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Introduction








 


Fashion is a subject of vital interest; in the urban centers of the world, fashion matters enormously, especially to the young. Apparel and leisure shopping have become social, cultural, and financial phenomena as fascinating and acceptable a study as literature, theater, and the fine arts.


Fashion is an international language and a global business. Fashion designers and models are now as celebrated and profiled as politicians, athletes, and movie actors. To the ingenue, the world of fashion seems to be populated with a firmament of celebrities and to promise a glamorous and carefree lifestyle, when, in fact, only a small proportion of fashion professionals—the most talented and the luckiest—live like this. Most will have worked tremendously hard to achieve their apparent “overnight” success.


At the point of choosing careers, discovering modes of self-expression, and confirming their identities, many young people are drawn to the world of fashion. Yet fashion is a mysterious chimera. Elegance, beauty, and expense are not necessarily guides to what is “cool.” Outfits applauded on the runway often never make it to the stores. Dress codes for work and leisure are evaporating or changing. Just as we get used to one “look,” its counterpart comes into vogue. Why do we need or wish to redefine and adorn ourselves? Who makes the rules and who breaks them? Fashion seems responsible for the mayhem, but it is also the creative source of an exciting and enormously profitable industry. So how do you become a fashion professional? Is it luck, talent, personality. or education? What are the choices?


Fashion is a popular career option; it is one of the most oversubscribed fields in higher education. While it is true that some of the great designers of the twentieth century had little or no formal training, very few can now succeed in this field without preparation. A degree is still the best weapon in a jobseeker’s armory. Employers, unable to finance apprenticeships, are increasingly looking for graduates to fill vacancies. Higher education courses aim to teach and nurture the skills required in the marketplace. While they cannot guarantee success, they offer thorough and compatible training. Moreover, their links with the industry make them highly useful for a student’s future career. Becoming a fashion professional, whether in retail, management, design, or promotion, is not a soft option, and the demands are considerable—creatively, personally, intellectually, technically, and even physically.


“Designers have to play many parts—artist, scientist, psychologist, politician, mathematician, economist, salesman—combined with the stamina of the long-distance runner.” Designer Helen Storey


The majority of fashion industry employees are never famous or rich, but work happily enough behind the scenes in satisfying jobs for more or less ordinary wages. Yet it can be a joy to find that you are paid for doing what you love best.
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Womenswear design by Jiyun Lapthorn.


Who this book is for


This book will be of use primarily to the aspiring student, but it will also be of interest to the fashion enthusiast. It attempts to give a balanced insider view of fashion and fashion education, and to explain the talents, skills, techniques, and vocations that qualify a student to work in the apparel industry. The majority of fashion books are biographies of individual designers, technical manuals, or cultural histories; they do little to explain the training, the modern industry, or the process of turning the creative impulse into a marketable product. This book shows how the designer and merchandiser can become skilled at reading the prevailing aesthetic, altering it and applying the imaginative result to the human body in a desirable and marketable way. Since the late 1980s, most of the manufacturing of European and American clothing has steadily moved to East Asia, North Africa, and the South American states. In the West, fashion is now a service industry where creativity takes place against a backdrop of different tastes, lifestyles, and market sectors, global trading, and technological complexity. This book explores the differences between markets and manufacturing styles, traditional methodology and contemporary computer-aided processes and systems.


While Fashion Design touches on many aspects of its subject, it can only provide an overview; the more technical and advanced facets of pattern-drafting, dressmaking, and tailoring or marketing practice are not included. Many of these techniques require hands-on practice and cannot be learned from a book. There are no assignments for the reader but many suggestions for consideration, further reading, and investigation. This book does not give advice on how to dress well or forecast the future of fashion, but for anyone who is committed to a career in the fashion industry it will give an insight into how others have achieved their goals. It aims to inform, inspire, and guide, often by using the testimonies of those who have already traveled the route, walked the walk and talked the talk.
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Menswear design by Rohan Kale.


How to use this book


Fashion Design is both a manual and a career guide. Although some of the information may be stated as fact, there is no right or wrong way to become a fashion professional or reach an effective fashion solution. Fashion people are often rebels who know that the rules are made to be broken. It is my experience that every student and student group is unique, both in terms of personality and response to the world they encounter. The same assignment can yield entirely different results in different hands at different times. One of the great pleasures of being a student, and indeed a teacher, is the experience of sharing and learning from the surprises, triumphs, and mistakes. The design work, teaching and learning styles, and pathway information or syllabus are not offered prescriptively or to be replicated, but as examples of the type and quality of work that is expected. I am grateful for the suggestions, observations, and contributions to this book from students, colleagues, and professionals.


In this third edition of Fashion Design I have attempted to incorporate previous omissions and address the rapidly widening gulf between time-honored fashion practices as they are conventionally taught and the fast-moving ground of twenty-first-century manufacturing, marketing, and promotion. Fashion does not stand still and graduates must hit the ground running. Diagrams and practical and technical data have been improved upon, and there are comprehensive lists of resources, texts, and industry bodies for consultation. Fresh examples of sketches, artwork, and photography have been included to capture the atmosphere and excitement of college and professional environments.


The fashion degree syllabus typically sets out to familiarize students with increasingly complex practical and intellectual demands, and simulates many of the tasks and sequences that the real-life designer or creative needs to master. In this book, the range of information and concepts that a student is likely to encounter is set out across seven chapters, which can be dipped into and consulted in any order. Like any other industry, fashion and education have their own jargon, and a mastery of it will go some way to opening up apparent mysteries. Throughout this book the use of bold type indicates that an explanation of the words and terms can be found in the glossary (pages 256–58) or the list of pattern-drafting and sewing terms (pages 264–67). Lists, detailed information, and taxonomies are shown in boxed subsections to the text and may be photocopied as study aids. At the end of each chapter there is a list of useful resources relevant to the subject. And at the end of the book you will find sources and address lists for suppliers, fashion and educational organizations, and places of research for further inspiration.
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Sequinned eveningwear designed by Manjit Deu (center).


Have you got what it takes?


Before launching yourself on what may be a long and arduous path to a career in the fashion industry, it pays to try to find out whether you have the right qualities and have a realistic idea of your own strengths and weaknesses. Opposite is an alphabetical checklist of the desirable personal qualities and skills you will need to demonstrate in order to enter the field. Evaluating yourself on a scale of one to five will help you to gauge your aptitudes. Discuss your score with a friend or teacher to see where your talents and shortcomings lie.


Above all, you need talent. A talent for fashion design is not necessarily the same as a talent for drawing, nor is it the ability to sew, although it does include both of these. Fashion design goes far beyond this, and what will be expected of you is the ability to research, absorb, and synthesize ideas and skills. Fashion creativity is the ability to produce new variants and solutions to the age-old problem of clothing the body and developing a refreshing and exciting awareness of it in a contemporary context.


