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Introduction to the qualifications





This textbook covers the following qualifications, which aim to provide a range of essential technical and practical skills and knowledge to equip you to seek employment or further training within the make-up industry.


The Level 2 Technical Certificate in Make-Up Artistry (6010-20) qualification studies theoretical aspects of the subject and applies them to practical tasks.


Compulsory topics include:




	
•  working in the make-up industry


	
•  anatomy and physiology


	
•  research, develop and showcase designs


	
•  the art of applying make-up


	
•  hair artistry


	
•  creative make-up artistry.





Examples of the areas in which this qualification could lead to a job as a make-up artist include:




	
•  photoshoots


	
•  magazine and publication shoots


	
•  department stores


	
•  make-up stores


	
•  salons.





The following Level 3 qualifications will benefit from having an entry requirement of the Level 2 Technical Certificate in Make-Up Artistry.


The Level 3 Advanced Technical Diploma in Media Make-Up Artistry (540) (6010-30) qualification covers a very wide range of skills and knowledge required for working in the media make-up industry.


Compulsory areas include:




	
•  working in the film, TV and theatre industry


	
•  create historical hair and make-up looks


	
•  media make-up creative hair design


	
•  fashion and photographic make-up


	
•  the creation and presentation of a look book and industry portfolio


	
•  apply body art


	
•  camouflage make-up.





Optional areas include:




	
•  cutting and styling techniques for performers


	
•  avant-garde hair and make-up


	
•  the evolution of cosmetics and retail


	
•  specialist bridal hair and make-up


	
•  media make-up blogging.





This qualification could lead to a job working as a:




	
•  photographic make-up artist


	
•  editorial make-up artist


	
•  TV make-up artist


	
•  video make-up artist


	
•  freelance make-up artist


	
•  specialist bridal make-up artist.





The Level 3 Advanced Technical Diploma in Theatrical, Special Effects and Media Make-Up Artistry (540) (6010-31) covers a very wide range of skills and knowledge required for working in the theatrical and media make-up industry.


Compulsory areas include:




	
•  cutting and styling techniques for performers


	
•  avant-garde hair and make-up


	
•  creative make-up design for productions and industry demands


	
•  apply prosthetic pieces and bald caps


	
•  special effects make-up


	
•  create, dress and fit facial postiche


	
•  body art for competition.





Optional areas include:




	
•  camouflage make-up


	
•  media make-up blogging


	
•  create, cast small prosthetic pieces and bald caps


	
•  costume design and prop making


	
•  wig dressing, fitting and maintenance.





This qualification could lead to a job working as a:




	
•  theatre make-up artist


	
•  film make-up artist


	
•  TV make-up artist


	
•  make-up designer


	
•  product developer


	
•  entrepreneur.





Each of the above qualifications is divided into units, which cover different areas of your training. All units of the Level 2 qualification are mandatory which means you must complete them all. The Level 3 qualification structures are made up of mandatory and optional units. You must complete all of the mandatory units and some, but not all, of the optional units.





HOW TO ACHIEVE YOUR QUALIFICATION



To achieve your qualification, you need to successfully complete:




	
1  A synoptic assignment (similar to a trade test). This assignment is externally set, internally marked and externally moderated, and is designed to require an effective and integrated way of an appropriate selection of skills, techniques, concepts, theories and knowledge from across the whole content area.


	
2  One exam, sat under examination conditions. This is set and marked externally. The test is designed to draw out the depth and breadth of understanding across the mandatory content. This test can only be taken a maximum of two times (three for Level 3). If this is not passed, you will not achieve your qualification.







Preparing for your synoptic assignment




What is the synoptic assignment?


A typical synoptic assignment brief could be to carry out a range of services on a model in a hair and makeup artistry environment, over a period of 4–6 hours. This will require you to use your skills and knowledge of a range of treatments from across the mandatory units of the qualification, such as applying prosthetic pieces and bald caps and special effects make-up services. To achieve your Level 3 qualification you will be assessed to make sure you have the necessary breadth of skills, knowledge, values and behaviours and are ready to progress onto the next stage of your career







How is the synoptic assignment assessed?


The synoptic assignment brief is set externally. It will be internally assessed and marked by your college and externally moderated by City & Guilds to confirm the grade you have achieved. You will be marked and assessed against assessment objectives (AOs) such as your breadth and accuracy of knowledge, understanding of concepts and the quality of your technical skills, as well as your ability to use what you have learned in an integrated way to demonstrate high standards of professional practice.







What will you have to do?


You will be required to draw from your knowledge and understanding across the range of the qualification content to effectively carry out the services. To complete your synoptic assignment you will be required to bring together your knowledge and skills by applying learning from across the scope of the qualification, rather than demonstrating achievement against one specific unit.








When will you have to do this?



Before the date of your synoptic assignment, your tutor will provide you with a sample assignment to prepare you for the actual synoptic assignment. The sample assignment will be in the form of a brief that will detail exactly what you will be expected to carry out. The assignment will cover a range of services from across the units in the mandatory content of this qualification. Towards the end of your qualification, you will be prepared for the actual synoptic assignment, carrying out a variety of media hair and makeup services on a number of models within a commercially set time. This ‘trade test’ as part of your synoptic assessment will require you to use consultation techniques to identify client requirements and build a professional rapport. You will draw on the knowledge, understanding and practical skills you have developed during the qualification to deliver a range of personalised media hair and makeup services, adapting to any factors as required. You will be marked on the quality and accuracy of your practical performance and your ability to communicate effectively and reflect on the services carried out. It is therefore important that you carry out your work out to the highest professional standard you can. You should demonstrate how well you know and understand the subject and how you are able to use your knowledge and skills together to complete the tasks.










Preparing for your exam




What will the externally marked exam involve?


The external assessment will draw from across the key areas of the qualification, using a range of short answer questions to confirm breadth of recalled knowledge and deeper applied understanding. Extended response questions are included, giving you the opportunity to demonstrate higher-level understanding and integration through discussion, analysis and evaluation, and ensuring the assessment differentiates between ‘just able’ and higher achieving learners.







Understanding the exam wording or command words


In examinations, certain words, often called command words, are commonly used as prompts to give an indication of the type of response that is expected by the question. These words commonly include describe, explain, state and discuss.




	
•  Describe – This command word requires you to give a representation of something in words; a ‘picture in words’.


	
•  Explain – This command word requires you to give reasons, or suggest causes and effects.


	
•  State – This command word requires you to express or declare something in words.


	
•  Discuss – A discuss or evaluate question will usually be marked and graded according to the level of response. You will be required to compose a detailed response, which considers the topic of the question. You will need to compare and contrast and consider any pros and cons; provide a discussion or argument, which is justified and supported.





While these command words give an indication of what is expected, it is important to understand that these words do not stand on their own. In preparation for your exam, you should not focus on simply learning the meanings of these words in isolation of the rest of the question, but focus on interpreting the full question or task. The command words give an indication of what is wanted and in the context of the instruction or question, the full meaning should be clear. For example, the questions below all use the word ‘describe’, but all require different sorts of answers.






	Question

	Answer required






	Describe a ________.

	(Describe how they look)






	Describe the process for ________.

	(Describe a sequence of events)






	Describe the effects of ________ on ________.

	(Describe the changes following some sort of impact)












Revision tips


These revision tips will help you prepare for your external exam assessment.




