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InTrOdUcTiOn

E

veryone knows me as ‘Tonton Gibs’. I was born in 1982 in Rotterdam in the Netherlands.

A child of divorced parents, I grew up mainly with my mother, who was a special needs

teacher, and we lived in a working-class suburb on the southern outskirts of Paris. As

a child, I was so unmanageable that before long I ended up in a boarding school for kids with

behavioural issues. At 13 I went to a vocational high school on the northern outskirts of Paris

to learn carpentry, following the wise recommendations of a careers advisor.

At the time I was into skateboarding, and I have to say I was pretty good at it! In my home-

town of Évry, everyone thought I was crazy because I’d regularly go alone to neighbourhoods

where gang wars were commonplace. Basically, I spent my time doing stupid things.

When I got to the boarding school, there were other young people in trouble from Argenteuil,

Garges, Sarcelles, Cergy-Pontoise and Chanteloup-les-Vignes. I had to learn to defend myself

right from the get-go. But overall I have really good memories of the years I spent there,

despite a succession of unbelievable and completely crazy incidents.

At around 14 years old I stopped skateboarding because my ankles were beginning to suffer.

I then started doing tags, graffiti, and especially rap, imitating the older kids at the boarding

school. I still remember many of the bands from those years of 1996–7: the albums, lyrics

and mix tapes of La Cliqua, NTM, IAM, Busta Flex, X-Men and Time Bomb, which I knew

by heart at the time. I was also listening to a lot of US rap, mostly from the East Coast, for

example Mobb Deep and Wu-Tang Clan, to name a few. As multiple mix tapes, cassettes and

CDs exploded onto the scene, rappers competed against each other to create the best flows.

In 1996–7, I also started hanging out at Châtelet–Les Halles. At first I went there to buy

‘instrumental’ cassettes at Urban Music, an incredible place where you could meet all the

French rappers of the time.

Alongside this, there was massive hype around the Chicago Bulls, their second ‘three-peat’

in 1998, and the already famous Michael Jordan.

The atmosphere at the time was incredible and everything we experienced created a real

sense of identity. There was no social media, and the first mobile phones were only just

starting to appear on the market!

*

Three-peat:

the feat of winning the NBA title three times in a row. To date, only three teams

have done this (and the Bulls did it twice): Bill Russell’s Celtics in the 1960s, Michael Jordan’s

Bulls in the 1990s, and Shaquille O’Neal and Kobe Bryant’s Lakers in the early 2000s.
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When we got interested in something, it was mostly related to our own experiences – the

people we met, the magazines we read and the radio stations we listened to. We really had

to like things to understand them properly.

I often went to visit my artist father and my little sisters in the south of France during the

holidays; that allowed me to see other things and meant I didn’t become a prisoner of my

underserved neighbourhood at home, or ultimately of myself. Despite being a handful when

I was younger and doing some dumb things, I benefited from having open-minded parents

who allowed me to choose what I learned about: it’s probably because of all those things that

I’m still a bit of a maverick today.

Once I had my qualifications in carpentry, I started out as a warehouse worker at Carrefour

supermarket at just 18 years old. I then did a series of short-term jobs, working as a removals

man and a sales rep for a Japanese corporation. I even set up a printing company, but sadly

it wasn’t successful. Then came the first apartments, the nightmare struggles, the unpaid

bills...in other words, life!

But for me, the true, real life was always rap, graffiti and friends – my faith in all that was

unshakeable! I had this feeling that things were going to work out, that something was going

to happen! More time passed. I eventually stopped doing graffiti, and despite minor success

with a rap track, I felt I wasn’t being true to myself. My vision had changed and I’d evolved.

I stopped doing rap without really realizing it around the age of 24 or 25.

At that point, I really started to build a life for myself: I bought furniture, I met someone,

I worked to get a stable, permanent job. Basically, I started to fit into the mould created by

society without realizing it. And it didn’t bother me because, for the first time in my life, I was

more or less able to get by.

But when you’ve tasted creativity, you can’t live completely normally. And in 2012 and 2013,

I started to feel the need to express myself again.

