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ILEX




GIVE YOUR SMARTPHONE PHOTOS A NEW LOOK WITH THIS FRESH GUIDE


YOUR LIFE HAS NEVER LOOKED SO AMAZING!


• TAKE AMAZING PICTURES


• SHARE YOUR LIFE WITH THE WORLD


• SEE YOUR PHOTOS GO VIRAL






Introduction





I started taking photos in 1985. I was five years old and it was an exercise in patience. It wasn’t just the patience needed to compose my shot and make sure it was right, because I didn’t have more than 36 exposures on my roll of film, but it was the patience needed to wait for the film to be processed and for me to be able to see my photos. And then I’d need to wait for my friends to visit me, or for break time at school, to show them glimpses of my world on photographic paper.


It’s a bit different now. I can pull my phone out of my pocket, take a photo, make some swift edits, and within seconds I can share my here and now with people whose heres and nows might be worlds away from mine.


In the space of a few decades, the way that we take, look at, and use photos has changed enormously. Photography doesn’t have to be time-consuming, technical, or expensive anymore. Instead, it’s immediate, inexpensive, and it’s exciting. Between the smartphone and the smartphone photograph, we’ve changed the way that we take and use photos, and we’ve changed the way that we communicate. Images are instant and they’re social. You see exotic holiday photos on Facebook; share your breakfast on Instagram; the amazing window display you just saw is on Twitter; and there’s a fashion shoot on Flickr.


There are an awful lot of photos in this Technicolor world of ours and a huge number of ways to share them. So how do you get the best social interaction out of your photos and the best photos from your social life? Where do you even start? You start here.
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Quick START





THE SOCIAL BASICS IN Just 2 PAGES





DOWNLOAD IT
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1 Which social network are you going for? Twitter? Facebook? Instagram? Google+? Flickr? All of them? Download the app!





CREATE PROFILES
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2 Create your profile—set up your profile so that people know who you are.





TAKE A PHOTO
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3 Shoot a photo or pick a picture from your camera roll.





STYLE IT
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4 Give it a look that’s unmistakably you.





SHARE IT
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5 Unleash it on the world!




Chapter 1


Life IN THE Cloud
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Cloud computing, cloud storage, cloud sharing. Gone are the days when data was stored on floppy disks and photos were taken on film and printed on paper. Now we upload and download at will, wherever we are. Where it’s at now is in the ether.







Smart PHONEOGRAPHY





When Apple announced its iPhone in 2007, it was one of those moments the tech industry refers to paeanically as “disruptive.” Yes, it was a phone, and you could still use it to make calls, but it was much more than that. It was as if everything that we had ever known about telephones and the internet and cameras and sharing and communicating had been thrown into a blender, and something iconic emerged. The iPhone was set to change irrevocably—or “disrupt”—the way that we communicate.


We’d been able to access emails from our phones for a while, and taking photos with your phone wasn’t anything new. But now everything was different. Suddenly, there was an internet-ready computer in your pocket, and these things called “apps.” Within a few years, we’d see the rise of billion-dollar image-sharing startups, the near-collapse of the compact camera industry, and a complete shake-up in the way that we share information. It was definitely disruptive.


With the ability for you to take a photo on the go, with a camera you would always have with you; for other people to develop stand-alone applications that you could use to share your images with different people, in different places, in different ways; and being able to see other people’s photos when you were sipping coffee, or sitting on the train, or away on holiday—things changed.


Now, hundreds of thousands, maybe even millions of photos are taken with smartphones every day, shared across a plethora of platforms, and viewed on all sorts of devices. Where Apple led the way, a great many manufacturers followed. Smartphones are ubiquitous, and so is smartphoneography!
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The little device that changed everything about the way we communicate. #IPHONE




Taking a photo


WASN’T ABOUT


MAKING


A MEMORY FROM A


Party


OR


Holiday


ANYMORE


 


IT WAS ABOUT THE


ABILITY TO


communicate


IN PICTORIAL FORM


RIGHT THERE & THEN


 


IT WAS THE START OF


i Phoneography
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Light through glass. #IPHONE (© Haje Jan Kamps)




The best camera


IS THE ONE YOU HAVE WITH YOU










Social NETWORKING





To be fair to our ancestors, social networking isn’t exactly a new-fangled phenomenon belonging solely to the bright young hipsters. No one in Ancient Rome lived in isolation after all! It’s more that the internet has made it easier for people to connect: you don’t have to wait for your letters of introduction to cross the Atlantic by sea or learn how to dance a Lady Shaftesbury anymore. Now it’s down to Web 2.0, and all about generating your own content and sharing on the internet.