“The trick is to give people what they never knew they wanted.” Diana Vreeland, editor of American Vogue from 1963 to 1971





















	Checklist of personal qualities and skills
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	Ambition


	Strong will to achieve practically, conceptually, and financially
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	Artistic 2D skills


	Ability to visualize, draw, and paint in two dimensions
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	Artistic 3D skills


	Ability to visualize and create articles using a variety of materials







	[image: image]

	Assertiveness


	States point of view clearly, stands by beliefs
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	Business acumen


	Numerate, able to spot opportunities, aware of costs/benefits. Logical
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	Charm


	Gets on well with others and communicates. Co-operative
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	Color sense


	Important for range-building, print, childrenswear, and knitwear
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	Commitment


	Works hard, open to learning, prepared to go the extra mile
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	Communication skills


	Delegates, explains, listens, and negotiates. Speaks to groups
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	Competitiveness


	Uses abilities to gain the edge without malice
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	Confidence


	In own ideas and skills, and in others. Poise, balance of ego, and humility
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	Conscientiousness


	Thorough, diligent, ethical, takes the rough with the smooth
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	Creativity


	Naturally original; generates new ideas and enjoys making things
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	Curiosity


	About society, people, history, design, function, and form. Well-informed
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	Decisiveness


	Quick to make decisions and take responsibility or direct others
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	Efficiency


	Time planning and organization of information and materials. Thrifty
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	Energy


	Physical stamina and health, sticks to the job. Works long hours
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	Flair


	Makes hard work seem effortless. Good grooming, chic
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	Flexibility


	Adaptable and sees others’ criticisms as useful. Accepts change
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	Health


	Has stamina, is reliable, has no drug, weight, or alcohol problems







	[image: image]

	Humility


	The ability to ask for help, admit weakness, know limitations







	[image: image]

	Humor


	Sees the funny side, not bitchy, creates a good atmosphere
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	Imagination


	Abstract ideas and inspiration well-tuned to what a task requires
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	Independence


	Of thought—not behavior. Ability to work unsupervised or freelance
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	Initiative


	Get up and go, starts things and solves problems by doing
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	Languages


	Fluent in other languages, willing to travel
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	Leadership


	Authority or status as spokesperson or adviser
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	Literacy


	Articulate, both written and spoken word. Good phone manner
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	Organizational skills


	Planning, timetabling, co-ordinating, meeting deadlines. Finishes jobs
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	Passion for fashion


	Involvement, inspiring others with ideas and clothing
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	Patience


	Sees things through, tolerant of repetitive tasks, patient with other people
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	Perception


	A quick eye, graphic skills, troubleshooting and intellectual skills
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	Practical skills


	Wide-ranging, can be learned, but should be appropriate for the task
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	Punctuality


	Good timekeeping is valued
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	Resourcefulness


	Ingenuity, lateral thinking, problem solving, making do
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	Risk-taking


	Daring, “chutzpah,” foresight, forecasting and entrepreneurial skills
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	Talent


	Unusual level of ability, especially sketching or styling. Salesmanship
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	Team player


	Shares, enjoys group activities, recognizes role in the bigger picture
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	Temperament


	Friendly, even-tempered, calm
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	Versatility


	Ability to turn hand to different tasks, unfazed by challenges
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	Writing skills


	Ability to write letters, reports, reviews. Analytical skills











The first steps


If this list has not left you daunted, and you still believe that a career in fashion is for you—go for it! Start by visiting college websites and downloading their prospectuses and brochures to help you choose where you would like to study and what academic qualifications are needed. Colleges put on exhibitions of their graduating students’ work at the end of the final term. For fashion courses there is usually a runway show and also an exhibition of portfolio work, sometimes held independently of each other. Contact the college office to inquire. Don’t be daunted by the standard of final-year work; this is what you should aspire to, not what would be expected of you in your first year. By visiting the degree shows you will get some idea of the range of pathways open to you, and the quality of the course and its range of resources. It’s worth asking the students, too, about their own experiences of the course.


Which college?


The aim of all fashion courses is to make the training as relevant as possible to finding work in the industry. However, colleges vary quite considerably in their focus and approach and in their facilities. Some are better equipped with machinery and technology; others have inspiring and skilled staff. A good balance of all these factors is desirable but not inevitable.


Nowadays, colleges often offer both full-time and part-time courses. Sandwich courses require students to spend a period in a work-experience program or industrial placement. There are also internationally recognized credit schemes that allow students to pursue a period of study at another institute or university or in another country. Some courses are biased toward technology, while others emphasize practical skills. Some will be combination degrees that include business or cultural studies. The time allotted to studio practice and self-directed learning or attendance will vary enormously, as will the length of time required to take the qualification itself.


Colleges are keen to show prospective students their facilities and exhibit their strengths. Open days for this purpose are usually held well before the application forms need to be sent in. It is important not to rely solely on the prospectus or word of mouth when choosing a college. Location, atmosphere, and infrastructure will all become much clearer during a visit, and visitors are likely to be given access to parts of the campus that are normally out of bounds at other times. Moreover, college tutors will not be impressed if a candidate turns up for an interview without having visited previously—unless, of course, you live overseas.
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Fabric design by Adelina Amante, inspired by Portuguese ceramics.


Which course?


Universities and college websites will tell you how and when to make an application. College prospectuses list a bewildering range of courses. Unless you have grown up with a burning desire to be a hosiery designer or milliner, you will need to narrow the field and pick a few to visit. Before applying for any course, you should investigate the level of qualification required, syllabuses, curriculum, methods of study, the subject pathways or options available, course fees, and the dates and length of study. Many colleges will expect you to define your chosen pathway on the application form. Others offer staged qualifications such as Certificates and Diplomas and may allow you to find your areas of aptitude during the first year before specializing.


Admission to US universities, colleges, and community colleges vary in their requirements. Degrees one can acquire are AAS (Associate in Applied Science), BFA (Bachelor in Fine Arts), or BS (Bachelor in Science). Schools vary their programming and courses, and it is necessary for students to find the ones that most suit their needs by looking at the various college websites and their links (some of which are international, running courses by US universities.) Some offer Post-Bac one-year programs before specializing. You will need to make direct applications to each selected college; often you can apply on line. GPA (grade point averages) are crucial for admission, although requirements may vary. If you have educational qualifications from the UK, or Asian or European qualifications such as credited courses accumulated towards a degree, your chosen college can advise you whether you have attained the required academic level. If from a foreign country, a TOFL (test of English as a foreign language) score is necessary. Fashion Design and Fashion Merchandising are both very popular in the USA, and some colleges and universities specialize in these subjects. However, the popularity of these subjects also means these programs are highly competitive and supply these sectors with the fastest and least stable turnover of employment.


If you are interested in other aspects of fashion, it is worth applying to a bigger organization with specialist subjects. Larger university arts faculties are likely to support menswear design; fashion textile design with industrial equipment for printing, knitting, and embroidery; and fashion with business, marketing, and retail studies. Some may specialize in childrenswear, footwear, and accessories. Some offer focused courses in lingerie and sportswear. Associated studies such as fashion journalism, styling, promotional and media studies, costume, and hairdressing and makeup for fashion and performing arts are available at some universities, supported by photographic studios.


Historical studies, contemporary media and social studies, and fashion illustration usually form subsidiary modules or units of some courses. These must be passed in order to gain the full qualification, and a few can be studied in their own right. Larger universities may also have larger class sizes. Some universities allow you to create a mixture of units from different disciplines as a Joint Honors degree comprising major and minor subjects.


Call colleges or check their websites for brochures, and make sure you have the correct forms and dates for submission of applications. Carefully review the cost of fees and any additional requirements.


Language requirements and learning difficulties


Communications are a key element of teaching and learning; understanding what is expected of you and interpreting assignments and feedback in the local language is essential, even in courses that are practice-based. All universities welcome international students and will help with international visa applications; some have pre-sessional language skills classes to enable you to reach the appropriate level in English as a Second Language (ESL) or the International English Language Testing System (IELTS). Most also offer places and bursaries for students with disabilities and other unusual circumstances. If you are making an application from abroad, or cannot attend in person, you may be interviewed by telephone or videoconference.


Accreditation


The US government does not have a central ministry of education that provides national control over US educational institutions. Each state regulates education to some extent, but universities have considerable independence. Accreditation, a system in which institutions voluntarily agree to be evaluated by their peers, ensures that these institutions achieve basic levels of quality in their programs, facilities, and services. College students receive credit based on the number of contact hours per week in class (lecture or studio). You might be assessed by a grading system of A though F or a pass/fail. Transfer credits are accepted or not by individual colleges and universities, based on their credentials for graduation.
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College interviewers will expect to see lively sketchbooks or notebooks as well as finished artwork.


