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Prelude


The place is Soho, London. The event is London Fashion Week and the biggest buzz comes from … well, not as you might expect, from the catwalk …


The scene’s familiar – the crème de la crème of the global fashion industry hitting the streets, flocking from show to show dressed in their most striking ensembles, fingers glued to their iPhones as they update their social media at every turn.


But today there’s a different type of buzz in the air – the buzz of the new VIPs in the fashion world. Where once there were magazine editors and photographers, the power players of fashion, sitting in the front rows and being wooed by designers, now there is a new breed of influencers …


… the Fashion Bloggers – and they’ve even got their own celebrity ‘zone’.


‘The Apartment’ is a pop-up fashion week workspace for the exclusive use of 150 of the world’s most influential bloggers. With its clean, white decor, its café catered by Aubaine and shelves piled high with coconut water and spritzers, it’s a modern day fusion of luxury hotel and designer office.


In the main room, everything needed to create and edit content is on tap – from computers loaded with the latest editing software to cutting edge smartphones and tablets provided by Three. A live stream of the catwalk shows is projected onto the walls and, defying the uncomfortable conventions of normal offices, the star-status bloggers are ensconced in deep leather sofas and Eames rocking chairs.


The VIP treatment doesn’t end there. Over in the Beauty studio, Mark Hill, one of the UK’s most famous hairdressers, is on hand with his team to offer the 150 hand-picked bloggers a range of VIP styling experiences. Standing by are other leading brands ready to fit eyelash extensions and polish nails. In The Showroom, brands such as Urban Outfitters, Boden and Genevieve Sweeney have loaned a selection of clothes and accessories for bloggers who know the value of presenting themselves in at least three different outfits during the day.


It’s not just a London phenomenon …


Similar scenes unfolded at New York Fashion Week, where influential fashion bloggers such as Bryanboy and Leandra Medina could be seen in privileged front row positions in the catwalk shows, alongside the traditional power-players such as Vogue editor Anna Wintour.


And why? It’s not just that they share the same huge audiences enjoyed by the traditional media, such as print magazines, TV shows or newspapers – it’s because they have the keenest audiences too. These top fashion bloggers are vocal, likeable and authentic, with a lack of bias and no need to follow anyone’s rules but their own – this is why they connect with their audience more powerfully than a regular media outlet might.


Not surprisingly, brands are paying attention. The brands have had to sit there while people increasingly flick over or generally ignore their advertisements in magazines, even when they have shelled out for the best photographers and models. They see what is going on – and they want a piece of that reach, influence and engagement.


Brands who happily spent millions a year with traditional outlets are now doing so with bloggers and the contracts are getting more lucrative with every year. In 2016, a new bar was set when fashion blogger Kristina Bazar – whose blog Kayture (kayture.com) is the most influential blog in Switzerland and has increasing influence around the world – secured a contract with L’Oréal, said to be worth seven figures a year, and she’s only 21!


As Yann Joffredo, vice president of global cosmetics at L’Oréal, said: ‘She is a bridge between classical advertising and the consumer. Kristina is totally in line with all the values of the brand.’ Of course, it helps too that she has nearly two and a half million Instagram followers and her blog gets over two million visitors per month!


It’s not just happening in the fashion world


Across the blogosphere it is the fashion and lifestyle bloggers who are perhaps the most visible and well known. They are the online equivalent of Hollywood stars in the mainstream media – the ones who seem to lead the best lives, get to do the best things and who seem to have the world at their feet.


It’s the modern day rags to riches tale – someone who has made the journey from nobody to somebody – and it would have been nothing but a pipedream if not for their laptop and their ability to type. They show that a young person can use just opinions and content creation to rise to the top of an industry – fashion – that has always seemed completely impenetrable.


But fashion blogging is just one part of the huge and profitable blogosphere. Whatever you do, whoever you are, whatever you’re interested in, whatever you know about, whatever business you run, blogging can help you and change your life.


Blogging is an evolving force


Blogging isn’t new. Chapter 2 touches on the history – where it all started and how it’s evolved – but today’s fashion bloggers show just how far it’s come. No longer simply a means of publishing your opinions to a website, as it was 10 years ago, now ever-fiercer competition for attention amongst news organisations, brands, celebrities, and your mate who blogs about their kid’s table manners, means it’s never been tougher to be a real standout success in the digital storytelling landscape.