So I started to think about what tied my life together and what had always been there at every

stage of my existence. I’ve always liked to dress well and I’ve lived through several different

eras and styles, blending different worlds like skateboarding, the ’hood, Paris, the Lacoste

tracksuit and the baggy jeans. But what was the common thread linking all these different

eras of clothing? It was then that I noticed a small stack of sneakers piled up right next to me

and everything fell into place!

The common thread was the sneakers, the kicks – always on my feet through all those differ-

ent periods. I’d always had a pair, with models obviously changing as my disposable income

went up and down. I’d never realized that I was actually what you’d call a ‘sneakerhead’.

Sneakers – I’ve had all sorts of pairs in my life: from the Superstar to the Air Max 1, from

the Iverson Question Mid to all kinds of Jordans, from BAPE Stas, Phatfarms and K-Swiss

trainers to Tech Challenge and Pump kicks, as well as Etnies from when I was skateboarding.

During all those years, I didn’t collect sneakers but I wore them till they were done and then

threw them away, without even realizing that sometimes I was ditching a dope pair or an

incredible piece of history!
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At the same time, I was also doing photography and designing flyers for parties and logos

using Photoshop. I even sometimes made short video clips, dabbling in a bit of editing, which

I’d taught myself, like everything else I’ve done in my life!

Around this time, I really enjoyed watching sneaker unboxings and reviews and on-feet videos

done by Americans on YouTube. I loved seeing what a pair of sneakers looked like on the feet

before deciding whether or not to buy them.

And suddenly I realized in a blinding flash that no one was doing this in France yet, and so

the path was open to me – just do it, as a certain brand says!

I made my first sneaker unboxing video on 31 January 2014 on the Nike Air Tech Challenge

Huarache ‘Tour Yellow’, the pro model for Andre Agassi and a cool, unpretentious little pair

of kicks.

At first I didn’t feel comfortable in front of the camera, especially because in 2014 the sneaker

phenomenon we know today was in its infancy! When I started, I felt pretty isolated in a niche

market. I had no idea if the videos were really going to work, but I did it for the fun of it!

Right from the beginning, I was clear about my own principles and refused to try and get

followers at any cost. And it’s thanks to my rigorous respect for that principle that I now have

a quality audience and my opinion is taken seriously in the world of urban fashion in France.

Some companies say I’m an ‘influencer’ but I hate that word! I think saying ‘I’m an influencer’

is pretentious! When people ask me what I do for a living, I simply say I work in urban fashion

on social media.

Today, I have lots of projects on the go, including collaborations with various sneaker and

lifestyle brands. For a sneaker addict to create his own pair with a brand is the ultimate

endorsement!

I’m also incredibly proud to be an author and to have the opportunity to express and share

my passion with as many people as possible!

In this book, you’ll discover – or rediscover – cult sneakers: in other words, kicks that have

left their mark on the sneaker world, each in their own special way. Some pairs are his-

torical and others are more recent. And please remember that this selection is obviously

a highly personal one.

Through this book, I also want to introduce some of the major players in the sneaker world,

who you’ll get to meet through a series of short interviews.
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ThE

SnEaKeR

This is a short introduction to the origins of sneakers. I say ‘short’ because a whole book

could be written on this subject alone.

The sneaker as we know it today originated from the world of sport, and more specifically

basketball. The first sports shoes were made at the beginning of the 20th century: Keds

appeared in 1916, for example, and were followed by Converse, Saucony, Adidas and all the

brands we know today.

The word ‘sneaker’ is American and comes from the world of basketball. The onomatopoeic

‘sneak sneak’ was coined by Americans to replicate the sound made by trainers on the wooden

floor of a basketball court.

Today, the term ‘sneakers’ include all categories of sportswear and lifestyle shoes. Any

shoe that has a rubber sole and features new technology in a stylish design can therefore

be considered a sneaker.

Until the late 1970s and early 1980s, sneakers were shoes designed only for sport. But with

the arrival of hip-hop, they started to appear on sidewalks and pavements. In street dance,

rap, graffiti and even skateboarding, ease and fluidity of movement were essential, as was

a certain style of dress. Sneakers soon became must-have pieces of kit for these forms of

street art.

