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This thesis focuses in the study of the senior tourism, a topic that has been receiving increasing attention in literature due to its growth potential and the specificities that seniors can present in their way of consuming tourism and travelling.


Following the state of the art, a conceptual model is defined to structure a deep understanding of the variables that define those specificities -and the link among them-considering the following main groups of variables: their personal-internal determinants, the external ones, their motivations, and further on, their behaviour and preferences.


This conceptual model is refined and developed after the analysis of 56 papers devoted to the subject, from 19 different regions, countries and continents and during a period of time that starts in 1980 and finishes in 2016, confirming its structural capability to integrate 78 different variables.


The listing of the variables that emerges from this broad meta-analysis allows also to obtain intra-categories inside each group and the most important variables -defining importance as an index (RII) that reflects in how many papers the variable appears-, thus, identifying the strategically relevant variables that affect the way seniors consume tourism.


The country of origin – as an external determinant that can also influence the probability of some personal determinants- is analysed specifically in order to qualify the senior segment as a global or a multi-domestic one, a very important aspect for the Tourism Industry, that has been neglected in the literature. A meta-analysis comparing geographic areas and regarding the differences that emerge in each group of variables of the conceptual model sheds light on some interesting insights to be explored with a n ad-hoc methodology defined and focused to compare seniors from different countries of origin.


In depth and semi-structured interviews were conducted with seniors from 2 origins- with interesting differences in some variables, but also with some similarities: Basque Country and Oxfordshire. Starting from a convenience sample of 42 seniors, 26 variables of the conceptual model were scrutinized and an exploratory descriptive and multivariate analysis was conducted. It has been demonstrated in the sample analyzed that 5 dimensions can comprehend 54% of variations in Senior Tourism Behavior and Motivations: 30% of those components are “country dependent” and 24% shows global patterns. This figures open an amazing discussion about the possibility of defining a global strategy for senior tourism, and the need to adapt strategies to the nationalities we are focusing on.


Also, 8 sub segments of the senior market have emerged from this exploratory analysis considering the three dimensions in which the country of origin was important. The motivations and behaviour in a globalized and evolving market segment methodology allowed a conceptualization of the segment and also a quantification of their market share in the sample. For example, the segment named “hyper conservatives” is formed by individuals who see no need to change their destination each year, who see their leisure trip as a familiar experience and who are happy to visit the same destination every year. This is a segment that represents 44.82% of the sample from the Basque Country, in contrast with 7.69 % from the Oxfordshire sample. Another segment was “restless innovators”, individuals who seek out new comfortable destinations and experiences, listen to suggestions from travel agencies and search for information on the Internet. This is a segment that represents 10.34% of the sample from the Basque Country, but 53.84% from the Oxfordshire sample.


The qualitative evolutionary component of the Senior Tourism Demand has been also considered and analysed in our research, overcoming previous analysis that focus mainly on the demographic evidence of the quantitative growth expected in the number of senior people.


In order to achieve this goal, a historical and evolutionary analysis of the past has been considered important so as to project the future. The authors considered in the meta analysis of the literature on senior tourism from 1980 to 2016 have studied and analysed different generations of seniors, and in very different temporary contexts. An evolutionary meta-analysis of the literature has been done to identify when some variables have emerged (or disappeared) and to check how the RII of each variable can be changing along time, defining three distinct time periods. These periods have been chosen because they provide meaningful contributions to the senior tourism literature, and also allows to use the variables RII measurement to study their evolutionary patterns. The three time periods are: (1) Pioneer Period from 1980 to 1996; (2) Growth Period from 1997 to 2008 and (3) Crisis Period from 2009 to 2016.


Furthermore, there was an increase in the number of Europe scholars who became more interested in this topic.


This meta-analysis and historical analysis of the literature has provided interesting issues and perspectives on the differences and similarities of the interests of researchers in analysing senior tourism across different time dimensions. Evolutionary patterns have emerged in the historical analysis which has been developed and trends that may continue in the future are highlighted.


