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This book is dedicated to the millions who hit the streets


for Jan Lokpal and Nirbhaya.


Viva la democracy!




Introduction


On the night of 26 November 2008, while most of us were glued to our television sets watching an India-versus-England cricket match, yellow inflatable boats carrying ten men were moving quietly towards a fisherman’s hamlet near Colaba at the southern tip of Mumbai. These ten men, including 21-year-old Ajmal Kasab, were part of the terrorist organization Lashkar-e-Taiba. They had undergone a year of rigorous military training in secret camps in Pakistan’s Muzaffarabad, before being sent to the port city of Karachi where their handlers had given them their target – Mumbai. Now, armed with lethal AK-47s, pistols, ammunition, grenades and other explosives, as well as timers, maps and a GPS unit, they were coming to shore with only one motive – to lay siege to the city that never sleeps.


The Leopold Café, a popular Iranian restaurant and bar frequently visited by foreigners, on the Colaba Causeway in South Mumbai, was one of the first sites to be attacked. Around 9.30 p.m., two men entered the café and opened fire, killing at least ten people and injuring many more. The Chhatrapati Shivaji Terminus (CST) railway station was also attacked around the same time, where two men entered the passenger hall and used their AK-47s to shoot indiscriminately, killing 58 people and injuring 104 others. The attackers then fled, firing at pedestrians and police officers on the way, killing a few of them.


Sourav Mishra – who was relatively new to Mumbai in 2008 and had recently started working as a journalist at Reuters – was at the Leopold Café on the evening of the attacks with two French friends. When the terrorists hit the café, a grenade landed at a table near him, flinging him off his chair, before a bullet hit him as he tried to rush out.


‘I heard what seemed like a blast and something hit me hard on my back. I panicked and ran out through the nearest door,’ Mishra says, nearly ten years later. Kishore, a hawker on Colaba Causeway, found him injured on the street and took him to a nearby hospital, where he was given preliminary treatment. After he was moved to another hospital in Vashi the next morning, he was told that a rib fracture had prevented the bullet from puncturing his lung. He had to undergo surgery to have the bullet removed.


Two of the city’s most iconic hotels, the Taj Mahal Palace Hotel and the Oberoi Trident, were also targeted over the course of the next 60 hours. Six explosions were reported at the historic Taj – one in the lobby, two in the elevators, three in the restaurant – and one at the Trident. The Nariman House, a Mumbai landmark that housed a Jewish Outreach Centre run by Gavriel and Rivka Holtzberg, was also attacked, and six of its occupants (including Holtzberg and his wife) were killed.


Today, it would be unthinkable for an event of this magnitude to not be immediately talked and written about on what we have come to term as ‘social media’: Facebook, Twitter, Periscope, WhatsApp or any of the other means of virtual communication that we take for granted today for consuming information. But back in 2008, Twitter was still a novelty. In March 2008, Twitter had around a million users worldwide with 200,000 users who were active at least once a week and exchanged 3 million tweets per day. Compare that to 2016, when Twitter’s base had grown to more than 319 million monthly active users and, on the day of the 2016 presidential elections in the US, it proved to be the largest platform for breaking news, with 40 million election-related tweets sent by 10 p.m., Eastern Time!1
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Facebook was also relatively new, and only taking baby steps in India back in 2008. In May of that year, Facebook surpassed MySpace in worldwide unique visitors2 for the first time with 123.9 million unique visitors, beating MySpace’s 114.6 million visitors.3 (Today, Myspace’s page rank is 3,180 globally4, while Facebook is the third most visited site in the world.5 And of the 2 billion Facebook users worldwide, India is now the biggest market, with 241 million users.6 WhatsApp didn’t even exist in 2008; it was launched in January 2009.)


