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Albert Einstein


Hi! We’re Abi and Rupert. We run 


a company called Rude, where we 


draw, design and create for a living. 


We’re lucky enough to do what we 


love every single day, and we’re 


here to show you how you can too. 


We made this book to shine a light 


on incredible jobs you might not have 


heard of – jobs that could be your 


future! Sound like fun? Let’s dive in!


Ever wondered who built your house or made your favourite 


movie? The chair youre sitting on, the shoes youre wearing, 


the music in your ears ‒ theyre all the result of amazing 


teams of creative professionals.  These pages are packed with 


awesome careers, and well introduce you to some seriously 


cool people who make them happen.


Welcome to the World of Creatives
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Architects create amazing places for people to live, work and play, from 


giant stadiums to local playgrounds. They design the overall look of 


buildings and structures, think about the needs of people who will use 


them and also make sure the buildings dont fall down!


ART


Good architecture enhances 


a landscape, and the best 


architects have an eye for 


beauty and detail.


TEAMWORK


PATIENCE


Creating any building can take 


a long time and have lots of 


moving parts, so youll have to be 


willing to wait for the big reveal!


ENGINEERING


Architects have to think about 


how things are put together in 


order to make buildings serve 


diﬀ erent, complicated needs.


Architecture is a broad profession. Some 


architects design residential spaces for 


people to live in, others design commercial 


spaces for businesses or public spaces for 


everyone to enjoy. The construction 


industry produces masses of carbon emissions 


every day, so it’s really important to try 


and find ways to use less energy. Especially 


in a climate crisis. So architects have a huge 


responsibility! Today, the biggest challenge 


for architects is finding clever ways to 


lower their impact on the environment.


TO BE A GREAT ARCHITECT, EXPLORE, 


EXPLORE, EXPLORE! OBSERVE THE WORLD 


AROUND YOU AND BEYOND. DRAW EVERY 


DAY. AND DEFINITELY LEARN TO WORK WITH 


OTHERS 


-


 ARCHITECTURE IS A TEAM EFFORT. 


- ARCHITECTURE -


Many people are involved in 


construction projects: builders, 


heating specialists, interior 


designers, the list goes on. An 


architect must talk to them all!
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FOSTER +


PARTNERS


Meet 


Antoinette


The Virgin Galactic Spaceport 


in the New Mexico desert uses 


Earth as a part of its architecture. 


It is designed to look like a 


spaceship that has landed and 


has been hidden by the desert. 


The astronauts love it!


ARCHITECT


Antoinette Nassopoulos-Erickson has designed airports 


all over the world, including in London, Mexico, Panama 


and France. OK, and she has also made masterplans of 


entire cities and the worlds ﬁ rst ever Spaceport! She 



works for a studio called Foster + Partners in London, 


whose specialty is creating sustainable designs.


I went to the University of Sydney 


in Australia, where I studied 


science for my ﬁ rst degree. 


After three years, I took a year 


out in which you have the 


chance to work or travel. 


Afterwards, I came back and


did my second degree, this time 


in Architecture. I later went on


to do my Masters degree in 


Urban Design.


DID YOU GO TO UNIVERSITY?


- ARCHITECTURE -
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Hi, I1m Antoinette. When I was a kid, I thought I wanted to be a marine biologist. 


But then I started sketching undersea houses. My older sister bought me pencils 


and paper and told me that I should become an architect. Then, I moved to 


Australia, and started thinking lots about fresh beginnings in a place where 


nature is intense and the cities are so new.


Emissions


The amount of carbon that is 


released into the atmosphere. 


Building work creates a lot of 


emissions, as does keeping the 


space warm.


Whoever pays for a piece 


of work, whether its a 


company asking for a 


new oﬃ  ce space, a family 



asking for a new home, or a 


government asking for 


a new park.


Client


Architects have to understand 


how to deliver their ideas. They 


have to understand how buildings 


are built, learn about diﬀ erent 


materials and how they work, and 


think about heating and cooling. 


You also have to know how to 


communicate and coordinate all 


the diﬀ erent  specialists it takes to 


make a building.


HOW DO YOU TURN A BUILDING 


FROM AN IDEA INTO REALITY?


A good architect will look at a 


design challenge with an open 


mind and quickly work out the 


main goals. It helps to have 


a great imagination and the 


curiosity to keep exploring new 


ideas. Architects also need to be 


good at  solving problems. Lastly, 


you have to have a strong respect 


for nature, place, culture and 


sustainability. 


WHAT DO YOU THINK


MAKES A GOOD ARCHITECT?


A plan for a building 


created by an architect 


that a construction 


team will follow.


Blueprint


- ARCHITECT -
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Jianfei Chu is an architectural designer based in the UK 


and China. He is part of the Zaha Hadid Computation and 



Design Research Group, and uses visual eﬀ ects (VFX) 



techniques from the gaming and ﬁ lm industry to change 


how buildings are seen and planned.