In order to identify some new drivers that can emerge from future generations of seniors, and considering that the future seniors are already here, in-depth and semi-structured interviews were conducted with preseniors from Basque Country and Oxfordshire, comparing their differences and similarities with current seniors in 28 variables of the conceptual model. Thus, starting with a convenient sample of 40 preseniors and 42 seniors, an exploratory descriptive and multivariate analysis was conducted. It is important to note that almost 50 % of the explanatory power of the first 5 principal components, and senior/presenior variable is relevant in principal components (pc) 1 and 2 that aggregates a 26.36% of the total variation, giving place to 4 sub segments, in which preseniors and seniors have a very different weight. For example, the segment named “new-born not occupied traveller” is formed by individuals who envision travelling as a breaking activity – this is why they are new-borns to that, even if they have travelled a lot before and it helps them to occupy their free time. It is a segment that represents 42.85% of current seniors in contrast with 2,5% of current preseniors. Another segment was “expert self-conscious traveller”, individuals who travel for leisure but search for something else, with an open vision and a desire for keeping an active life and self fulfilment, for strengthening their travel experience with active and special activities. This is a segment that represents 45% of preseniors contrasting with 11.90% of current seniors.


The four research questions on which the study is based are answered and the seven hypothesis are confirmed along the research.


The thesis concludes with a set of recommendations derived from these findings applied to the different actors that have an active role in this field: academic community, but also practitioners in the Hospitality Industry, Destinations Management, and Tourism Organizations Managers.


This research has created innovative ways to address some of the gaps identified in the literature as it is the need to understand the wants of an ageing population; the need to expand knowledge of the trends underpinning tourism development so as to increase the capacity of stakeholders to formulate strategies to achieve competitive advantage for their organization and the need to analyse this market segment from an international dimension as well as to provide useful insights into the senior market segment.
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1.1 Research purpose


1.1.1 Overview


The purpose of this Chapter is to provide the reader with a clear statement about this thesis and a logical rationale in order to justify the conception and organisation of this study.


1.1.2 Study rationale


Population ageing is a well-known phenomenon in most developed countries, where the proportion of older people has been steadily growing over the past century (Harper and Leeson, 2008). The United Nations has recognised the fact that the numbers of the older population are growing rapidly, and it has estimated that over two billion people will be aged 60 years and over by the year 2050, which will account for 22% (or one out of five) of the world’s population, compared to 10% in 2000. These demographic shifts will be seen across all continents (United Nations, 2000).


In future years most countries in the world will experience the phenomenon of an aging society, or, in other words, no country in the world can hide from the (inevitable) greying of its population (Leeson, 2002). Since 1950 the number of people aged 65 or older has tripled from 130 million to 419 million (about 6.9% of the global population) by the year 2000 (Kinsella and Velkoff, 2001). In the year 2050, the United Nations has estimated that worldwide, every fifth person will be over 60 years, and every sixth person will be over 65 years (United Nations, 2001).


These future population projections suggest that becoming old does not necessarily restrict people’s desire to travel; in fact the opposite is occurring and this will have a great impact on the tourism industry (Alén etal., 2010; Acevedo 2011; Balderas-Cejudo, RiveraHernáez and Patterson, 2016; Boksberger and Laesser, 2008; Chen and Wu, 2009; Esichaikul, 2012; Major and McLeay, 2013b; Möller et al., 2007; Nimrod, 2008; Patterson and Pegg, 2009; Reece, 2004; Wang et al., 2007).


In this context, the senior segment is changing and evolving and as a result, leisure travel is becoming very popular. Greater discretionary income, the changing age patterns of consumers and more free time are seen as essential factors for an increase in the travel demand of this segment. An important number of studies and researchers have confirmed that the senior market segment will be one of the largest in history and have a great impact to the tourism industry because of its size and the increasing amount of disposable money that seniors will spend on consumer industries.


Understanding what type of tourism that seniors want to do in the future, their future motivations and behaviour, the impact of their country of origin on senior tourism demand, and also matching their changing needs and accounting for these changes in a proactive way will not only provide exciting opportunities for research but it will also have practical implications for public policy makers, industry practitioners and travel marketers.


Besides, findings generated by this approach may help create innovative ways to address some of the gaps identified in the literature, such as the need to understand the wants of an ageing population (Huang and Tsai, 2003; Lehto, Jang, Achana and O’Leary, 2008); the need to expand knowledge of the trends underpinning tourism development so as to increase the capacity of destination managers and tourism operators to formulate strategies to achieve competitive advantage for their organization (Dwyer et al., 2009); the need to analyse this market segment from an international dimension (Balderas- Cejudo et al., 2016; Jang and Wu, 2006); and actions that should be taken in order to be able to cater for the increased demand of senior travellers (Lohmann and Danielsson, 2001), and to provide useful insights into the senior market segment.


