

[image: Cover]




[image: image]


Social Media Marketing


In A Week


Nick Smith




I’d like to humbly dedicate this book to the memories of my grandparents, Tony Weston and Andy Whitfield.




Nick Smith runs Traxxon.co.uk, a digital marketing consultancy specializing in helping UK companies increase their sales and profits using a combination of search engine optimization, social media marketing and media buying. After 15 years and 50,000+ hours spent marketing online, Nick is considered to be one of the UK’s leading online direct marketing consultants.


In his spare time, Nick maintains CamStudio (CamStudio.org), the world’s most popular free desktop recording software – downloaded 100,000 times every week.


Nick is also the author of other books in this series: Digital Marketing In A Week and SEO And Search Marketing In A Week.




Introduction


Welcome to the ‘Teach Yourself Social Media Marketing in a Week’ training course. It is, as the title suggests, a way for you to learn how to do social media marketing in only seven days.


My goal is to teach you everything you need to start, as well as guidance on avoiding the minefield of social media so your first jaunt into the woods does not end in you losing an arm or leg in the process.


I will use all of my wit, charm and sense of humour (such as it is!) to communicate this to you, so hopefully it will never be dull. I know what it’s like to read a boring, dry textbook and that’s the last thing I want for you.


I want to make learning fun, or at the very least not make you fall asleep while you’re reading it.


Who is this book for?


If you are new to the world of social media, then this is the book for you. If you are more of a jaded professional, this book is not so much for you, though there are some pretty cool marketing tips here that you might not find in other places.


I particularly geared this book for you, the social media newbie, because I know it can be a scary experience when there is just so much to learn. I mean, Facebook is the biggest website in the world. Where do you begin?


That’s where I and this book come in. Not only will I show you how to get started with social media but I will also give you the ability and best practices to guide your interactions with your fans and subscribers pretty much forever, even if I can’t advise directly on your exact situation or the sector you are part of.


In the coming weeks, months and years you’ll constantly be assaulted by self-appointed ‘social media gurus’ telling you about the latest software or course, but in this book I will teach you the principles that will let you know whether that latest gadget is a good idea or not.


To paraphrase the famous quote: ‘Gimmicks are fleeting but principles are forever.’


I hope you decide to enter the training and get started today because social media is just getting too big to ignore. In fact, according to one survey, 70 per cent of small businesses interviewed said they were active on Facebook and if you are not one of them, you will be left behind. Every day you put it off makes it that much harder to catch up with them!


Don’t get left behind. Get started right now on your way to your social media success.


Nick Smith
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Welcome to the beginning of your training. Grab a cup of your favourite beverage as we’re heading off into the wilderness that is social media.


This wild world can get a little tangled and, well, a bit crazy really, but don’t panic, I’ll hopefully clear up any confusion.


Today you will learn:


•  what social media is


•  what social media marketing is


•  why you should care about social media marketing


•  the right way to go about it.





What is social media?


Before embarking on our trip to understand social media marketing, it’s important we first establish what social media is. Let’s face it, social media is a term that is thrown around a lot and everyone is talking about how important it is for businesses.


If Facebook is a social media site and Twitter is a social media site and YouTube is a social media site, doesn’t that make pretty much everything on the Internet a social media site?


Not really. Let me explain…


The best way to define what social media is exactly is to break it down. Any method that is used to broadcast to the masses (i.e. the population at large) is considered media. Think newspapers, magazines, TV and radio. If we add to that ‘social’ then we understand that social media is simply a method of social communications.


This means that social media isn’t just a form of media that provides you with information: it also lets you interact with the information, while at the same time providing you with that information.


The interaction can be simple or complex ranging from liking a status on Facebook, leaving a comment on a blog or voting for a video on YouTube, to something more complex like viewing content recommended to you based on your Facebook interests or what your friends on social media have watched recently.


Social media simplified


A good way to think about it is this. Traditional media is a one-way street. They (the media moguls) produce the content and then you can read, watch or listen to it but your ability to provide feedback on the subject is very limited (unless you really have time to write or make a phone call).


Social media, on the other hand, is a two way-street, where the users (be they a business or an individual) can also create the content while they all interact together (not just by providing comments but also by creating videos, taking pictures and more).


This is where the real power of social media is for a business: getting others to create your content or advertisements for you (more on this later).


Social networking, social news, social bookmarking


A source of major confusion for people who are just starting out in social media marketing is thinking that sites such as Facebook or LinkedIn are all that social media is, or they think that social networking, i.e. Facebook, is all there is to social media.


