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Hello, and welcome to this course on Precision Ad Targeting, in this course, we're going to cover how to really hone in on the exact prospects you're looking for. This course is divided into three modules. Module 1 gives you a brief intro to precision targeting concepts, Module 2 goes over geo-targeting and Module 3 covers demographics, interests, and placements. By the time this course is over, you'll know how to target your audience with incredible precision, so without further ado, let's dive into the first module. Okay guys, welcome to Module 1, in this module, our expert will give you a brief intro to precision targeting concepts, so get ready to take some notes and let's jump right in.
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All right, so in this book, we're going to do a quick academic overview, and then we'll jump into the actual over-the-shoulder stuff in the next module. So basically the type of precision targeting we're going over today, refers to using a combination of multiple layers, if you will, of targeting parameters all used on top of each other to produce what we might call a hyper- targeted audience. Now these multiple layers consist of geographic targeting, demographic targeting, interest targeting, placement targeting, and sometimes intent targeting, and we'll talk about that a little bit later. 


The power of precision targeting comes from the overlapping of these layers. Now real, super precision targeting would theoretically include a minimum of three of those layers, preferably four, if it's applicable. And it's important to note that within those parameter categories, you can also have multiple overlapping layers inside of them. So, within geographic targeting or within interests targeting, you can have some overlap within those, and you'll see what I mean shortly. Let me give you an example, and this is kind of an outside the box example. Let's say we're targeting Indian or South Asian business owners in the US on Facebook. So, we're going to have ad images geared towards that demographic and the people in the background images of our landing pages will have that demographic or ethnic background in mind when we create them, and so on. Here is how we might organize our layers. First off there's geographic, so let's say we did some research and found out which metropolitan areas in the US had the highest Indian or South Asian populations. We would then use that information to target only those geographic areas in our Facebook ad campaign, and then on top of that, we add a demographic layer. Let's say we estimate, or we do some research that most of these business owners are probably in their forties or older, so we set that age as another demographic layer on top of our geographic layer. Now you cannot target by ethnicity on Facebook for obvious reasons, but if you think outside the box a little bit, you can find ways to achieve the same purpose indirectly. 
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