So in a world where everyone wants to blog and blog posts are ubiquitous, how do you stand out? How do you blog your way from nobody to somebody? How do you, as a business owner, use content to build your brand, your profile and drive your success?


In this book, I’ll be taking you on a journey through the philosophies, strategies and journeys of some of the world’s greatest bloggers who have shared their stories with us. I will also be covering practical and theoretical aspects of blogging – although this book is not a step-by-step guide to the technical side of setting up a blog. Instead, I’d like to give you an overarching view and understanding of the blogosphere, the opportunities it contains for both individuals and business owners. You’ll hear from those who have created lifestyles way beyond their imaginations thanks to their blog.


No matter who you are – a mum at home, a budding fashion blogger, or a small business owner – you’ll learn the philosophies, strategies and ‘big picture’ behind successful blogging. Whether you are someone who wants to start a blog but has no idea how to begin, someone with a fledgling blog who wants to take it to the next level, whether you work as a freelance service provider, an expert, or the owner of a business, large or small, wondering how content and blogging can help you grow your business, get more customers and position yourself as the leader in the field, then this book is for you.


Although text-led blogging via a website is at the heart of the book (and I believe, at the heart of all successful blogs whether they are blogstar blogs, personal blogs, expert blogs or business blogs) we’ll also be talking about personal branding, vlogging and social media too – as in today’s interconnected, social, conversational world, the success and profile of your blog is inextricably linked to your overall positioning both in terms of your site AND your success across the giant social platforms of today. In our pursuit of a million dollar blog, it is not possible to separate any part from the other and pursue it singly. Instead, all aspects of the online world must be pursued together, as you shall see, and you will most likely find yourself creating different forms of content for your blog and for your social media channels.


Whatever your goal, you’re about to learn how to harness the power of content to increase your profile, create new opportunity, earn money and eventually achieve superstardom.




PART ONE


Prelaunch


You’ve decided you’re going to become a blog star, or use blogging to build your business or profile. You might already have a blog or a personal profile that you want to build. Brilliant! Because if there is one step or activity in this world that enables and empowers you to take control of your life and head in an entirely new direction, or take a small idea and turn it into a giant one, it is creating content and building digital visibility.


So, all you need to do is sit at your computer and start typing, right? Well, while the answer is ‘yes’ on one level, on another it’s not quite so simple. You see, success online does not come from a single dimension or action. It is multifaceted and multilevelled and you need to look at it and understand it from all sorts of different angles.


Part 1 of this book is all about laying down the framework that you’ll need for online success. Many bloggers trying to build their blogs do not have the 360-degree perspective you’re about to gain, or if they do, they have stumbled upon it via trial, error and accident. Enjoy.




Chapter 1


A day in the life of a Blog Star (and 13 reasons why YOU should blog)


Mankind’s greatest migration


Thanks especially to the highly visible fashion and lifestyle bloggers, blogging has become the ‘it’ career of the modern world.


A recent survey (2014) revealed that 25 per cent of under-25s in the UK regard blogging as their career of choice (compared to just 14 per cent who chose sport and only 9 per cent who selected politics). The 2014 survey went on to analyse the range of beliefs that make blogging so attractive:




	Bloggers don’t have to do much work (29 per cent of respondents).


	Bloggers earn good money (22 per cent).


	Bloggers are admired by other people (19 per cent).


	Blogging is easy (16 per cent).





The stats bear this out. In the UK alone there are over 100,000 Google searches each month on topics such as ‘How to blog’ and ‘Can I start a blog?’ And globally, 50,000 blogs are launched per day just on the WordPress platform. In fact, most of us know someone who wants to blog or thinks they should be blogging, or who has indeed already tried it.


Celebrity culture has had to expand to include this new breed, the ‘blog star’ – bloggers who are so successful that they are millionaires, attracting as much attention as more conventional celebrities. This celebrity status is continually reaffirmed by the star appearances (with star-sized fees) and the designer goods, complimentary air fares and luxury accommodation all offered by the brands they comment on to the most influential of these bloggers.


Lucrative blogging is not, however, confined to the world of luxury and celebrity. In the business world everyone is using content marketing (the discipline of creating quality content for your brand or business to engage potential purchasers, strengthen brand loyalty and spread your message – aka blogging for business), and this market is now worth a staggering £4 BILLION in the UK alone.