On 26 November 2008, one of the earliest tweets about the attacks came from an advertising professional called Kapil Bhatia (@kapilb), who started talking about them at 10.25 p.m., much before any media house or news agency had any credible information. In the next 20 minutes, more people began to tweet about the attacks, mentioning the places where the firings had taken place.
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More tweets began to follow, and the rate of tweets soon touched 70 tweets per 5 seconds, which was incredible for 2008. In comparison, 5 million tweets were processed by the Artificial Intelligence in Disaster Response platform (AIDR) to collect, verify and map over 1,000 lines of text in the information management database during the Nepal earthquake in 2015.7


I asked Shaili Chopra, one of the journalists who had covered the Mumbai attacks for NDTV, if social media was a source of information during the Mumbai attacks. Here’s what she had to say: ‘That was not really the time we knew or understood that social media could be used on such occasions. All we had in the name of smartphones were Blackberries and the Blackberry social media apps were not very easy to use.’


The concept of a ‘hyper-connected’ virtual world, which we take for granted today, hadn’t come to India at the time. It was only because Mumbai was one of the most prosperous cities in the world, and the attacks happened in the most elite locality of the city, that social media – then the recourse of the rich, as suggested by smartphone penetration at the time – was abuzz. For the first time in India, social media took centre stage and became one of the key sources of information dissemination about the attacks. Take, for instance, journalist Vinukumar Ranganathan who uploaded around 200 pictures from around his house in Colaba – where the majority of the attacks had happened – on to his Flickr account. He also tweeted the link to his photographs from his Twitter handle (@Vinu). His photos were consequently picked up by several broadcasters and published across the globe.


Vinu, like the others who were active on social media at the time, was hounded by the media after the attacks – so much so that he started to avoid talking about the attacks altogether. When I contacted him asking for an interview, he simply directed me to whatever information was available in the public domain.


But it was not information about the attacks that fuelled social media. Citizens were waking up to the ability of social media to coordinate movements and bring much-needed focus on issues that mattered. The Mumbai attacks were probably the first time that a citizen’s movement came alive on social media in India, and was executed in the real world. A local group of bloggers turned its blog titled Metroblog into a newswire service, collating all kinds of information about the attacks from different platforms – from poems and personal blog posts to video interviews of people like Ratan Tata. During the 60 hours of the attacks, more than 30 posts were uploaded on the blog, the first posted at 11.07 p.m. on 26 November. Another blog, MumbaiHelp, offered help to users trying to get through to their family and friends. They also put together a list of helpline numbers and posted them on their blog. Blood donation drives began to organize themselves on cyberspace, and helplines were posted for people looking to contact hospitals for more information about their loved ones. Facebook groups and events, still nascent at the time, were created to organize events like candlelight processions and congregations in the aftermath of the attacks.


But there was another aspect to this flurry of social media activity. As music director Vishal Dadlani recalls, ‘There were numerous groups formed on Facebook to mobilize people for candlelight marches. There was also something called the group of groups where all the group admins would coordinate. It was almost bureaucratic in its approach and was non-functional.’ He goes on to add, ‘I have never been angrier in my life than when I saw that candle march. One-and-a-half lakh people on the Gateway of India with candles and posters in their hands and they left a pile of trash and a clear conscience [sic] – apna kaam ho gaya.’


After the attacks, Dadlani, along with his friend Vijay Nair, who heads Only Much Louder (OML), one of India’s largest new media enterprises, started an online petition after the attacks called ‘Small Change’. This petition called for pulling the plug on live coverage of terror attacks on TV. As Dadlani puts it, ‘For 60 hours, while the attacks were going on, I was glued to the TV. My anger kept growing because they were showing counter-terrorist activities live on TV. All the channels were showing it. It was ridiculous! From the newest journalist to the most experienced journalist, they were not only showing the position of the troops, they were showing where the troops [were] entering the hotel from and what their strategy [was]. It was utterly absurd. Information like marine commandos landing on the roofs or our three police officers going to Cama hospital was highly classified information and should not have been shown live on national television. I have never seen something quite so stupid and irresponsible in my life.’


Dadlani’s fury was remarkably apt. A documentary about the attacks8 reveals tapped phone calls between the terrorists and their handlers in Pakistan that suggest that the latter were supplying them with information on the movement of Indian troops by watching the live news broadcasts.


