

[image: Styled by Jennifer Michalski-Bray]






Inside the World of Fashion Styling


[image: ]









Inside the World of Fashion Styling


[image: ]


Jennifer Michalski-Bray





[image: ]









First published in Great Britain in 2025 by


Laurence King


An imprint of Quercus Editions Ltd.


Carmelite House


50 Victoria Embankment


London EC4Y 0DZ


An Hachette UK company


The authorized representative in the EEA is Hachette Ireland, 8 Castlecourt Centre, Castleknock Road, Castleknock, Dublin 15, D15 YF6A, Ireland


Text copyright © 2025 Jennifer Michalski-Bray, except the Foreword, copyright © 2025 Katherine Ryan


The moral right of Jennifer Michalski-Bray to be identified as the author of this work has been asserted in accordance with the Copyright, Designs and Patents Act, 1988.


All rights reserved. No part of this publication may be reproduced or transmitted in any form or by any means, electronic or mechanical, including photocopy, recording, or any information storage and retrieval system, without permission in writing from the publisher.


A CIP catalogue record for this book is available from the British Library.


Ebook: 9781529433265


Quercus Editions Ltd. hereby excludes all liability to the extent permitted by law for any errors or omissions in this book and for any loss, damage or expense (whether direct or indirect) suffered by a third party relying on any information contained in this book.


Designer: Roger Fawcett-Tang, www.struktur.co.uk


Commissioning editor: Sophie Wise


Editor and project manager: Rosanna Fairhead


Illustrator: Jemma Kate Illustrations










CONTENTS


Foreword by Katherine Ryan


Introduction


Chapter 1: Personal Styling


Chapter 2: Celebrity Styling


Chapter 3: Costume Design


Chapter 4: Editorial Styling


Chapter 5: Commercial Styling


Chapter 6: Building Your Brand


Worksheets & Templates


Conversion Charts


Styling Glossary


Fabric Glossary


Index


Picture Credits


Acknowledgements










FOREWORD BY KATHERINE RYAN


As a female comedian, the thing I hate speaking about the most is being a female comedian. I wince as it comes up in every interview. “Are there enough female comedians?”—“Is it difficult being a female comedian?”—“Why do you think so many people hate female comedians?” Maybe because whatever answer we give, it’s weaponized in a whiny headline that puts us on the back foot from the get-go. When I started out in this industry, I barely noticed that I might be at a disadvantage. I was raised by hyper-independent, capable, glamorous women whom I viewed as more powerful than their male counterparts. I felt sad for the boys in my school class because I thought they were aggressive, stupid, and dangerous. I pitied them for having to hang out in Ninja Turtle tracksuits while us girls got up to all sorts of imaginative play in princess dresses and hair ornaments. I have early memories of noticing that boys had limited colors and fashion options available to them. That has mattered to me since kindergarten.


When I moved to the UK in my twenties and started doing stand-up, my stage fashion sense was unwelcome. Promoters warned that if I looked too “put together” or “feminine,” men would be distracted and women jealous. But I could see that the comedians who earned the most and booked the best gigs dressed up in tuxedos and smart suits. I didn’t intend to stay in dingy comedy clubs forever, and I was stubborn enough to keep dressing for the jobs I wanted, rather than the jobs I had. I wasn’t about to wear a tie, so my version of successful styling involved gowns, embellishments, structured beautiful dresses, and full glam makeup. Before I was “rich and famous,” I tried my best to achieve a high-street version of what I aspired to.


My efforts paid off steadily and I started booking bigger and bigger shows. One night, while opening for American superstar Chelsea Handler, I was noticed by my now closest friend and collaborator, Jennifer Michalski-Bray. “You dress well,” she said, “but I could dress you better.”


My self-image is an inextricable part of my act. Jen is instrumental in curating that with me, and I actually think she’s single-handedly transforming the landscape of fashion in British comedy. My unapologetically glamorous stage persona rivals any pop star, actress, or celebrity in a way that empowers female comedians to ignore the voices that tell us that because we’re “funny” we should be invisible.