	
•  Regularly check your knowledge and understanding to ensure that you still remember key content from every unit, especially content covered at the start of your qualification.


	
•  Remember the 3 Rs – Recap, Revise and Recall. Take opportunities to recap, revise and recall, both in the classroom and using a mix of online resources and activities. Take time to find out which learning strategies work best for you - reading, practising hands on or being taught or shown.


	
•  Use a range of different revision strategies that best meet your learning needs. For example, creating cue or flash cards can help you to remember key knowledge content. You could make use of mobile learning apps to prepare your own revision flash cards to help develop a secure understanding of key terminology, concepts and frameworks. Use a Dictaphone to record key information (most mobile phones have an app) and listen to it to reinforce your learning.


	
•  Familiarise yourself with how to deal with different command verbs, such as the differences between responses which describe or explain.


	
•  Always take hand written notes in class and ensure you have developed your note-taking skills. This will prepare you to capture and summarise the most important aspects of the content.


	
•  These notes will be invaluable when you are preparing for your examination and help identify any gaps in your knowledge and understanding.


	
•  Don’t just memorise facts and figures, but try to make links and deeper connections. Visualisation and concept mapping techniques involve making links between different information and ideas – they can help you to apply your knowledge and understanding in different contexts and situations.


	
•  You will need to manage your time effectively as independent learners. Creating a revision timetable or planners is a useful exercise to help you prioritise your learning activities, focusing on areas where there might be gaps in your understanding.


	
•  Find a colleague to be a revision buddy with. You can ask each other questions and help each other with revision and recall.


	
•  It’s important to stay fit and healthy in order to be well-prepared physically and mentally to demonstrate your knowledge and understanding. Remember to get enough sleep, drink plenty of water, eat well and get enough downtime in the build-up to the exam. Simple relaxation techniques can help if you are feeling stressed.










How will the questions be marked?


In your exam paper it will show you the numbers of marks available per question. This will give you an indication of the depth of response expected. Half marks are never used.




	
•  Questions requiring you to recall knowledge typically require a separate point per mark.


	
•  Questions requiring you to demonstrate understanding may require a point or limited explanation for 1 mark, with a further mark available for more depth or explanation.


	
•  Questions requiring you to apply knowledge, understanding and skills would expect a higher quality of response for higher marks, and these are usually marked using level of response marking.
















HOW WILL THE QUALIFICATION BE GRADED?


The synoptic assignment (trade test) will be allocated marks holistically. Once all your assessments are complete, your evidence and the proposed marks from your tutor will be submitted to City & Guilds for moderation. City & Guilds will set the grade boundaries for each assessment and publish the results. Grade boundaries will be set using technical experts. Grades from your synoptic assignment and your external assessment make up your overall qualification grade. Your synoptic assignment will contribute 60 per cent to your overall qualification grade, with your external exam grade contributing 30 per cent and 10 per cent portfolio.





What about qualifications with optional units?



If optional units are required as part of the qualification, these must be completed to achieve the qualification, but the individual optional unit grades will not count towards your overall grade, although they will be displayed on your certificate.










WHERE TO GO FOR FURTHER INFORMATION


The most important sources of information you are likely to need are listed below:




	
•  Your City & Guilds Learner Journal will provide further information about your qualification.


	
•  Your tutor/assessor will provide you with all the important information you require about your qualification.


	
•  You can visit the City & Guilds website for more information at www.cityandguilds.com
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CHAPTER 1 WORKING IN THE MAKE-UP, FILM, TV AND THEATRE INDUSTRIES
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INTRODUCTION


Many exciting and varied careers are possible within the make-up industry for those with a passion for make-up, hair and fashion.


This chapter will explore the factors that contribute to a successful career within the industry, and how a professional portfolio can be used to showcase your abilities to potential employers at interviews.


You will also learn the importance of safe working practices within the make-up industry, and how to communicate effectively and build professional relationships.


This chapter is linked to all of the chapters within this textbook and covers fundamental aspects such as: health and safety; professional practice; consultation; communication; contra-indications and contra-actions; preparation of self, work area and model; recommendations and evaluation.


In this chapter, you will learn about:




	
1  the factors to consider when entering the make-up industry


	
2  how to work safely within the make-up industry


	
3  the expectations of working within the make-up industry


	
4  sales opportunities when providing make-up services


	
5  the factors to consider when preparing a make-up and hair application


	
6  how to provide recommendations and evaluate the make-up and hair application.
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1 FACTORS TO CONSIDER WHEN ENTERING THE MAKE-UP INDUSTRY


The make-up industry is an amazing place to work and there are many rewarding job opportunities within it. Working for a professional brand in retail, such as MAC, Estée Lauder or Benefit, can be exciting. The hours are long but the rewards are high, and there will be opportunities to progress in your career, become a senior make-up artist and work as part of a team travelling around the country. Working in the film sector is fast-paced and varied, but the work can be very intense and working hours are also long. The theatre is also a thriving sector of the make-up industry. It too can involve long hours, with both matinee and evening performances, but there is an amazing atmosphere at every show, and the work can a take you all over the world when shows are touring.


To become a professional make-up artist, it is very important to gain the correct qualifications. The more experience you have, the better the job opportunities that will open up to you within the industry.





Progression routes



There are several progression routes open to make-up artists. Working through the different levels – Levels 2, 3 and 4, or subsidiary, diploma and extended – will give you a better depth of knowledge and experience, as well as a broad overview of the world of make-up and hairstyling.




Level 4 qualifications in theatrical and media make-up


You can take Level 4 qualifications at colleges or private training providers. Having a Level 4 qualification will make it easier to gain entry into university or an apprenticeship, for example, with the BBC or ITV. It a good qualification to obtain even if you do not want to progress to university – for example, because you want to set up your own business.


These qualifications may cover:




	
•  techniques and materials to make TV- and theatre-grade prosthetic pieces


	
•  life casting


	
•  sculpting techniques


	
•  custom bald caps and prosthetic pieces


	
•  advanced techniques for applying, blending and colouring prosthetics and bald caps


	
•  deconstructing scripts to see where make-up is needed


	
•  key communication skills to convey information to a team


	
•  presentation techniques for designs


	
•  pitching designs to a director to fit the design brief


	
•  research


	
•  business management.










University degrees in related subjects


A degree course in hair and make-up prepares the make-up artist for a career as a practitioner in a variety of sectors, such as fashion, hair and make-up design, wig making, prosthetics, theatre, film and TV. These qualifications will teach you the practical skills of make-up and hair design, as well as an understanding of historical and current influences on fashion, society and the environment. Visual and academic research skills will also be covered, which will underpin your creative practice, analytical skills and critical awareness in readiness for the major assignments that you will undertake in your final year.


Increasingly, make-up artists need to be versatile and flexible to respond to the convergence of fashion with time-based media and new technologies and platforms. As a student, you will learn about this sector of the fashion industry and the position of the make-up artist and hair designer within it.
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KEY TERM


Time-based media: the Guggenheim Museum describes this as contemporary artwork, including video, film, slides, audio or computer technologies, that have duration as a dimension and unfold to the viewer over time.
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The importance of teamwork will be explored through collaborative projects that will be completed throughout the course. Students will also learn to work independently to develop skills and their own personal style in preparation for entering the industry.