Businesses either employ outside agencies to create their content or, with the real leaders such as Burberry, they have developed their own content studio to create endless content for their websites and social media, which in turn drives sales and leaves their offline counterparts far behind. Coca Cola’s online magazine ‘Journey’ (aka their content strategy) has twenty-four separate online editions around the globe, and millions of readers per month, with consistent viral success.


Meanwhile, business professionals from GPs and fitness instructors to management consultants and PR professionals are using blogging to improve their expert standing, authority and visibility in their industry.


What’s drawn YOU to this book? (and 13 reasons to start blogging!)


From fashion to professional services, blogging can be hugely profitable, so whatever your reason it’s not at all surprising that you’ve ended up with this book in your hands. But you may still be far from convinced or from understanding how exactly blogging converts into cash or where the true benefits of blogging lie. So let’s outline right now 13 powerful reasons to start blogging …


The simple route to creating your own business


1. Blogging is easy


During much of this book I will be talking about how becoming a high-earning celebrity blogger is not easy – but the process of blogging itself is very easy and, in terms of setting up a small business, starting blogging has to be about as easy as it gets.


Most businesses require money to get started, whether for stock, tools or even a lease or property. But you can start a WordPress blog for free, or choose to have one with your own branded domain name for less than £100. Setting up the basic framework for your blogs takes very little time and you don’t even need your own laptop (although life will be a lot easier with one, and computer equipment just gets cheaper every year).


So, the barriers to entry for blogging are minimal, and the success stories are so astounding that it’s difficult to think of a reason not to give it a go.


A chance to improve your lifestyle


2. You can make money


I should know – I did it!


In 2008 I started blogging as a strategy for the business I then owned, which was one of the UK’s leading online press agencies, called Talk to the Press. In short, the business provided publicity and media management for ordinary people wanting to share their story with the national papers, magazines and television.


Over the years, we helped thousands of ordinary people manage press attention in their lives, get featured in women’s magazines or national newspapers, see their stories turned into books, appear on TV programmes or documentaries. We were responsible for dozens of front page newspaper stories and some of our clients went on to deliver real change, such as seeing laws changed on issues such as child abuse. The agency also won numerous awards and saw me feature on Management Today’s prestigious ‘35 under 35’ list of high flying women in the UK, and win the ‘Women in Business’ category at the Startups Awards.


So, how did we do all of this? Well, quite simply, through blogging. We published blog posts on our area of expertise, our success stories, images from behind the scenes of the business, talking, showing and demonstrating how we could help, and how we were helping people, twice a week, and all sorts of good things happened.


Our Google position rose until we ranked top of Google for all the keywords that would bring in new leads to the business. The overall impression of the business upon hitting its website was that it was trustworthy and full of integrity (and this is at a time when no one really trusted journalists at all!) and, within the industry, the business became regarded as the best in its sector – we won awards. Over the years, my blogging strategy for the business brought in several million dollars in total sales and clearly positioned us as a leader in the industry. In 2014 I was able to sell the business (along with its blog) in its entirety.


But trust me, my success story is small fry compared to some! There are people who sell their established blog for millions, and people continuing to earn hundreds of thousands or even millions from their blogs each year, and there are even more people making a very satisfactory living without becoming millionaires – either improving their work-life balance (see number 3 below) or simply earning enough to pay for some of life’s goodies.


3. You can opt out of the rat race


We already know that in many industries having a laptop, email and internet connection means you can work from anywhere you please – a café, your hotel room or the kitchen table. But some people are using the internet and their blogs to take this to a new level. Blogging is often international, with readers around the world. So it is not a location dependent occupation and self-styled digital nomads are the new growing breed – hashtags such as #workfromwherever have replaced the cold wet views of British cities for the bamboo and beaches of Bali and Thailand.


Becoming a digital nomad is something many bloggers aspire to and successful blogging is the ideal profession with which to achieve this ‘work from wherever’ lifestyle. But the best thing is that you are not opting out of the rat race, or giving up on a career, in order to fulfil your ambition. You continue building your career and profile online, while living a lifestyle that those climbing corporate ladders in the real world can only dream of.