Social networking is just a part of social media, though it is a massive part. Social networking allows you to connect with fellow industry insiders, co-workers, clients and customers and to build a relationship with your target audience. Social networking sites include Facebook, LinkedIn, Friendster and MySpace.


Social ‘news’ is not the same as social ‘media’. Social news is rather a tool of social media (which is the umbrella term, so to speak). This will be talked about at length later. A few samples of social news sites include:


•  Reddit


•  Digg


•  Propeller


•  Gather


Social bookmarking is also a tool of social media. This is a tool that allows people to tag websites and search through websites that others have tagged. A few social bookmarking sites include:


•  Diigo


•  Folkd


•  Delicious (www.delicious.com)


Other social sites are used to share music, videos and images, such as:


•  Flickr


•  YouTube


•  Pinterest


There are ‘Wiki’ sites that also allow interaction (all started by Wikipedia), where readers submit content and interact on that content through edits. (The TARDIS Index File is my favourite. Yes, I am a Doctor Who geek, and proud of it!)


What is social media marketing?


Now we come to the core: social media marketing. In its broadest sense, social media marketing is a form of marketing that entrepreneurs and companies can use to establish, maintain and expand an online presence and reputation. The key to social media marketing is to build a relationship with your target audience.


This is where many businesses go ‘off-piste’. They make the mistake of thinking that social media is a place to sell their product or service. Social media marketing is a process and the very first step in social media marketing is creating engaging and informative content that readers will want to share with their circle of friends, i.e. their social network.


The content that you create (your message) will spread as your target audience shares it. That content needs to present you as an authority in your field so that it establishes trust. A reader will share the content you create if it is informative, well written and gives them something of value. That one reader will then share it with everyone they know and those people will share with their friends, and on and on. This is what’s meant when you hear that something has ‘gone viral’.


In the dinosaur days before the Internet, this was known as word-of-mouth marketing. Word-of-mouth marketing is still one of, if not the, most powerful forms of marketing out there and it is what social marketing is geared around and what makes it tick.


This is because people always trust their family and friends more than they trust an organization. After all, if your best friend recommends that you go and see a specific film, you are more likely to go to watch it because your friend gains nothing out of referring you and they know what you like. The weight of their word and knowledge of you is greater than a paid actor in an advertisement.


Social media marketing tools


It is fair to say that social media marketing has been around as long as the Internet. Any time information is shared there is almost always word-of-mouth action that accompanies it although, in the past, it was more likely to be done using email and discussion forums.


There is now a vast array of social media outlets available to companies to help them ‘spread the word’. Here is a brief list of some of the most popular social media marketing websites today:


•  Facebook


•  Twitter


•  LinkedIn


•  Google+


•  YouTube


•  Instagram


•  Snapchat


•  Pinterest


Collectively, they represent billions of connections globally. Facebook has 1.3 billion users and Twitter’s network delivers around 500 million tweets a day from its 316 million users. YouTube has 300 hours of video uploaded to it every minute and more than 1 billion users every month.


Another mistake that is commonly made with social media is to believe that all social media sites are ideal for everything. The key to effective social media marketing is going to the sites that your target audience frequents. There are dozens if not hundreds of social networking sites for specific niches and markets. Facebook is not the be-all and end-all, and it isn’t always the best option for your marketing efforts.


Along with the various sites out there, there are numerous methods that entrepreneurs and businesses can use. Later in the book we will go into greater detail on the tools you can use for social media marketing but here is just a small sample:


•  Blogging


•  Copywriting


•  Social networking


•  Podcasting


•  Videos


•  Bookmarking


•  Reputation management


Why you need to care about social media marketing


The Internet has made customers (potential, current and future) educated consumers. People now have access to businesses, products and services from all over the world. You are no longer just competing with the business down the street. Today, depending on your product/service, you may need to beat the world. Social media marketing is one of the main tools for that.


If you are a company who just markets and services in your local area, you should still use social media marketing but you don’t need to beat the world, just the marketing efforts of the guy down the street.


Think about all the time you spend on your favourite social networking site, or the blog posts you read and comment on. You are probably doing it from a personal perspective every day. Now all you have to do is think about it and take action from a business perspective.


What is it about that blog or Facebook page that you liked that makes them stand out? Why did you reach out and interact?