ARCHITECTURAL 


DESIGNER


ZAHA


HADID


Meet 


Jianfei


Jianfei developed an award-winning design 


concept called Architectural Conﬁ gurator. 


This software allows many diﬀ erent people to 



participate in the process of designing a building 


‒ including those commissioning it and those who 


will be using it. His company used the concept to 


build a project in Honduras.


To create his designs, Jianfei uses:


3D software (Rhino, Maya, and 



Cinema4D); 2D software 


(Photoshop and AutoCAD);


Animation software (AfterEﬀ ects, 



Premiere, and Octane);  & Coding 


(Grasshopper, and C++).


JIANFEI'S SOFTWARE SKILLS


Wake up, have a cup of 


coffee and breakfast. 


Stand on the balcony for 


a while until my mind is 


fresh.


Lunch break.


Two hours of self-learning 


after dinner.


Dinner.


Check in with group members, 


review the day’s work.


Creative tasks – design 


the architecture!


Distribute tasks to group 


members. Have meetings 


with the group and 


explain the tasks.


Back to the desk. 


Organise important tasks 


and make a to-do list for 


colleagues and myself.


10 AM


9 AM


8 AM


7 AM


1 PM


2 PM


5 PM


6 PM


7 PM


WHAT DOES YOUR AVERAGE 


DAY LOOK LIKE?


- ARCHITECTURE -

















11


Hi, Im Jianfei. My father is a construction engineer and my mother is a painter. 


When I was young, they often shared their proud achievements and joys from 


their work with me. Being exposed to both engineering and artistic knowledge 


from a young age meant I grew up with a sensitivity and passion for design.


Architecture requires a deep 


understanding of many areas, 


such as design, architectural 


theory and computer software. 


To be a good architect you 


must have a strong sense of 


curiosity and be able to quickly 


learn all aspects of the job. 


You need to identify your own 


area of expertise (for me, its 


coming up with ideas, and visual 


expression), and use that as 


a foundation to develop your 


unique skills.


I got my ﬁ rst architectural degree 


in China and a postgraduate 


degree from the Architectural 


Association in London. School 


provided a great working 


environment where I could access 


lots of learning resources. But 


throughout the entire learning 


process, I believe I was my own 


teacher, responsible for exploring 


the goals I wanted to achieve and 


acquiring the knowledge needed.


WHAT QUALIFICATIONS DO 


YOU HAVE?


WHAT MAKES A GOOD 


ARCHITECTURAL DESIGNER?


A tool that uses 


computers to generate 3D 


architectural models.


Archviz


Engi


neering


The process of bringing 


an architectural design 


to life, and making sure it 


works practically.


- ARCHITECTURAL DESIGNER -
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This means thinking about how much light a space 


is getting, how to make sure the plants get water 


and how to drain it, and what types of plants grow better 


in different environments. For city-dwellers who can’t 


easily get to the forest, it’s a genius way to 


bring the forest to them!


Every building impacts the nature around it, 


and in big cities you’ll often see more grey than


green. But urban designers today are bringing plants


back into the conversation: they not only have to


think about making their projects eco-friendly, 


but about how to bring real life into their 


designs with greenery.


PLANTS AND ARCHITECTURE


- ARCHITECTURE -
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Alex 


Shipp


AlexstudiedIndustrialDesignand


TechnologyatLoughborough


Universitythencompletedan


internshipatacompanythat


designedinteriorsforoﬃces



andhospitalityspaces.


Notwodaysarethesameat


Alexsjob:sometimeshesinthe


oﬃceorstudio,somedayshe


isonsitewatchingconstruction


happen,sometimesheismeeting


withclientsacrossthecountry.


Andnowthatmoreandmore


peoplerecognisethebeneﬁtsof


plantsintheirspaces,businessis


trulyblooming!




AlexShippistheHeadofDesignatMeristemDesign,


acompanyonamissiontoDturnthegreygreenE.


Theydesigngreenstructuresforlocalcouncilsand


companies,takingoverspacesthatmightnotbe


usedverywell(likeemptyparkingspacesorblank


walls)andturningthemintosomethingthata


wholecommunitycanenjoy.


YOU SPEND A LOT OF YOUR LIFE 


AT WORK, SO IT IS KEY TO 


WORK FOR SOMETHING YOU 


FUNDAMENTALLY BELIEVE IN: 


THE FUTURE IS GREEN!


DIenjoyworkingwithmyhands,E


hesays.DIfacareerindesignwas



oﬀthecards,Idhavegoneinto



construction.E


- HEAD OF DESIGN -
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Everseenanadthatmadeyoulaughorthink,DWow,Iwantthat!E?