The home of sneaker culture was New York City, where hip-hop was also born. Not everything

originated in New York, of course! But the Big Apple has always been one of the most multi-

cultural cities in the world, and the many different communities vibing off each other gave

rise to a full-blown sneaker culture!

In France, the culture landed pretty quickly. In the early 1980s, a DJ known as Sidney worked

alongside Lionel D (who passed away in 2020, RIP) on Radio Nova. Sidney then hosted one

of the first TV shows entirely dedicated to hip-hop on French channel TF1. The music played

back then obviously had nothing to do with today’s gangsta rap! French rap arrived in 1985

with Assassin, followed by NTM, IAM, MC Solaar and many more.

In this environment of hip-hop fans, sneaker collectors were still a minority, and even seen

as misfits in the 1980s and 1990s. The sneaker phenomenon gradually grew over the years,

mainly thanks to models such as the Jordan.
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In 2005, Jeff Staple’s trainer the Nike SB Dunk ‘Pigeon’ caused a riot on the streets of New

York. Released in a limited edition of 202 pairs worldwide, they were later nicknamed the

‘Riot’ in reference to the event. It was one of the first times that a sneaker release had been

covered by the press.

In 2009 and 2010, the phenomenon grew even bigger, with Kanye West designing shoes for

Nike, and the arrival of Instagram and the explosion of social media.

Despite the growing popularity of sneakers in France, the culture continued to be a niche

phenomenon there until 2014 to 2015, unlike the wearing of regular trainers, which had been

a part of daily life for most French people for many years.

The years 2016 and 2017 saw regular incidents outside sneaker stores caused by uncontrol-

lable campouts and rigged lists. As a result, since 2017 the most hyped pairs have been sold

via raffles that give winning participants the right to buy the shoe.

This new development marked the end of an era, but also the end of brawls or near-brawls

outside sneaker stores. As with all rare products, high demand inevitably causes prices to

soar! It’s the law of supply and demand, just as in the stock market.

I’d be lying if I said the sneaker world is all sweetness and light – as soon as money’s involved,

problems are not uncommon. But it’s also a multigenerational environment of passionate

fans, because sneakers appeal to everyone, young and old. It’s not at all unusual to come

across families – fathers and their sons or mothers and their daughters – at sneaker events.

This culture has its own language and codes, but most of all it’s a group of enthusiastic people

ready and willing to go wild over the next new drop!

This book will take you on a tour of cult and super-rare sneakers.

Happy reading, everyone!
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Anatomy

of the sneaker

Collar

Lining

Upper

Tongue

Laces

Midsole

Eyelet

Toe box/Toecap

Bubble

Mudguard

Toe box/Toecap
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Heel

Insole

Outsole

Collar
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A big shoutout to my friend Rodolphe Muller (@rod.muller),

whose knowledge of Adidas and Reebok was fantastically helpful to me.





[image: ]

AdIdAs

A

didas is a German company, founded by Adolf Dassler in 1949 in Herzogenaurach,

Bavaria. The company name is a combination of Adolf Dassler’s nickname, ‘Adi’,

and the first three letters of his last name, to create ‘Adidas’. Adidas is also known

as ‘the three stripes brand’.

Adolf Dassler’s brother, Rudolf, founded the famous Puma brand, and Puma’s headquarters

in Germany are located just two miles from those of Adidas in Herzogenaurach.

The two brothers originally owned a joint company known as Schuhfabrik Gebrüder Dassler,

but at the end of the Second World War they went their separate ways, with each founding

his own company: Ruda in 1948, which later became Puma, and Adidas in 1949.

Performance logo,

created in 1991

This logo was originally used

for the brand’s Equipment line,

offering gear for each category

of sport. Peter Moore was the

brains behind the design of the

logo and the line. Although not

well known in today’s sneaker

world, he also designed the

Jordan Jumpman logo and the

Jordan I in the mid-1980s.

Adidas logo created in 1972, known as the ‘Trefoil’;

used as the Adidas Originals (lifestyle) logo from 2000.