[image: ]


ACTIVITY


Research all the universities that interest you as a make-up artist. Make a list of the qualifications they offer and the pros and cons of each.
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Apprenticeships within film, TV and theatre


Apprenticeships are available in TV, film and theatre companies. They are a fantastic opportunity as they give make-up artists the chance to build up skills and experience while earning a salary. An apprentice working in the industry is expected to:




	
•  be approachable, enthusiastic and willing to assist others in a fast-paced, exciting environment


	
•  work long hours


	
•  have the ability to communicate positively with the entire production team


	
•  work closely with a team of make-up artists and supervisors


	
•  have prior experience of working with scripts and schedules.





Gaining as much experience as possible is key to getting accepted on an apprenticeship programme. One way to do this is to join a local amateur dramatics group to learn how to read scripts and get involved with the preparation of the shows.
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Figure 1.1 Working behind the scenes on a film set
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ACTIVITY


Research the apprenticeships that are available to make-up artists.
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Continuing professional development


Continuing professional development (CPD) is the process of tracking and documenting the skills, knowledge and experience that you have gained both formally and informally. It is a record of your experiences and learning – generally in the form of a physical folder or portfolio – that documents your development as a professional.


The make-up industry is a fast-paced, evolving industry that requires make-up artists to keep up to date. It is a freelance make-up artist’s responsibility to keep informed of new innovations in products and fashions and to develop new skills. Companies will have their own CPD policies and it is their responsibility to supply CPD training on new techniques, equipment and products to the make-up artists who work for them.


The CPD process helps you to manage your development on an ongoing basis, and to record, review and reflect on your learning. There are a variety of private training providers across the UK that offer short CPD courses to continue your professional development as a make-up artist.
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HANDY HINT


Clients expect make-up artists to be on top of fashion trends and to be in the know about the latest looks and colour palettes. The best make-up artists are those who are one step ahead of new make-up trends and who keep developing their skills. Do not hesitate to enrol on courses that will increase your skill set.
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Private training providers


Private or independent training providers (ITPs) offer training and vocational courses to small groups or on a one-to-one basis to young people and adults. They must be fully certified to be able to give out recognisable certificates. Private training providers are not run by the council and students pay a fee to take their courses.













Types of employment, businesses and jobs


There are different types of employment within the make-up industry.




Different types of employment




Employed status


If you are employed, you have a permanent employment contract with the organisation that you work for. An employee working for a company is entitled to receive sick pay, holiday pay, a pension and possibly health care.


Table 1.1 Benefits and drawbacks of being employed on a permanent contract






	Benefits of being employed

	Drawbacks of being employed






	Regular pay

Opportunities for professional development


Benefits package


Working alongside other professionals



	May have to work regular set hours and commute daily to an office

Limited number of days off


Less variety so work may become boring















Fixed-term contract


This refers to an employment contract that starts and ends on a particular date or on completion of a specific task or project. You may be working on a fixed-term contract if you are:




	
•  a seasonal or casual employee taken on for up to six months during a peak period


	
•  a specialist employee needed for a specific project


	
•  covering for maternity leave


	
•  able to negotiate your terms and pay.





You do not count as a fixed-term employee if you:




	
•  have a contract with an agency rather than the company you’re working for


	
•  are a student or trainee on a work experience placement


	
•  are working under a ‘contract of apprenticeship’.










Casual work contract


Casual work contracts are used when employers have varying demands for staff: for example, sometimes they will need large numbers of staff, while at other times they will not need any staff. Under a casual work contract, the employer does not have to offer work and the individual does not have to accept the work when it is offered.


Casual workers are not considered to be employees, which means that their contracts do not contain many of the standard employment contract clauses, such as those relating to pensions, collective agreements, grievances, disciplinary procedures, maternity and paternity leave, sick pay and retirement.







Self-employed status


Being self-employed as a freelance or a sole trader gives you complete flexibility over your working life, but there can be significant drawbacks. There might be times when your income is irregular, and you are not entitled to many of the benefits offered by employers, such as holiday pay, sick pay or a pension.


Table 1.2 Benefits and drawbacks of being self-employed






	Benefits of being self-employed

	Drawbacks of being self-employed






	Tax is paid in arrears, so you pay no tax during your first year of business

No limit to holidays


Being your own boss


Work when and where you choose



	Work can be irregular

Fewer employment rights


Need to put money aside for holiday or when you want to take time off


No sick pay


A lot of admin, for example, invoices and self assessment tax returns















Volunteering


A volunteer is a person who freely offers to take on a task, responsibility or project, usually without being paid for the work that they provide. For example, a volunteer may work on a theatre production or as an assistant on a film set to gain experience and knowledge of the industry.










Different types of businesses


There are a variety of different types of businesses a make-up artist could venture into.




	
•  Sole trader (working from home or owning your own premises) – a self-employed individual running their own business. A self-employed make-up artist may have a room at home set up as a studio where clients come prior to a make-up shoot, for a trial for wedding make-up or for special occasion make-up.


	
•  Renting a room – the make-up artist pays rent each month to use a room or studio, usually within a hair or beauty salon.


	
•  Partnership – when two or more people go into business together. A partnership is a legal agreement in which the partners agree to run the business as co-owners. All of the partners invest in the business, and each shares the profits and losses.


	
•  Limited company – sole traders and partners can choose to set up a limited company. This business structure has a number of benefits, the main one being that it allows people to run a business without any risk to their personal finances if the company fails. This is because business debts only have to be paid by the business, not by the shareholders or owner. However, limited companies have much more complex and time-consuming accounting requirements.


	
•  Franchise – a franchise is a self-employment business opportunity that allows make-up artists to start their own company trading under an established brand name and using the brand’s products. For example, Body Shop is a popular franchise that allows make-up artists to work in-store and franchise from home. For small business owners, franchising can be a way to expand quickly and cost-effectively.










Different jobs available to hair and make-up artists


Make-up artistry is an extremely versatile career. The best part is that it is almost recession-proof: even when times are tough, people want to look their best. Make-up is a multi-billion-dollar industry and a make-up artist could take any number of career paths.
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Figure 1.2 Different types of production that require professional make-up artists








TV and film


Make-up artists working on the sets of films and TV shows might be required to create all kinds of effects, from natural make-up applications that enhance an actor’s features to special effects and prosthetics, such as in The Lord of the Rings or the Harry Potter films.


Film and TV work usually means having an irregular work schedule, working long hours for several months in a row followed by a time without work. You may have to relocate temporarily for the duration of the production.


There are four main job titles in the make-up department on a film set.




	
1  Key/head make-up artist – this person is in charge of designing each individual actor’s make-up. They apply make-up to the actors and lead roles; they also delegate and oversee the whole make-up production to ensure continuity throughout filming.


	
2  Make-up artist – this person is responsible for applying make-up to supporting actors. The make-up artist works closely with the key make-up artist to execute their original designs.


	
3  Make-up assistant – this person organises make-up kits and assists make-up artists throughout the production/shoot. In addition to watching and learning, they may be asked take photographs of cast members to ensure continuity and consistency if a reshoot is required.


	
4  Special effects (SFX) make-up artist – this person is responsible for any special make-up effects, such as applying prosthetics, making and fitting wigs or using foam latex.
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KEY TERMS


Enhance: improve or make an area stand out, for example, enhancing cheekbones using a highlighter.