Advertisingisawayforbrandstoshowoﬀwhattheydo,orfor



organisationstopromoteimportantmessages.Youmightseeadson


billboards,onTikTokoronthebackofacerealbox.


Advertisers have to be creative, 


coming up with catchy songs, 


heart-warming stories, 


surprising stunts and more! 


Sometimes adverts are hidden 


in places you least expect them:


in a film or inside a food package. 


Advertisers don’t have long to


make an impression, so the ad


must be memorable.


Companies also need to think about 


creating visual signatures to be 


recognised quickly – this is where brand 


designers come in. Both advertisers and 


brand designers need to think about what 


people want, and how to communicate 


what a company is all about.


YOU ARE DEALING WITH CULTURE: LEARNING 


AND BEING INQUISITIVE IS IMPORTANT.


CRAZY IDEAS


Thinkoutsidethebox!Greatads


surpriseyouwithunexpected


twists,whetheritsacleverturn


ofphraseoralivegrizzlybear.


STORYTELLING


Goodproductadvertisingisall


abouttellingthestoryofwhat


yourcompanymakes,andwhy


itwillmakepeopleslivesbetter.


HUMOUR


Befunny!Adsareagreat


opportunitytoexpresshumour.


Peoplewillrememberifaproduct


madethemfeelhappy.


GRAPHICS


Graphicsincludeamixoffonts,


drawingsandimageryusedtogive


information.Interestinggraphicsare


keyforgettingpeoplesattention.


- BRAND AND ADVERTISING -
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CREATIVE ART 


DIRECTOR


ACCEPT & 


PROCEED


Matt Jones is a Creative Director who has worked for Nike, 


NASA and IBM. He uses design to solve problems for his 


clients, helping them tell the stories of their products in 


many engaging and exciting ways.


Meet 


Matt


I remember how I felt seeing 


the cover of a compilation 


album I had designed for the 


rock band The Flaming Lips. 



We had photographed a pink 


plastic watering can from my 


garden, and the ﬁ rst time I saw it 


printed was on a huge billboard 


on the Tube. That feeling was 


extraordinary.


B-Corp


A company that meets 


the highest standards 


for being socially 


and environmentally 


responsible.


- BRAND AND ADVERTISING -


Accept & Proceed designed a 


store concept for Nikes House 


of Innovation in Shanghai. They 


wanted to highlight the amazing 


work of the Nike Sports Research 


Lab, through an interactive, 


motion-sensitive CCenter CourtD 


that gives you data about the 


footwear being tried on.


NIKE WAYFINDING
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- CREATIVE ART DIRECTOR -


Hi, Im Matt. I have always enjoyed making things. In my teens, everyone was into big 


dance parties called raves, and my friends would collect rave ﬂ yers and cover their 


walls with them. I was being very particular about the ones I picked up and kept. 


I always tried to ﬁ nd the most exciting designs. In that way, for me, music was a 



great introduction to design.


Try not to overthink 


your design, or it loses 


its spirit. But dont 


underthink either! Theres 


a big diﬀ erence between 



simple and basic. Look 


for joyful contrasts in your 


composition. And keep 


tinkering. Its the journey to 


get there thats important ‒ 


all the details created along 


the way are what forms the 


bigger, ﬁ nal picture.


WHAT MAKES 


A GOOD DESIGNER?


A way that you 


make your brand known 


to people, whether 


through an ad campaign 


or a crazy stunt.


Activation


I enjoyed art at school, 


and so decided to study 


it at college, too. The art 


classes were way more fun 


than my other subjects, so I 


applied to art college. Despite 


one rejection, I eventually got 


into an art college ‒ and it all 


paid oﬀ !



WHAT DID YOU 


STUDY AT SCHOOL?


Campaign


A marketing plan for a 


product that happens 


over a period of time, in 


order to grab peoples 


attention.


It was through music that design 


found its way onto the streets into 


the hands of the working class. 


Id buy a record or a CD every week 


with my wages from part-time 


shelf-stacking; the sleeves were 


often fantastic in their own way. 


I remember putting a recording on 


and unpicking the sleeve design. 


So much more energy used to go 


into these objects.


WHAT INSPIRED YOU AS A KID?

















For Nike, Accept & Proceed 


designed a new basketball court in 


Belgrade, Serbia. Inspired by their 


move to zero carbon and waste, 


they used twenty thousand old 


trainers donated by the local 


community to create the court. 


Pretty cool!


NIKE BASKETBALL COURT


- BRAND AND ADVERTISING -

















- CREATIVE ART DIRECTOR -

















- BRAND AND ADVERTISING -
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- CEO -


BBH


PEOPLE LOVE TALKING 


ABOUT THE GOOD OLD DAYS, 


CONSTANTLY. IT'S SO BORING! 


WE SHOULD LOOK TO THE FUTURE,
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