Adidas logo and font from 1967;

today, it’s the logo of the parent company.

The three stripes were added in 2005.

15
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L

et’s kick off this chapter with one of the most popular pairs in the world: the

Adidas Stan Smith, the signature model of tennis legend Stanley Roger Smith.

Stan Smith was one of the top five tennis players in the world from 1970 to 1975

and was world number 1 from 1972 to 1973. Following his retirement, he went into

coaching. In 2020, he appeared in an Adidas commercial for the Superstan model, a

hybrid pair that fuses the Stan Smith with the Superstar.

To unearth the history of the Stan Smith shoe, we have to go back to the early 1960s:

German sportswear supplier Adidas dominated the world of football at the time but

wanted to expand into other sporting disciplines. In 1964, Robert Haillet, a French

tennis player and sales director of Adidas France, approached Horst Dassler, son of

the Adidas founder and head of Adidas France, with a very simple request: he wanted

a tennis shoe made of leather. Together with Alvin Werner, a designer at Adidas, the

two men would work on the design of the shoe and its technical features. The Stan

Smith marked a revolutionary moment in the world of tennis because until that point,

all tennis shoes had been made only of canvas. It was, therefore, the very first leather

tennis shoe in history. On the French market, it bore the name of Robert Haillet until

1978. In 1973, Adidas signed a contract with Stan Smith and decided

to rename the pair the Robert Haillet Stan Smith for the Ameri-

can market. After 1978, it was officially known as the Stan Smith.

This was a smart marketing strategy given that Stan Smith became

the world number 1 in 1972 and was ranked among the best players in

the world for several years. This pair has become iconic in the world

of sneakers, but not all of its success is due to its sporting past. With

its simple and effective styling, it was adopted on the street in the

1970s and 1980s, as breakdancing started to emerge. At that time,

none of the brands had any kind of lifestyle concept and all sneakers

were made for a specific sporting discipline.
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The Stan Smith was produced in France until the 1980s. The shoe proved highly popular

there, with its connection to the history of French tennis. When Adidas discontinued

production of the Stan Smith in 2011, as sales were almost non-existent, it was only in

France that it continued to sell in modest numbers. Fortunately, pressure from fans of

the shoe eventually convinced Adidas to relaunch production in 2014 to mark the 50th

anniversary of its release. Sales then skyrocketed, both in France and internationally.

The story of this pair shows that the passion of fans can turn a model into a true classic!

Fun fact: the moustache was Stan Smith’s trademark look, and

he sported it for practically all of his adult life (and still does so

today). When asked why he didn’t have a moustache on the Stan

Smith logo, he laughed and said it was created during the only six

months of his life when he was clean-shaven.
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AdIdAs SuPeRsTaR

T

he Adidas Superstar can only be described as a historical

monument for the three stripes brand. Before talking specif-

ically about the pair itself, let’s take a detour to learn about

its origins. As with the Stan Smith, the Superstar was designed in

France, and, more precisely, in Dettwiller in Alsace. It was also made

in French factories that had been built by Adi Dassler’s son, Horst

Dassler. In the 1960s, Adidas was the leading brand for football

and track shoes. In the middle of the decade, in parallel with the

development of the Stan Smith with Robert Haillet for tennis, Chris

Severn, a Californian distributor of the Adidas brand, asked Adidas

France to develop shoes for basketball. In agreeing to do so, Horst

Dassler went against the instructions of his father, who wanted to

stay focused on football, tennis and athletics. Fortunately, as the

American market had just opened up, thanks to reduced taxes,

success would come very quickly. The Adidas sneakers were of

excellent quality and very comfortable for the time, with the use of

leather making all the difference. As basketball shoes were sorely

lacking in diversity and innovation in the 1960s, Horst Dassler and

Chris Severn set out to fill this gap by releasing the Pro Model (a

high-top shoe) and the Supergrip (a low-top) in 1964.