Preparing for interview


The procedures required when applying to a college vary considerably. In addition to listing academic qualifications and experience, the application form normally requires you to write a brief essay about yourself, your interests and achievements, and your reasons for wishing to join the course. Try to write as succinctly as possible and avoid clichés; check spellings carefully— especially the names of designers who have inspired you—and have someone read over your effort and give an opinion before you commit it to the form. Keep a copy and refer to it before your interview, since you will probably be asked questions based on what you have written. You may be asked to supply a confidential reference from a teacher or employer.


Most art college courses will require you to show a portfolio for assessment, usually at an interview. Interviewing differs from college to college, especially in the time given to each candidate. In a few cases you may not actually be seen, but your portfolio will be reviewed by an expert team of staff. It is therefore very important that you have an idea of the amount and kinds of work you should submit (see below).




What you should have in your portfolio


•Life drawing studies in line and color


•Fashion design sketches and illustration studies


•Color, textile-design motifs, experimental fabric and collage work


•Assignments showing research ideas and 3D design developments


•Finished designs showing front and back views


•Photographs of finished garments, details or work in progress


•Examples of designer/shop reports, professional or written work





The majority of college applicants build up a strong portfolio on a foundation or other pre-college program. Some colleges offer short courses or summer school programs on portfolio presentation; tutors on these programs will help you define and refine your area of interest and show you how to edit your portfolio.


The interview portfolio


At an interview for a college place at foundation or first-degree level, your examiners will be looking for a wide range of artistic abilities rather than a very narrowly focused interest in fashion alone. You will be expected to have made some life studies from actual observation, showing an awareness of the body as a three-dimensional form, as well as rapid line drawings that suggest its fluidity and movement. Color studies (but not college exercises) and paintings and drawings that show your confidence and control over a wide range of media will also be helpful.


Organize the work so that it is easy to go through, as a series of projects or in order of impact rather than chronology. You don’t have to mount, frame, or finish work; this can make it look too precious or heavy. Put charcoal and pastel drawings in plastic sleeves or paper to prevent smearing. Know your way around your portfolio; you will probably be asked to point out a favorite piece of work or explain some aspect of a project. Be prepared to talk about your own design processes and show how you arrived at a solution. See Chapter 7 for information on putting together a professional portfolio. At this early stage in your career the interviewers are looking for your raw potential and not a slick, “know-it-all” presentation.
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Casualwear design by Connie Ho.


Sketchbooks showing your visual research and ideas and experiments in progress will stand you in good stead. Demonstrate a feeling for fabric by keeping clippings and ideas for their use in a sketchbook. Fashion drawings are expected but not essential. Never copy from published photographs, illustrations, or other sources; use your own drawing skills, even if they are undeveloped, and try to show a good sense of line and proportion. If you have done three-dimensional work or sculptures, show photographs of them rather than bringing them with you. Similarly, if you have made garments there is unlikely to be time to show or model them. At this point, teaching staff will not be interested primarily in your technical expertise but in your ideas.


The interviewer will possibly challenge you to see how open you are to criticism or how you cope with some pressure. You are likely to be asked which designers you admire and why, and how you envision your future. Your own style and grooming will be noted but do not “dress to impress.” Aim to come across as relaxed, yet committed.


The college syllabus


The content of a syllabus will vary according to the program of study and the particular needs and interests of the students. Time given to different subjects will vary too, and tutors will bring their individual expertise to bear on the course.


A comprehensive fashion-design syllabus aims to deliver the following:


•Awareness of historical and contemporary fashion


•Exposure to visual media and culture


•Research techniques and methodology


•Drawing and illustration skills


•Design development skills


•Fabric awareness, type, performance, and sourcing


•Fashion-design principles: silhouette, proportion, color, detailing


•Basic principles of pattern-cutting and draping fabric


•Simple garment sewing, construction and technology


•Technical specification, layout, and costing


•Range-building for a small collection


•Computer-aided design techniques (CAD/CAM)


•Presentation (portfolio) and verbal communication techniques


•Independent study


•Teamwork


•Marketing, branding, and business awareness


•Social and ethical issues that affect industry and consumers


•Written work, as in report writing and cultural studies essays


•Personal and professional development


Ask for an example of the timetable and how the course is structured. Typically, fashion degrees last four years (although programs of two, three, and five years also exist). The academic year is divided into three terms or two semesters with a long summer vacation of ten weeks.
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Fashion product and accessory design covers a broad scope, from traditional craft to new materials. Design by Jessica Clayton.
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Whatever your origin, in college you will find yourself among others who share the same interest in fashion, and quickly make alliances.


The first year


During the first year, assignments are often short and diverse so as to give students a broad, basic grounding in the various fashion-related areas. The greatest attention is given to stretching students’ abilities to assimilate information and tackle research—which can later be turned into original design work. Some time is devoted to practical assignments to improve skills, confidence, and speed. The results of the project work are put together in a portfolio, which over the years builds into a professional representation of a student’s ability and style.


The second year


By the second year, students are likely to have a greater sense of direction and will have gained confidence in their abilities. Usually they will have learned the basic skills and how to work co-operatively with staff and fellow students. This is a year for consolidating abilities, with the focus on getting the balance right between teamwork and the evolution of an individual style. Projects will usually be of four to six weeks’ duration and will help refine students’ interests and talents within their chosen course of study.


Second-year students often make more ambitious garments and enter competitions and sponsored projects. At this stage students often work in teams or pairs in order to hone their co-operative and interpersonal skills. They are less closely supervised in the hope that they will reach the level of maturity and self-discipline required to progress to the next stage of the course.


“If you wanted to, you could do nothing—but why?” Second-year student


Work experience: the internship


At some point—usually between the second and third years—some fashion courses offer an industrial placement or work-experience period of varied or negotiable length. This is an opportunity to work in the industry: in design studios, production, or promotion, at home or maybe overseas. At this juncture the student should have enough practical skills and commitment to be useful as a junior employee, as well as enough maturity to use the opportunity to evaluate his or her own qualities and ambitions within a real working environment.


If a student works for a company long enough, he or she may experience the full cycle of a collection, from initial idea to public reception. This can be an enjoyable and salutary lesson. The student may be exposed to aspects of fashion and production that are new and inspiring or that uncover previously untapped talents.
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Footwear design demands an eye for detail.
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Fashions in shoe height and toe shapes change; shoe lasts are stored until they are needed again.


The internship is a period of study, not time out, and students are usually asked to produce a written report on their placements, including a critical analysis of the organization for which they worked. The internship is often an assessable component of your degree or may gain you a separate qualification award. It is worth remembering that the fashion industry is very keen to take on graduates who have prior experience of the workplace, and that a placement can lead to a lasting association—or can at least be a source of useful contacts.


“I went to India. I met lots of craftsmen and was able to realize the potential of working with embroidery.” Designer Matthew Williamson


Final year


During the final year, the projects are more intensive, giving students time to explore the ideas in depth and to perfect their techniques. The year ends with the most important and exciting project assignment of all: the final collection (see page 224). This is the students’ opportunity to refine their interests and allow their self-expression, style, and proficiency to blossom. Each student is asked to design a range of between six and ten outfits appropriate to their specialist study. The final collection should prove that he or she can maintain a sustained involvement in the management and resolution of their work and is able to design independently and to a professional standard.


At the end of this process, students have the opportunity to show their outfits to the examination board, to staff, fellow students, and an invited audience (including industry professionals) at a runway show. Their portfolios may also be exhibited to the public—press, sponsors, and many interested manufacturers attend degree shows in order to find employees. A student should now be ready to leave the nest as a fully trained fashion designer.