Continuity: ensuring that a hair and make-up look is consistent and looks exactly the same each time the look is created. Scenes are often filmed out of sequence, so any changes to the look need to be tracked and followed in case the scene has to be reshot.


[image: ]








The entire make-up department will be on hand throughout filming in case touch-ups or changes are required during the shoot.








Theatre


In theatre, it is the make-up artist’s job to ensure that the audience can see the actors’ expressions, even if they are sitting at the back of the theatre. This involves enhancing the actors’ natural features – the eyes need to be big and the facial structures need to be pronounced – as well as creating characters and the use of special effects.







Fashion/catwalk


The high fashion/catwalk world is the home of big and bold looks. As well as applying make-up that complements the designer’s collection, a make-up artist must think outside the box and create wild and eccentric looks. The make-up applied to the models on a catwalk can determine the upcoming season’s trends.
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KEY TERMS


Model: a person employed to wear clothes or make-up for fashion- and editorial-based work.


Avant-garde: out of the ordinary or experimental.
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Fashion jobs generally require a high artistic ability, a keen eye for detail, knowledge of how lighting affects the appearance of make-up and an ability to work quickly under pressure. The work is fast-paced and fun.







Editorial/commercial


Editorial and commercial make-up tends to be displayed in magazines, on products, on billboards and in advertisements such as TV commercials.


In commercial advertising campaigns, the look tends to be quite simple, so as not to distract from the product itself. It may also need to ‘sell’ a lifestyle or particular brand image.


When shooting for magazine editorials, the make-up artist’s job is to create a look that tells the editorial story. Editorial looks are likely to be more dramatic or avant-garde compared to commercial work.







Bridal hair and make-up


Bridal hair and make-up can be very lucrative for a professional make-up artist. A make-up artist can either specialise purely in bridal hair and make-up or carry out freelance bridal make-up work to earn additional income. A person who can combine hairdressing and make-up artistry will be in high demand for bridal packages as they can offer the whole look. Make-up artists who offer bridal make-up are normally busiest in the summer and at weekends.







Hospitals


Being a camouflage cosmetician is a very rewarding career. Camouflage cosmeticians help people with disfigurement, primarily affecting the skin and face. This specialised area entails a great deal more than just adding colour to the face or masking a minor imperfection: it can help to cover scars, burns, birthmarks and any skin disfigurement. For more on camouflage make-up, see Chapter 9.








Teaching


To be a successful teacher, a make-up artist needs to understand the responsibilities of a teacher. A teaching qualification will guide you through the best assessment methods, from practical to portfolio work. Once you have a teaching qualification and understand how to assess and teach in different learning styles, the journey of teaching can begin. It is full of variety and fun, which makes it a career cherished by many make-up professionals.







Writing or publicity


If you enjoy writing, becoming an editor or writer is a very rewarding job. This varied role might involve providing content for social media channels, working with graphic design teams on layout and design, testing out new products and meeting representatives from different companies.


There are a variety of writing jobs in the make-up industry.




	
•  Bloggers – these people write blogposts about techniques, experiences and products and publish these on an online platform for other people to read.


	
•  Make-up editors – editors generally work for magazines, writing about the latest fashions, techniques and products.


	
•  Textbook writers – these people write educational textbooks for make-up artists to refer to and to guide them through their qualifications.










Studio


A make-up artist could start up a studio and work independently, creating make-up looks for weddings, proms, photoshoots for family portraits, fashion shoots and one-to-one teaching of make-up application. They could also work in a studio alongside a photographer. This is a very diverse job that relies on word of mouth, advertising and connecting with other professionals within the industry.







Location


A make-up artist could work on location for a film, commercial, TV series or fashion shoot. The location could be an exotic beach, but could equally be a field in the middle of the night. Location work involves very long hours and the make-up artist may need to be able to jump on a plane within 48 hours and be away from home and family for considerable lengths of time.







Retail


Many make-up artists work full- or part-time in retail, selling make-up products in stores, in the cosmetics sections of department stores and at cosmetic events and shows. Retail work involves answering customers’ questions, giving makeovers, demonstrating application techniques and selling the products, often on a commission basis. Other make-up artists work full- or part-time in salons and spas, building a dependable clientele list over time. Make-up looks normally range from natural to glamorous. Camouflage work may also be required in covering tattoos or skin pigmentation issues.
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KEY TERM


Pigmentation: the natural colour of someone’s skin.
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Legal requirements and insurance



Make-up artists need to know about and understand the following pieces of legislation to ensure that they are working safely to protect their business and models. Note that the following information was correct at the time of publication: it is the make-up artist’s responsibility to keep up to date with any changes in legislation.




Legislation




Health and Safety at Work Act 1974


This is the principal piece of legislation within the UK that covers health and safety in the workplace. The act is designed to protect workers and members of the public alike, and applies to both employers, employees and people who are self-employed.







Management of Health and Safety at Work Regulations 1999


These regulations require employers to appoint a person to be responsible for assessing the risks to the health and safety of employees, clients, visitors and anyone entering the workplace. This person is required to take the appropriate actions to eliminate or minimise any risks and they need to be trained and fully aware of all the procedures involved.


If the employer has five or more employees, the responsible person must document the findings of any risk assessment. If any risks have been identified, an action plan must be drawn up. All staff must be aware of the risks and the procedures that will be enforced to control the identified risks.


Health and safety training for all staff must be ongoing, as part of their CPD (see page 4).







Health and Safety (First Aid) Regulations 1981


These first aid regulations provide guidance for employers on how to provide first aid in the workplace. Areas that need to be considered include:




	
•  the provision and maintenance of first aid (first aid kit, equipment, rooms, and so on)


	
•  training for first aiders


	
•  requirements for appointed persons


	
•  making all employees aware of first aid arrangements


	
•  first aid when self-employed


	
•  cases where first aid regulations do not apply.










Personal Protective Equipment at Work Regulations 1992


These regulations state that all employers must provide suitable personal protective equipment (PPE) to all employees who may be exposed to any risk while at work. PPE could include gloves, masks, aprons, eye protection and uniforms. If the employer complies with COSHH regulations (see below), the requirements for PPE regulations will usually be covered.








Provision and Use of Work Equipment Regulations (PUWER) 1998


These regulations place responsibility for work equipment onto the company who own, operate or have control over the equipment. Work equipment is any appliance, tool or machinery that is used at work. This includes equipment that employees use at work, including anything that involves programming, stopping, repairing, transporting, modifying, maintaining, cleaning and servicing the equipment.







Control of Substances Hazardous to Health (COSHH) Regulations 2002


Many substances that are commonly thought to be harmless can be hazardous if used incorrectly or stored contrary to manufacturers’ guidelines, which is why all suppliers must provide guidelines on how their materials should be stored and used. Employers are required to carry out a risk assessment to assess which substances potentially pose a risk to health from exposure and to ensure that a record of these substances is compiled. This risk assessment must be carried out regularly and should advise that:




	
•  hazardous substances must be identified by symbols and must be handled and stored correctly


	
•  high-risk products should be replaced by low-risk products whenever possible


	
•  an assessment must be carried out on all members of staff who may be at risk


	
•  PPE should be provided and staff training should be carried out if required.





A hazardous substance can enter the body through:




	
•  contact with the eyes


	
•  inhalation through the nose


	
•  ingestion via the mouth


	
•  contact and absorption through the skin


	
•  the blood stream via injections or open wounds.