Made from reinforced leather, these lightweight, strong and

comfortable shoes were revolutionary for the time. Despite these

attributes, sales of the Supergrip and Pro Model were slow when

first released. Fortunately, Severn, who’d asked several basketball
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players to test the models during development, managed to get them placed on the team

the San Diego Rockets. Over the course of the 1967–8 NBA season, the entire team wore

the three stripes, creating a striking visual look. At the Mexico Olympic Games in 1968,

the USA won the title wearing Adidas shoes. At the end of the 1968–9 season, the Boston

Celtics won the title against the Lakers wearing Adidas, leading the sportswear supplier

to rename the Supergrip the Superstar in honour of the team. By 1973, Adidas was the

leading brand in football, athletics, tennis and basketball shoes, with 85 per cent of NBA

players wearing the three stripes. They included the best players of the era, such as

Kareem Abdul-Jabbar, who was also closely linked to the image of the Superstar and

Adidas. The Superstar would reign supreme until 1979, when it was dethroned by the

Adidas Top 10, a model created in collaboration with the ten best NBA players at the time.

In the mid-1980s, a group from New York would propel Adidas into the limelight: Run-DMC.

Formed by Joseph Simmons (Rev-Run), Jason Mizell (Jam Master Jay) and Darryl McDaniels

(DMC), the group overturned the codes of hip-hop with its street-inspired style:

fedora hats, Cazal glasses, gold chains, tracksuits and a pair of Superstars with-

out laces, which were worn as a nod to young people doing time in prison. Their

style was totally different from the established codes of the hip-hop world, as

embraced by the likes of rapper and DJ Grandmaster Flash, who wore a leather

Perfecto jacket and cowboy boots.

In 1986, the group released the album

Raising Hell

, which included the track ‘My

Adidas’. The song is a tribute to the famous German brand. Incidentally, Run-

DMC had already contacted Adidas for a collaboration, but had been refused a

partnership as the German firm worked only with athletes.

In the same year, the group performed at Madison Square Garden, the legend-

ary New York venue. That evening, Adidas representatives were invited to the

show by Def Jam and Run-DMC. They witnessed an unprecedented event for a

sports brand. As the first notes of the song ‘My Adidas’ rang out, people in the

audience held up their pairs of Adidas and Superstar shoes. What a powerful

demonstration of the band’s influence!

A few days later, the group went from ‘asking’ to ‘asked’, as Adidas realized the

impact of its products on American youth culture. The brand signed a million-

dollar contract with Run-DMC, who would become the first ever non-athletic

ambassadors of a sports brand. The impact of the group’s endorsement saw

Adidas sales increase by 30 per cent in the space of just six months. The Adidas Superstar

is an important symbol, as it marked the birth of lifestyle sneakers. Although other models

started to be worn on the streets, it was the Superstar that really introduced the appeal
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2020
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1985

1993

of lifestyle lines at the big brands. From this point onwards, sportswear shoes were no

longer just for sport but could be worn on the street by anyone. The sneaker had become

a fashion phenomenon via a channel other than sport. As of 2025, the Superstar is still

on the market. The trainer has been slightly modified over the years, but it’s still largely

the same with its unique features. It’s also instantly distinguishable from all other kicks

thanks to the shell toe, its distinctive rubber toecap.

The Superstar has undergone many reinterpretations. In 2011, the Run DMC Superstar was

released, and other versions inspired by the group followed. Pharrell Williams, also signed

to Adidas, has worked on the Superstar. In 2019 and 2020, Adidas collaborated with luxury

brand Prada to create a limited and numbered version in ultra-premium Italian leather.
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AdIdAs GaZeLlE

I

t’s impossible to write a book about sneakers without mentioning the Adidas Gazelle.

First made in 1968, it came in two suede versions: one for indoor sports, simply known

as the Gazelle ‘Blue’, and one for outdoor sports, the Gazelle ‘Rot’, with a slightly more

reinforced sole. The Gazelle was the first multisport pair of sneakers in history. It was in-

spired by a pre-existing model of the brand, the Adidas ROM, which was created after the

1960 Rome Olympics. Many Adidas models released in the 1960s took their names from the

animal world. Like the gazelle, the shoes were synonymous with speed, grace and lightness

and were quickly adopted by most athletes until 1972, when they

were withdrawn from sale for reasons that are still unclear. Could

their discontinuation be linked to the fact that American swimming

champion Mark Spitz held his pair of Adidas Gazelles aloft during

the American national anthem at the 1972 Munich Olympics? This

act would have been seen as product placement on television, at

a time when sponsorship was banned from the Olympic Games.