Dadlani continues, ‘The anger kept growing and I didn’t really know what to do about it as a citizen. I had a long chat with my wife and she asked me to take a day and think about it. I heeded her advice and once my anger dissipated, I wrote a petition. I talked to my friend Vijay Nair and he suggested that I put it online. I didn’t even have a website so I asked somebody to book a URL for me and another friend helped me host it. It was a very basic site with just the petition and a form to sign it.’ The website is still online at http://smallchange.in/.


The petition said:


We, the undersigned, citizens of India, humbly pray for the following reliefs:


1. That this Hon’ble Court call for the complete and unedited footage from all TV News Channels broadcasting the attacks ‘live’, starting from 9.30 p.m. on Wednesday 26th November 2008 and until the morning of Saturday the 29th November 2008 and examine the same by itself or through any appropriate agency as appointed by it, to investigate and determine the manner in which sensitive information pertaining to the movement of Counter-Insurgency Operations was broadcast ‘live’.


2. That this Hon’ble Court take cognizance of the broadcast of inflammatory propaganda (if any), on any such TV News Channels, and an appropriate Writ Order or Direction be passed by the Court against such TV News Channels as this Hon’ble Court may deem fit and proper.


3. That this Hon’ble Court make and issue such other Writ, Order and Direction as it may deem appropriate directing the Authorities to formulate a model Code-of-Conduct within a fixed time frame; that be made mandatory to the TV News Channels, to regulate the ‘Live’ broadcast of such and similar eventualities and operations.


4. That this Hon’ble Court make and issue such other Writ Order or Direction as it may deem appropriate in the matter. Sincerely, Vishal Dadlani and The Undersigned9


Vijay Nair tells me, ‘I shared the petition across all social media platforms and Vishal actually joined Twitter just to put this petition online! Within two weeks, we had 30,000 odd signatures on the petition, which seemed colossal at the time. At that point, it was unimaginable for me to even think that we would even be able to reach 30,000 people with an appeal like that.’


Recalling what happened in the aftermath of the petition, Dadlani says, ‘[The numbers] made the PIL [Public Interest Litigation] in the High Court much more legitimate. We printed out all the petitions [each signature was submitted as an individual petition], made a booklet and submitted it to the court along with a PIL which is still pending in the court. The PIL simply said that the court should instruct the media, specially electronic media, that they should be more responsible in cases of counter-insurgency or anti-terrorist activities, as in, not show it live.’


Following the PIL, the News Broadcasters Association (NBA) came up with modifications in its Code of Ethics and Broadcasting Standards. The guidelines set out specific standards to be adhered to by its member-broadcasters.


Dadlani and Nair’s petition goes on to prove an important point about the use of social media: What information, and how much of it, should be disseminated in this manner. As such, in a remarkably prescient way, the Mumbai attacks also generated a huge amount of rumours and false information on social media – an indication of what would, unfortunately, become more and more prevalent in social media over the next decade. False information about the locations of more attacks and the number of dead and injured floated around. One specific tweet, which got quoted by multiple media houses including the BBC, said that the Indian government had asked all ‘live tweeting’ to be halted, without quoting any source or giving a substantiating link. The BBC later apologized for covering the tweet (below) without corroborating it with government sources.
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But despite such setbacks, after the Mumbai attacks social media, particularly Twitter, finally found a foothold in India. Raheel Khursheed, the current news and policy head of Twitter India, says that the Mumbai attacks undoutedbly marked the platform’s initiation into India.


Social media has come a long way since 2008. Today, it influences our choices in practically all spheres of our lives: the entertainment we consume; politicians or parties we support; how we respond to natural disasters, as seen in the emphatic response to the floods in Chennai, Jammu & Kashmir and Uttarakhand; and even how we vote. And this is not just in India, but across the world. According to a new study of social media usage across the world by Reuters Institute for Study of Journalism, a majority of people under the age of 40 today cite social media, primarily Facebook, as their primary source of news. Over 44 per cent of online users prefer Facebook as their online source of news, 19 per cent use YouTube while only 10 per cent opt for Twitter.


Across the world, information dissemination on any event today is restricted only by Internet speed and government regulations. For example, in May 2011, one of the first tweets about the Abbottabad raid in which Osama Bin Laden was killed came inadvertently, when an individual noted he could hear a helicopter flying overhead:
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Had these tweets not been made, Osama Bin Laden’s death would have been what it was meant to be – a covert operation.