Studying abroad


There are many initiatives for studying abroad, either as part of your university course or in the form of internships in the industry that are supported by educational establishments, government departments, and nonprofit-making organizations. Research the courses, universities, and what opportunities are offered, and confirmed, before making further arrangements. You will need to find out what qualifications, documentation, and visas are needed to satisfy legal requirements. The processing of applications and documentation can take between three weeks and six months, so the decision to go abroad is not to be taken lightly. It is usually essential to have proficiency to a specified standard in both the written and spoken language of the country you’ll be studying in. This level will vary with the course or job chosen. Universities will have international offices and staff who can help you find accommodation and settle in. However, this is not necessarily the case with commercial companies. You are usually expected to be able to finance your fare and accommodation, either through personal funds or through payment from an employer; universities and colleges may demand fees paid in advance.


Many universities require that students do internships abroad to gain practical experience and training related to their course of study, and doing so can play an important role in personal development when the experience is in an international setting. There are a number of regulations and safeguards to be observed, and your internship company will be expected not only to remunerate you, but also to write a report reviewing your tenure with them.


The larger fashion brands have formalized procedures for student placements and welcome inquiries well in advance of the work period. If you apply directly to a fashion company you will need a well-crafted résumé or curriculum vitae (CV) that lists your qualifications, achievements, and interests. You may be invited to an interview, either at home or abroad, or asked to send examples of your work. If you attend in person, always take a portfolio or prepare a CD of your work. If you have friends or relations in the country where you wish to study this can boost your application and also be a source of personal support. For information on internships abroad, organizations such as Intern Abroad (internabroad.com) and Go Abroad (goabroad.com) offer services and advice on making arrangements. Enrolled students or recent graduates can apply for internships lasting from three months to one year depending on the country and the company. Most internships are not paid but can provide good practical training.
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The library, art books, and journal collections are an important resource for the budding designer.


Further reading


Noel Chapman and Carol Chester. Careers in Fashion, London: Kogan Page, 1999


Elaine Stone. The Dynamics of Fashion, New York: Fairchild, 1999


Peter Vogt. Career Opportunities in the Fashion Industry, New York: Checkmark, 2002
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Context








 


Context


It would hardly be possible to become an effective designer, stylist, or fashion journalist without contextual knowledge of the historical, geographical, economic, and social realms within which you plan your creative career. Colleges and universities offer a wide range of liberal arts, cultural studies, and business modules and electives to degree students. Attending seminars and writing essays are compulsory and assessable components of a fashion course and should not be regarded as time better spent in the studio. Lessons learned and insights gained from past analyses and theories, and from the practice of group discussion, intellectual inquiry, and academic writing, will prove inspiring and invaluable throughout school, and essential later in your career. Socio-economic conditions and the marketplace are in a constant state of flux and the context and motivations for clothing purchases can change many times in your professional life. Fashion designers cannot rely on intuition. Astute research and the ability to read the signs of change is the starting point for all design and good business, and will put you ahead of the game.
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Fashion students in 1897 investigate clothing engravings in the Bibliothèque Nationale, Paris.
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John Galliano playfully mixes historical, sartorial, and literary references in his designs. Here, Marie Antoinette meets Anna Karenina.


Historical context


Not all fashion courses offer fashion history as a subject. It is well worth the effort to acquaint yourself not only with garment names, silhouettes, materials, and the roster of legendary designers, but also with the underlying social, environmental, and technological conditions that led to changes in dress taking place. The fashion world is frequently inspired by the past; designers, display professionals, and stylists need to understand how to allude subtly to the silhouette or styling of a particular era or mix the palette of ideas in a new, and sometimes ironic, way. The time line on the following pages highlights significant costume changes and links them with their originators and contemporary events. It will help you to find research material and to recognize context and period when you observe clothes in paintings and films, and at the theater. Some universities and colleges have costume and fabric archives, and many have image banks. Fashion-school libraries often have bound copies of magazines covering many decades, as well as current journals.


The majority of museums offer reduced rates to students or free admission on certain days. Costume galleries are happy for students to come in and sketch quietly, but some have restrictions on photographing the garments on display. You can learn a great deal from drawing garments; being forced to look closely at proportion and line, and historical manufacturing methods, can be inspiring. Museums and collections, such as the Costume Institute at the Metropolitan Museum of Art in New York and the Victoria and Albert in London, have excellent websites that show garments too fragile to be put on display. Historical and contemporary fashion-research archives are available on the Internet, and images or background text can often be downloaded. A number of prestigious museums work closely with design colleges and will show small groups around archived collections if a tour is booked in advance.


Ethnic and folk costumes are also rich sources of inspiration. National and local galleries have extensive collections of these and it is still possible to find shops that sell both original and contemporary examples. Vintage-clothing shops frequently have superb twentieth-century clothes. It is inspiring to wear and admire the craftsmanship of the past and worthwhile being able to spot valuable gems and labels among the dross—even a pair of rare Levi’s can stand out in a pile of lifeless clothes, and could fetch a fortune at auction. You may discover fabric, trimmings, and accessories to recycle for use in your own work. Charity and thrift shops can be treasure troves of information on the construction of garments; it costs next to nothing to buy an old dress and then deconstruct it to make a pattern.


Film, theater, and television are great sources of inspiration, they not only demonstrate the clothes of an era or location, but also the hair, makeup, and styling, and the deportment and manners, that complement them. Sometimes it is the “mood” rather than the garment that can set the context for designs. From time to time fashion designers such as Jean-Paul Gaultier, Armani, and Donna Karan have been asked to design for film, stage, or television. Your ability to research and either authentically replicate or subtly update the looks of the past will be an invaluable asset. There is a list of leading international costume museums and collections at the end of this chapter.
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Coco Chanel (1883–1971), developed her business from a small hat shop to a great couture house. Among the pioneering styles she introduced were the acceptable use of jersey and knitwear for social occasions, the ensemble suit, the little black dress, the pea jacket, bell-bottom pants, and bold costume jewelry.


Fashion time line
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The uses of clothing


Fashion is a specialized form of body adornment. Explorers and travelers were among the first to document and comment on the body adornment and dress styles that they encountered around the world. Some returned from their travels with drawings and examples of clothing, sparking off a desire not only for the artifacts themselves, but also for an understanding of them. Eventually the study of clothing came to be an accepted part of anthropology—the scientific study of human beings.


Fashion frequently looks to the shapes and materials of the past as an inspiration for new styles. Vintage clothing is admired not only for the workmanship and detail that it is rarely possible to achieve today, but also triggers nostalgia for bygone lifestyles. This “emotional” aspect of clothing is an important element of design. Nevertheless, however much one might want to reintroduce the look of the corset or crinoline, it is wise to consider the social and political conditions and needs that made such items effective in their time and to apply similar analysis to contemporary styles. Anthropologists and ethnographers no longer have heated debates about the meaning of the rise and fall of hemlines in wartime, but they continue to throw light on the role that fashion plays in individual and group identity. The politics of identity are closely associated with the clothing we choose to wear. The focus is now on the uses of clothing in rites of passage and as manifestations of social preoccupations and cultural shifts. Today we have much greater freedom of choice than our predecessors had, and very few sumptuary laws that forbid or enforce the wearing of particular garments.


Cultural theorists and clothing analysts have focused primarily on four practical functions of dress: utility, modesty, immodesty (that is, sexual attraction), and adornment. In his book Consumer Behavior Toward Dress (1979), George Sproles suggested four additional functions: symbolic differentiation, social affiliation, psychological self-enhancement, and modernism. Each of these eight functions is discussed briefly below.


Utility


Clothing has evolved to meet many practical and protective purposes. The environment is hazardous, and the body needs to be kept at a mean temperature to ensure blood circulation and comfort. The bushman needs to keep cool, the fisherman to stay dry; the fireman needs protection from flames and the miner from harmful gases. Dress reformers have typically put utility above other aesthetic considerations. For example, in the 1850s the American publisher and suffrage pioneer Amelia Jenks Bloomer took issue with the impracticality of the crinoline and advocated the wearing of women’s trousers, called “pantalettes” or “bloomers.” The notion of utility should never be underestimated; consumers often choose clothes with concerns such as comfort, durability, or ease of care in mind.