Reporting of Injuries, Diseases and Dangerous Occurrences Regulations (RIDDOR) 2013


RIDDOR requires employers and people in control of work premises to report serious workplace accidents. These include work-related deaths, major injuries and seven-day injuries (injuries that cause more than seven days’ inability to carry out normal duties), diseases caused through exposure in the workplace and specified dangerous occurrences or near misses (events not causing harm, but have the potential to cause injury or ill health).


It is a legal requirement for employers to gather and record any information about incidents that have occurred in the workplace. Companies with more than ten people working on the premises must, by law, have an accident book to record these incidents.








Environmental Protection Act 1990


This act states that any person disposing of waste must do so safely and in such a way that it does not cause damage to the environment. It is important to take care when disposing of unwanted or out-of-date products: manufacturers’ guidelines for disposal should always be followed. In some cases, it is possible to request that the manufacturer disposes of any waste for the business. All employees should be trained in the safe disposal of waste products.







Workplace (Health, Safety and Welfare) Regulations 1992


Employers have a general duty to ensure the health, safety and welfare of their employees at work. These regulations expand on these duties and are intended to protect the health and safety of everyone in the workplace. They ensure that adequate welfare facilities are provided for people at work, whether they are employed by a company or self-employed.







Electricity at Work Regulations 1989


These regulations ensure that precautions are taken against the risk of death or personal injury from electricity in work-based activities. The regulations require employers and self-employed people to take responsibility for the safety and maintenance of electrical systems and electrical equipment on the premises. The regulations also address responsibilities when working with or near electrical equipment. These responsibilities apply to almost all places of work and to electrical systems at all voltages.







Fire Precautions (Workplace) Regulations 1997


Employers or anyone responsible for a workplace must take reasonable steps to reduce the risk from fire and make sure people can escape safely if there is an incident. The areas that need to be addressed include:




	
•  carrying out a fire risk assessment that identifies any possible dangers and risks


	
•  considering who may be especially at risk


	
•  getting rid of or reducing, the risks from fire as far as is reasonably possible and providing general fire precautions to deal with any possible risks left


	
•  taking any other measures to make sure there is protection if flammable or explosive materials are used or stored on the premises


	
•  creating a plan to deal with any emergency


	
•  keeping a record of any findings and reviewing them where necessary.










Manual Handling Operations Regulations 1992


Employers must make provisions for their employees when manual handling is required, such as lifting, transporting or supporting a load. Employees should avoid manual handling if there is a possibility of injury. If manual handling cannot be avoided, employers must reduce the risk of injury as far as reasonably possible. The regulations specify that:




	
•  hazardous manual handling operations should be avoided so far as reasonably practicable


	
•  any hazardous manual handling operations (including pushing and pulling) that cannot be avoided should be assessed


	
•  the risk of injury should be reduced so far as reasonably practicable.










Employers’ Liability (Compulsory Insurance) Act 1969


Employers are obliged to take out employer liability insurance against employee illness or injury. Employer liability insurance enables employers to meet the cost of compensation for injuries or illness whether they are caused on- or off-site.







Working Time Regulations 1998


The Working Time Regulations govern the number of hours most workers can work.




	
•  They limit the average working week – in general, you cannot work more than 48 hours a week, although individuals may choose to opt out and work longer if they wish.


	
•  They specify statutory entitlement to paid leave for most workers – in general, paid annual leave of 5.6 weeks a year.


	
•  They limit the normal hours of night work and regular health assessments.


	
•  They specify special regulations for young workers, who:



	
•  are restricted to eight hours per day and 40 hours per week, with two days off per week


	
•  have a 30-minute break every 4.5 hours.














General Product Safety Regulations 2005


These regulations are the main basis for ensuring the safety of consumer goods by imposing certain controls on their safety. They ensure that all products that are to be used by consumers are safe.







EU Cosmetics Directive


The EU Cosmetics Directive defines a cosmetic as ‘any substance or preparation intended to be placed in contact with the various external parts of the human body … or with the teeth and the mucous membranes of the oral cavity, with a view exclusively or mainly to cleaning them, perfuming them, changing their appearance, and/or correcting body odours, and/or protecting them or keeping them in good condition’.


Cosmetics suppliers (manufacturers, importers or exporters) who would like to sell cosmetic products in the EU must comply with the following regulations:




	
•  EU Cosmetic Products Regulation (EC) No. 1223/2009


	
•  REACH Regulation (EC) No. 1907/2006.





As the UK has left the EU, new UK regulations will apply. It is the responsibility of make-up artists to check whether this directive is still applicable.







Supply of Goods and Services Act 1982


This act ensures that traders provide services to an adequate standard of workmanship. However, it only applies to contracts entered into before 1 October 2015. The Consumer Rights Act applies to any contracts after that date.







Sale and Supply of Goods Act 1994


This act regulates the sale of goods in the UK. It was also superseded by the Consumer Rights Act.







Consumer Rights Act 2015


The Consumer Rights Act replaced the Supply of Goods and Services Act, the Sale and Supply of Goods Act and the Unfair Terms in Consumer Contracts Regulations.


The act makes clear that any products or services offered to consumers must be of satisfactory quality, fit for purpose and sold as described. If the service or product does not meet the standards set out under the act, the act provides clear guidelines for consumers on how to resolve the issue.







Trade Descriptions Act 1968


The Trade Descriptions Act ensures that people tell the truth about the products or services that they are selling. It is an offence for a trader to:




	
•  make false statements about the provision of any services, accommodation or facilities


	
•  apply a false trade description to any goods


	
•  supply or offer to supply any goods to which a false trade description is applied.










Local Government (Miscellaneous Provisions) Act 1976


This act grants a variety of powers to local authorities in England and Wales, including the power to regulate establishments such as tattoo shops, ear piercing studios and acupuncture clinics.







Data Protection Act 2018


This act controls how the personal information of any living person is used by a business or organisation. Every staff member who has access to personal data has a responsibility to ensure that it is used legally and fairly, and cannot be accessed without permission.


The types of information covered by the act include:




	
•  name


	
•  address and contact information


	
•  health and medical details


	
•  financial information


	
•  race and ethnic background


	
•  religious beliefs


	
•  criminal convictions.





The General Data Protection Regulation (GDPR) is a set of rules designed to give people more control over their personal data. The GDPR came into effect from May 2018 and was designed to modernise laws that protect the personal information of individuals.







Equality Act 2010


This act protects people from being discriminated against in the workplace. It aims to ensure that all employees are given equal opportunities and to prevent people being treated unfairly because of their:




	
•  gender


	
•  race


	
•  disability


	
•  religious beliefs


	
•  sexual orientation


	
•  age.













Protecting your business


In every type of business, professionals must offer high-quality services to satisfy their customers. To do so, they must have the right skills and techniques, which are usually acquired through training and experience. In addition to this, make-up artists need to understand the risks that they may encounter and the importance of protecting their business, themselves and their clients. Insurance coverage is an essential part of this.




Public liability insurance


No matter how skilled you are and how much experience you have, it only takes a split second to have a lapse in concentration, slip with the mascara wand and cause serious damage to a client’s eye. This is just an example of something that could happen, but it illustrates why public liability insurance is vital for make-up artists. This is because public liability insurance protects you from serious financial and legal difficulties in the event of any accidental slips or injuries that you could be liable for. It is not compulsory for make-up artists, but it is certainly the first type of protection you should take out.