Looking good makes me feel confident and powerful. Bookers and TV companies trust that when they hire me for a job, I’ll be the best-dressed person in the room. All art matters. Audiences like to be dazzled by aesthetic beauty as much as content. Working with a professional stylist has so many benefits. Since partnering with Jen, I’ve been able to be more sustainable by borrowing beautiful pieces rather than buying them. Jen has symbiotic relationships with many incredible designers who are keen to enhance their brand recognition through placements in print media, on red carpets, and on television.


Being styled is transformative in ways you couldn’t imagine. It raises your value, it’s important, and it leads to less waste. I love to see women in any industry being unapologetic about their multifaceted capabilities, in addition to their love of beautiful things. We can be smart, powerful leaders without shrinking in Ninja Turtle tracksuits.
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INTRODUCTION


Fashion stylists dress people in order to communicate. We set trends, collaborate with brands and other creatives, and bring to life the pictures in our imaginations. It’s a truly amazing field to work in, but it can feel like a hidden realm in which everyone seems hushed, guarding their positions, unwilling to unveil the secrets to forging a career. I vividly recall my own struggle for advice in the industry. That line from The Devil Wears Prada—“a million girls would kill for that job”—rings true; it felt like a world in which helping others meant risking losing one’s own spot. But the reality is that there’s ample space for everyone to flourish.
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When your accessories game is stronger than your math skills. Here I am at 6, serving looks and sass.


I’m a celebrity stylist with a passion for creating outfits that make my clients feel like their most confident and well-dressed selves, and I’ve crafted this book with my younger self in mind. It is my attempt to support all the budding stylists out there, offering insights to help you score that all-important breakthrough in the industry. My aim is to share the wisdom I wished someone had shared with me when I set out to be a part of the fashion styling industry.


The clothes we wear or dress other people in tell a story, and I’m excited to help you figure out your path to telling yours.


My journey into fashion


Growing up, glamour wasn’t the norm in my household. Sure, special occasions called for dressing up, but trends weren’t on anyone’s radar. I’m not even sure how many of my family members would know the name of any brand to this day. Nonetheless, fashion was somehow in my bones and my early passion for it was celebrated, if not understood. My Midwestern family loved the small things in life and ensured I had the most amazing childhood in a suburb just outside of Chicago, with a strong emphasis on family life. We spent summers by a lake in Buchanan, Michigan. My best friend, Tina, and I would create new outfits for the weekly barn dances, inspired by the latest looks of Shania Twain, the Spice Girls, or Britney Spears.


In a series of discussions with my parents, I advocated for attending a fashion school on the East or West coast, while they leaned toward a more conventional institution with a less fashion-centric focus. Their reasoning was to ensure that I obtained a degree versatile enough for careers beyond the fashion industry, in case things didn’t pan out within it. Eventually, we compromised on Purdue University, which had a fashion program in collaboration with the Fashion Institute of Technology in New York City. It seemed like the perfect blend of both worlds. Reflecting on it now, I grasp my parents’ perspective, but back then I was livid. They kept reiterating that fashion thrives on connections and that we lacked any ties to that world, but I knew I was going to make it happen one way or another.
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The OG Gossip Girl series taught me everything I know about not only costume design, but also how to style people to reflect their personality.


From my freshman year onward, I made a conscious choice to swap my idyllic lake vacations for bustling New York City, dedicating each summer to interning there. It was a strategic move because I aimed to launch my career in that vibrant city, and looking back, I’m thrilled I did. These internships paved the way for roles at Elle and Cosmopolitan magazines, and even on Gossip Girl.


The last was particularly intriguing, because while I’d always envisioned seeing my work in fashion magazines, costume design wasn’t on my radar. Yet, having read the books and watched the show’s first season avidly with my college pals, I was captivated. I leveraged the connections I had made during my magazine days to score a meeting with the costume department, and it turned out to be a game-changer. The word on the street hinted at a new opening in the costume team for the second season, and I was determined to land it. I emerged from the interview as the fresh face of the costume department assistant, absolutely ecstatic.


