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Actress Anya Taylor-Joy at the 77th Annual Cannes Film Festival, wearing an exquisite Tiffany High Jewellery diamond necklace with over 68 carats.
















INTRODUCTION


“New York is a place where people come to have their dreams realized. So many people not only come to the city, but ultimately make their way to Tiffany.”


Katie Couric, TV presenter, Crazy About Tiffany’s


As a young career girl in London in the 1990s working at Harper’s & Queen, I had a very specific goal, along with my peers: to purchase something from Tiffany & Co. My choice happened to be a sterling silver heart key ring – the cheapest item in the store at the time – but we could choose anything as long as we came out with the little blue box, such was the cachet and lure that Tiffany held. And still does.


My first piece of Tiffany jewellery was Elsa Peretti’s famous sterling silver open heart necklace, and when my husband proposed, of course my engagement ring came from Tiffany & Co. The jeweller has a reputation that surpasses all others, and the opening scene of Audrey Hepburn’s Holly Golightly staring longingly at Tiffany’s window in Breakfast at Tiffany’s is one of the most iconic images in cinematic history.


Who has not longed to find a Tiffany blue box with its teasing white satin ribbon under the Christmas tree or not dreamed of those magical words that Trey said to Charlotte outside the Fifth Avenue store in Sex and the City: “Maybe we should go in there and find you the most beautiful ring that they have.”?


The Tiffany & Co. of today is a far cry from the stationery and “fancy goods” store opened by two friends, Charles Lewis Tiffany and John Burnett Young, on Broadway in New York’s Manhattan in 1837. Nearly 190 years later, it has more than 300 stores around the globe and employs 14,000 staff, including 3,000 skilled artisans, and has a brand value of approximately $7 billion. But there is still so much more to the famous name than meets the eye.


Steeped in a rich history of the Gilded Age, art nouveau, art deco and the changing face of American society which saw Tiffany rise to new heights, it also survived a civil war, two world wars and the Great Depression. American presidents came and went, although not without their fair share of Tiffany goods – Abraham Lincoln purchased a Tiffany seed pearl necklace and earrings for his wife to wear to the inaugural ball in 1861; a sterling silver hunting knife was made for Theodore Roosevelt in 1884; Dwight Eisenhower designed a Tiffany pendant for the First Lady; John F. Kennedy commissioned Jean Schlumberger, Tiffany’s renowned designer, to create a berry brooch for Jackie Kennedy after the birth of their son; and when the Obamas attended the Diamond Jubilee of Elizabeth II in 2012, they presented her with a vintage 1950s Tiffany & Co. silver make-up compact.




[image: A gift box wrapped with a ribbon sits at the centre. Text reads, ‘Tiffany and Co. New York Since 1837’.]




Possibly the most famous packaging in the world: nothing says Tiffany & Co. more than the robin egg-blue box with its white satin ribbon.
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Engraved by Tiffany & Co., this Staff and Field Officer’s sword was presented to Colonel Peter Kinney, Commander of the 56th Ohio Volunteer Infantry, 1861–63.
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In 1885, Tiffany & Co. were responsible for redesigning the Great Seal of the United States on the one-dollar bill, which remains unchanged to this day.








Many of us think of jewellery, especially diamonds, when we hear the name Tiffany, but it wasn’t always that way. During the American Civil War between 1861 and 1865 it focused its efforts on making ammunition, including rifles, swords, cutlasses and bugles, even medals for both sides, and it would turn its attention once again to military needs during both world wars. In 1885, Tiffany redesigned the Great Seal of the United States, which still appears on the one-dollar bill today, and the following year, the company designed the invitations for the inauguration of the Statue of Liberty, featuring a gold embossed wreath with crossed flags, and an image of the statue on its pedestal, as well as the shields of both America and France.


Tiffany & Co. has long been recognized as a key player on the sports field too. In 1877, it designed an interlocking NY for a police medal that was awarded to a wounded New York police officer. William Devery, co-owner of the New York Yankees and former Chief of Police, took the design and in 1909 it appeared on the Yankee uniform and can still be found on baseball caps worldwide. In 1888, Tiffany designed and crafted the Hall Championship Cup, the first sterling silver world championship baseball trophy, and has provided cups and trophies for the NFL since 1959 and the US Open for over 36 years, as well as for Formula 1, horse racing, golf, soccer, hockey and even e-sports.
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Tiffany have been designing cups and trophies for the world of sport since 1888, from baseball (the Hall Championship Cup) and the NFL to the US Open and Formula 1.
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From the late 1800s, Tiffany became known as “The Diamond Kings”, a reputation that still stands. Diamond and 18k white gold brooch, circa 1950.
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Schlumberger’s diamond-encrusted Birds in Flight Necklace with an emerald-cut aquamarine and matching Bird on a Rock.








However, it was when Charles Lewis Tiffany bought one third of the French Crown Jewels at auction in Paris in 1887 that the company became known as the “Palace of Jewels” and he himself the “King of Diamonds”. He went on to be appointed imperial and royal jewellers to kings, queens and czars around the world, from Europe to Russia. Indeed it was estimated that Tiffany’s vaults held over $40 million in gemstones, a staggering sum for the late nineteenth century (with a value of more than $1 billion today).