Picture this: a digital nomad waking up in a beach hut, doing their 7am yoga on the beach and then conducting their work as usual in their Wi-Fi friendly, sea-facing, low-cost accommodation whilst sipping on fresh coconut water. They school their kids as they go and while many might run travel or lifestyle blogs, others offer consulting, copywriting or web-design services remotely and attract clients through their blogging. If you think it’s all hippies, think again. In Ubud in Bali, Hubud is a collaborative working space (think bamboo-constructed building with an organic café and monkeys playing in its gardens) with superfast broadband that hosts 200 local and visiting digital nomads including technology entrepreneurs, remote GPs, fashion designers and photographers.


However, you don’t have to aspire to something quite that extreme! You might be a mum who wants to be able to fit work around her children, or you might simply yearn to leave the city for a new life in the country but to still have the opportunities and a position and role in your industry – blogging is a way to ensure that happens. I’d now like to introduce you to the two sisters behind the US-based blog A Beautiful Mess. They have brands lining up to work with them, and a diverse range of income streams. Their blog has enabled them to get out of debt and create a lifestyle around their passions, and turned them into a global media brand in their own right.




Sisters Elsie Larson and Emma Chapman from Missouri are the owners of A Beautiful Mess (abeautifulmess.com), a DIY crafts and food blog with an income over $1.5 million per year. Elsie and Emma were in debt when they launched in 2010, but now employ five staff and several freelancers. Their blog has around 1.5 million visitors per month. For income, they leverage the blog to sell advertising and have worked with brands including Canon, Adobe, H&M and Valspar. They also sell online courses such as scrapbooking and sewing to their craft audience as well as classes on blogging, Photoshop and Instagram strategy. Plus, they have a range of their own stationery, books, planners, scrapbooking supplies, iPhone covers, cards, art prints and apps – their popular photo editing app has been downloaded more than a million times.


What was the idea behind ABM?


In July of 2007, I [Elsie] started A Beautiful Mess as a just-for-fun personal project. In those days, I shared mostly scrapbook pages and personal photos. I didn’t know that blogging would ever in a billion years become a side-job, much less my primary career.


Is blogging an industry?


I know it probably bothers some people to call blogging an industry at all, but it is. Blogging is a rapidly evolving form of media. It’s a full-time job for thousands of people. It’s a legitimate way for companies (from giant corporations to tiny startups) to advertise their goods and services. Blogging is not only a way to kick-start a career, it is a career. A good one! You know what? I believe it hasn’t even hit its prime. As an industry, blogging is still just a baby.


So is there a career path?


Being a part of a baby industry means you get to lay the groundwork and make your own rules. There are no career guidelines that we have to follow, so it’s up to all of us to guide our careers in the direction we’d like them to go. There is tremendous opportunity in blogging. Everyone knows you can make income from advertising, but there is so much more. The branding opportunities, design opportunities, book deals, TV shows, product lines, etc. are endless. If you can dream it, it’s probably possible.


You clearly believe in multiple income streams – what is your latest?


Yes, we try to add at least one income stream every year. Some work out well and some don’t take, so we tend to launch a few things to experiment. This year (2016) we have already launched our third app, which is its own separate business already. It’s called A Color Story and it’s a filter and photo editing app.


Any advice for new bloggers?


If you go to a blogging conference this year and learn ‘everything you need to know’, it might all be different by the same time next year. If you take 10 classes by 10 different blogging experts – you might receive a lot of conflicting information. Embrace these changes and contradictions. Keep your mind wide open. There is no one right way to run a blog and there never will be. Change is your friend, don’t forget that, and keep your vision alive.


What are you most proud about in your whole journey?


We’ve learned a lot of lessons the hard way and had many failures too. But, probably the two things I am proudest of are: 1) being able to have a job that I absolutely LOVE and 2) having financial freedom. Elsie and I both know what it’s like to be in debt and live pay check to pay check. Happiness has nothing to do with the amount of income you create, but having financial freedom certainly makes life a little easier and gives you more space to create and enjoy all the good things that come your way.





4. You’ll get free stuff!


We all like free stuff, right?


Back in my twenties when I worked on a range of glossy magazines, I relished all the freebies that came with the job and the money I saved – I don’t think I ever paid for make-up, shampoo, toiletries, hair accessories or gifts for friends. All these, and more, were sent in to the magazines to persuade us to feature them. I even got amazing free holidays – ski trips, spa breaks, flying first class to Mexico and staying on a private island just off Barbados. If you added up the value of all this free stuff, it was like having a several thousand pound salary hike!


