2016, Terence Smith, 19, became the UK’s youngest mayor. He was elected as a councillor for Goole, in the East Riding of Yorkshire.
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