Tiffany & Co. has stood the test of time thanks to innovation, creativity, shrewd business acumen, clever marketing and, most importantly, knowing its gemstones. Whether it’s a vintage Elsa Peretti necklace found on eBay, a long-awaited engagement ring or a showstopping diamond, Tiffany jewellery is to be loved, treasured and handed down forever.










THE EARLY YEARS
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Charles Lewis Tiffany, who founded the small stationery and “fancy goods” store that went on to become the world-famous Tiffany & Co.












FROM “FANCY GOODS” TO “PALACE OF JEWELS”


“Beautiful design makes a beautiful life.”


Charles Lewis Tiffany


On a mild autumn morning in September 1837, two friends, Charles Lewis Tiffany, age 25, and John Burnett Young, age 22, opened the doors of their small stationery and “fancy goods” store at 259 Broadway in lower Manhattan, New York, for the first time. Having each borrowed $500 from their parents, they sold an eclectic selection of bronze curiosities from India, delicate Chinese porcelain and the latest French accessories, all acquired from ships in New York returning from exotic locations around the world. There was not a diamond in sight. On that first day, they made $4.98.


In need of additional funding, the friends invited Charles’s wealthier cousin, Jabez Lewis Ellis, to join them, and in 1841, the store became known as Tiffany, Young & Ellis. The extra capital allowed them to travel to Paris, where they discovered paste jewellery – known then as “Palais Royal” and today as costume jewellery – and this proved to be a huge success with their customers in the early 1840s. According to the Tiffany & Co. Archives, the first recorded order of goods from Paris on 1 December 1942 included fine stationery; Guerlain soaps and Lubin hair oils; vinaigrettes and smelling bottles; parasols for mourning, half-mourning and weddings; steel glove buttons, small pearl studs, jet jewellery, card cases and black fans. By 1843, solid gold jewellery was being added to their orders.


In 1845, Tiffany, Young & Ellis created the Catalogue of Useful and Fancy Articles, a yearly mail order catalogue that eventually became known as the Blue Book and which still continues today. It contained everything from shawl pins, dress combs, brooches and hair pins to board games, French sugar plums and gold and imitation “French jewellery”.


Later that year, imitation jewellery was discontinued and only the real thing was imported from Paris and London. Tiffany, Young & Ellis was fast gaining a reputation for fine jewels for the rich society ladies of New York. At the same time, one of John Young’s sisters became engaged to George McClure, a young and budding gemmologist, who joined the company and went on to become one of America’s most respected names in diamonds and gemstones of his generation. By 1848, Tiffany, Young & Ellis were manufacturing their own jewellery.


Another stroke of luck came their way in 1848 when a buying trip to Paris coincided with the abdication of King Louis-Philippe. This caused panic and mayhem among the French aristocrats who, in fear of the forthcoming revolution, were desperate to sell off their stashes of diamonds and did so at rock-bottom prices. These were cleverly snapped up by John Young and diamonds immediately became an integral part of the business.




[image: A vintage spread displays numerous jewellery designs. Diamond and gemstone-encrusted rings, pendants, necklaces and brooches fill the page. ]




A selection of brooches, pendants, rings and other bejewelled accessories from the 1890 Tiffany Catalogue.








In 1853 Charles Tiffany bought his partners out and joined forces with a new partner, Gideon French Thayer Reed, a highly regarded American jeweller based in Paris. The company was renamed Tiffany & Co. They took the decision to exhibit at America’s first world’s fair, the New York Crystal Palace Exposition, which drew a global audience, sealing their reputation once and for all as a leading luxury retailer.



STERLING SILVER


In the days before Tiffany & Co. became famous for diamonds and engagement rings, the store became world renowned for silverware. In 1851, it was the first to introduce the English sterling silver standard – a minimum of 92.5 parts per 1,000 parts; the remaining 7.5 parts are copper alloy, to strengthen the silver – which was later adopted by America in 1868.


After a successful collaboration the same year with leading silversmith John C. Moore, sales of sterling silver hit an all-time high. Following in his father’s footsteps, Edward Moore became Tiffany’s chief designer of silver in 1868, where he remained for the next 40 years.




[image: A printed advertisement lists the services of Tiffany. Text reads, ‘Tiffany and Co. Jewelers Silversmiths Stationers. Silverware. Mail Inquiries Receive Prompt Attention. Fifth Avenue and Thirty-Seventh Street, New York.’]




Tiffany & Co. silverware advertisement in National Geographic, August 1927.








A great traveller and collector, Moore was inspired by Japanese lacquer, ceramics and baskets, Greek and Roman glass, and Islamic metalwork, glass, textiles and pottery. He created sterling silver “works of art” from tableware including jugs and pitchers, soup tureens, tea and coffee sets, monogrammed trays, cake stands, tea caddies, cutlery and napkin rings to hip flasks, candlesticks, cocktail stirrers, even asparagus serving forks.


As well as being an incredibly talented silversmith, Moore was a great mentor, and training the up-and-coming designers and silversmiths at Tiffany was an integral part of his work. He believed in sharing his knowledge and expertise as well as in collaboration, and when he died in 1891, he bequeathed his private collection to New York’s Metropolitan Museum.
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