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You’ve probably heard about Korean cosmetics, but you might not know how they arrived in Europe through MiiN.


I’ve been living in Spain for more than ten years, and even though my lifestyle has changed a great deal since I arrived from Asia, THERE’S ONE THING I DIDN’T WANT TO LEAVE BEHIND: MY SKINCARE ROUTINE.


My mother has always been my inspiration. Without a doubt, she is the reason I am interested in the world of cosmetics and personal care. I remember how she would sit in front of the mirror with dozens of different products. My father and I didn’t really understand what she was doing, but for her those moments alone were practically sacred. The fact that she took such pleasure in her beauty ritual drew me to her side to watch how she did it.


Over time, she introduced me to the marvellous world of beauty. When I was 14 years old and still living in China, my mother gave me my first set of skincare products. By the time I was 16, I was purchasing products with my own money. My choices were basic: a moisturiser and a cleanser. From that day on, I have used beauty products every day of my life.


When I moved to Spain, I lived in Madrid for a time, but I never stopped visiting Asia – places such as Hong Kong, Seoul and Taiwan. On these trips, I would fill my suitcase with new cosmetics and treatments because in Europe I was unable to find everything I needed, and the latest trends were always ‘made in South Korea’.


THE MIIN CONCEPT BEGAN WITH A PERSONAL NEED BECAUSE TRAVELLING THOUSANDS OF MILES TO PURCHASE COSMETICS WASN’T AN IDEAL SOLUTION. I remember that on one of my visits I had to queue to enter a Korean cosmetic shop offering one of the most famous brands. Queuing to enter a shop? How bizarre! It seemed like every Asian woman was craving these products yet they were still unknown in Europe, and I kept asking myself why...


This led me to formulate a plan to introduce my favourite brands 10 to Europe. In this way, it would be easier for me to buy them and it would also allow European women to discover their excellent properties. The venture involved a great deal of time and effort, particularly at the beginning, as I was still studying at university, but I loved every minute of it, and still do.


IN 2014, WE OPENED OUR FIRST SHOP IN THE EIXAMPLE AREA OF BARCELONA. It wasn’t easy to start with. Cosmetics play a very important role in people’s lives, because they use the products every day in direct contact with their skin, they need to trust the brands they use.


How could it be that the best cosmetics in the world came from a country so far away? During the first few months, the MiiN team was still very small and focused on sharing the word about the virtues and special qualities of Korean cosmetics. People soon began to look for information on the products by themselves and would come to the shop with specific queries.


So great was the demand that the shop in Barcelona became the starting point for something much larger: expansion throughout Europe. Our first step was to open an online shop in five languages. After that, we opened shops in various locations: Madrid in the summer of 2015, Munich in 2016, then Paris and Milan, two incredible cities where we hope that Korean cosmetics will make their mark. Our shops are small and welcoming; this is our hallmark. We try to address the smallest of details, and of course we pay special attention to the selection of products.




WHY ARE WE CALLED MIIN COSMETICS?
MIIN ACTUALLY REPRESENTS TWO KOREAN WORDS, MI AND IN, WHICH MEAN ‘BEAUTIFUL WOMAN’. THE COMPANY LOGO IS BASED ON THE KOREAN SPELLING OF THESE WORDS AND IS A MIXTURE OF TRADITIONAL AND MODERN LETTERING, WHICH ADDS A TOUCH OF KAWAII (CUTENESS) TO THE FACE.





By moving into the international sphere, we have been able to observe cultural differences in client choices, which we enjoy. We learn something new every day. Although our story is short, we hope it will have a very long future. So, if you want to enter the fascinating world of Korean cosmetics, all you have to do is keep reading.


FOR MIIN, BEAUTY IS ABOUT WELLNESS AND CARING FOR YOURSELF. WHAT WE LOVE MOST ABOUT THE KOREAN BEAUTY ROUTINE IS THAT IT ALLOWS YOU TO TAKE A FEW MINUTES EVERY DAY JUST FOR YOU TO FEEL AND BE BETTER. BEAUTY IS A RITUAL. It’s not just about looking good; it’s also about caring for yourself.