Transitioning from the magazine world to costume work was a whole new ballgame, but I’ll go deeper into that in due time (see Chapter 3). After a few years, bidding farewell to the show marked the start of a new episode in my career: freelance styling.
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Working with one of Hollywood’s top stylists, Erin Walsh (her client Kerry Washington seen here in 2012), provided me with invaluable insight into what it takes to become a successful celebrity stylist.


With no freelance experience, I felt it wise to assist a seasoned stylist to gain a foothold in the industry. I spread the word among my contacts, announcing my move into freelancing and my openness to styling or assisting opportunities. It wasn’t long before I received a message from the stylist Erin Walsh. She graciously took me under her wing, and I supported her on various projects while handling everyday organization. During this time, her primary clients were Kristen Wiig and a newly collaborating Kerry Washington. Erin was steadily ascending the fashion styling ladder, and I was thrilled to be part of her journey.


After I had been Erin’s indispensable assistant for several months, she began recommending me for jobs that she couldn’t take on herself. This created a domino effect, leading to more and more job referrals, and thus began my foray into celebrity styling.


After spending a couple of years as a freelance stylist in New York City, diligently building my portfolio, I found myself swept off my feet by a charming British man, James, who eventually became my husband. He convinced me to make the leap and relocate to London.


The idea of moving overseas left me more reluctant and hesitant than I had ever been about anything. My career seemed to be hitting its stride and I was beginning to establish myself in the industry, so I feared that relocating to a new country would jeopardize all the progress I had made. However, love triumphed and I made the move. Fortunately, I was able to maintain my apartment in the West Village for six months afterward, making it convenient for important client visits and easing the transition to a new country.


I found myself effectively having to restart from scratch. Following the relocation, I connected with acquaintances in the fashion-magazine industry, hoping they could introduce me to their British counterparts. To my surprise, I discovered that American Elle and British Elle, along with other major publications, such as Vogue and Harper’s, operate as completely separate entities. They aren’t even under the same umbrella company. This was a shock, because I had hoped to enter one of them at a higher level than assistant. Despite years having passed since my assisting days, I understood that if I wanted to establish connections in London, that was the path I needed to take.


I scoured the job listings for openings, and when I found one, I seized the opportunity. It was essentially an elevated internship role at Marie Claire in London. My mindset was that at worst I’d spend a few weeks there, gather the contacts necessary to kick-start my career in Britain, then move on. Surprisingly, I found myself enjoying my time at the magazine. I forged friendships with some of my closest colleagues there. My stint didn’t last long—a month or two, tops—but it served as an invaluable entry point into the British fashion industry, providing insights into the differences between the UK and US fashion scenes.


With that useful knowledge and a black book of industry contacts in London, I was set to tackle the British fashion world. I started by emailing agencies that represented fashion stylists and asking if any of their stylists needed an experienced assistant. I ended up assisting Richard Sloan and Lucie McCullin. These two stylists were great fun and even greater personalities, but they couldn’t be more different. Richard’s style is cool and oozes edgy London vibes, and this was a whole new world for me, but I loved it. His main celebrity client at the time was the singer-songwriter Lily Allen, who was very vocal about what she wanted to wear, and really into fashion and creating a signature look. Lucie is at the opposite end of the spectrum from Richard in terms of styling and personality. She has a classically elegant approach and often references old style icons; her favorite being Brigitte Bardot. Her main client, with whom she now has a full-time position serving as creative director overseeing her entire brand, is Claudia Schiffer. Claudia, having been scouted at age 17, basically grew up in the fashion world, knows what she wants, and knows what suits her: no bare legs, always opaque pantyhose (tights), and she loves bodycon.