Of course, this broadcasting of information has not come without its share of problems. Like in 2008, ‘fake news’ or false information – sometimes accidental, sometimes malicious – has become a major problem on social media not just in India but across the world, often making the platform a vehicle for rumours and propaganda. An interesting example of this is the WhatsApp forward in the wake of the 2016 demonetization in India about the new 2000-rupee note allegedly containing a chip that could track black money.


Perhaps one of the biggest impacts social media has had in our lives is on our voting patterns. The campaign that led to the election of Narendra Modi as prime minister in 2014 saw an unprecedented use of social media channels to influence and educate voters, and subsequent elections have seen an increase in the use of social media by all political parties. Across the world, social media has siginificantly influenced major political decisions, whether it is Britain exiting the European Union (also called Brexit) or Donald Trump being elected president of the United States. Most government departments in India are slowly becoming familiar with the use of social media. Police departments in Bengaluru and Jaipur, for instance, have recently taken to Twitter to highlight their work or to broadcast their helpline number.


But the downside of using social media for political propaganda has emerged in recent years in the form of ‘trolling’ – or the wilful attack on individuals on social media – and a growing ideological divide between voters. Instances of coordinated attacks on individuals have become more and more frequent because of the anonymity that social media allows – as evidenced in the backlash against journalist Barkha Dutt’s book, This Unquiet Land, and the ecommerce site Snapdeal for the comments made by its brand ambassador Aamir Khan about growing intolerance in the country. Plus, the legalese surrounding social media is quite murky, which gives rise to cases like the recent FIR that was filed against the comedy group AIB for uploading a Snapchat image of the prime minister with a ‘dog filter’.


There have also been instances where the government, which continues to monitor social media, cut off Internet for several days during protests in Kashmir and Gorkhaland to halt the spread of malicious rumours and as a control mechanism. These raise questions about the democratic nature of the platform.


We’ve come a long way since the Mumbai attacks triggered the mobilization of citizens on social media. Today, government institutions, news organizations as well as individuals use social media not just as a leisure activity but as a tool for disseminating information and making their voices heard. Today, social media is a potent device, which can be used for good or bad.


This book seeks to explain how social media has shaped us as a society over the past decade. For instance, how has social media influenced our politics? The book looks at the beginnings of the India Against Corruption movement; the 2014 general elections; and the 2015 AAP victory in the Delhi state elections (with which I was closely associated).


It then moves on to how social media has allowed us to coordinate responses to natural disasters by looking at events like the Uttarakhand, Jammu & Kashmir and Chennai floods. In each of these events, social media was a massive factor in helping people locate their loved ones or in keeping everyone updated with news and information on the ground. Another important movement that the book focuses on is the Justice for Nirbhaya movement, organized after the horrendous 2013 gang rape in Delhi. Brought to life on social media entirely by the anger of millions, the movement was testament to the power of social media and its ability to promote social change. For days, ordinary citizens laid siege to the heart of India’s capital, organized not by any leader or political party but through social media.


Finally, the book also looks at how social media has influenced our consumer choices, with the virality of songs like ‘Kolaveri Di’ and the movie Ship of Theseus. In both instances, word-of-mouth assisted by social media helped them in achieving success. Companies have now begun to adapt this model and apply it to their digital marketing campaigns, so much so that all major corporates today have a digital marketing strategy, executed by experts who want to tap into the ready consumer base that social media provides.


Whether we like it or not, social media has changed our lives and shaped the way we think, consume and even vote. This book attempts to take a closer look at this fascinating medium, and explores how, in over the course of just a decade, it has reshaped our lives and brought about change in unexpected ways. As India grows and Internet usage continues to rise, who knows what the future will hold!