WHY WRITE A BOOK ABOUT KOREAN COSMETICS?


The MiiN team has always known that Korean cosmetics are more than just a passing trend. However, sharing the benefits of them with the general public required us to amass a great deal of information. We can’t sell something that people don’t trust and believe in. Therefore, it’s very important that we teach and demonstrate the strengths and innovations of South Korean cosmetics. Over the past four years, we have answered and resolved literally thousands of queries. It’s no wonder, then, that compiling them in a book seemed the obvious way to bring all that information together and satisfy our clients’ curiosity. How did Korean cosmetics begin? Why are they so esteemed? What products should I use? Where can I find the ten steps of the Korean beauty routine? All the answers are within this book.


WELCOME TO THE KOREAN SKINCARE BIBLE.


LILIN YANG


Founder of MiiN Cosmetics
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WHAT WE KNOW NOW ABOUT KOREAN COSMETICS IS ONLY THE TIP OF THE ICEBERG. Their successful history goes back many centuries and reads like a fairy tale.


Once upon a time, so long ago that the exact date is long forgotten, cosmetics were part of the daily routine of various tribes and cultures around the world. Some used them to increase their beauty, while others applied them as symbolic protection from various threats.


FOR TRADITIONAL KOREAN SOCIETY, COSMETICS HAVE ALWAYS HAD A DEEPER MEANING. Koreans traditionally believed that physical appearance reflected the interior person. For this reason, Korean men and women have always sought to present themselves at their best and have thus created a unique culture. Remember this anecdote when someone tells you that your interest in cosmetics is skin deep!


The history of make-up and cosmetics in Korea began during the Three Kings era, which lasted more than seven hundred years (57BCE–668CE). Cosmetic products certainly existed at this time, and were stored in magnificent containers made principally from clay. The high point for cosmetics was reached during the Goryeo dynasty (918–1392), when people began to take even greater interest in personal care and physical appearance. Moreover, Korea was opening up to foreign trade, which allowed new ingredients and techniques to be introduced to the country.


After the fall of Goryeo, the Joseon dynasty was established. During this period (1392–1897), and in accordance with the values of Confucianism, where balance and harmony were key, the use of strident make-up was restricted. Abundance and extremes were disdained in favour of more natural make-up. However, no such restrictions applied to the containers for cosmetics and accessories: beautifully crafted little blue and white porcelain boxes were made for storing make-up, mirrors, combs and other personal grooming items.


DID YOU KNOW? Korea’s name is derived from the Goryeo/Koryŏ dynasty.


Let’s make a small detour to the world of today. What do you consider when you’re putting on make-up? You probably have a model or a vlogger you base your routine on, right? Well, it was just the same during the Joseon dynasty. Elite ladies would adapt trends established by gisaeng, women artists who dedicated themselves to entertaining the kings.


Nonetheless, cosmetics didn’t really come into fashion for a wider audience until the 19th century, when they began to be distributed and purchased on a large scale. New styles and products were developed, many of them inspired by Western culture.


CAN YOU GUESS THE FIRST MASS-PRODUCED COSMETIC TO BE USED IN KOREA? No, it wasn’t a cream or face mask, but rather Bakgabun (Park’s powder), a sort of translucent face powder created in 1915 that was a bestseller for years. There’s no point in looking for it now because it’s been withdrawn from the market due to its high lead content. However, alternatives with better ingredients soon came onto the market. You wouldn’t expect any less from the Koreans, would you?


From the 1920s right through to the 1950s there wasn’t much innovation in Korean cosmetics because Japanese products 19 dominated the market. Actually, it’s complicated to speak about this period as Japanese occupation and the Second World War dominated Korea. One positive development during that time was the founding of AmorePacific, a beauty conglomerate that has since become one of the best known cosmetic firms in the world.