In recent years, fitness clothing and sportswear—themselves originally utility items—have dominated the leisure-clothing market and become fashionable as indicators of health and youthful stamina.
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Workwear often evolves in response to a physical hazard or environmental protection. This spiky suit was worn by a Siberian bear-hunter.
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In Western society this type of beachwear is now considered absurd and antiquated.
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In some Muslim countries, strict decency laws forbid women to reveal their bodies after puberty.


Modesty


We need clothing to cover our nakedness. Society demands propriety and has often passed sumptuary (clothing) laws to curb extravagance and uphold decorum. Most people feel some insecurity about revealing their physical imperfections, especially as they grow older; clothing disguises and conceals our defects, whether real or imagined. Modesty is socially defined and varies among individuals, groups, and societies, as well as over time.


In many Middle Eastern countries, debate still rages between liberals and fundamentalists as to how covered up women should be, and in many contemporary societies women still wear long skirts as a matter of course. Europeans are generally less inhibited than Americans, but the trend for “casual Fridays” and dressing down for the office has been imported from the USA. Club and beachwear reveals more of the body than at any previous time in history, and images of naked bodies are ubiquitous in advertising and the media.


Immodesty (sexual attraction)


Clothing can be used to accentuate the sexual attractiveness and availability of the wearer. The traditional role of women as passive sexual objects has contributed to the greater eroticization of female clothing. Eveningwear and lingerie are made from fabrics that set off or simulate the texture of skin. Accessories and cosmetics also enhance allure.


Many fashion commentators and theorists have used a psychoanalytic approach, based on the writings of Sigmund Freud and Carl Jung, to explain the unconscious processes underlying changes in fashion. The concept of the “shifting erogenous zone” (developed by J.C. Flugel, a disciple of Freud, in about 1930) proposes that fashion continuously stimulates sexual interest by cycling and focusing the attention on different parts of the body for seductive purposes, and that a great many articles of clothing are sexually symbolic of the male or female genitals. From time to time overtly sexualized clothing, such as the codpiece or the brassiere, come into vogue.


Adornment


Adornment allows us to enrich our physical attractions, assert our creativity and individuality, or signal membership or rank within a group or culture.
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A girl from Yemen is decorated with flowers and ornaments on her wedding day.
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The tattoo is a permanent corporal adornment.
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Soccer teams and their supporters dress alike in order to demonstrate allegiance and conformity.
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The coronation gowns of George V and Queen Mary denote authority and status through their weight and the expense of the materials used.
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At the other end of the social scale, a Pearly King and Queen from the East End of London dress in their regalia on a bank holiday.


Adornment can go against the needs for comfort, movement, and health, as in foot-binding, the wearing of corsets, or piercing and tattooing. Adornments can be permanent or temporary additions to, or reductions of, the human body. Cosmetics and body paint, jewelry, hairstyling and shaving, false nails, wigs and hair extensions, suntans, high heels, and plastic surgery are all body adornments. People generally, and young women in particular, attempt to conform to the prevailing ideal of beauty. Bodily contortions and reshaping through foundation garments, padding, and binding have altered the fashionable silhouette throughout the ages.


Symbolic differentiation


People use clothing to differentiate and recognize profession, religious affiliation, social standing, or lifestyle. Occupational dress is an expression of authority and helps the wearer stand out in a crowd. The modest attire of a nun announces her beliefs. In some countries, lawyers and barristers cover their everyday clothes with the garb of silk and periwig in order to convey the solemnity of the law. The wearing of designer labels or insignia, and expensive materials and jewelry, may start as demonstrations of social distinction, but often trickle down through the social strata until they lose their potency as symbols of differentiation.


Social affiliation


People dress alike in order to belong to a group. Those who do not conform to the accepted styles are assumed to have divergent ideas and may be mistrusted and excluded. Conversely, the fashion victim, who conforms without sensitivity to the rules of current style, is perceived as being desperate to belong and lacking in personality and taste. In some cases, clothing is a statement of rebellion against society or fashion itself. Although punks do not have a uniform, they can be recognized by a range of identifiers, such as torn clothes, bondage items, safety pins, and dramatic spiked hairstyles. This dress code was developed by the British fashion designer Vivienne Westwood as an anarchic jibe against the conventional, well-groomed fashions of the mid-1970s.


Psychological self-enhancement


Although there is social pressure to be affiliated to a group, and many identical garments and fashions are manufactured and sold through vast chain stores, we rarely encounter two people dressed identically from head to toe. While many young people shop with friends for help and advice, they do not buy the same outfits. Whatever the situation, individuals will strive to assert their personal identity through the use of makeup, hairstyling, and accessories.


Modernism


In parts of the world where fashionable clothes are widely available, dress can be used to express modernity. In the media-rich environment of capital cities, being seen to be ahead or abreast of new styles and aware of current events can give us the edge in an increasingly competitive employment marketplace. The right clothing can grant us access to the right places and the right people. Our acceptance of modernity, whether as designers, early adopters, or consumers, serves as an indicator of our creativity, adjustment, and preparedness for the future.


“All fashion is clothing, although clearly not all clothing is fashion…We need fashion, rather than clothes, not to clothe our nakedness but to clothe our self-esteem.” Colin McDowell (1995)


Practical criteria


New clothes can help people feel confident; expensive or familiar brands serve as status symbols and create tribal allegiances. Whether we find this state of affairs appealing or distasteful, it is necessary for even the most avant-garde or dissident designer to be aware of the primary practical considerations used by consumers to select choices to fit their lifestyles. Listed below are some crucially important criteria for designers to keep in mind. They are rarely mentioned in fashion reports or magazines and are seldom seen to be at the forefront of the creative design process, yet they inform our impulse to buy and satisfy our real, and subliminal, needs.


Price


For the majority of consumers, price is the most important purchase consideration. However much they may desire an item, they must balance its perceived value with its cost and their own budget. The value to an individual is not only the amount of wear a garment will provide. At the top end of the market, designer fashions are made in limited quantities and with more expensive fabrics and trimmings: the basic costs are higher than in the middle and mass markets, where economies of scale can be obtained. All consumers like to feel they are getting value for their money. Different brands may charge wildly different prices for garments that are very similar. It is up to the retailer to make adept choices of merchandise and mark up prices that entice the consumer. There are a number of ways of costing a fashion item and creating market price points (see Chapter 2).
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Ethnic costumes that once demarcated social groups, like this Finnish Laplander outfit, remain a strong inspiration for fashion styling.


Quality


Quality of fabric and manufacture is a decisive factor in buying clothing, and is closely linked to price and the consumer’s pre-purchase evaluation of durability through care and cleaning. The gradual upturn in working hours means that there is less time to look after clothes, and the inconvenience and cost of dry-cleaning, and environmental concerns, have tipped the balance in favor of easy-care and drip-dry fabrics for middle-market garments. There are differences in the quality of stitching, seam finishing, and lining at different price points. Classic clothing and high fashion are expected to endure. Knitwear, for example, is often cut and sewn at the lower end of the market but “fully fashioned” at high price points, and the cost of luxury yarns such as silk and cashmere cannot be imitated. On the other hand, with summer vacation clothing and partywear there is almost an expectation of disposability after use, so these garments can be highly fashionable but more crudely made.