Politics


If one were to pin down the sphere of Indian society that has been most significantly influenced by social media, it would undoubtedly be politics. Social media has had a transformative effect on our democracy. This is mainly because Internet penetration has grown in leaps and bounds over the past decade, particularly with the availability of cheap smartphones. Today, nearly 31 per cent of Indians, or nearly 450 million people, are connected to the Internet1, a figure that will continue to grow considering the fact that even in urban areas, 40 per cent of the population still does not use the Internet. A report published by the Internet and Mobile Association of India and the market research firm IMRB International in December 2016 pointed out that ‘77 per cent of urban users and 92 per cent of rural users consider mobile as the primary device for accessing the Internet, largely driven by [the] availability and affordability of smartphones’.2


What this has done is made the use of social media channels ubiquitous. Everybody we know is on Facebook, WhatsApp or Twitter. Social media has become the number one source of news for most young people across the world3, a trend that’s visible in India as well. And with social media the freedom to reach out to governments, high-profile politicians, ministers, even the prime minister himself – who takes time out to reply to tweets sent to him – has become a reality. This opening up of the Indian democracy, albeit still limited to urban India, has transformed how politics is conducted today. From the Bharatiya Janata Party (BJP)’s and the Aam Aadmi Party (AAP)’s focused social media campaigns intended to sway voters their way, to the general public taking the government to task by constant scrutiny on social media (which is then picked up by traditional media), social media has brought about a sea change in the way we view our democracy. Today, any government that does not pay heed to signs of discontent on social media is doing itself a grave injustice, for social media is no longer just an online phenomenon – it can manifest itself physically through protests, demonstrations and even legislation.


By virtue of being part of the India Against Corruption (IAC) movement and the AAP social media team, I have had the privilege to witness first-hand the efforts to galvanize the people of India via social media. This section outlines the essential social media strategies that the India Against Corruption movement and the AAP assembly elections in Delhi put into place, and takes a closer look at the 2014 national election campaign that led to Narendra Modi’s victory where social media was put to maximum use.




The India Against Corruption Movement


The first sign of the extraordinary impact social media would go on to have on Indian democracy was seen in 2011, when a 73-year-old social worker took it upon himself to rid India of corruption.


Anna Hazare lives in Maharashtra’s Ralegan Siddhi, a village he transformed through his belief in Gandhian ideals. He was not active on social media; yet, in 2011, he became one of the most talked-about people in the country because of his involvement in and leadership of the India against Corruption (IAC) movement.


Many know what happened on the ground during the movement, but very few are aware of what happened in the backrooms, and about the social media campaigns that were launched to sustain the movement and inspire more individuals to participate in it. As I was a member of the movement’s social media team, I’ll try to break down what we did that allowed this movement to leave a lasting impact on Indian society.


Because of its timing, many compare the IAC movement to Arab Spring – a series of protests, both violent and non-violent, which spread across countries like Egypt, Tunisia, Syria, Saudi Arabia, etc. – simply because both of these revolutions were born on social media. In my opinion, however, the IAC movement differed from these on two crucial counts. Firstly, it was a campaign that was executed on the basis of a nonviolent plan of action; it was not spontaneous or violent, as Arab Spring often was. Secondly, there was a clear leadership in the IAC campaign, again a major weakness of the Arab Spring movements, which dissipated because there were no strong leaders to provide momentum.


The IAC movement was the result of a long pursuit by India’s citizens to weed out the corruption that exists in the Indian system of governance. The Right to Information (RTI) Act of 2005 was the first major breakthrough in this battle, which allowed ordinary Indians to question the government and demand that governance be made more transparent. But, despite its good intentions, by 2008–2009, something vicious had started to happen. One after another, RTI activists were being killed in different parts of India: Sola Ranga Rao in Krishna, Andhra Pradesh; Dattatreya Patil in Ichalkaranji, Maharashtra; Manjunath Shanmugam in Lakhimpur, Uttar Pradesh; and Amit Jethwa in Ahmedabad, Gujarat. Till 2017, 68 RTI activists have been killed and 400 others assaulted across India.1