Today exactly the same thing is happening but it’s not the magazine journalists flying first class any more – it’s the bloggers. The media landscape has evolved and brands increasingly recognise the power of bloggers.


A way to boost your professional development


5. You can raise your profile


In today’s unstable world, life-long job security is a thing of the past – so every professional person is constantly looking for ways to raise their profile within their industry and be better placed to secure that next position. Whatever you do, developing your personal brand and profile will help your business – and that is true whether you run a coffee shop or hair salon, a vet’s surgery or doctor’s clinic, whether you are a make-up artist, TV presenter, speaker, a celebrity, an actor or a pop star.


Unless you’re a faceless organisation, your personal brand and profile has a huge impact on your success and, to be honest, even faceless organisations could benefit from their key people developing personal brands in order to bring more meaning to the organisation – just think about the impact that Steve Jobs’ personal brand has on Apple, Richard Branson’s has on Virgin and James Dyson’s has on Dyson.


Blogging increases your profile – fact. And good blogging adds equity to your professional reputation, which means …


6. You can get more opportunity


Raised profile equals more opportunity. You might be the best and most talented in the world at what you do, or the most passionate about a topic, or the most creative when it comes to knitting jumpers from wool straight from the back of a sheep – BUT if no one knows about it then you won’t get the opportunities you deserve.


During the book you’ll hear me repeating how the default human setting is to wait for opportunities rather than go looking for them. We are such modest creatures and seem to want someone else to point their finger at us and say ‘You are amazing!’ However, the internet has changed everything by giving us a tool to create opportunities for ourselves. With so many people using it to talk, converse, blog and create and share amazing content, you can’t afford not to be doing the same – not if you want to create winning opportunities for yourself.


7. You’ll learn new online technical skills


This may not leap out of the page as a great incentive, but think about it – how many jobs nowadays require good digital or internet skills? I know for a fact that there are plenty of fantastic potential bloggers who hesitate to do so and quickly become stuck because they feel like technical dinosaurs, unable even to resize a digital photo.


So, even if you just blog as a hobby alongside your day job, you will quickly master all kinds of technical and digital tricks – updating your website, manipulating images, editing video – because it really is not difficult. You just need something to motivate you – and who’s to say that it won’t lead you into some fabulous new job opportunity?


A way to grow your existing real world business


8. You can use blogging to help your existing website


Written blog posts form the majority part of content marketing – and if you’re a business owner, you will know that content marketing is the most powerful tool you have and one you can’t afford to ignore.


You need to grow your brand and maintain its position in the online marketplace. Blogging can do this – a razor-sharp content strategy including written blogs, video blogs and multimedia content keeps you competitive by driving traffic to your website as part of your sales funnel.


While it takes up some of your time, blogging has another benefit too …


9. It gives your business a soul and identity


Smartphones, tablets and the internet have opened the door onto what used to be the strictly controlled public face of your business. People now want to see what goes on behind the scenes – we are instinctively inquisitive and find it hard to resist peeping into someone’s sock drawer! It’s the desire to see the real person behind the carefully presented exterior.


So, even if you’re the best-presented business in the world, with a revolving glass door at the front and a row of beautiful receptionists to greet clients, you will build even more trust by showing a little bit of soul. Post a photo of your team on a night out or celebrating a big sale; or talk about your own story as the business owner, why you started the business and some of the goals you aspire to. In my online press agency, we often used to post behind-the-scenes photos of us standing with the presenters Holly and Phil, having booked one of our clients onto This Morning, and all I can say is new clients loved it! After all, our clients wanted to go onto This Morning to talk about their own situations and here we were showing them that just that week, we’d booked someone else onto the show. Even better, here we were standing with our client and Holly and Phil, inside the This Morning studio. Such behind-the-scenes images made it clear to our website visitors that we were the agency to represent them.


The modern world is all about being real and authentic and blogging can help you connect with your customers by showing your human side – and making them smile.


10. It will improve your website’s SEO


Content is part of today’s outbound marketing – but as a business you still need people to be able to find you online via ‘googling’, and that means making sure your website ranks high in the search engine lists – a process known as SEO (search engine optimisation) – where it will get much more traffic and create a lot more selling opportunity.