Fit


The fit of a garment is an essential component of its saleability and is the responsibility of a good designer. Statistics indicate that a very large proportion of the population finds it difficult to find fashions that fit. Good fit is a critical performance factor in sportswear and lingerie. Fit is difficult to quantify, beyond measuring the body, because individuals have variable preferences for ease. It also mutates with fashion. Baggy jeans can be in vogue at the same time as tight tops. In some styles the fit is the most important fashion element and may not be apparent until the garment is tried on. Some designers, such as Perry Ellis, Rei Kawakubo, and Azzedine Alaïa (the “King of Cling”) have innovative approaches to fit and make it a selling point of their collections. Many brands evolve dimensions that are specific to their target market, sometimes based on customer feedback but more often on an imaginary or wishful demographic. There is no international standard for garment sizing, but in recent years studies have been made in the USA, UK, Europe, and China to determine average and typical sizes and the grading between them. This is leading to more realistic and accurate measurements. Now that fashion brands are becoming increasingly global, it is required that clothing is labeled with the equivalent size protocols for different nations. It is in the interests of the fashion designer to be aware of natural and average proportions for the target market, and to design with a true fit model rather than an idealized body in mind, or the clothing will remain on the rails.


Comfort


There are times when fashionable clothing demands sacrifices of comfort and fit (as with stiletto heels, bondage pants, or PVC miniskirts), but the general momentum is toward increasing comfort and well-being. Innovations in fabric technology have led to lighter fabrics, stretch materials, seam-free manufacturing and multifunctional materials; finishes such as anti-creasing properties result in clothes that travel well and require less time and care (see Chapter 4). There have been developments in microfibers that can deliver vitamins and aromas, and protect against harmful environmental conditions such as radiation. Consumers now also demand the emotional comfort of knowing that the suppliers of their clothing follow ethical and sustainable methods of production and disposal of waste. Reports such as Naomi Klein’s No Logo, an exposé of the exploitation of workers and resources in Third World manufacturing, has prompted a conscientious movement toward fashion companies with transparent and accountable employment practices. Attitudes and beliefs are themselves fashionable and create trends.


Relevance


Fashion and clothing need to be appropriate for the lifestyle, work, and leisure occasions of consumers. In the suburbs, the styles required will be significantly different to those appropriate to the business climate of the city, although not necessarily any less fashionable. Trends that are significant for one age group or social clique may not be suitable for another. The idea of fashion being “dictated” by designers is now outmoded. The increase in Quick Response (QR) manufacturing has ushered in a more rapid reaction to seasonal and social requirements and to what customers want. Many retailers work closely, and on a daily basis, with manufacturers to ensure that they are providing the type of stock their customers ask for. Based on electronic point-of-sale (EPOS) analysis, chain stores can deliver quite different merchandise in different parts of the country. Retail space is limited and very costly, and wholesale buyers assess the attraction, visual impact, and sales potential of collections rather than individual items. It is the responsibility of retailers to read local social and economic conditions, to spot market niches and to supply appropriate merchandise. Chapter 2 explains how market sectors are segmented and trends forecast in order to help the professional designer to create relevant fashion.


Brand


Brands usually build up their reputation and loyal following over many years of satisfying consumer expectations of consistency, and by advertising their unique qualities. By supporting brands, many consumers hope to take on and affiliate themselves with such qualities. For example, Burberry and Pringle are quintessentially classic British brands that imply quality and conformity, while Versace is a label that exudes glamour, sex, and extravagance. Branding is a key issue in fashion promotion and marketing, and is further complicated by traditional retailers commissioning private label merchandise and creating their own brands. Celebrities and the brands they endorse are a powerful motivation for some consumers, and there is a growing trend toward celebrity “private label” collections that are designed and produced by contracted manufacturers. Chain stores and independent retailers also have brand profiles or “mission statements” and expect the designers they promote to comply with quality standards and terms and conditions that will justify the confidence of their customers.
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The global jeanswear sector is worth over $50 billion. Comfortable, affordable, durable, and with broad social acceptance, indigo-dyed cotton denim is also imitated in jersey, polyester, and leather.


Convenience and service


Consumers have increasingly less time and patience for shopping and trying on clothes; nor do they want to wait in line at checkouts. Shoppers must find what they are looking for quickly and easily, and they expect high standards of assistance and an in-depth selection of size and color ranges. Many store buyers avoid garments that lack “hanger appeal”—clothing that is difficult to imagine on the body—because so many people dislike changing. Shopping from home through the Internet and catalogs is convenient and has increased dramatically in recent years, which has created an escalating culture of buying, trying, and returning unsuitable items. Stores try to counteract such practices by making shopping as pleasant, entertaining, and fulfilling an experience as possible, and many offer loyalty discounts and special offers. In turn, middle-market design labels and manufacturers are careful to place their merchandise in locations that best reflect their own marketing concepts. For many brands it is important to be offered in the same context as rivals. This makes it all the more important that styling, quality, and price points are finely tuned. Some brands have a selective distribution policy in order to maintain exclusivity and retailers compete for the honor of carrying the collection. New developments in computer-aided manufacturing are resulting in a return to offers of individually personalized designs and made-to-measure items. Stores that offer such services often gain the advantage.


Eco and ethical issues


“Fashion thrives on its reputation for being lawless and the most famous notions of irresponsibility have captured the media and gained public recognition.” Lucy Siegle, journalist, founder of Observer Ethical Awards and TV presenter


The concept of ethical clothing manufacture and consumption is not new, but has returned with fresh impetus in recent years as climate change and environmental awareness have become predominant political and social issues. The fashion industry has often had a poor record in ethical production, with concerns being raised in recent decades over diverse issues including exploitative labor practices, fur farming, and lack of sustainability in the cultivation of crops such as cotton.
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Date and key events

1960s
John F. Kennedy elected US president

1963 President Kennedy assassinated;
transatlantic telephone cable

1965 Vietnam War; space race; Cold War; Civi
Rights Act gives all US citizens the right to vote

1967 The Summer of Love
1968 Paris riots
1969 Moon landing

1970s

1974 Nixon and Watergate scandal

1979 Shah of Iran ousted by fundamentalists;
Margaret Thatcher becomes first female prime
minister of the UK

1980s
1981 Marriage of Lady Diana Spencer and
Prince Charles

1982 Faklands War; videos and MTV popularize
youth styles

Yves Saint Laurent, Cardin, Courréges,
Rabanne. First generation of art-school trained
designers: Thea Porter, Jean Muir, Foale and
Tuffin. US designers: Anne Klein, Halston,
Geoffrey Beene

“Swinging” London boutiques: Mary Quant,
Biba, Bus Stop, Mr Freedom. YSL's Rive
Gauche. Jacqueline Kennedy, wife of US
president, is influential role model—
repopularizes Chanel su, pilloox hats and the
short, bob haircut

Influence of Paris couture wanes. Bill Gibb,
Ossie Clarke, Zandra Rhodes, Anthony Price

Halston, Pery Elis, Ralph Lauren, Norma
Kamali, Betsey Johnston, Calvi Klein, Diane
von Furstenburg. Growth of Women's
Movement; bra-buring and casuawear,
dungarees and protest Fshirs. Clothing
licenses prolferate

Vivienne Westwood, Body Map, John Galliano

“New Romantic” music movement and Studio
54 New York nightclub scene. High fashion
becomes increasingly intemational: Adolfo
Dominguez, Calvin Klein, Donna Karan, Armari,
Missoni, Versace, Alaia, Lagerfeld, Lacroix,
Gaultier, Gigli, Valentino, Jil Sander, Kenzo

TV soaps Dallas and Dynasty watched by
millions worldwide and influence upwardly
mobile fashion choices. DuPont's Lycra stretch
fabrics influence a "body-con” silhouette

lIcons of the times

Silhouette and style

i
1

Jacqueline Kennedy, Margot Fonteyn, Rudolph
Nureyev, Sean Connery, Warren Beatty, Faye
Dunaway, Jane Fonda, Catherine Deneuve, Bob
Dylan, Dusty Springfield, The Beatles, The
Roling Stones, The Who, Paty Boyd, Marianne
Faithfull, Arita Pallenberg, Twiggy, Jean
Shrimpton, Cathee Dahmen, Veruschka,
Penelope Tree, Lauren Hutton, Edie Sedgwick,
The Supremes, Aretha Frarkiin, Jimi Hendrix

The sack shape, knee-length skirts, Chanel
suits. Sharply tailored alian suts for men and
trouser suits for women. Bikinis and bra-less
tops. Kinky boots for women and Chelsea boots
for men

Miniskirs, PVC and paper dresses, colorful
geometric prints, pantyhose; influence of Pop
At on fashion. Cult of the fashion photographer
and “dolly bird" models: Twiggy and Jean
Shrimpton. Rebels, Beatniks, and The Beatles.