When you micro-blog a statement on Twitter, upload a photo to Flickr, update your status on Facebook, or share a link on Google+, you’re generating your own content, and people being able to share it onward or tell you what they think of it is all part of the interaction that makes it social. These so-called “social networks” are just places to meet new people and catch up with those you know already, not so different from a 17th-century coffee house really. Except with photos.


Social networking is definitely about the photos too. Every network makes it easy to share images, whether by choosing a photo from your smartphone’s camera roll or taking one straight in the app.
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17th-century coffee houses for the digital age. (© Frank Gallaugher)


The global reach and proliferation of social networks can make signing up and getting involved a little daunting, though. What you need to remember is that you don’t need to be a trend-setter, and you don’t have to commit yourself exclusively to one network at the expense of the rest. It’s about being where your family is, where your friends are, and where the people you want to hang out with hang out. You can be as promiscuous as you like with your social networks, and to get the most out of them you probably should be.






NETWORK


promiscuity





Don’t feel you have to save your loyalty for just one social network. As different platforms attract different types of users, the more you join the greater your potential reach will be. Try not to get carried away though, especially when you’re just starting out. Keeping all your social networks up to date can be a full-time job!





You’ll likely find that you’re connected to or followed by different types of people on different networks. That’s just as it should be. You don’t see the same people at home as when you go to work, as at your yoga class, or as at your book club: Social networks work similarly. As a consequence, you’ll probably not want to share the same photo across all of your networks, but it’s not hard to figure out what belongs where. And when things are meant to be cross-posted, it’s normally fairly easy to share from Flickr to Twitter or Instagram to Facebook!
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Connect with people all over the world through social networking.







Facebook





When it comes to social networking, Facebook is the alpha network. It has an estimated 1.1 billion active monthly users (although some of those accounts will belong to cats and spammers, so it’s a little lower in reality) and roughly 3,000 photos are uploaded to it every minute. That’s about six billion photos a month. Or, if you want to give that factoid a slightly different slant, almost one image for every person alive on the planet is posted on Facebook every month.


Of course, these photos are likely going to range from your Great Auntie Betty’s seemingly interminable holiday snaps that she took on her Mediterranean cruise to the occasional upload from professional photographers using the network to showcase their work, with everything else in between.


For most people, Facebook is about staying connected. It’s about allowing your family and friends—and that one random follower we all seem to have—to know what you’re up to and where. But it’s also more than that: Facebook is about building a collective memory. With the ability to share, like, and comment on thousands of photographs, it is the new, upgraded version of the family album.


With so many photos being uploaded, shared, and liked across Facebook, if you want yours to get noticed and not drift off into a sea of pixelated has-beens, they really have to stand out from the crowd.
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Up, up and away. #MEMORY #FACEBOOK (© Haje Jan Kamps)


Facebook photos are snapshots of what’s happening right now in your world, mixed with a repository of significant memories: birthday parties, holidays, weddings, and children growing up. They’re the now and the yesterday all jumbled up, saved for tomorrow, and meant for you and everyone you know.








FACEBOOK


camera





If you’re serious about Facebook and photos, and you use an iPhone, download the Facebook Camera app. With it you can take, edit, and upload photos to your stream, and go straight into the photo streams of your friends. It’s Facebook, filtered for photos. Android users there’s the externally-developed Bright Camera for Facebook.













FACEBOOK AT A GLANCE


WHAT TO SHARE?


Think of it as being like an online, publicly accessible photo album: holidays, events, and the children growing up





LINGUA FRANCA


Like If you like a friend’s photo you can endorse it, and bring to the attention of your followers, with a “like”
Newsfeed Your friends’ activity
Timeline Your Facebook activity





CROSS-POSTING


No: With Facebook you can only share photos within the network





LOCATION, LOCATION, LOCATION


Add a location to a photo, to remind you and show everyone else, where it was taken








Crop!
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Style!
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Share!
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PRIVACY


Select your photo’s audience from the drop-down menu





PEOPLE


Tag people who appear in your photos










Twitter







GETTING YOUR


PHOTOS NOTICED ON


TWITTER


RELIES ON A BIT MORE THAN


HAVING A GREAT IMAGE.