Blogging with carefully selected keywords that people use when typing into the search bar is absolutely essential to good search engine ranking – and using the right keywords has a compound effect. If you keep adding blog posts that fit with these keywords, then not only are you continually adding fresh content for the search engines but with each blog post you add layer upon layer of keywords for the search engines to truly know what your site is about.


The physical size of your website also grows with each blog post, and one of the things Google looks for as a measure of website authority is its size. It’s only one of many complex indicators, but a website that is growing by being regularly updated shows that the business is very much alive and kicking.


A way to get more from life


11. You can get (and give) help to solve problems


A lot of people start a blog for personal or cathartic reasons, an online ‘diary’ where they can creatively vent their daily problems and frustrations. But for some, those problems are more than just minor relationship troubles. Blogging can help you – and it can help other people too.


When John Servante started blogging about his life on A Diary of a Depressed Student, he didn’t just create an outlet that helped him deal with his own depression – he helped to raise awareness about the stigmas of mental health. Rosie Kilburn on the other hand took to blogging as a way to cope with being diagnosed with liver cancer, using it as a platform through which to sell her range of hand-designed T-shirts promoting cancer survival messages and raising money for cancer charities. A BBC documentary even followed her journey up until she sadly passed away in 2014 aged only nineteen. On her death, her half a million followers flocked to her blog to thank her for her inspiring legacy.


Blogging can be simply all about creating online communities where people in similar situations can help one another, and it just takes one person putting themselves out there to start it.


12. You can change the world


More and more, people are using their voice in the online world to make changes in the real world. The impact that certain blogs have made on global matters is proof that its power should never be underestimated. Even kids can change the world through blogging!


At just nine years old, Hannah Alper launched her blog Call Me Hannah to voice her love and concern for animals and the environment. In the three years since then she has organised a Shoreline Clean-up in her community, become a World Wildlife Fund (WWF) Earth Hour Team Captain and travelled across Canada as a featured speaker on the We Create Change Tour.


For nine-year-old Martha Payne, what started out as a school writing project photographing and reviewing her school dinners turned into a food blog that got three million hits and stirred up a storm in her hometown of Lochgilphead in Scotland. With her school under attack in the local papers, Martha, who had been giving each meal a ‘food-o-meter’ and health rating, was banned from taking photos of her food. But by now her blog had been noticed by celebrity chef Jamie Oliver. Jamie stepped in, the ban was lifted and Martha continued with her campaign for healthier school meals and her efforts to raise money for the charity, Mary’s Meals. Donations soared, Martha raised over £130,000 to feed children in Malawi and won a Pride of Britain award.


Let’s not forget the adults too. In March 2016, Australian blogger Constance Hall wrote a sincere plea to her audience after a worker at Rafiki Mwema, a charity that creates a safe house for sexually abused young girls in Kenya, reached out to her. On only the first day, Constance received $150,000 worth of donations to the GoFundMe account that she’d set up for the charity – just from people who’d read her post.


So there you are, just a few of the countless inspiring stories of people who really did change the world – simply by blogging …


It’s an adventure!


13. You genuinely do not know where it will take you


If nothing else, starting a blog can be the first step in an adventure, taking you to extraordinary and completely unexpected places in your life. To illustrate this perfectly, I’d like to introduce you to Andy Weir.




Andy Weir is a former computer programmer who blogged about space and science. He started writing a story on his blog about a manned mission to Mars, which steadily gathered thousands of fans. He turned his blog into an e-book, which was picked up by a publisher and then Hollywood came calling. Yes, you’ve guessed it, Andy’s blog was turned into the Hollywood film The Martian (for which Andy was reportedly paid a mid-six figure sum for the film rights).


How and why did you get into Mars?


I’ve always been a space dork. Mars has fascinated me since I was a little kid. Honestly, I don’t remember a time when I wasn’t into Mars.


When you first started writing your blog back in 2009, did you think anyone would see it?


I’d spent the previous ten years making webcomics, short stories, fanfiction and other serials and I’d built up a regular readership of about 3000 people by then. So I knew some people would see it, at least. But I had no idea it would become so popular. I only bought andyweirauthor.com after the book came out in print.


What was your big plan?


I didn’t have a plan at all. Writing was just my hobby. As the audience grew and people started interacting with the story, it felt awesome. My readers emailed me to correct math or science errors here and there. Even then didn’t know it would get so popular.