I shared my time pretty evenly between Richard and Lucie, and learned a lot from working with them. So, with that, my London career officially kicked off …



Misconceptions about styling



The biggest and most common misconception I hear is that styling is a glamorous career. Wrong. On television and in movies, you see stylists and assistants gallivanting around looking like a million bucks in gloriously expensive clothes and heels. Unfortunately, that’s not the case in real life. Don’t get me wrong, there are plenty of glamorous aspects to the job, but most of the time it involves lugging suitcases up three flights of stairs because there’s no elevator, or packing and unpacking for the twenty-third time that week, or carrying an arm-shaking amount of clothes to and from a press office.
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Between wardrobe options, shoes, accessories, and lastminute additions, as a stylist you will often feel you’re lugging around a mini department store.


Also, it involves so much more admin than I could have ever anticipated—a lot of sitting at a computer scrolling through runway shows and lookbooks and emailing everyone from photographers to directors to the hundreds of press offices you’re borrowing clothes from. Organizing and reorganizing are key aspects of the job and constantly need doing because you’re always packing and unpacking. Basically it’s like a never-ending trip with a bunch of suitcases that always need emptying so that they can be filled with new clothes and shoes and bags and jewelry … There’s also the financial side of the admin. Expenses may yet be the death of me—I can’t think of anything worse.


Still, as I said, the job of a stylist has many glamorous perks. For example, we get to attend swanky runway shows, exhibitions, and openings. We’re often given the best goodie bags from awards shows, for no other reason than the press team hope it’ll sway us to put their designer’s pieces on our talent or into our magazine pages.


Another big misconception about styling is that you need a degree or other specific qualification to get into it. Don’t misunderstand me; that can be advantageous, especially if you aim to explore related career paths, such as fashion buying, but it’s not an absolute necessity. Anyone, with or without a degree, can become a fashion stylist or work in the world of fashion. It’s your experience and work ethic that give you the edge. The best thing you can do for yourself is intern, assist, test (see here), assist, test, assist, assist, and test some more. You’ll never learn more in a classroom than you learn from hands-on experience.


Finally, some people assume that all stylists are freelance, but that isn’t the case, even if it may seem that way when you’re scrolling your socials. I love being freelance, but there is something to be said about knowing what money you have coming in that month, instead of wondering when your next paycheck will arrive. A stylist could be employed by a brand, a magazine, a VIP, an e-commerce website—the options are endless.


Tools for every stylist’s kit


A styling kit is a magical collection of useful items that a stylist brings on all their jobs. Every stylist I’ve assisted had varying things in their kit, and my own kit is basically all my favorite bits of theirs combined. Shown opposite are the items that I think are essential for any styling kit.




There are several types of job a stylist can do:


• Photo shoots


• Music video sets


• Political campaigns


• Designing costumes for a television show


• Print advertisements


• Television commercials


• Working with a celebrity to develop their style


• Consulting on team uniforms


• Television newsroom styling


• Magazines


• Book covers


• Dressing models for the runway


• Touring with musicians


• Press tours for celebrity clients


• Personal stylist for private individuals


• Styling store windows and shop mannequins


and many more …
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• Handheld steamer (plus a white sock so as not to drip on the clothes)


• Lint roller


• Double-sided tape (Topstick)


• Regular scissors


• Pre-threaded needles (the little sewing kits from hotels are handy)


• Nipple covers


• Pins


• Pegs/clamps


• Wet wipes


Additional items that are not essential but handy to have:


• Insoles/foot cushions or heel liners


• Thread scissors


• Fabric scissors


• Makeup mask


• Permanent marker


• Notebook and pen


• Labels


• Belt punch


• Packing tape


• Nude seamless underwear


• A variety of nude bras in different sizes


• Plain white T-shirt


• Towel for the model or talent to stand on


• Tape for the bottom of shop stock shoes


• Tagging gun


See here for more on the stylist’s kit.





Fashion stylist lingo



Here is a quick cheat sheet of words from the fashion industry that don’t come up in the same way in everyday life:


book This is your portfolio, a showcase of your work. Stylists used to have physical books that we would carry around to meetings, but these days most people and businesses are happy to view your book on your tablet. Just make sure it’s a clean and clear PDF. Having said that, I had a meeting with Vogue recently and they still required a physical book with printed images; they even sent a courier to my house to collect it … and here I was thinking everyone had moved to the digital age. I suppose some things are just meant to be in print.