From a business perspective social media marketing will allow you to become a social business. This means courting your prospects through the entire process of buying your product or service. We are talking about total customer care. While the Internet has made business overall less personal because you have the ability to reach customers worldwide, social media marketing offers you the opportunity to connect with your prospects on a personal level. You don’t have to bring them into your store. You can reach them where they are at times that are convenient to them.


Social media marketing can also be used to grow your business. Where else do you have instant access to your target audience for free? Pay attention to what they are talking about and what their needs are as this opens doorways to new products and services. Perhaps you have an idea for something new already? Your followers on social media are your test market or unofficial focus group.


The question really shouldn’t be ‘Why should you care about social media marketing?’ but rather, ‘Why aren’t you actively pursuing and using social media to its fullest extent?’


Still not sold on the idea?


Here is a list of ten reasons why social media is the key to building and growing a profitable business.


  1  Social media is the No. 1 of all online activities, surpassing email, porn and even fantasy football and baseball.


  2  More than 60 per cent of people on the Internet visit social networking websites daily.


  3  The average budget spent on company blogs and social media has tripled in three years, which means your competitors are getting ready to steal your lunch!


  4  Up to 57 per cent of companies have acquired a customer via a blog, 62 per cent via LinkedIn, 52 per cent via Facebook and 44 per cent via Twitter.


  5  A huge 74 per cent of consumers rely on social networks to guide their purchasing decisions.


  6  Facebook has over 1.3 billion users (if it were a country, it would be the third largest in the world), with half of them checking in every day.


  7  As of 1 July 2015, Twitter had 316 million active accounts sending 500 million tweets a day.


  8  The Google+1 button is used 5 billion (yes, that’s billion with a ‘b’) times a day.


  9  Pinterest is driving more referral traffic to websites than YouTube, Google+ and LinkedIn combined.


10  And the number one reason is that access to, and marketing with, social media is predominantly free.


Social media marketing done the right way


As with most things, there is a right way and a wrong way to use social media marketing. There are a few very common mistakes that marketers make in the social media world, and there are a few best practices that you need to know about before we go through the rest of the week.


•  Make the right first impression: it is far easier to take your time and make the right first impression than to spend time fixing the wrong one. Remember, the basis of this type of marketing is word of mouth. It only takes one dissatisfied or unimpressed customer to ruin an entire marketing plan. One blogger managed to shut down an entire new product line at lingerie store Victoria’s Secret when she offered her opinion that a certain new piece on sale was ‘overt racism masked behind claims of inspired fashion’.


•  Have a unified marketing message: social media marketing should not be seen as something separate from the rest of your marketing. It is an integral part of your marketing plan. Every marketing tool you use should drive your business towards the same goal. Yes, you can use social media marketing for branding, but don’t stop there. Don’t let that be all you are using social media for.


•  Have a social media marketing strategy: don’t make the mistake of thinking that you have to use every social media marketing tool out there. Likewise, don’t use the tools without having a strategy for what you are doing. If you are creating a Facebook group, are you also engaging people in forums and are you creating informative content for sites like YouTube? What is the aim of the social media tools you are using? Are you just trying to get out there? Do you want to introduce a new product? Bottom line? Know exactly why you’re doing social media marketing.


•  Know where your audience is: there are hundreds and thousands of social media sites out there, all of which have a different audience and serve a different purpose. Go to the sites that your target audience populates. Take the time to do the research to find out where they are. Facebook isn’t the only answer, and it isn’t the right answer for everybody.


•  Engage your audience: do not sell through social media. Social media marketing is about building your reputation, building relationships with your customers and giving them information they can use. If you have a Facebook page, that is not where you sell your services. You post content that provides value and directs them to another source of good content that will direct them to a capture page (where you can get names, emails and so on) and then you sell to them. Selling is never the first part of any effective social media marketing plan.


•  Don’t share too often: just as there is email spam, there is social media spam. When you post too often on social networking sites people tend to stop paying attention to what you are saying. It isn’t that if you have ten excellent tips to help your customers or clients that you can’t post them, but it is better to schedule those posts to come out perhaps two a day over a week. Remember, you want people to pay attention to what you have to say, not roll their eyes and click right past your post.


•  Avoid self-proclaimed social media experts: OK, so I get the irony of this point since you’re learning how to become an expert with social media by reading a book written by a social media expert. The bottom line is this. With hundreds or thousands of different social media sites out there, it’s impossible for any one person (even me) to be an expert at all of them. Can they specialize in a few? Absolutely! Can they be an expert at one? Absolutely! Is there a be-all and end-all social media guru out there? Unlikely!
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