So how did you go from no plan to a Hollywood film?


Once the book was done, people started requesting that I make an e-book version so they didn’t have to read it in a web browser. So I did and posted it to my site. Then other people emailed saying they wanted to read the ebook, but they aren’t technically savvy and don’t know how to download a file from the internet and put it on their e-reader. They requested I make a Kindle version they could just get through Amazon. So I did that as well. I set the price at Amazon’s minimum allowable price of $0.99. More people bought the book from Amazon than downloaded it for free from my website. That got the attention of Julian Pavia at Crown, a publishing imprint of Random House. He told his colleague David Fugate (a literary agent) about it. David ended up becoming my agent and Julian offered me a book deal. It was a whirlwind of activity because 20th Century Fox optioned the movie rights that same week.


Did you get to be involved in the making of the film at all?


Mostly my job was just to cash the check. Though they did send me the screenplay to get my opinion. In the end, the film is very true to the book, so I’m happy. I got my set payment for the book and that’s that. But the film caused a huge spike in sales of the book. I made far more money off those sales than I did from selling the film rights.


If NASA came up with the first manned trip to Mars and invited you on it, would you go?


Nope! I write about brave people. I’m not one of them.





Blogging for 2016 and beyond


From talking to a great many people I know that all that’s stopping some from starting their blog is a fear that ‘it’s all been done already – the internet is full up. Anyway, I’ll never be as good as them.’


Well, it’s not! And you can be!


Yes, there are many people – some of them sharing their stories in this book – who started their blog years ago as a hobby or a passion project and slowly realised that they could make some money out of it. Now they’re sitting pretty with six figure incomes or they’re owners of lucrative online media brands for which advertisers will pay to be featured on and brands will pay for exposure.


Yes, it’s easy to look at them and think ‘I’m too late’. But you couldn’t be more wrong …


The early bird gets the worm


In any business or industry there are those who were first to the party, who have what is termed ‘First Mover Advantage’, a competitive advantage that a company earns by being the first to enter a specific market or industry.


Having this head start can certainly bring superior brand recognition and more customers, and it buys time to further develop a product or service while others still haven’t noticed what is happening. Of course, if you look at someone who has been running their blog for a few years and has a huge body of content, a library of followers and a huge audience, it’s easy to feel overwhelmed.


But there are plenty more worms out there! Let me tell you a few very important things right here by dispelling some common myths …


Myth #1 – The blogging market is full. No it is not. Because blogging is now an industry, good bloggers will always find rich opportunities. A new wave of opportunity has arisen for new blogging simply because we now know how to make money from blogging – you don’t need to blog away for years as a hobby before profiting from it. As Martin Lawrence says in Bad Boys, ‘this sh*t just got real’. We used to have TV and print media. We now have TV, print media and online media. There has never been more opportunity.


Myth #2 – The blogging market will crash. No it won’t. We are moving into a period where if you are a person who wants to stand out, get opportunity, make change, you can’t afford to not be blogging. If you have a business, you can’t afford to not have a website supercharged with a blogging/content strategy. According to consultancy firm McKinsey, nearly three quarters of all luxury goods purchases, even if they take place in physical stores, are influenced by what customers do and see online. McKinsey expect that figure to rise to ninety-nine per cent. A similar study by the Hinge Institute found that the majority of people looking for an expert or service professional turned to the internet to start their search. The same study found that when people are ‘checking out’ these experts for opportunities, eighty per cent of them visit the person’s website. So it’s not so much a question of ‘why blog’, but can you risk not blogging?


Myth #3 – Established bloggers will always have the advantage. No they won’t. One of the well-known disadvantages of being a first mover is that the early birds bear all the burden, all the economic disadvantage of developing a new market. For the early bloggers of a decade ago that was hours of unpaid time and trial and error, working out exactly how to turn their blog into a business. Now, however, the strategies for successful blogging are well known and well documented as are the different routes to monetisation. You don’t need to spend years figuring it out, you just follow a set path. You can learn from the mistakes of the first movers and avoid them, allowing you to advance more quickly. It’s not always about doing what everyone else is doing anyway – it’s about doing it better or differently. Google is a case in point – they weren’t the first in the search market, they just did it better.


