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About the author


Brian Salter began his career in the BBC, where he produced and presented features, business and current affairs programmes.


He left the BBC to join Heathrow Airport as Media Relations Manager immediately following the bombing of PanAm 103 over Lockerbie, and was responsible for improving relations with the resident press and for crisis communications at the airport.


From there he moved to a variety of communication roles, but by the 1990s he had started his own consultancy, advising companies and giving training on PR, marketing and presentation techniques, as well as internet technology for business use, when it was still in its infancy.


In 1999 he moved to the Middle East, working in Saudi Arabia, Abu Dhabi and Dubai, where he continues to write for a number of media outlets across the world and gives training on a wide variety of business-related activities.






Introduction


Public relations is primarily human relations – the psychology of interrelating with different audiences – and a critical aspect of growing a business. Everything you say and do is part of your PR campaign. It’s the image you project to everyone you meet. It’s about your company becoming a force in the public eye on a regular basis.


This book looks at the different elements of public relations, and at the media revolution that is changing the way we do PR. However, the internet could be said to be bringing public relations back to its roots. What is PR after all but the intention to communicate, build relationships and influence people? The new media channels allow us to do all this with a mass audience as never before.


This change of culture requires nothing less than a completely new approach to PR. This book takes a step back from the old ways of tackling PR, and offers a roadmap for using the new PR tools for maximum impact. It will show you how to take advantage of all that PR can offer your company or clients.







1 Who needs PR?


Sending the right message


Public relations is the practice of conveying messages to the public with the intention of changing their actions by influencing their opinions. People who work in PR are skilled publicists who present a company or individual to the world in the best light; and PR is used to build rapport with employees, customers, investors, voters or the general public.
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