Incidentally, it was at these Games that Adidas used the famous

Trefoil logo (see page 15) on its products for the first time.

The Gazelle was eventually reintroduced to the market in 1980.

The shoes were available in the two OG colourways of ‘Blue’ and

‘Rot’, as well as other colours. To everyone’s surprise, it was

English football fans who embraced the model, in the colours of

their favourite team. At the same time, B-boys, hip-hop dancers

and skateboarders also adopted the pair on the street. In the

1990s, the popularity of the shoe grew even further thanks to

Mike D, a fan of the pair and member of legendary group Beastie

Boys. It was later worn by artists such as Oasis and Jamiroquai.

When all is said and done, these simple and effective kicks are

the height of cool with their iconic suede credentials.
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AdIdAs

AmErIcAnA

T

his pair makes sneaker aficionados feel nostalgic, because it had a

big impact on its release and has stood the test of time. In 1971, the

Adidas Americana was launched – designed for players of the Ameri-

can Basketball Association (ABA), a professional league that would eventually

merge with the National Basketball Association (NBA) in 1976. The shoe was

designed in red, white and blue, to match the colours of the ABA and the

country’s flag, hence the name ‘Americana’. These kicks were very popular

with ABA players because of their lightweight feel. This was achieved through

a canvas upper and leather and suede overlays to provide support and

stiffening for the ankle and toe

box. In 1974, Detroit Pistons

centre Bob Lanier was voted

Most Valuable Player (MVP) of the

NBA All-Star Game when wearing

the shoe. In the early 1980s, the

Americana joined its big sisters,

the Gazelle and Superstar, on the

feet of dancers and skaters on

city sidewalks. Like the Stan

Smith and Superstar, these

shoes were made in the

French factories of Adidas.
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AdIdAs

FoRuM

A

n iconic pair from the 1980s, the Forum was designed by Jacques Chassaing.

Released in 1984 in high and low versions, it was the first basketball (b-ball)

shoe to be priced over $100. Packed full of technology, it was optimized to offer

the best possible product to athletes. Instantly recognizable, the Forum sports a Velcro

strap on both the low-cut and high-cut models. Keen to shake up the design codes

of sports footwear, Jacques Chassaing decided to put the X-shaped ankle counter on

the outside of the shoe, so that the system for protecting the athlete’s foot was visible,

acting as a guarantee of quality. This was also the first b-ball shoe to incorporate a

rubber sole with an EVA cupsole insert, a plastic foam that improved wearing comfort

for basketball players. Michael Jordan wore this pair during his final year of college,

when he finished third overall in the 1984 draft. With this model, Adidas continued to

assert its credentials on both the courts and the street. It was the Forum that Jeremy

Scott reinterpreted in the 2000s with his famous Wings and Wings 2.0.
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R

eleased in 1986, this pair was better known as the Adidas

‘Ewing’ Rivalry by early fans. In 1985, just one year after

Michael Jordan had joined the NBA, Patrick Ewing was

first overall pick in the draft. He signed with the New York Knicks

and Adidas.

Following the example of Jordan at Nike, in 1986 Adidas decided

to promote its new model, the Rivalry, in partnership with the

young Patrick Ewing. Once again, this design was very different

from its competitors and much more accomplished. It was

also the first pair of sneakers to feature the colours of an

NBA team, in this case those of the Knicks.

When it was released, the Rivalry was available in

three versions: the Hi, Lo and Conductor.