A typical make-up artist’s insurance policy covers:




	
•  public liability


	
•  product liability


	
•  treatment risk


	
•  financial loss.











Employer’s liability


As an employer, you are responsible for the health and safety of your employees while they are at work.


Employer’s liability insurance provides cover against claims by employees who have had an injury or illness in the course of their employment, such as being injured in an accident that occurs because health and safety rules have not been implemented.







Car insurance


Car insurance is a legal requirement for any vehicle kept on the street, on a driveway or in a garage (unless you have permission to keep it off public roads). Although insurance cover is mandatory, you do have a choice in the kind of policy you buy.


Business car insurance is not the same as commercial car insurance. Business insurance covers regular driving, for example, to appointments with clients, while commercial insurance is primarily aimed at motorists who use their vehicle for commercial purposes, such as making deliveries or transporting tools and materials.







Contents insurance


Contents insurance covers the cost of replacing your possessions if they are damaged or destroyed, for example, by fire or flooding. The most important thing you need to consider when calculating how much contents insurance you need is how much the contents of your studio are actually worth.







Buildings insurance


Buildings insurance will provide money to cover the costs of repairing or rebuilding your property if it is damaged or destroyed.







Disclaimer


A disclaimer is often used when the model or customer signs to say they agree to the service and that the information they have given is true, for example, regarding contra-indications.







Working from home


If you are using your home as a base for your business – whether your business provides a service, sells or makes a product or employs six people full time – you may require specialist home business cover.


Possible insurance policies that a make-up artist working from home may need to take out include:




	
•  professional indemnity insurance – any business providing a professional service is vulnerable to a claim of negligence if the service fails to meet the client’s expectations


	
•  employer’s liability insurance – this protects a business against the cost of a compensation claim made in the event of an employee injury or work-related illness


	
•  public liability insurance – this covers the cost of claims made by a member of the public for an incident that may have occurred at the make-up artist’s premises


	
•  cover for personal equipment, stock, goods in transit or product liability.
















Requirements of becoming a freelance make-up artist


A professional freelance make-up artist can set their own hours and rate of pay, choose their clients and build a fabulous brand to be proud of. To run your own business, you must:




	
•  register with HM Revenue and Customs (HMRC)


	
•  register your business with Companies House if you are setting up as a limited company


	
•  keep detailed and accurate records of your finances


	
•  understand allowances and tax reliefs


	
•  make tax, national insurance and pension contributions.





You may also need to:




	
•  register a domain name for your website


	
•  create business cards


	
•  promote your business, such as at wedding fairs.
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ACTIVITY


Research each of these requirements for becoming a successful freelance make-up artist and write a detailed description of each.
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[image: ]


HANDY HINT


It is important for any freelance worker to have a large and well-connected network. Talking to people at events or connecting with people online will help you to build a reputable, professional business.
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Communication and teamwork


Communication is how we pass on, receive and respond to information. Good communication skills are essential for make-up artists as communication can make the difference between a poor make-up application and an excellent one. Poor communication often leads to confusion, misunderstanding and mistakes.


We can communicate in a variety of ways.




	
•  Verbal communications – spoken words and listening.


	
•  Non-verbal communication, including:



	
•  body language and symbolic gestures


	
•  written words and images (emails, texts, letters, and promotional material such as leaflets, blogs and websites).







	
•  Listening skills – good listening allows us to demonstrate that we are paying attention when talking with models or clients.


	
•  Visual images – using visual aids (such as a mood board or digital images) is a great way to communicate with models or clients. This allows both parties to share their ideas.


	
•  Multimedia – a variety of media platforms can be used when communicating with clients or models, for example, using pictures and videos found on the internet to explore different imagery.







Verbal communication


Verbal communication includes speaking and asking questions. There are different types of questioning skills. Open questions are used to start a conversation and include the words ‘what’, ‘where’, ‘why’, ‘when’, ‘who’, ‘which’ and ‘how’. However, during consultation, you could also use the following words or phrases to draw information from your client.




	
•  Tell me about your make-up requirements.


	
•  Explain exactly what the theme/occasion is.


	
•  Describe what you would like the end results to look like.





Closed questions are those that can be answered by either ‘yes’ or ‘no’. They can be used to confirm information.
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HANDY HINT


A good tip is to repeat back what the client has said to make sure you fully understood the information you have been given. This is known as summarising and confirming.
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ACTIVITY


Sit back to back with a partner. Using verbal communication only, describe one of the following pictures by naming the shapes and explaining their position in relation to each other.




[image: ]




Your partner’s job is to draw the picture you are describing without looking at you or the original picture.
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Non-verbal communication


This includes all movement of the body, such as:




	
•  body language and symbolic gestures


	
•  eye contact, eye movement and staring


	
•  facial expressions


	
•  signs of active listening, such as head nodding


	
•  posture


	
•  written words


	
•  images.





Table 1.3 Examples of positive and negative non-verbal communication






	Positive non-verbal communication

	Negative non-verbal communication






	Smiling

Direct eye contact (without staring)


Keeping arms and legs uncrossed


Leaning slightly forward to show interest


Subtle mirroring, meaning that your body language is the same as or similar to that of the person you are communicating with



	Frowning

Staring (this kind of eye contact can be seen as aggressive)


Moving away while speaking


Yawning


Looking away


Sneering or an expression of distaste or disgust


Shaking head to say no


Chewing gum














Communicating professionally


As a make-up artist it is very important to know how to communicate and behave appropriately. A make-up artist has to remain professional at all times, even after a long day on location when you may be tired and cold. Failing to behave professionally can have a detrimental effect on your career.


This means you must:




	
•  speak clearly when talking to the model or client


	
•  listen to models’ requests


	
•  keep your body language positive


	
•  record details about product or make-up requirements


	
•  follow instructions from senior make-up artists or directors


	
•  give direction to the model/client on how to sit/stand throughout application of make-up


	
•  use a range of professional terminology


	
•  work as part of a team at all times.
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HANDY HINT


Remember that everyone is different, so value everyone’s opinion even if you do not agree with them. Treat people fairly and professionally.
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Make-up artists also need to understand the importance of professional practice, which may include:




	
•  checking the model’s well-being throughout the service


	
•  ensuring environmental conditions, such as temperature, are suitable for the model and the service


	
•  using working methods that minimise the risk of cross-contamination



	
•  ensuring the use of clean equipment and materials


	
•  leaving the service area and equipment in a suitable condition


	
•  promoting environmental and sustainable working practices


	
•  using professional etiquette, for example, by being polite and presenting yourself in a way that makes people comfortable around you


	
•  taking the diverse needs of models, performers and clients into account


	
•  maintaining the model’s modesty at all times.
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KEY TERMS


Cross-contamination: when microorganisms are transferred from one place to another, through direct or indirect contact, such as through unhygienic practices.


Performer: a person employed to act in production-based work, for example, film, TV and theatre.
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2 SAFE WORKING PRACTICES WITHIN THE MAKE-UP INDUSTRY



It is very important to follow safe working practices to prevent injuries, accidents and cross-infection while working as a make-up artist.




Avoiding cross-contamination


There are two ways in which cross-contamination can be avoided.