1967

Bianca Jagger, Marie Helin, Marisa Berensen,
Lauren Hutton, Margaux Hemingway, Gia
Carangi, Janice Dickinson, Iman, Cheryl Tiegs,
Tina Chow, Jerry Hall, Farrah Fawcett, David
Bowie, Marc Bolan, Led Zeppelin, Queen, Bee
Gees, Elton John, Brian Ferry, Stevie Wonder,
The Eagles, Bob Marley, Diane Keaton, Al
MacGraw, Goldie Hawn, Liza Minneli, Robert
Redford, Steve McQueen, Robert de Niro, Jack
Nicholson, John Travolta, Olivia Newton John,
David Hockney, Mark Spitz, Gloria Steinem,
Germaine Greer, Timothy Leary

Hippie movement, Eastern styles: “maxi” skirts,
long hair, florals, embroidery, beads, suede,
cheesecioth. Color and flamboyance retum to
menswear. Layered looks, jersey and knitwear
popular

Glamour versus feminism—adisco fashion, sexy
and glitery versus fiat chests, Doc Martens flat
shoes, dungarees, designer jeans. Power
dressing, Chanel suts and shoulder pads, big
hair toward end of decade

Brooke Shields, Christie Brinkley, Claudia
Schiffer, Pauiina Porizkova, Tatjana Patitz, Susie
Bick, Steve Strange, Prince, Boy George, Adam
Ant, Spandau Ballet, Beastie Boys, Madoma,
Blondie, Jennifer Beale, Michael Jackson,
Sigoumey Weaver, Meg Ryan, Jane Fonda,
Amold Schwarzenegger, Sly Stallone, Richard
Gere, Leigh Bowery, Joan Collins.

Fashion makes an aliance with youth music.
Punk, anti-fashion, bondage and fetish clothing,
street fashions. Unisex dressing. Power
shoulders

Street versus high style epitomized by icons
Madonna and Princess Diana. Cult of the
healthy body, sportswear, stretch jersey. Travel
and work favor “easy dressing” as women take
up more executive roles in the workplace

AR

1972 1974

1978 1980
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Date and key events

Late 18th century
1775-99 American Declaration of
Independence; French Revolution; Industrial
Revolution

19th century
1804-30 Napoleonic Empire; Batle of Waterloo

1830-65 Photography, and sewing and knitting
machines. Britain is the center of industry and
world trade; France is the center of art and
culture

1870-90 Invention of light bulb and telephone;
1889 Vogue magazine launched; department
stores open in cities.

20th century
Russian Revolution; women given the right to

vote. Public transport and air travel; increased
communications resultin a culture of holiday

travel

1914-18 World War |; cinema popularizes
fashions. End of silent movies. Zipper
trademarked

Designers an

Rose Bertin, dressmaker to Marie Antoinette;
tailor Andre Scheling. Sumptuary clothing laws
and wealth dictate appropriate dress until the
rise of the bourgeoisie

Hippolyte Leroy, tailor to the Empress
Josephine. Romantic eclecticism influenced by
Beau Brummel

Charles Frederick Worth dresses Empress
Eugénie and Queen Victoria

Redfern, Paquin, Doucet, Lucile. Creed and
Henry Poole tailor menswear

Jeanne Lanvin, Callot Soeurs, Fortuny, Paul
Poiret. Rise of female designers; training
schemes for ressmakers

Delaunay, Bakst, Lelong. Influence of modem
art: Fauves, Cubists, Vorticists

Icons of the times

Silhouette and style

Madame de Pompadour, Madame Recamier,
Madame Roland, Cora Pearl, Queen Catherine
the Great of Russia, Samuel Taylor Coleridge,
Thomas de Quincey, Ada Lovelace, Lord Byron,
Mary Wollstonecraft, Georgiana, Duchess of
Devonshire

Luxurious brocades, wide-hipped panniers,
corsets and wigs give way to shepherdess
styles, and plain unadomed fabrics in patriotic
colors for men and women

High-waisted chemises, narrow Empire line
dresses. Indian cashmeres and American
cottons. Bonnets and millinery. Regency high
collars, breeches, frock coats, frils and
flamboyance

Dame Nellie Melba, Jenny Lind, Caruso, Anna
Paviova, Pre-Raphaelite Brotherhood, Lizzie
Sidall, Effie Gray, Fanny Comforth, Harry
Houdini, Sarah Bernhar, Lily Langtree, Ellen
Terry. Mrs Patrick Campbell, Marie Lioyd, Vesta
Tilley, Gaiety Girls, Toulouse-Lautrec, Oscar
Wilde, Paul Verlaine, Baudelaire

Puff sleeves, low necklines, bell shapes; the
crinoline and corsetry at its most exireme during
the reign of Queen Victoria (1837-1901). Less
flamboyant menswear; white shitts, waistcoats,
frock coats, trousers, boots

Broad breast and bustles, draped skirts,
bloomers for sports. Working wormen wear
practical “Gibson gir” separates. Introduction of
the brassiere. Men wear sits with long trousers

Rudolf Valentino, Charlie Chaplin, Douglas
Fairbanks, Mary Pickford, Pola Negri, Clara
Bow, Louise Brooks, Mistinguet, Isadora
Duncan, Balets Russes, Picasso, Braque,
Dall, Nancy Cunard, Helena Rubinstein, Peggy
Guggenheim, Lady Ottoline Morrell, Vanessa
Bell, Virginia Wooll, Colette

Disappearance of corsets; S-shaped sihouette
gives way to chemise. Hobble skits are
followed by looser styles due to motor cars and
mobility. Lampshade tunics, drapery. No waist.
Use of new fiber—rayon. First rayon spectator
sportswear introduced, and bloomers and
knickers wom by women

Emancipation and revolutionary styles; square
cuts. Increasing sobriety in menswear. Suits and
practical dress.
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1920s Weimar Republic iIn Germany; Prohidition
in the USA; invention of television

1926 General Strike in Britain
1929 Black Friday stock market crash

19308
1936-39 Spanish Civil War
1937 Edward VIll abdicates

1940s

1939-45 World War II; atomic bomb. Clothing
coupons and rationing; DuPont develops nylon
1947 Synthetic dyes introduced for new acrylic
and polyester fibers

19%0s
Elizabeth Il comes to the throne; availabily of
domestic washing machines; television
becomes leading medium

1955 Civil Rights movement in US

1957 Sputnik space satellte launched by USSR

Vionnet, Gres, Ricci, Jean Patou and Coco
Chanel develop simpler and more practical
styles for the curent liestyle. Shortages
resulting from the depression; jazz and
nightclub dance crazes, the Charleston and
tango, bring in short backless dresses

Mainbocher, Schiapareli, Adrian, Balenciaga,
Molyneux, Hartnell

Creed, Hardy Amies. The rise of American
designers: Blass, Claire McCardell, Bonnie
Cashin, James, Norell

Intellectuals, artsts and musicians displaced
and dispersed by the war create new
communities of influence

Dior's “New Look.” Couture houses Chanel,
Givenchy, Balmain, and Fath reopen. Haian
industy revives and American styles are more
widely seen

