



[image: image]






[image: ]




The sample learner answers provided in this assessment guide are intended to give guidance on how a learner might approach generating evidence for each assessment criterion. Answers do not necessarily include all of the evidence required to meet each assessment criterion. Assessor comments intend to highlight how sample answers might be improved to help learners meet the requirements of the grading criterion but are provided as a guide only. Sample answers and assessor guidance have not been verified by Edexcel and any information provided in this guide should not replace your own internal verification process.


Any work submitted as evidence for assessment for this unit must be the learner’s own. Submitting as evidence, in whole or in part, any material taken from this guide will be regarded as plagiarism. Hodder Education accepts no responsibility for learners plagiarising work from this guide that does or does not meet the assessment criteria.


The sample assignment briefs are provided as a guide to how you might assess the evidence required for all or part of the internal assessment of this unit. They have not been verified or endorsed by Edexcel and should be internally verified through your own Lead Internal Verifier as with any other assignment briefs, and/or checked through the BTEC assignment checking service.
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For attention of the learner


You are not allowed to copy any information from this book and use it as your own evidence. That would count as plagiarism, which is taken very seriously and may result in disqualification. If you are in any doubt at all please speak to your teacher.
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Command words


You will find the following command words in the assessment criteria for each unit.






	Analyse

	Identify the factors that apply and explain how these are related. Explain the importance of each one.






	Assess

	Give careful consideration to all the factors or events that apply and identify which are the most important or relevant.






	Describe

	Give a clear description that includes all the relevant features – think of it as ‘painting a picture with words’.






	Discuss

	Consider different aspects of a topic and how they interrelate, and the extent to which they are important.






	Evaluate

	Bring together all the information and review it to form a conclusion. Give evidence for each of your views or statements.






	Explain

	Provide details and give reasons and/or evidence to support the arguments being made. Start by introducing the topic, then give the ‘how’ or ‘why’.






	Make recommendations

	Make suggestions on how to go about a particular task.






	Produce

	Make or create a specific document or plan.






	Summarise

	Demonstrate an understanding of the key facts and, if possible, illustrate with relevant examples.









UNIT 5


Promoting Health and Wellbeing


Unit 5, Promoting Health and Wellbeing, is an internally assessed, optional, specialist unit with two learning aims:





•  Learning aim A Explore the purpose, types and benefits of health promotion



•  Learning aim B Investigate how health risks can be addressed through health promotion.





The unit focuses on health promotion that raises awareness and teaches people how to live a healthier lifestyle and prevent ill-health. The unit explores reasons for health promotion, benefits for the individual and the nation, and the different ways health promotion is delivered.


In this unit you will research a health risk, identify a target group and then create materials for a health-promotion activity. There is a wide choice of health issues from which to choose. Most relate in some way to the lifestyle that individuals follow and health-promotion activities should consider this.


Health promotion is a vital part of the role of everyone who works in health and social care, but especially for health visitors, midwives, school nurses and care workers in GP surgeries and clinics. By researching a health risk and designing materials for health promotion you will develop some of the skills and understanding used in professional life in health and social care.


Each learning aim is divided into two sections. The first section focuses on the content of the learning aim and each topic is covered. At the end of each section there are knowledge recap questions to test your understanding. The answers for the knowledge recap questions can be found at the end of the guide.


The second section provides support with assessment by using evidence generated by a student, for each grading criterion, with feedback from an assessor. The assessor has highlighted where the evidence is sufficient to satisfy the grading criterion and provided developmental feedback when additional work is required.


At the end of the guide are examples of assignment briefs for this unit. There is a sample assignment for each learning aim, and the tasks allow you to generate the evidence needed to meet all the assessment criteria in the unit.





Learning aim A



Explore the purpose, types and benefits of health promotion


Assessment criteria
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	Describe health promotion and the purpose and aims of three different health-promotion activities.
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	Describe how different types of health promotion are used to benefit the health and wellbeing of individuals and the nation.
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	Discuss how different types of health promotion are used to benefit the health and wellbeing of individuals and the nation, using selected examples.
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	Analyse the benefits of different types of health promotion to individuals and the nation, using selected examples.







Health promotion


What is health promotion?


Health promotion provides information and educates individuals, communities and nations about their health and lifestyle risks. They can then make informed and positive choices to improve their health and wellbeing.


Purpose of health promotion


The purpose of health promotion is to:





•  encourage people to adopt healthy ways of living



•  motivate people to change from unhealthy behaviours to healthy ones



•  be proactive in dealing with health issues.
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Aims of health-promotion activities


The aims of health-promotion activities are to:





•  raise health awareness



•  encourage safety, and prevent or reduce accidents



•  reduce the number of people smoking



•  encourage healthy eating habits



•  reduce alcohol intake.
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Different types of health promotion and health-promotion activities


These include:





1. advice about health risks



2. health promotion campaigns



3. medical intervention.






Health risk advice


This involves raising awareness of health-related issues and educating individuals to enable them to make healthy lifestyle choices


Types of health risk advice


These include:





•  peer education, where people of the same age give health advice



•  shock tactics that scare people into living healthier lifestyles



•  advice from health professionals, for example a midwife advises pregnant women about stopping smoking



•  advice from police and fire service, especially around not drinking and driving



•  testimonies from people personally affected by issues.
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Figure 1.2 Unhealthy behaviours
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Figure 1.1 Healthy living
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