SO HOW DID KOREAN COSMETICS BECOME AN INTERNATIONAL PHENOMENON? The hype about K-beauty has arrived in the West only very recently, in the last decade or so, and it all began with BB cream. Can you remember life without this miraculous product?


In fact, BB cream is a German invention, but it became extremely popular in Korea, and various cosmetic brands perfected the formula for the national market. The Korean formulation began to be sold in the United States in 2011, and arrived in Spain a few months later. This product was the first wave of the tsunami of Korean cosmetics in the Western world. Suddenly women had access to the ‘a ordable luxury’ of single-use face masks, containers with fun Asian aesthetics and innovative ingredients such as snail slime extract and bee venom (more of this in here). How could anyone resist?


In the years following the BB cream revolution, online shops began a flourishing trade in selected K-beauty products. We opened the doors of our first MiiN shop in 2014, and although we loved the hand cream in apple-shaped containers, the colourful masks and the facial mists in the shape of bunny rabbits, we were truly convinced by the results of these products. Behind the adorable packaging, there is a wealth of effective and original natural ingredients – everything from bamboo carbon powder and donkey milk to bird’s nest and algae – almost any ingredient you could imagine! Obviously, Korean cosmetics are here to stay. Anyone who tries the 20 ten-step Korean skincare routine will immediately fall in love with it. Learning to respect, love and care for your skin is the essence of K-beauty!
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KOREAN COSMETICS ARE MUCH MORE THAN A COMMERCIAL PHENOMENON; THEY’RE A LIFESTYLE. The Korean skincare routine isn’t just ten steps you have to follow – it’s a ritual, an art. Actually, as well as being great and appealing products, Korean cosmetics have reached the top because they are based on a philosophy that can be applied to many aspects of life.


For Koreans, beauty is very important and starts from inside. Avoiding skin imperfections is more important than covering them up with make-up. Consequently, facial treatments are the basis for the routine and the most important step.


KOREAN CULTURE, TRADITIONS AND LIFESTYLE REFLECT THE IMPORTANCE GIVEN TO BEAUTY. Everything is cared for carefully, from public spaces to interpersonal relationships, and skin is treated with the same respect.


There is an entire philosophy at the heart of the Korean beauty routine which can be applied to many aspects of life.


However, beyond cultural customs and a taste for beauty, there are other factors that have turned K-beauty into an international phenomenon. We can’t forget the popularity and success of K-pop (music) and K-drama (soap operas). As Korean singers and actors are becoming better known in the Western world through social media, the general public is becoming more and more interested in the products they use and the clothing brands they favour.


Due to the internet and social media, we are learning more rapidly about the fashions of other countries. Trends are created and achieve success almost instantaneously. In South Korea, the influence of K-pop groups and the actors in TV programmes for young people is such that they often front advertising campaigns for the major cosmetic brands. It’s easy to find their faces on the packaging, in television advertising and related merchandising. These individuals serve as reference points, and their immaculate skin is desired by teenagers and adults alike.


Another contributing factor in the popularity of K-beauty lies in the technical advances made by the Korean cosmetic industry. It has been able to develop totally innovative products that don’t exist in other markets, such as splash masks, hydrogel patches for eyes and lips, fluid make-up cushions and sheet masks. All have a part to play in our daily beauty routine, and they have attracted worldwide attention, with Western brands now trying to produce their own formulations for the European and American markets. Apart from their effectiveness, the products are high in quality and low in price, which has no doubt contributed to them spreading across the globe like wildfire.


ONE OF THE PRINCIPAL OBJECTIVES OF KOREAN BRANDS IS TO APPEAL TO YOUNG CLIENTS. In general, Korean women begin to look after their skin from a young age, something they learn from their mothers. Indeed, some brands are especially designed for young (even very young) people. Etude House, for example, markets to teenagers around the age of 15. This, along with the influence of celebrities on screen and in advertising, means that cosmetic treatments are used at a younger and younger age. In fact, several brands have had to lower their target consumer age from 40 to 20.
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