Patrick Ewing left Adidas in 1992 to create

his own brand of basketball shoes, bring-

ing out the Patrick Ewing 33.
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H

ere we have a legendary symbol of the 1980s! In 1984, Adidas launched ZX,

a range dedicated to the discipline of running. Again, Jacques Chassaing

was responsible for the design. The products in the range were given

names in either hundreds (00) or thousands (000). In 1989, Adidas launched the ZX

8000, a pair incorporating Torsion technology. The most iconic sneaker of all for a

certain generation is surely the ZX 8000 ‘Aqua’, with its standout turquoise and

yellow colourway. The hues of this pair were inspired by the world of motocross,

as was the ZX terminology, in a nod to Yamaha XT and Honda XR motorcycles.

This pair was hugely popular in Germany, where it became a symbol of the fall of

the Berlin Wall, which took place in the same year as the shoe’s launch. In 2019,

Adidas released a pack in tribute to the 30th anniversary of the fall of the Wall.

Called ‘No Walls Needed’, it consisted of two pairs of ZX 8000s, in a nod to the

Eastern and Western blocs of the past. The pack retailed at £220, but cost between

£420 and £840 in 2020.
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I

n 2015, Adidas launched the Ultraboost 1.0, a pair incorporating Boost

technology. Officially released in 2013, this technology was the result of a

collaboration between German petrochemical company BASF and Adidas.

Boost was undoubtedly one of the best technologies of the decade. It allowed

Adidas to return to its highest level, whether in the form of the Ultraboost,

the NMD or the Yeezy Boost.

When it launched, the Ultraboost was billed as the Rolls-Royce of running

shoes, with a breathable Primeknit upper, Boost midsole and a sleek yet

aggressive design. But this high-performance trainer designed for sporting

use would have a completely different trajectory: it fell into the lifestyle world

thanks to a rapper recently signed with Adidas, who also released his own

range in 2015. This was none other than Kanye West, of course, who chose to

wear the black-and-blue OG version, but also, and most importantly, the Triple

White, a pair that instantly sold out with each restock. Many successful collab-

orations on the model would follow via the Adidas Consortium programme.
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Solebox x Adidas Ultraboost ‘Uncaged’

• Release date: 03/12/2016

• Retail: £150

• Resale: between £300 and £600

Adidas teamed up with Hikmet Sugoer – founder of Berlin

sneaker shop Solebox, and a big name in the industry –

to offer one of the best-looking Ultraboosts, in a grey

Uncaged version with infrared outsole. Branded Solebox

and Adidas, this pair has been stripped back to the bare

essentials.

Adidas Ultraboost 1.0 ‘Miami Hurricanes’

• Release date: 20/01/2016

• Retail: not released for sale

• Resale: between £400 and £800

This pair was designed for the players of the University of

Miami’s American football team, and features its colours

of green and orange. The Miami Hurricanes colour

scheme was replicated on a 4.0 version of the Ultraboost

in 2018, but didn’t have the same impact.

Ronnie Fieg x Adidas Ultraboost Mid ‘Aspen’

• Release date: 23/12/2016

• Retail: £180

• Resale: between £210 and £420

This was the first Ultraboost Mid released in collaboration with

Ronnie Fieg, the boss of Kith. The pair was baptized ‘Aspen’, after

the ski resort in the state of Colorado. Crafted from multicoloured

Primeknit, this shoe also contained wool to combat extreme

cold. It was released in late 2016 in a highly limited edition.

On a personal note, this is one of my favourite UBs.
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I

n late 2015, Adidas dropped its latest bombshell at an event in New York. A UFO had

landed on planet sneaker. Its name? The NMD, standing for ‘Nomad’ – a minimalist

pair with a sleek design. Responsible for its creation were Nic Galway and his team,

an incredible sneaker hit machine. A few years earlier, he’d been the brains behind

the designs of the Y-3 Qasa High and Racer, but also the Yeezy 750 and 350 version 1.

The inspiration for the NMD was drawn from the brand’s archives, and more specifically,

three 1984 models: the Rising Star, the Boston Super and the Micropacer. Incidentally, on

its release in 1984, the Micropacer was the first shoe to incorporate a microprocessor

chip containing a built-in pedometer.

The NMD model drew on the sole of its predecessors to create something new. In 1984,

these soles were made from EVA, allowing adaptation to the movements of the foot and
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