	
•  Decanting products where possible – this ensures that micro-organisms are not transferred from the model’s skin into the product’s container. However, decanting products can be very difficult as make-up artists do not want to ruin expensive palettes and cause wastage by decanting too much product. An alternative is to spray palettes with isopropyl alcohol before and after every use, which acts as a disinfectant.


	
•  Using disposables – using one-use disposables such as mascara wands can prevent the transfer of bacterial, viral or fungal infections from one person to another. There are environmental impacts of using disposables, however. See pages 32–33 for more information on environmental and sustainable working practices.
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KEY TERM


Decant: remove a product from its original container using a spatula to avoid cross-contamination.
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HEALTH AND SAFETY


Products should be decanted to avoid any cross-contamination. You can use a spatula to remove the product from its original packaging and place it on a make-up palette or the back of your hands, as long as you have washed them and they are clean.
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Maintaining safe working environmental conditions


Ways to keep the working environment safe include:




	
•  using the correct lighting for the make-up application (see Chapter 6, pages 159–165, for detailed information)


	
•  where possible, making sure the temperature is comfortable for the model or client, as this can affect the make-up application


	
•  being aware of the model or client’s personal space and, as much as possible, not being too intrusive


	
•  ensuring there is adequate ventilation if working inside, especially if working with highly perfumed products or a spray machine.










Use and disposal of products and waste


Be sure to tidy the work area and dispose of all waste safely. Make sure that any contaminated waste is disposed of into a bin. When working with prosthetics, be aware that certain products, such as alginate and clay, cannot be disposed of down the sink.







First aid procedures


Having a first aid qualification is highly recommended. When working on premises, be sure to have a first aid box containing all of the essentials. When working on location, make sure you know who to go to in case of a first aid situation.


A basic first aid kit should contain:




	
•  plasters in a variety of different sizes and shapes


	
•  small, medium and large sterile gauze dressings


	
•  at least two sterile eye dressings


	
•  triangular bandages


	
•  rolled crêpe bandages


	
•  safety pins


	
•  disposable sterile gloves


	
•  tweezers


	
•  scissors


	
•  alcohol-free cleansing wipes


	
•  medical sticky tape


	
•  thermometer (preferably digital)


	
•  skin rash cream, such as hydrocortisone or calendula


	
•  cream or spray to relieve insect bites and stings


	
•  antiseptic cream


	
•  cough medicine


	
•  antihistamine cream or tablets


	
•  distilled water for cleaning wounds


	
•  eye wash and eye bath.










Fire and evacuation procedures


Employers are responsible for fire safety in the workplace including:




	
•  carrying out fire risk assessments and reviewing them regularly – a written record must be kept if there are more than five people in the business


	
•  putting appropriate fire safety measures in place and maintaining them – this includes a fire detection and warning system, fire extinguishers, fire exit signs and clearly marked escape routes


	
•  planning for an emergency


	
•  providing staff with information, fire safety instruction and training.
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Figure 1.3 A fire evacuation sign






If a fire alarm goes off, all occupants must evacuate the building immediately. When a fire is detected, the following steps should be taken to keep everyone safe.




	
1  Call the emergency services immediately and provide all the information required.


	
2  Help anyone who may be injured.


	
3  Exit the building following the emergency evacuation procedure, ensuring that any lifts in the building are not used.


	
4  Ensure everyone is out of the building.


	
5  Assemble everyone at the designated location away from harm.


	
6  Stay away from the building until a fire marshal or firefighter tells you that it is safe to go back inside.











Firefighting equipment



There are many different types of firefighting equipment, so get the equipment that is best suited to your working environment and make sure you know how to use it.




Fire extinguishers


Most modern fire extinguishers can deal with a variety of different fire scenarios. They can be filled with powder, foam, water additive or carbon dioxide.


There are four classes of fire extinguishers. Each class puts out a different type of fire.




	
•  Class A extinguishers put out fires in ordinary combustibles, such as wood and paper.


	
•  Class B extinguishers are for use on flammable liquids, such as grease, gasoline and oil.


	
•  Class C extinguishers are for fires in live electrical equipment.


	
•  Class D extinguishers are designed for use on flammable metals.





No fire extinguisher works on all types of fire.


A fire extinguisher should never be used to prop open a door. It should be fixed to the wall, and regularly checked by a service technician.
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Figure 1.4 Powder fire extinguisher











Fire blankets


Fire blankets can be used to smother small fires that start in the workplace or at home. Economy fire blankets or white kitchen blankets are a good choice for small kitchens.










Personal protective equipment for self and client


Personal protective equipment (PPE) should always be used when required for health and safety purposes, especially when using chemicals and products that can be harmful if not used correctly. PPE also protects the client and ensures that they are ready for the application.
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Figure 1.5 Types of personal protective equipment
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Figure 1.6 A model in a gown












The importance of risk assessments and the process for carrying them out



Risk assessments are carried out to ensure the health and safety of workers and anyone else visiting the workplace. A risk assessment is a process of identifying any hazards in a workplace and the risks associated with them, then taking measures to remove or reduce the risk. It is a legal requirement for all employers to have a risk assessment in place.


The six steps to take when carrying out a risk assessment are:




	
1  identifying hazards


	
2  deciding who might be harmed and how


	
3  evaluating risks and deciding on precautions


	
4  recording findings


	
5  implementing recommendations


	
6  reviewing the risk assessment as required.
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KEY TERMS


Risk: the chance or probability that harm may occur.


Hazard: anything that could potentially cause harm.
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3 EXPECTATIONS OF WORKING WITHIN THE MAKE-UP INDUSTRY




Working with others in the make-up industry


It is very important to understand the different roles in the make-up industry and the importance of working effectively with others as part of a team. Depending on the job and location, there can be a vast number of people working together, whether it is for TV, film, theatre or music videos. As a make-up artist, it is important to work closely with all the other teams involved. Some of the professionals that a make-up artist may work with include:




	
•  stylists


	
•  hairdressers


	
•  nail technicians


	
•  photographers


	
•  runners


	
•  editors


	
•  models


	
•  producers


	
•  directors


	
•  light technicians


	
•  sound engineers


	
•  floor managers


	
•  choreographers


	
•  set designers


	
•  performers or actors


	
•  costume designers


	
•  agents.










Skills and attributes of a make-up artist


A make-up artist needs to have certain skills and attributes to work professionally and to gain recommendations and a good reputation. Skills are the things that you have learnt through work, training or education and general life experience. They are tangible and can be backed up by qualifications and real-life examples. Attributes are the characteristics or qualities that you might naturally have – perhaps you’re a naturally chatty person or you might be very resilient – that benefit you in life and work.
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KEY TERM


Attributes: characteristics or qualities that you might naturally have that benefit you in life and work.
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The following skills and attributes are essential for a make-up artist.




	
•  Time management – it is important to work to a schedule.


	
•  Punctuality – arrive at work early enough to set up and be ready for the day. Never rush in exactly on time or late.


	
•  Efficient work practices – be professional at all times and adhere to all specific working practices.


	
•  Reliability – the job of a make-up artist is very specialised and the reputation of the client is at stake, so you must avoid letting them down. No one will employ a make-up artist who is unreliable.


	
•  Attendance – attendance is key as a make-up artist; only take time off when completely necessary to prevent any disruption to the job, whether it is on location, at a theatre or on a film set.