The motivation for the IAC movement came from the death of one such activist, Amit Jethwa, an environmentalist in Gujarat, who had filed several RTIs against illegal mining in the Gir forests, and was shot dead in July 2010. Arvind Kejriwal, one of the pioneers of the RTI Act, decided to initiate an anti-corruption movement after returning from Jethwa’s funeral. The movement was aimed at reviving the Lokpal, an independent anti-corruption ombudsman. It was an idea that had been debated for decades but never implemented. After consulting civil society activists Prashant Bhushan and Santosh Hegde, and going through different legislations, Kejriwal sat down to draft an initial version of the Jan Lokpal Bill. ‘Despite not hailing from a legal background, Arvind finished writing the legislation within a span of few days,’ his legal aide, Rishikesh, told me. Thereafter, regular meetings at Chetanalaya in Delhi2 saw several others brainstorm with Kejriwal. Journalist Shivendra Singh Chauhan, who had earlier run a social media campaign around the Commonwealth Games scam called ‘Commonwealth Jhel’3, came to one such meeting. It was he who suggested publicizing the bill by launching a new campaign around the idea: ‘India Against Corruption’. Most of the others present were initially apprehensive, unsure about whether people would react to something as technical and full of legalese as the Jan Lokpal Bill. After all, Facebook was a place where people came to connect with friends, not to go through legislation!


But Chauhan persisted, creating a Facebook page with the URL http://www.facebook.com/IndiaACor, which later morphed into https://www.facebook.com/TheIACPage in 2014, along with a YouTube channel,4 and a Twitter handle (@janlokpal).5


To gain ‘likes’ on the Facebook page, Chauhan sent out personal messages requesting everyone in his circle of friends to share the posts on the page. The number of likes on the page started to grow steadily. Around the same time, the IAC movement announced a rally at Delhi’s Ramlila Maidan on 30 January 2011.


Amit Mishra, who was deputed from Kejriwal’s office to assist Chauhan with the social media outreach for the movement, recounts, ‘We started to reach out to people in different cities and Indians across the world. We contacted people who were commenting on the page or sending messages to us. The aim was simple: to get as many people in as many cities [as possible] to participate in the protest. I made an Excel sheet with names of cities, contact persons and contact details, and soon the list started to swell. The first few were difficult, but then we crossed 50, then 100 and eventually 300!’


All prominent members of the campaign pooled in their resources to ensure that everyone they knew organized an IAC protest in their city. Mishra had the task of calling up all the organizers and making sure their queries were answered. The members also discussed registering ‘IAC’ as an organization, but eventually decided otherwise, so that anyone anywhere in the world could use the name without needing permission.


Yoga guru Baba Ramdev had also been part of the initial plans. On 30 January 2011, his organization, the Bharat Swabhiman Trust (BST), made sure that people turned up in large numbers to the protest. Sri Sri Ravishankar’s organization, Art of Living, also supported the movement, ensuring that the rally was an enormous success. In front of the 5,000 people who had gathered at the protest, Kejriwal announced the IAC website, www.indiaagainstcorruption.org, its Facebook page and a phone number on which one could register their support by giving a missed call.


Overnight, the Facebook page saw a surge of 30,000 likes! The missed-call campaign also generated a great response and people started to register their support free of cost. Similar protests were held at more than 350 locations in India and abroad, from Shillong to Ahmedabad, Amritsar to Chennai, Chicago to Singapore. IAC was finally becoming an international movement. People sent pictures of the protests taking place in different cities to Chauhan, who then posted them on the official Facebook page and on Twitter. Subsequently, Anna Hazare wrote a letter to the then prime minister, Manmohan Singh, demanding the inclusion of civil society members in drafting the Jan Lokpal Bill, failing which he would go on an indefinite fast at Jantar Mantar. It looked like the foundations of the system had been shaken up!


This was not the first protest against corruption in India. However, by proposing a solution in the form of a Lokpal Bill, and by making it a movement free from party politics, IAC became a pan-India movement that looked beyond caste, creed or ideology. The ground support of organizations like Art of Living, and the active social media campaign ensured that it was a highly visible movement – something that previous protests had lacked. The primary purpose of the movement was to provide a platform to those who believed in the idea of a corruption-free India. It didn’t matter whether they belonged to the left or the right, the BJP or the Congress – as long as they were willing to put aside their ideologies to fight the war against corruption, they were welcomed with open arms.


