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Introduction


At first glance, most press releases look simple and harmless enough – but even the biggest companies agonize over them.


It’s an unfortunate fact that many press releases the world over are pretty dreadful. It is said that fully 99% of all press releases get thrown straight in the bin by magazine and newspaper editors who are weary of being sent such rubbish – many of them written by PR agencies who are charging their clients a hefty fee!


The bottom line is that, to make the stories we tell newsworthy, we have to strive to hit the right buttons with the media, thereby increasing the chances of seeing those stories in the press.


And nowadays, of course, there is a much bigger choice of outlets for our stories than ever before, with countless online opportunities undreamt of only a few years ago.


But why are we thinking of issuing a press release in the first place? The answer might sound obvious – but very often people issue releases without a clear goal in mind – sometimes simply because the boss has told them to do so!


The way you structure a press release is also important, and can make or break its success in being picked up and used.


Company newsletters and magazines, too, can be highly flexible marketing tools. Well written and produced, they deliver the right message to the right audience in the right way. Many are professionally produced, but, equally, many fail for a number of reasons, as often as not because the entire process has not been thought through properly.


In this book we will be looking at some of the basic considerations that need to be taken when planning to publicize a company’s products or services and at how to avoid many of the common pitfalls in order to inform and educate shareholders, reassure and persuade customers, recognize and motivate staff, and attract new business.





1  Promoting your business



Press releases and newsletters are two of the most effective ways of getting your point of view out to your target audiences


[image: images]


Promoting a business is an ongoing challenge for all companies, and getting the right publicity for a local campaign can make or break its outcome.



No matter if you …



[image: image]     have a new product to launch



[image: image]     are organizing a demonstration




[image: image]     want to publicize your hobby group



[image: image]     are launching a campaign



… you will have a much better chance of success if you tell people using newsletters and press releases.


A press release is the standard way of communicating with journalists – and journalists are your conduit to reaching your target audiences through the media:




[image: image]     TV
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[image: image]     printed media


… and – to a lesser degree –



[image: image]     through the World Wide Web.
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