IT’S ALL ABOUT THE


hashtag





Twitter lives in the moment. It’s instant news, instant thoughts, and instant sharing. Anything from five minutes ago is already ancient history on Twitter!


If you want to make your followers envious of the view from your hotel balcony in Zanzibar, or share an “I can’t believe I’ve just seen this!” moment of Olympic proportions with them, there’s no better place to do it than Twitter.


Who are your Twitter followers, though? I’ll bet they’re a motley crew comprising family and friends, friends-of-friends and acquaintances, professional connections, and people with whom you share common interests or mutual associations.


As well as the people you “know of” but don’t necessarily “know” there will be people you’ve never met before and aren’t even likely to. Chances are they have found and followed you because you have something in common. If they’re still following you a couple of months down the line it’s probably because they find what you have to say about life, the universe, and everything, interesting. They might happen to like your photos, too.


Now consider that Twitter is a broadcast medium. Unless your account is private, anyone can see and share your tweets. This makes your potential audience enormous, especially if you can capture a moment and ride a wave of retweets.


Whenever you go to tweet a photo, keep in mind who is following you and why they are doing so. Do you really want the whole world knowing what color your undies are today, and is the rest of the world all that interested? It might bring international, if fleeting stardom, but it’s probably for the wrong reasons.


The photos that succeed on Twitter do so because of their immediacy. They might be personal, they might be of international significance, they might provoke a visceral response, but they will all speak of the here and the now.









THE


hashtag





A picture might be worth a thousand words, but a little hashtag help to categorize your tweets never goes amiss. If you’re a bit mystified by the hashtag, think of it as a filing system: by adding a hashtag to your tweets, you highlight what they’re about and help people who are searching for that sort of content to find them.


Say you took an Instagram photo of the cyclists whizzing past you on a stage of the Tour de France, you might add the hashtags #Instagram and #TourdeFrance to your tweet. Just be careful not to spam with hashtags—two is fine, three might be pushing it—and keep them relevant to the topic.
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TWITTER AT A GLANCE


WHAT TO SHARE?


Twitter is the perfect medium for broadcasting what’s happening right now, or for getting people to take notice of photos that you’re particularly proud of





CROSS-POSTING


If you take a photo using the Twitter camera, you can’t share it directly from the app with any other network, but that’s not really a problem. You’re more likely to be using Twitter to draw attention to photos that you’ve posted somewhere else, say Flickr or Instagram, or the nature of the photo means it’s prime Twitter-sharing material





LINGUA FRANCA


Hashtag (#) Twitter’s self-categorization system. Use it to mark key words or topics in your tweets
Retweet When you forward someone else’s tweet to your followers
Tweet A communiqué via Twitter, limited to 140 characters





LOCATION, LOCATION, LOCATION


Let everyone know where you are by enabling the location settings when you tweet








Crop!
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Style!
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Share!
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PRIVACY


Whatever you share on Twitter is shared with all of your followers. Unless your account is protected, your posts can be seen and retweeted by anyone





PEOPLE


Highlight people in your photo by mentioning them in your tweet using the @ symbol before their handle, for example “@JoeBloggs”










Flickr







IF YOU


WANT


your images


TO DO THE TALKING


THEN


FLICKR


is the place


TO BE





A book focused on social media might seem like an odd place for a history lesson, but indulge me for 30 seconds. At the time of the industrial revolution, a peculiar phenomenon occurred where the pioneers of development fell behind the curve and weren’t able to compete with second and third generation entrepreneurs and inventors. Like most things, it didn’t happen for just one reason, but the basic principle was that when their initial ideas were redesigned and improved, they didn’t have the capital, or the foresight, or the will to upgrade. They were left behind.


When you look at social networks, you begin to see a pattern emerging. The first networks fell away to second- and third-generation sites that took what they did and made it better. This encapsulates Flickr’s story. In the great history of social media, photo-sharing site Flickr is regarded as one of the first social networks. But even when the present and the future of social media lay in images—Flickr’s natural currency—it failed to evolve its website and relied on a woeful mobile site. A pitiful fall from grace was looking inevitable.


Thankfully for Flickr and its legion of dedicated photographically oriented users, someone launched a major overhaul program before it sank into oblivion. The Flickr app now has its own camera function, editing buttons, and an array of filters. The website is a riot of color that’s dedicated to images.
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