1.1.3 Problem statement


The world is ageing both at an individual and a population level (Leeson, 2014). Never before has humanity seen such a development: a shrinking of younger populations in almost all developed countries and at the same time a considerable ageing of their residents (Meiners and Seeberger, 2010; Wallace, 1999). The age composition of the world’s population is altering as the median age rises and that a proportionate shift from younger to older people continues (Harper, 2014). So far, the history of humanity and the development of the modern economy have been primarily characterised by youth that have created growth. This also explains why to this day, no country has had any experience of the consequences that such a change in the ratio between the young and the old will have on the economy. What we can be sure of is that as people age, the demand situation and patterns of consumption will change significantly (Meiners and Seeberger, 2010).


As a direct consequence of global ageing patterns, older travellers have become a significant proportion of annual total holiday spending (Sie et al., 2015). This is partly due to a sizeable increase over the last decade in the number of older travellers, coupled with the expectation of even greater growth in the future (Boksberger and Laesser, 2009; Chen and Wu, 2009; Meiners and Seeberger, 2010; Sie et al., 2015; Wang, et al., 2007). Thus, in recent years, both practitioners and researchers have acknowledged the importance of older adults as a significant market segment of the tourism industry (Paxson, 2009).


Tourism is a competitive and perishable economic product that shifts over time, depending on the changing needs and preferences of holiday travelers. Tourists are becoming increasingly demanding and selective about their holiday travel, which, in turn is leading to an increasingly competitive tourism market (European Travel Commission, 2006). These shifts in traveller behaviour, in turn, make predicting tourism demand quite challenging (Witt and Witt, 1995). Managing destination competitiveness has become a major topic of interest. Like all consumer products, tourist destinations must persuade their customers that they have a combination of benefits that no one else can offer.


Developing new theories, frameworks, models, and measurement methods can assist in guiding an approach to this challenge and which offers the potential to provide some clarity and rigour to a complex management task (Crouch, 2005). Ritchie and Crouch (2000) determined that all countries and regional areas take their role as tourist destinations seriously, committing considerable effort and funds toward enhancing their image and attractiveness for travellers.


In an era of fast-changing consumer profiles and behaviours, companies must strive for a thorough understanding of what consumers want, and are willing to pay for. The importance of understanding new patterns of consumption and having a better knowledge of travellers in general, and seniors in particular, seems of great relevance and provides a new challenge to the tourism industry.


Travel and leisure activities are now the biggest discretionary expenditure item for older consumers particularly in developed and affluent countries across the globe (Wong, 2007). This is because travel is generally regarded as an enjoyable leisure activity (Sie et al., 2015). In an analysis of the optimization of quality of life potentials for aged people in the 21st century, leisure activities were ranked as a top priority (Riley, 1992); but as yet not enough attention has been given to the leisure facet of the lifestyle of older people, either in the literature on motivations or in other areas of psychology (Furchtgott and Furchtgott, 1999).


The travel industry has been criticized for failing to recognize the diversity of travel preferences among the senior travel market (Javalgi, Thomas, and Rao 1992). The tendency of tourism marketers and product developers in the past has been to treat senior consumers as one homogeneous segment. Part of this problem underlying this perception of the travel industry, stems from an inaccurate and misunderstood stereotyped view of elderly people (Horneman et al., 2002; Moschis 1992). Stereotypes of senior travellers are that they are too old or frail to travel compared to many other demographic groups. Such a superficial assessment of the senior traveller have resulted in some efforts being made to cater for their needs, yet these are often based on false perceptions and stereotypes of the aged -stereotypes that assume conservatism and homogeneity (Horneman et al., 2002).


To cater for the diversity of needs of this growing market, what is needed is a more comprehensive understanding of seniors and their travel behavior and knowledge about their motivations for leisure travel, so that tourism products and services can be tailored to meet their current and future preferences and needs when travelling. Over the next decade and a half we will see major shifts in the leisure and tourism environment reflecting changing consumer values, political forces, environmental changes and the explosive growth of information and communication technology (Dwyer et al., 2009). Those destinations and individual operators that make decisions on the supply side that do not match changing customer needs will suffer the phenomenon termed ‘strategic drift’ (Johnson and Scholes, 1997). Dwyer et al. (2009) stated that strategic drift occurs when an organization’s strategy gradually moves away from addressing forces in the external environment with no clear direction.