Belville Sassoon, Hardy Amies. ftalian
designers: Pucci, Ferragamo, Cerruti. American
designers: Acrian, Oleg Cassini. Elvis Presley,
James Dean, and Marlon Brando become teen
idols and influence menswear styles

Gloria Swanson, Greta Garbo, Mae West,
Al Jolson, Louis Amstrong, Duke Ellington,
Josephine Baker, Nodl Coward, Al Capone,
Bonnie and Clyde, Babe Ruth, Zelda and

F. Scott Fitzgerald, Emest Hemingway,
Charles Lindbergh, Amelia Earhart

Carole Lombard, Marlene Dietrich, Jean Harlow,
Veronica Lake, Judy Garland, Dorothy Lamour,
Shirley Temple, Errol Flynn, Gary Cooper, Cary
Grant, Fred Astaire and Ginger Rogers, Bing
Crosby, Gene Autry, Prince of Wales and Mrs
Simpson

Carmen dellOrefice, Princess Galitzine, Dorian
Leigh, Suzy Parker, Barbara Goalen, Lauren
Bacall, Ingrid Bergman, Betty Grable, Bette
Davis, Katharine Hepbum, Vivienne Leigh, Rita
Hayworth, Humphrey Bogart, Clark Gable,
Spencer Tracy, Rock Hudson, Laurence Olivier,
Frank Sinatra, Perry Como

Marilyn Monroe, Lana Tumer, Grace Kelly, Lucille
Ball, Rita Hayworth, Elizabeth Taylor, Sophia
Loren, Audrey Hepburn, Natalie Wood, Kim
Novak, Juliette Greco, Lisa Fonssagrives, Cary
Grant, Tony Curtis, Charlton Heston, Jimmy
Stewart, Gene Kelly, Elvis Presley, James Dean,
Montgomery Ciif, Marion Brando, Harry
Belafonte, Jack Kerouac, Allen Ginsberg, Bob
Dylan, Princess Margaret, Anthony Snowden

Boyish look: flat-chested, low waists, bias cuts;
wormen have short hair. Fake jewelry, beading,
finges and fur wraps. Baggy men's suits. Men
wear casual knitwear

Depression; longer body lines, figure-skimming
silhouette, “tea dresses”. New fibers. Influence

of Hollywood stars.

T

Precision grooming. Detailed suts. Extremes of
wealth and poverty. Princess line; belts and
waists, sensible shoes, suits

Practical, quasi-military styles, womens'
trousers, “make do and mend” approach,
platform shoes. Women had worn practical
clothes for war work, and many women
continued in supporting roles in the workplace.
Men wear single-breasted suits

(

L}

Sophistication; concave posture. Hourglass
sihouettes, fullr, longer skirs, nylon stockings,
accessorized ensembles. Lightweight, easy-care
synthetic fabrics

New ‘youth market;” girlsh looks (Audrey
Hepburm and Julette Greco), full skits,
sweaters, flat shoes. Unisex styles. Rock and
roll, denim and gingham. Jeans become
accepted casualwear
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1965 Live Aid

Late 1980s AIDS; Tiananmen Square massacre
1987 US stock market crash

1989 Fall of the Berlin Wall

1990s

intemational trade agreements GATT and
NAFTA

1991 Gulf War; apartheid ends; collapse of
Soviet Urion

1992 Bill Clinton elected US president
1993 Personal computers widely available

1995 OJ Simpson trial
1997 China reclaims Hong Kong; death of
Princess Diana

21st century
2000 George W. Bush takes US presidency
2001 9/11 terrorist attacks on US

2002 Introduction of the euro currency in Europe
2003 Invasion of Iraq

2004 Tsunami in Indian Ocean kills over
300,000; Madrid bombings; US President Bush
re-elected

2005 Hurricane Katrina floods New Orleans;
London 7/7 bombings kill 56

2006 Saddam Hussein executed in Iraq

2007 Apple launches the iPhone; Benazir Bhutto
assassinated

2008 Beijing Olympics; Lehman Brothers Bank
collapses, triggering global financial crisis and
“credit crunch®

2000 US President Barack Obama elected;
awarded Nobel Peace prize

2010 Haiti earthquake; suicide of British fashion
designer Alexander McQueen

Japanese designers: Issey Miyake, Yohii
Yamamoto, Rei Kawakubo. Belgian designers:
Dries Van Noten, Ann Demeulemeester.
Independent designers struggle to survive
economic downtum

Rise of international mass-market labels: Espri,
Benetion, Gap, H&M, DKNY, Tommy Hilfiger

Hurmor in fashion: Dolce & Gabbana, Moschino

Growth of designer labels owned by fashion
conglomerates. Brand awareness. Rebirth of
labels: Prada, Hermés, Gucei, Fendi. Diversity
of styles widely available. Donatella Versace
takes over Versace after her brother Gianni's
assassination

Post-Modern designers: Martin Margiela, Helmut
Lang, Hussein Chalayan, Jil Sender. US
designers Todd Oldham, Tom Ford, Anna Sui,
Richard Tyler

British and American designers work in Paris
couture: John Galliano, Alexander McQueen,
Marc Jacobs, Julien Macdonald, Stella
McCartney, Tom Ford and Michael Kors

Accessories become important as style
necessities; Manolo Blahnik, Jimmy Choo,
Fendi, Gucc, Prada. Growth of Intemet
shopping; growing cult of the celebrity as
fashion icon; controversy over “size zero”
models

Cindy Crawford, Linda Evangelista, Naomi
Campbell, Elle Macpherson, Tyra Banks, Tom
Cruise, Don Johnson, Annie Lennox, Kylie
Minogue, Anna Piaggi

Gisele Bundchen, Mila Jovovich, Stella Tennart,
Kate Moss, Nacja Auermann, Karen Muider,
Alek Wek, Devon Aoki, Amber Valetta, Kristen
McMenamy, Helena Christensen, Shalom
Harlow, Nicole Kidman, Uma Thurman,
Cameron Diaz, Catherine Zeta-Jones, Sarah
Jessica Parker, Gwyneth Paltrow, Angelina Jolie,
Julia Roberts, Demi Moore, Michelle Pleifr,
Isabelle Huppert, Keanu Reeves, Tom Cruise,
Brad Pitt, Denzel Washington, Bruce Wills,

Kurt Cobain, Courtney Love, Britney Spears,
The Spice Girls, Oprah Winfrey, Isabella Blow,
Anna Wirtour

Kate Moss, Carla Bruni-Sarkozy, Natalia
Vodianova, Agyness Deyn, Lily Cole, Jessica
Stam, Jourdan Dunn, Raquel Zimmerman,
Sophie Dahl, Amy Winehouse, Beyoncé, Keira
Knightley, Audrey Tautou, Barksy

Countercultural, anti-excess clothing expressing
intellectual and artistic aesthetic. Loose,
architectural cuts, black, wom with flat shoes.
Men wear more sportswear and there are “dress.
down Fridays” in the workplace

Cult of supermodels and celebrities. Casual

sportswear and jeans. Sneakers. Natural
siihouettes and baggy jeans

.

Trade recession, grunge and deconstructed
styles; ecologically friendly fibers, recycling,
antifur. Oversized silhouettes, androgyny.
Revivals of 1960s and 1970s fashions. Glamour
versus conceptual fashion and hip-hop youth
styles. The baseball cap and pashmina scarf
are key acoessories

East opens gates for intemnational manufacturing.
Trade barriers dissolve. Internet speeds.
communication. High-tech production. Retum of
the bias dress and high heels, feminine styles

{
LA

1997

Stores spend considerable sums on buiding
flagships and interior fitings. Eclecticism,
individualism, fashion as a spectacle. Fashion
becomes polarized between luxury and street
styles. Dismantling of the glamorous myth
Backlash against mass-market labels; revival
of craft techniques, vintage dlothing and
ecologicaly friendly fibers, recycling, natural
materials.

2000
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