BTS (behind the scenes) Because of the growing demands of social media, there is now a videographer on most sets, capturing behind-the-scenes footage to give viewers a look at the inner workings of the set. If you’re taking your own video or photo BTS footage, note that most directors/editors will not allow anything to be published until they have released their images or video, so do ask permission before releasing any BTS on social platforms. On my first cover shoot for Elle magazine, I posted on Facebook that I was so excited that XX was on the October cover (four months away). I don’t know how they found out, but I got a very harsh scolding.


call-in The collection of items from a designer or PR that you are requesting to use to style your photo shoot or celebrity appearance.


call sheet A list of important information about a shoot, sent around a few days before (or sometimes the night before). It includes location, timing, a list of the crew and their contact information, the address of the nearest hospital, any health risks the shoot might pose, directions if necessary, and invoicing details for after the job.


call time The time at which each member of the team must be on set, given on the call sheet.


check-in sheet Whether virtual or on old-school paper, this is used to write down descriptions of items that come in, so that the stylist knows what to send back when the job is over. The more detail it gives the better, including showroom, designer, item description, and date of check-in. It is then marked off with a date of check-out as each item is returned.


fashion closet (“cupboard” in the UK) This is where fashion magazine interns and assistants work, surrounded by the borrowed clothes for the magazine.


jumping in A phrase used when you’re on set and you need to fix an item of clothing to maintain continuity, or simply because you noticed it needs tweaking. Photographers don’t love being interrupted, but it gives them a little warning when you ask if you can “jump in.” If you notice that they’ve paused, you can just tell them you’re “jumping in.”


kit This is to the stylist what a hat is to a magician. You should be able to solve most problems that arise on set using something from your kit. The most basic kit contains double-sided tape, scissors, nipple covers, a lint roller, and a sewing kit with pre-threaded needles, but see here for my recommendations.


LOR (letter of responsibility; also called a pull letter) “I’m just starting out, so why would showrooms let me borrow clothes if they don’t even know me?” I hear you ask. Well, they will most likely require you to provide one of these bad boys. Even seasoned stylists need to dish out an LOR every now and again, especially for a magazine they haven’t worked with before.


multi-drop courier A courier company that collects all your outgoing items at once and drops them back to the showrooms or designers’ press offices. They typically charge per drop and let you pay on the spot.


press day A few weeks after a designer’s new collection is shown on the runway, they will typically hold a press day for stylists and editors to see the collection up close and personal. Showrooms hold one big press day to showcase all their brands at once, so you can see in real life the pieces you’ll be calling in.


pull The items you’re borrowing from a showroom or designer for a photo shoot or celebrity styling.


pull fee A fee—typically a percentage of the total value of the clothes—charged to a stylist to borrow garments from a showroom or press office. Most reputable press offices and designers don’t charge a pull fee.


showroom Houses several different designers under one roof. A few of the big showroom names globally are Karla Otto, KCD, and Purple PR. They loan out their pieces for photo shoots, appearances, and anything else they consider a good fit.


test shoot A group of creatives collaborating to bring a vision to life and add new images to their books. Test shoots are not paid, except perhaps the photographer if the model agency booked them to get images for a new signing.


Besides knowing the lingo, another crucial but often overlooked aspect of working in the fashion industry is familiarizing yourself with the names and work of designers. Clients usually have specific designers in mind, or may be eager to ask you which designers you recommend. The array of designers is extensive, and it’s essential to be well informed about which align best with your clients’ needs. It’s vital to understand whether a designer prioritizes sustainability, for example, and to comprehend their aesthetic.