	
•  Organisation – make sure all make-up is organised prior to turning up to a job, and that your kit is appropriate to the job you are carrying out.


	
•  Forward planning – make sure your journey to the job is pre-planned; know exactly where to go and what parking is available, and whether food and refreshments will be available if working on location or somewhere secluded. Make sure everything is planned before the job starts.


	
•  Flexibility – you need to be flexible as a make-up artist. The location, the model, the make-up application or all three may change at the last minute, so aim to be versatile and adaptable.


	
•  Troubleshooting – be aware that looks may change and that the make-up look will be discussed as a team and worked out together. Make sure that you contribute to these discussions.


	
•  Professionalism – be professional at all times, even when you are feeling tired and stressed. Professionalism is key to progress in the make-up industry. You should:



	
•  work as a team


	
•  show respect


	
•  be reliable


	
•  be honest


	
•  be ethical


	
•  be attentive


	
•  be polite.







	
•  Creativity and imagination – your make-up ideas need to be imaginative and creative and should showcase your skills.


	
•  Research skills and up-to-date knowledge – the industry changes very quickly, so it is important to keep up to date with current techniques and to research new looks.


	
•  Personal presentation – although there is no set uniform for a make-up artist, and many artists have their own individual style, it is important to look professional at all times. This includes having:



	
•  good personal hygiene


	
•  neat hair and nails


	
•  appropriate clothing


	
•  positive body language.







	
•  Etiquette – be polite and professional at all times.


	
•  Confidentiality – make-up artists work closely with a lot of people, including very famous people, so be sure to keep everything that you discuss with your model or client confidential.











Effective interview techniques



Being interviewed for a job can be nerve-racking. You may feel uncomfortable ‘selling’ yourself and the prospect of having to meet and impress new people may make you anxious. However, being interviewed is a skill you can learn. With the right techniques, you can become a master at sharing your value with potential employers, presenting yourself effectively and getting the jobs you want.


Table 1.4 Dos and don’ts for interviews






	Do

	Don’t






	Listen to the questions that you are being asked

Make sure you understand the question and take time to answer


Answer questions clearly and concisely


Be enthusiastic


Use positive body language


Prepare answers for questions you may be asked


Be positive and confident about yourself and your experiences


Prepare some questions to ask the interviewer


Dress smartly


Make sure you have read up about the company and understand the role


Try to always make eye contact and not look away


Make sure you arrive in plenty of time



	Don’t be late

Avoid being arrogant or coming across as overconfident


Don’t discuss controversial topics such as religion, politics or gender relations


Don’t criticise former employers


Try not to appear too nervous


Don’t slouch or look uninterested


Don’t swear or use slang words


Don’t lie


Don’t read from notes


Don’t argue with the interviewer














Production demands


A lot of planning is required in order to develop the design ideas for the make-up in a production. This could include:




	
•  attending scheduled meetings and rehearsals


	
•  working to timescales


	
•  understanding the roles and responsibilities of others


	
•  taking instruction


	
•  taking meetings minutes


	
•  working as part of a team.





Table 1.5 outlines the production demands that need to be considered when working as a make-up artist. When working as part of a production team, the make-up artist needs to be aware of many different elements in the production process.


Table 1.5 Parts of the production process for a make-up artist






	Discussion with design team

	This involves meeting with the teams that designed the set, backdrops, stage, management, make-up and hair.






	Text analysis

	This allows the make-up artist to interpret the words the writer has given them and transform them into live action.






	Design analysis

	This involves analysing the space, costumes and props that you see when you watch a performance.






	Script breakdown

	Breaking down the script into bite-size pieces and discussing the characters in detail allows the make-up artist to get the full picture of the characters’ looks and the theme.






	Continuity

	For make-up artists, this means ensuring that the look of the actors in the same scene is consistent when it is shot over several days or out of sequence.






	Interpretation of character role

	Make-up artists need to design the make-up to suit the character, so their own interpretation of the character look is key.






	Budget

	It is important to work to a budget (an amount of money or expenditure allowed to complete the job). You may need to adapt the look accordingly in certain situations, such as for a low-budget production.






	Costings

	The make-up artist lists the products to be used and creates a costings sheet.






	Equipment

	This is the equipment available or needed for the production, for example, airbrush machines, hairdryers and tongs.






	Lighting

	What lighting will the make-up be applied under? What lighting will be used when it is filmed or shot? Will it be inside or outside? Is it daytime or nighttime?






	Costume designs

	Will the models or performers be in costume before or after the make-up is applied? Is the costume restrictive?






	Call sheets

	A call sheet is the daily schedule in film-making. It details the shooting schedule and shot list associated with each scene that will be filmed that day.






	Safety issues

	Are there any health and safety elements that need to be adhered to, for example, will any additional PPE be required?






	Suitability of the design

	Does the planned make-up look suit the model or performer’s features and skin type? It is a good idea to meet or see pictures of the models or performers before creating a suitable make-up look for them, so that you can take into account their face shape and characteristics, their skin tone and type their eye shape, their gender and age and any allergies they may have. Products will be chosen to suit the skin type/tone of the performer.






	Cast and crew list

	How many cast members are there to design looks for? How many make-up artists will be required for the application?






	Shooting schedule

	A shooting schedule allows make-up artists to know who to get ready and in what order.






	Confidentiality

	A make-up artist has to be aware of client confidentiality, particularly when working with famous clients. Also, a make-up artist may get a script before the film has been advertised, so the storyline has to be kept confidential.






	On-set etiquette

	Always be well presented and behave in a professional manner while on set. Come with the correct kit and be familiar with the shooting schedule.













Benefits of social media



Social media is a fantastic tool for businesses, allowing them to send messages about their brand to the right people at the right time. For make-up artists, it offers the opportunity to showcase their work to a lot of people. This attracts professional and personal connections, as well as potential clients all over the world.
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Figure 1.7 Benefits of using social media






For more information on different social media platforms, see Chapter 15, pages 336–338. Of course, there are many more conventional methods of promoting yourself as an established make-up artist as well.




Facebook


Facebook is a social networking site that allows users to create personal or business profiles, upload photos and videos and send messages. The advantages for a make-up artist of using Facebook include being:




	
•  discoverable – when people search for you on the internet, they’ll be able to find you on Facebook


	
•  connected – you can have one-to-one conversations with your customers, who can ‘like’ your page, read your posts and share them with friends and check in when they visit your premises


	
•  timely – your page can help you to reach large groups of people frequently, with messages tailored to their needs and interests


	
•  insightful – analytics on your page will give you a deeper understanding of your customers and your marketing activities.











Twitter


People use Twitter to talk about what’s happening around them right there and then, as well as to share photos and videos. It allows make-up artists to connect with others and can be a powerful way to engage with the public. It can influence conversations and help to build a very successful business.







Instagram


Instagram allows make-up artists to share pictures and videos of their work instantly from their mobile devices. Instagram can be used to promote a business by:




	
•  inviting users to view all make-up looks


	
•  taking users behind the scenes of the make-up artist’s work


	
•  offering exclusive benefits to followers.










LinkedIn


LinkedIn is a network of about 45 million professionals. It can be used to:




	
•  build an online business reputation


	
•  meet key contacts in your industry


	
•  get business and sell products


	
•  find quality candidates for jobs


	
•  promote professional identity


	
•  find relevant online communities of others in your profession.
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