•


On 27 February 2011, another rally was organized. This time, the call to participate was spread entirely through social media, an SMS campaign and the missed-call campaign. The good turnout boosted the confidence of the anti-corruption crusaders, and Anna Hazare came to the forefront as a national figure. He reiterated that he would go on an indefinite fast starting 1 April (the date was later changed to 5 April) unless their demands were met.


The movement was clearly gathering impetus. Chauhan made sure that every news article, blog, video or photo was broadcast on all social media channels. Another activist associated with the movement, Swati Maliwal, was invited by Google to Bengaluru to talk about the IAC movement, and the video went viral.6


It was this video that inspired me to join the movement and, on the morning of 5 April, I went to Jantar Mantar clutching a few printouts of the banners that had been shared on the IAC Facebook page. For the first time in my nine-odd years in Delhi, I found myself at Jantar Mantar. There were a few hundred people gathered around a small makeshift stage, and a donation counter and a volunteer registration counter had been set up at some distance. I registered myself as a volunteer7, and joined the rest of the crowd. As the protest march from Jantar Mantar to India Gate began, thousands more joined us, and it made the front page of every newspaper the following day.


By 6 April, people from more than 100 cities in five different continents had joined in the movement and, by 7 April, this number had risen to above 200. Social media began to be flooded with pictures of people holding placards denouncing corruption, with candles or the Indian tricolor, which became a symbol of the IAC movement.


It is tough to say how many of those who talked about the Jan Lokpal Bill understood it fully, even though there were constant efforts from the leaders to break it down for everyone involved in the movement. But with the massive following the IAC movement was garnering, TV channels began to talk about the issue, newspapers printed editorials, op-eds and reports, and social media broke down the ideas behind the entire movement for those who were interested. The leaders of the IAC movement made it a point to display their social media handles prominently on all pamphlets and banners. They also repeatedly announced the movement’s Facebook page, email id and helpline number during their speeches. By the end of the movement, more than 200,000 people had liked the page on Facebook.


But the movement was not without its share of hiccups. Controversy erupted over the use of an image of Bharat Mata as the stage backdrop at the Ramlila Maidan when many saw it as proof that the Hindu nationalist group Rashtriya Swayamsevak Sangh (RSS) had overtaken the movement. Very few actually knew that the backdrop had been made by Javed Khan, a designer from the non-governmental organization (NGO) Kabir, run by activist Manish Sisodia, who later became the deputy chief minister of Delhi. Khan recalls, ‘When I designed the backdrop, I didn’t think of it from a religious angle. The cause was for the nation and Bharat Mata is a symbol of that. I didn’t know it would end up [becoming] a controversy.’


Anna finally ended his fast on 9 April, after the government issued a gazette notification accepting the movement’s demands that civil society members be a part of the Jan Lokpal draft committee. Anna also gave the government an ultimatum: If the bill was not passed before 15 August, he would go on an indefinite fast once again.


As I was on a month’s leave from my job to prepare for my GRE, I volunteered to work for the IAC movement to keep the interest in the bill alive, and was entrusted with the responsibility of checking the official email, which had received around 8,000 emails from people across the globe. I shared with Chauhan pictures that people had shared of similar events organized at different places across the world and, between April and August, we tried to spread the message about the Lokpal Bill to a wider audience by organizing multiple online Q&A sessions with Arvind Kejriwal and Prashant Bhushan. Inspired by the movement in Delhi, people started creating Facebook pages for their respective cities – IAC Mumbai, IAC Bangalore and IAC Chennai etc. – and Chauhan took control of them, helping people in various cities to connect and spread word about the movement. Kumar Vishwas was another regular contributor; he had effectively used Facebook, Orkut and YouTube to build his own brand as a poet, and he understood the power of social media.
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A huge window shaking bang here in
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I'have just heard 2 more loud blasts around my house in
colaba...
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Cafe, kama hospital.
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#Mumbai shootout at colaba, Hotel Oberoi, Hotel Taj & CST, a
hand grenade is also used!
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Indian government asks for live Twitter

updates from Mumbai to cease immediately.
"ALL LIVE UPDATES - PLEASE STOP
TWEETING"
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