What’s in this book



In this book, we discuss the different types of styling separately. Here’s a taste of what we will be covering:


Chapter 1: Personal Styling


Personal stylists offer individuals advice and direction on their own personal style and presentation, giving recommendations of colors, silhouettes, and designers tailored to the person’s body type, lifestyle, and preferences. A few areas the personal stylist covers are wardrobe consultations, personal shopping, and outfit planning.


Chapter 2: Celebrity Styling


This is effectively personal styling for the rich and famous, managing and advising on the outfit choices and overall look of people who are constantly in the public eye. The job of the celebrity stylist includes red-carpet and event styling, designer and brand collaborations, building the client’s image, and outfit planning.


Chapter 3: Costume Design


In this chapter we’ll delve into the costume department, exploring the various styling roles and their functions. In particular, we’ll look at the art of translating a concept into a visual masterpiece by dissecting scripts, analyzing scenes for outfit changes, crafting character-based moodboards, and navigating the intriguing world of continuity.


Chapter 4: Editorial Styling


Editorial magazine work helps the stylist to build their portfolio and showcase their styling aesthetic. Even today, it remains one of the less financially rewarding endeavors, but I find it thrilling to witness my work in print. There’s an indescribable feeling when you see your efforts materialize in the pages of a physical magazine. A large amount of hard work culminating in the final image on the page brings real joy and excitement.


Chapter 5: Commercial Styling


Commercial styling is often the stylist’s bread and butter, but the flip side is that our creative window is barely open; we’re typically given a hardcore brief from the client and have to stick to it. Commercial and corporate jobs encompass a wide range of assignments, from television commercials to advertisements displayed on billboards or in subway cars. These opportunities offer good rates and relatively straightforward workdays.


Chapter 6: Building your Brand


Finally, we’ll explore crafting your brand. This section will equip you with the essential tools to embark on your journey as a fashion stylist, whether your aspirations lie in celebrity styling, costume designing, editorial styling, commercial projects, or a fusion of these. Furthermore, I’ll discuss strategies to help you distinguish yourself in this highly competitive industry. Your aim should be to establish yourself as the go-to stylist for a specific aesthetic or vibe, so that brands can comprehend the type of look they’ll get when partnering with you.
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Charity ambassador and former reality star Montana Brown photographed by Catherine Harbour for Arcadia magazine in 2019. I met Montana for the first time on this shoot, and we began our working relationship for red carpets and other appearances.


“A positive attitude and organization are key. Always return things in better condition than when you found them. Always say thank you. Return every email. And always treat everyone equally.”


Kate Young, celebrity stylist
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1: PERSONAL STYLING


Imagine a world in which everyone dons the same drab outfit day after day—a monotonous sea of beige and gray, lacking any hint of personal flair. Thankfully, that’s not the reality we live in. Personal style can bring a burst of energy to the routine of everyday life. It’s the secret ingredient that transforms a ho-hum morning into a dazzling opportunity for self-expression and creativity. Whether you’re strutting down the sidewalk or lounging in your favorite café, your choice of style adds a sprinkle of joy, a dash of confidence, and a pinch of pizzazz to every moment. Dressing up isn’t just about looking good; it’s about embracing the extraordinary power of style, and that affects not only our moods but also the way we live our lives.






PERSONAL STYLE VS. PERSONAL STYLING


Personal style and personal styling go hand in hand when it comes to fashion and self-expression. But while they may sound similar, they refer to two different things.


Personal style is an individual’s unique way of dressing and presenting themselves to the world. It encompasses the clothing, accessories, and grooming (or glamming) choices that reflect their personality, tastes, and preferences. Personal style is highly subjective and can vary greatly from person to person, since it is an outward expression of one’s inner self. It can also evolve over time as tastes and influences change. Personal style is a powerful tool that allows individuals to communicate who they are and how they want to be perceived by the outside world.


Personal styling, on the other hand, refers to professional assistance in enhancing or refining personal style. Personal stylists are experts who provide guidance and advice on clothing choices, wardrobe organization, and overall image presentation. They help individuals develop a cohesive and polished look that aligns with their personal brand and objectives. Personal styling takes into account such factors as body type, complexion, lifestyle, and personal preferences to create a curated and personalized wardrobe. Personal stylists may suggest new trends, recommend specific brands or designers, and provide tips on color palettes, silhouettes, and accessorizing.




