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INTRODUCTION


The Gucci name travels far beyond the title of an iconic fashion house. Gucci has come to represent a juggernaut that has left an indelible mark on the fashion world, with its rich history, visionary leadership and influential styles.


The Gucci family can be traced back to 15th-century Florence, but the modern brand emerged in Florence in 1921, cementing Italian design on the fashion map. Since then, Gucci has evolved into a global powerhouse, captivating high society and Hollywood alike. With famous fans from Elizabeth Taylor to Demi Moore, the brand had remained consistently desirable for over a century.


Passed down from father to sons, and with a fascinating and almost scandalous family history, Gucci’s story is one of resilience, creativity and innovation, weathering challenges and setbacks to emerge as a symbol of Italian luxury.


From the creation of the “Flora Scarf” designed for Princess of Monaco, Grace Kelly herself, to the emergence of the interlocking G logo, red and green stripe, opulent luggage and diamond print logo, Gucci’s multitude of signature elements are instantly recognized worldwide.


Whether it's the Gucci loafer being placed in the Metropolitan Museum of Art’s permanent collection or an entire museum dedicated to the fashion house in Florence, Gucci has become the epitome of luxury, synonymous with sophistication and elegance and talked about by actors, singers, models and all other manner of celebrities alike. Gucci’s enduring allure and ability to capture the hearts and attention of fashion enthusiasts worldwide make the label one of the most iconic and influential fashion houses to date, with esteemed figures such as Tom Ford, Frida Giannini and Alessandro Michele creatively directing the brand down different visionary paths.


This little guide to the iconic fashion house is full of quotes from designers, fans and the family themselves, alongside the history of the brand and facts about the company throughout the years. Whether you’re a Gucci aficionado or a longing window-shopper, this book is the ultimate guide to one of fashion’s most iconic names.
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THE EARLY DAYS


THE STORY OF GUCCI DATES BACK TO MARCH 26, 1881. GUCCIO GUCCI WAS BORN TO ITALIAN GOODS MAKERS IN FLORENCE, ITALY, AND BY THE TIME HE WAS JUST 19, HE HAD TRAVELLED TO LONDON AND WAS WORKING AS A PORTER AT THE PRESTIGIOUS SAVOY HOTEL.








 


His time in the United Kingdom was where his admiration for luxurious luggage developed and ultimately led him to create luggage designs of his own.
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Gucci is not a fashion or a design house; it was always a trademark.
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