In recent years, attention has shifted from the purely quantitative growth of tourism demand towards qualitative changes in the nature of that demand (Richards, 2011). To prepare for these trends and to consider and debate a range of scenarios for how the trends might unfold, seems to be of special interest to the tourism industry, who need to be conscious of the need for a greater understanding of the present and future senior traveller. Schwartz (1991: 92) defined scenario as, “a tool for ordering one’s perceptions about alternative future environments, in which one’s decisions might be played out . . . or, in other words a set of organized ways for us to dream effectively about our own future.” Scenarios are carefully crafted stories about the future that help to explain a psychological dimension (i.e., meaning), which empirical data lacks (Schwartz, 1991). Scenarios help to link uncertainties about the future to the decisions that must be made today (Formica and Kothari, 2008).


Events and trends affecting the tourism industry are becoming more complex and fast-paced. In response to radical changes in the external environment, destination managers are striving for new approaches to predict future forces that are driving change (Formica and Kothari, 2008). Researchers, tourism practitioners, destination managers and governments will become involved in tourism for its economic benefits. However, it is becoming increasingly evident that only organizations and destinations that have the knowledge and the capacity to deal with tourism at a professional level will be able to develop a competitive advantage and to successfully achieve their objectives in the future. In spite of the future growth rates expected for the tourism industry, destinations and businesses that fail to predict the future and to develop proactive and reactive strategies will be unable to benefit. It is within this framework that competitiveness, efficiency, effectiveness, long-term profitability, ethics and sustainability are the main themes that will ensure the long-term prosperity of tourism organizations and destinations (Moscardo, 2005).


With this goal in mind, the current study will attempt to analyse the variables that affect senior tourists and the way that they wish to travel in the future; to determine the future forces that are likely to affect the way seniors will consume tourism, and to analyse and determine how future seniors will prefer to travel whenever they retire.


1.1.4 Research Purpose and Research Questions


This study aims to investigate the senior segment to provide a strategic understanding of their motivations, behaviour and preferences, to determine what are the key variables that relate to their personal and internal determinants and also the external ones as they represent their country of origin.


It is hoped that this research will identify and analyse the main trends and forces driving change for today s senior tourism consumption. Besides, the aim of this study is to determine the strategically relevant variables that have begun -and will most likely continue in the future-, to affect the way seniors consume tourism; the potential impact of those trends on the senior market segment, as well as to determine the impact of the country of origin on senior tourism demand.


Over time, the senior market have undergone considerable changes; from considering older people as a homogeneous market during the 80s, while in the 90s its diversity and complexity have been emphasized in the consumer marketing literature (Moschis, 2003). The tourism industry will continue facing major challenges and experiencing changes that will have major implications for the senior segment and the tourism industry. It is in those regions or geographical locations that better understand these differences and adapt to the new trends and needs of the seniors are the ones which will take advantage of this potential demand. Despite the growth in importance of seniors to the tourism industry and the variety of conceptual and empirical studies that have been conducted, a comprehensive modelling which allows for a better understanding of the needs and behaviours of seniors about the way seniors consume tourism in the future is still needed in this field.


To accomplish these goals, the thesis will develop a methodology that attempts to:


1. Build and test a conceptual model that allows for a better understanding of the senior segment, its diversity and possible evolution over time. This model is created to enhance an understanding of the behaviour and preferences among seniors. The model will include variables that affect the way seniors consume tourism, and will also seek to gain an new understanding of the different variables that may influence senior’s behaviour and preferences for tourism.


2. Refine and expand the academic knowledge about the senior tourism segment in order to identify the main dimensions that make it an heterogeneous segment, and also to delineate their common features. This is why this study will focus on analysing and identifying preferences and behaviour in both pre-seniors and seniors and in the ways that they prefer to travel.