Benefits of personal styling


We’ve all seen that one individual who seems to have lost their stylish spark amid life’s whirlwind changes. Whether it’s the demands of motherhood, the passage of time, or the grind of the daily routine, their once vibrant style is now a distant memory. A personal stylist can swoop in to rescue such souls from their fashion rut by unraveling their unique style personality and helping them to express their authentic selves. The stylist can also help with decluttering and refocusing the wardrobe, giving clarity in more areas of life than just fashion.





Personal styling can be particularly beneficial for those who are unsure about their personal style, want to experiment with new looks, or lack the time to ensure that their wardrobe is evolving with the seasons. Often, personal stylists can provide valuable insights and help individuals to build a wardrobe that reflects their authentic selves while keeping up with current fashion trends. However, there are also individuals who already have a strong personal style but who still seek the assistance of a personal stylist to refine their look, source hard-to-procure items, or gain fresh perspectives.


Personal style and personal styling are intertwined and work together to create a polished image. Whether someone chooses to embrace their personal style independently or to seek the assistance of a personal stylist, the goal is to feel confident and communicate through fashion. With this in mind, while the steps that follow describe how you can develop your own personal style, exactly the same steps can be applied by a stylist to the personal styling of a client.



DISCOVERING YOUR STYLE


Have you ever wondered how celebrities become so stylish? Well, they usually have the help of a professional fashion stylist, but what fashion stylists do for the celebrity can be applied to anyone, including yourself. You can employ the personal styling process to explore your own style or use it as a guide for styling clients.


What follows is a step-by-step guide to building the foundation of your style, with some fashion homework along the way to becoming your own styling muse.


Step 1: Set a goal and explore your motivation


The first thing to figure out is what you want out of this process. Is it to increase your confidence? Is it to create a more ethical and sustainable wardrobe that can be worn time and time again? Or do you want to ditch your entirely black wardrobe and infuse some color into your closet? Is it to eliminate those mornings when you freak out because you have nothing to wear and end up putting on the same outfit as always? Maybe it’s to add some personality to your look? Or even show yourself some self-love, because when you look good you feel good. Once you’ve figured out your goal, keep it in mind throughout your fashion discovery journey.
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Nothing feels better than a freshly organized closet. Make it joyful by hanging your pieces according to color.


First, take a look at what is currently on rotation in your closet. The best way to do this for yourself is with some fashion homework. (I know, you’re thinking, “Homework—I didn’t sign up for this!,” but this isn’t so bad.) All you’ll need to get started is a camera (the one on your phone will do) and a full-length mirror or someone to take a picture of you.


Now, here is your first assignment: Over the next week, snap a picture of all the outfits you put on. Think of these images as your “before” pictures.


As you capture the pictures throughout the week, explore the reasons you continue to do so. Are you committed to this process because you want to boost your confidence and attract a potential partner, or maybe rekindle the romance with your current partner? Or are you perhaps doing it to enhance your professional appearance, believing it will increase your chances of progressing at work? These are all excellent motivations to continue documenting your outfits. What inspires your upcoming style transformation? What is your motivation? There are numerous reasons why it’s important to put in the effort to become the best version of yourself, and pinpointing those that apply to you will help you to stay focused.


Step 2: Analyze your look


Once you have completed the seven-day challenge, go through the pictures. If you have a printer, consider printing them out—and describe how you felt when you wore each outfit. Did you feel confident? Cool? Sexy? Polished? Did you implement any styling tricks? For example, did you roll the bottom of your jeans? What did you like about the outfit? Was there anything you didn’t like? In hindsight, what improvements could you have made?


No printer? That’s fine. Just add all the pictures to a digital document and write your notes on there. The more feelings and descriptions you write down, the more insight you will gain into what works for you and what doesn’t.
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