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INTRODUCTION


With its viral fashion moments fuelled by forward-thinking design, alongside a heritage steeped in leather craft, and a creative director who knows how to push style boundaries, the Spanish fashion house Loewe has become one of the most popular luxury fashion brands in recent times. Arguably, it is the brand of the moment.


Vogue editor Anna Wintour, Ariana Grande, Jamie Dornan, Emilia Clarke, Alexa Chung, Dua Lipa, Karlie Kloss, Timothée Chalamet and Callum Turner are among those who wear the brand’s distinct blend of cool, intelligent and a little bit quirky, and can be spotted front row.


It is a favourite on the red carpet, among influencers and fashion insiders, and is one of the most anticipated shows of Paris Fashion Week each season, where the trends are set and defined.


You won’t find Loewe falling in line with any other fashion house, or confirming the season’s penchant for a certain colour or shape. Part of the brand’s current – and renewed – appeal is that it thinks outside the box; takes ideas and inspirations that shouldn’t work, or you think couldn’t work (examples include balloon shoes, grass trousers and unfastened bras dangling from dresses) and suddenly they do. It is avant-garde design at its best, managing to combine both cult status and commercial viability.
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The model Emily Ratajkowski is a guest at the Loewe womenswear autumn/winter 2024–25 show, Paris Fashion Week, 2024.
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The current Loewe creative director Jonathan Anderson at the brand’s autumn/winter 2015–16 show in Paris, 2015.
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The Loewe Anagram tank top, a simple but effective – and in-demand – piece.





This is all down to its current creative director, Jonathan Anderson, who was appointed to the role in 2013. Having already earned himself a reputation for being a wunderkind designer in London – he started out in menswear but, such was the popularity of his designs, he branched out into womenswear – it was obvious he was destined for a big fashion house. Though Loewe might not have been, at the time, the most obvious choice.


However, since then, Anderson has turned the output of the heritage leather house – which had struggled to catch the fashion limelight in previous years – into a raging tour de force and one that extends beyond fashion. Art and design affiliations are key to the brand’s modern DNA, enabling it to expand beyond the reach of the catwalk.
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Kaia Gerber modelling Loewe autumn/winter 2020–21, Paris Fashion Week, 2020.
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A memorable Loewe look as modelled by Mona Tougaard for autumn/winter 2019, Paris Fashion Week, 2019.
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Shimmer and sequins at a shine-filled Loewe spring/summer 2022 show, Paris Fashion Week, 2021.





In the second quarter of 2023, Loewe was namechecked as being the most in-demand brand globally by The Lyst Index. The Loewe Anagram tank top and the raffia tote were two of the list’s hottest items (and they are street-style favourites). But these are just the latest in a long line of “It” items. There is the Puzzle bag, arguably the brand’s biggest “It” bag since the Amazona back in the 1970s; perfume and candles have been introduced; there is jewellery (a Loewe × Lynda Benglis jewellery collaboration in May 2024 saw pieces knotted, poured and pleated) and striking eyewear. Small leather accessories have harnessed the history of the house to fun and characterful effect for a collection of cute coin purse animals, key chains and customizable bits.


It is a brand known for its artsy designs with an intellectual edge, and has become a go-to name for brilliant, and sometimes bonkers, designs – which resonates with a whole new generation.


In 2023, Anderson for Loewe (and his own label) won the biggest prize at the Fashion Awards in London, deemed the Oscars of the fashion industry, scooping Designer of the Year (having previously won awards for his own brand JW Anderson).


This came off the back of further successes that year – Maggie Smith became a campaign star for the brand, which got everyone talking. Anderson has pioneered the use of unexpected faces in his campaigns and collaborations in recent years, and his front row is always full of the very newest and about-to-be-well-known names (recently Masters of the Air’s Anthony Boyle, Slow Horses’ Jack Lowden and Bridgerton’s Luke Newton were all spotted at the spring/summer 2025 menswear show). Meanwhile, hit runway collections included those that turned clothes seemingly into ghostly entities and another that explored mosaic techniques inspired by Byzantine art.


Loewe started 2024 well, too. Andrea Riseborough in black and red plaid; Jodie Foster in custom navy blue; and Greta Lee in a monochrome halter gown at the Oscars. Zendaya has dazzled in custom looks for her Challengers tour, and Anderson himself created the costumes for the film. Pertinently, the house sponsored the 2024 Met Gala. A recent Instagram story showed Jonathan Anderson and a bus full of the brand’s smiling ambassadors and friends, including Dan Levy, Alison Oliver, Ambika Mod and Ayo Edebiri, en route to the star-studded night. Loewe had also dressed the event’s formidable co-host, Anna Wintour, in a long coat inspired by tailoring from the autumn/winter 2024 collection. One wonders how Anderson fits it all in, especially running his eponymous brand, too (he has separate phones for both jobs, which probably helps...)
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Vogue editor Anna Wintour was dressed by the brand at the 2024 Met Gala in a custom floral coat.





Loewe’s glowing reputation is quite a different story from 20 years ago when the brand, it seemed, was still in the stages of reawakening – and to varying degrees of success as different designers tried their hand at the helm. To look back at some of those collections now, it would be difficult to recognize the house as it is today. It feels more alive, modern and in touch under Anderson, but the world of fashion has also changed.


Where other fashion houses have an overarching legacy or unwavering style and aesthetic, in many ways the house of Loewe has always been segmented. Because of this, it can be identified through its different eras, as this book will explore. There is a history and then a renaissance, a time of experimentation as well as a surprise appointment that has changed the course of the house’s future – and its success.


There is one thing that remains unchanged in the brand’s legacy since it began: the question of how exactly one pronounces the name Loewe. Notably, it is not “low”, as is often thought. The “w” leads into a “v” so it is actually “lo weh ve”, or “low-ay-vay”.


But don’t worry too much about getting it wrong. The brand is not one to take itself too seriously on this front, and happily plays on this confusion. In 2018, it asked the models who walked the show that season to pronounce it – they all said it differently; and more recently the “word” became the subject of the brand’s latest campaign, featuring Aubrey Plaza and Dan Levy as though at a spelling bee. Throughout the short film, Plaza’s different characters fail to spell the word correctly. The brand’s name is in fact the name of Enrique Loewe, a German craftsman who joined a collective of Spanish leather artisans. The house is named after him, and his story begins in nineteenth-century Madrid.
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The actress Andrea Riseborough wore autumn/winter 2024 Loewe at the 96th Annual Academy Awards on 10 March 2024 in Hollywood.
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Timothée Chalamet at the Loewe menswear autumn/winter 2023–24 show, Paris Fashion Week, 2023.
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Friend of the brand Dan Levy wore Loewe at the 2024 Met Gala.
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The famous Loewe (pronounced “lo weh ve”) company logo and anagram motif.
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Florals at the Loewe autumn/winter 2024 show, Paris Fashion Week, 2024.
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Alexa Chung in 2023 at British Vogue’s Forces For Change at The MAINE Mayfair, London, wearing Loewe autumn/winter 2023.
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