As previously stated, seniors constitute a growing market segment in both numbers and frequency of tourism consumption and as a result, there is now increasing attention from the tourism and hospitality industry. However, as any other market segment which is purely demographic, it has great potential for heterogeneity. In fact many authors have pointed out that this heterogeneity, without specifically studying the variables that can help explain it. Moreover, and despite this heterogeneity, it is interesting to question the existence of common denominators that make it possible to see a pattern of tourist consumption for this senior market segment.


In this thesis, two main sources of heterogeneity will be analyzed which can significantly affect a whole set of variables in determining tourist behaviour and consumption: the country itself; and changes relating to different generations. This includes not only to analyze the actual heterogeneity but also to identify what is distinctive about senior tourism, and even to present some of the common features that relate to the heterogeneity.


The following research questions will be addressed in line with correspondent objectives:


RQ1. Is it possible to establish a conceptual model that structures comprehensively the different variables that explain today’s seniors behaviour and which is flexible enough to integrate the new variables that would appear in the future?


Our first hypothesis is:


• H1. It is possible to set this model openly through the analysis of the existing literature on this group, its demographic evolution, and an in depth analysis of the main features shown by preseniors compared with seniors.


RQ2. What are the main variables that determine the behaviour of the senior tourist? Which are the ones leading to a heterogeneous behaviour in senior tourism? Can we speak of a single segment or a heterogeneous segment?


Out of this question, three hypothesis are derived:


• H2. All senior tourists -regardless of their differences in relevant determinants variables depending on the model identified- will have some common patterns of tourism consumption in relation to certain variables.


• H3. Senior tourists will present different consumption patterns depending on certain key variables that we would determine.


• H4. Derived from the two previous hypotheses, senior tourism is expected to be a homogeneous concept considering certain variables and heterogeneous in others, with a corresponding impact on the strategies to be followed by organizations and destinations in order to address them properly.


RQ3. Is the senior market segment a global one or are there significant differences in the tourism consumption of seniors depending on their country of origin?


This objective is to identify if there are any differences in the way that seniors consume tourism depending on their country of origin, and to what extend are these differences relevant and can influence the different stakeholders. There have been no previous studies that have discussed an international approach to the senior tourism market, and very few that have tried to ascertain if there are any substancial differences according to the country of origin of senior tourists (Balderas-Cejudo, Rivera-Hernaez and Patterson, 2016). The findings from this study will help tourist organizations to adopt better market–orientated decisions and have practical implications for private organizations, managers and public policy managers.


Two hypothesis are derived:


• H5. There are differences motivated by the country of origin that may affect the way tourism for the senior segment market should be offered to each nationality leading to a multi-domestic strategy.


• H6. At the same time, there will be coincidences in the senior’s behaviours that are not dependent from on their country of origin allowing a global strategy.


RQ4. Will the future seniors tourists be same way as current ones? Which new features emerge that the offer should take into account?


This research question aims to investigate future trends and forces that influence the of consumption behaviour of senior travellers. There has been a lack of literature on how motivations and behaviour may evolve in regard to the different cohorts. Few studies have really addressed the insights and needs of seniors and their future needs. Nevertheless, several authors (Patterson, 2002; Tung et al., 2011) have agreed on the increasing importance of analysing and providing an in-depth understanding of this heterogeneous travel market.


• H7. Future senior tourists will introduce significant changes in some of the variables that most impact on their tourism behaviour.


In conclusion, this thesis will seek to understand how seniors want to travel, and to determine trends, forces and preferences which may affect the way seniors will consume tourism in the future and the impact of senior tourism demand on the country of origin.


A more robust knowledge will be achieved through an analysis of current tourism behaviour and it is hoped that this will achieve a better understanding of variables that affect seniors tourist behaviour and their preferences for future travel.


The results of this research suggests an additional contribution through the making of recommendations on policies and measures for public and private sector development in the tourism industry.


1.1.5 Significance of the Study


This study is important for knowledge creation, theory building and industry practices in the field of tourism in several regards. Most studies of tourist behaviour have investigated behavioural variables or psychological constructs (e.g., motivation, satisfaction, and intention) individually, while several have examined the relationships between/among these variables. However, little research has attempted to establish a comprehensive theoretical framework for an understanding of senior tourist behaviour by integrating the determinants, motivations, preferences and behaviours.


This study is designed to develop and empirically test a model explaining senior tourist behaviour, future different variables that may affect the way that seniors consume tourism, and also to determine the strategic impact from the country of origin on senior tourism demand.


