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


Dreams. We all have them, but why?  


And most importantly, what do  


they mean? Inside this book,  


you will find the answers to  


these questions and more. 


Your dreams are full of symbolism. 


They represent everything from 


experiences in your waking life to 


your innermost desires. The content 


of your dreams often reflects your 


feelings. For example, if you are 


stressed, you are more likely to have 


a nightmare about your teeth falling 


out, whereas if you are happy, you 


may dream about a pleasant 


experience such as flying. 


There is an infinite number of 


things you can dream about, from 


hidden rooms to winning the lottery. 


On the following pages, we explore 


some of the most common dreams  


and what they represent. (Spoiler: 


they’re not as random as you think!)


 


Learn what it 


means to dream 


about ghosts.  



The answer may 


surprise you!
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A brief history of  


dream interpretation 


Dream interpretation dates back at least 


4,000 years, with the oldest evidence of 


dream interpretation coming from the early 


civilisations of Mesopotamia and Egypt. 


Ancient Egyptians believed dreams could 


predict the future and recorded their 


interpretations on papyrus (a paperlike 


material made from a Nile plant), whereas 


ancient Greeks believed dreams were divine 


messages from gods. In ancient civilisations, 


professional dream interpreters existed, and 


even priests dabbled in the practice!


In the late 19th century, psychologists 


 


began taking an interest in dreams, with 


Sigmund Freud and Carl Jung leading the


 


way. You can read about their theories on 


pages 56–57. The fascination with dreams 


and what they mean persists today, which 


 


is why you’re reading this book!


Sigmund 


Freud


Carl 


Jung


You spend around 


SIX YEARS of your 


life dreaming and 


around 26 years of 


your life asleep.


Discover the 


difference between 


daydreams, lucid 


dreams, recurring 


dreams and 


nightmares.
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Some dreams are more common than others. From 


being naked to being chased, these dreams may feel 


wacky but are rooted in shared life experiences and 


reflect ordinary day-to-day emotions.  


Strangely, common dreams are overwhelmingly 


negative! This could be because we are more likely to 


remember negative events than positive ones or because 


the brain focuses on what problems we need to solve.


HOW MANY  


OF THESE  


COMMON DREAMS  


HAVE YOU  



HAD? 


D


r


eams


Common


BEING  


CHASED 



see 


Monsters


 


p 52


FALLING  


see pp 12–13



UNABLE TO  


FIND A TOILET 



see p 36



TEETH  


FALLING OUT 



see p 41
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