So, today’s bloggers entering the profession have three distinct advantages over the early birds – the hard work of inventing a new industry has all been done, the digital world that supports and feeds off that industry is continually evolving and the opportunities that can be derived online are still really in their infancy. For the imaginative, resourceful and hard-working blogger, the opportunities have never been greater.


‘So how much can I actually make?’


This book talks of the million dollar blogs – and so we’ll be meeting many of the world’s most successful bloggers to hear their stories and find out how they did it. We will also be asking experts in all the complementary fields that support a great blog, such as content creation and personal branding, to offer their advice. This means that by the end of the book you will understand the different threads, philosophies, business models, strands and opportunities when it comes to creating a million dollar blog.


However, you will also be able to see how, if you prefer, your blog can stay at whatever level brings you the lifestyle that you dream of – which may be worth a million dollars to you. The key word here is ‘success’ – and success means different things to different people. For some it means cold hard cash – at least $1,000,000 of it, for others it might mean replacing your existing income and enabling you to leave a job you don’t like, or taking your life in a new direction, or taking your business to the next level.


For example, we’ll be hearing from people such as Sean Evans, who founded the independent film review blog Back to the Movies. He is 24 and still lives at home in Stoke-on-Trent but, thanks to his blog, has a lifestyle that sees him being flown to LA, working on films and becoming close friends with celebrities.


If you have an illness or a passion, then finding a cure through blogging or being able to share that passion and make a difference, all from your computer but on a global basis, is priceless. Likewise, understanding how a system that uses content can drive leads into your business or make your business stand out is also invaluable.


So the question is, what is a million dollars to you? What do you hope your blog will bring you in your life? Where do you want it to take you? Have a think about those questions now, and jot down your answers in the space provided. The idea is to let your imagination go wild and think big.


Your blog goalplan


Before you start filling out your plan, allow your mind to expand and think about exactly what you want your blog to be and how it will achieve your ambitions. Now, answer the following questions below.




	1. What is the main point of your blog?





 


 


 




	2. Does your blog have a greater purpose and mission? If so, what is it?





 


 


 




	3. Who are the individuals you’d like to become the biggest fans of your blog? (If you’re blogging for a cause, this might be the Prime Minister; if you’re blogging to create a media brand, this might be the head of acquisitions at Facebook who might one day buy you out.)





 


 


 




	4. What does your dream lifestyle look like and how does your blog fit into that?





 


 


 




	5. How hard would you be willing to work if you knew all of the above was possible?





 


 


 


Now, are you ready to get started?




Chapter 2


What is blogging?


We all feel we have a notion of what blogging is, but then again, we probably also have notions of what it is to be an Olympic swimmer, a pop star or a company owner. The truth is, you can never truly understand what a role involves, and all its depths and nuances, until you actually do it. Many bloggers ultimately fail on their journey because they haven’t fully grasped what successful blogging is, all its different aspects and the talents required for it. That’s why, before you start your own journey, I’d like to give you a fuller idea of what blogging actually is. Wikipedia defines a blog as:


‘a discussion or informational site published on the World Wide Web consisting of entries (“posts”) typically displayed in reverse chronological order (the most recent post appears first)’.


So, blogging is basically writing stuff and publishing it online. That’s all fine, but it doesn’t explain the ‘why’ and the ‘what’ – why do people blog, and what do they blog about? I can answer that very simply – they blog about something that matters to them, and they do it to achieve a particular goal …


Think of it like this. You’re standing in a small room surrounded by closed doors. Each door has a destination on it and the destinations include ‘income’, ‘opportunity’, ‘respect’, ‘authority’, ‘status’, ‘customers’ and ‘connection’. Now, most of us strive for one or more of these in our lives and your blog is the key that opens all of these doors – not necessarily at the same time, and not necessarily in the same order, but those doors are there to be opened and your blog and the content you create are the tools that will open all of them for you.




Are bloggers journalists?


Good question! We are living in a strange half way world right now, in which old (or traditional mainstream) media and new media coexist. And this creates tension – most online content is free to access, but traditional news organisations earn revenue by selling their printed content. Some began to create online versions of their publications, charging for access, but while this has been successful for some publications such as The Times, others such as the Sun have had to make a complete U-turn by offering all of their content for free.
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*...cdlls us to open our hearts to moments
of communication and unity.”
Natalie Tran (Community Channel)