Although it is worth expending research effort on identifying the most salient travel motivation factors among various groups of travellers (Huang, 2007), it is more valuable to investigate the relationships between travel motivations and other travel behaviour determinants such as tourist attitude and constraint, and how these factors play a collective role in shaping seniors travel behaviour. In addition, there is a need to develop a more comprehensive model that integrates various influential behavioural factors and determines future trends that may affect senior patterns of tourism consumption. This not only predicts senior travel behaviour, but contributes to an understanding of senior tourism, so as to advance knowledge of current and future consumer behaviour.


1.1.6 Organization of the Dissertation


The structure of the thesis follows the sequence of the proposed methodology to achieve the objectives as the following table represents:


[image: image]


The thesis consists of seven Chapters.


• Chapter 1 provides the research background and proposed theoretical framework. Then it proceeds to present the methodology and to elaborate on the overall purpose and specific objectives of the study. It also discusses the significance of the study and its practical implications.


• Chapter 2 reviews the relevant literature regarding the growing senior market. The aim is to discuss the relevance of tourist travel of older individuals in a global context.


• Chapter 3 presents a conceptual model that emerges from the literature review and the specific groups of variables that appear to be relevant in determining the travel behaviour of seniors.


• Chapter 4 will present the characteristics of the senior segment using this conceptual model. We will try to identify in the literature the most of the specific variables that can help to explain different motivations and behaviours of senior tourists. Semi structured interviews will be conducted to answer our research questions because the meta analysis has found limited conclusions. Hypothesis will be tested using a quantitative analysis of the semi structured interviews codified using the conceptual model.


• Chapter 5 discusses how senior tourism can be moulded by the country of origin, by firstly using a meta analysis of the literature, and then by reporting the results on their characteristics and differential features following the in depth and semi structured interviews.


• Chapter 6 focuses on future senior travellers, and identifies the main trends that emerge from a study of the literature, and an analysis of the results of the semi structured interviews to pre-seniors.
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Table I.1. Organization of the Dissertation

OBJECTIVES

RESEARCH OBJECTIVES

RESEARCH METHODOLOGY AND EXPECTED RESULTS

RQ1Is t possible to establish a conceptual model that
structures comprehensively the different variables that
explain seniors behavior and which i flexible enough to
integrate the new variables that would appear in the future?

RQ2 What are the main variables that determine the behavior
of the senior tourist? Which are the ones leading to a
heterogeneous behavior in senior tourism? Can we speak of a
single segment or a heterogeneous segment?

R0 s the s markstsogmert agoba anoor arothers
any significant differences in the tourism

To investigate the estate of the art on senior tourists and
to explore senior travellers’ behaviour, expanding the
knowledge through a robust causal explanation of
seniors linked to tourism.

To analyse, examine and determine what variables help
determine senior preferences and behaviour to a
greatest extand.

Toidentify and ascertainifthere ars differences n the
tourism depending on their

seniors depending on their country of origin?

RQ4. Will the future seniors tourists be same way as current
ones? Which new features emerge that the offer should take
into account?

country of origin, .mmmn axtand aro these
an influence

Toiinvestigate future trends and forces that may
influenca the behaviour and consumption of senior
travellers.

Build a conceptual model to enhance the
understanding of the seniors and variables

To identiy,refine and expand academic
knowledge around variablos

«Meta analysis. An intansive literature review of theoretical and empirical

studies with a fundamental focus on Senior Tourism.

«Amore robust

their needs and preferances
, r :

ill be generated by eniors and

*An intensive Immmm rwlww nhhanmmul and emplnccl studies with a
constraints and

senior tourists praferances and behaviour.

A search of the empirical data wil be conductad
to ascertainif thera are differences in senior
tourism consumption and wht s the impact of
the country of origin on these decisions through
amuli country (Spain and England) perspective.

To explore insights into senior travellers and to
analyse future trands in light of new thearies
and future visions of senior travellers future
preferances and behaviour so as to enable
different stakeholders to develop policies and
measures for public and private development.

motivations)

«Open and semi structured interviews to seniors were collacted in UK and
Spain in order to provide greater insights fnto senior tourist behaviour.

« Semi structured interviews to pre-seniors
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