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PÍLULA DIGITAL was born with the purpose of providing a Daily Pill of Knowledge for all people who, -- as nowadays they have little time to find out information -- search mainly in books; a clearer and more synthesized knowledge, but without losing the essence of what is really important in what they are looking for.

 


Legal Notice

 

This book is protected by copyright and is intended solely for personal use. You may not alter, distribute, sell, use, quote, or paraphrase any part or the contents of this book without the consent of the author or copyright owner. Legal action will be taken in the event of a breach.








Chapter 1 - The beauty market in numbers

 

Mental and physical health has never been so high. More and more people are concerned not only about not getting sick, but also about improving their quality of life and well-being. Brazil is currently the world's third largest beauty, cosmetology and care market, behind only the United States and China.

In the economy, this market becomes an extended chain of products, starting from the production of cosmetic products and accessing beauty salon and end consumer services. From 2010 to 2019, the beauty market grew 10% annually, according to the Brazilian Association of the Cosmetics, Perfumery and Hygiene Industry Staff (Abihpec). An Abihpec survey found that, on average, 1.5% of the Brazilian family budget is spent on services and products of this type of segment.

In 2019, research carried out by the company Euromonitor, pointed out that in Brazil there are around 500 thousand registered beauty salons and many of them are part of the growth in eyebrow and nail polish franchises. In 2019 alone, the health and beauty franchise business generated revenue of R$3.2 billion.

But the truth is that this number is much higher because it is estimated that 50% of salons still work informally. Not even the pandemic affected the sector. Certainly there were impacts, but entrepreneurs adapted quickly to the health and well-being requirements to continue their activities, responding to an ever-present need to feel comfortable.

The same search shows that for 66% of consumers, beauty care is a necessity, not a luxury. And the technology has also become more modern. Many salons implemented online booking systems, making it easier to attract and retain new customers.

With the evolution and changes in the market, today's professionals require greater preparation and the constant updating of techniques and processes.

 

Manicure and pedicure, a job market in full swing

 

In the beauty industry, one sub-segment stands out: manicure and pedicure. A good manicure is a complement necessary to look good, especially to the feminine public.

One of the advantages of that sector is that customers are fully aware of the value of these services and that repetition and loyalty occur frequently. 

This service can be provided at the service of a beauty salon and in this case the specialist receives a commission on the amount paid by the client, which can be around 60%, or independently, by opening your own business. And anyone who ventures into business has the opportunity to obtain big profits.

But to do this, it is necessary to conceive and learn all the nuances of managing one company in this area, which requires attention to details and important aspects of hygiene and health for service quality provided.

Furthermore, it is essential to identify types of services desired by the customers and propose many different techniques to serve more consumers. Although exist many specialists in the segment, there is still a lot of room for beginners , as long as they realize that they need act responsibly and differently.

 

 


Chapter 2 – Reasons to become a manicurist/pedicurist

 

To be a successful professional, your motivation at work must go far beyond financial. That's why we gathered here some of the main advantages of the profession to know and see if these values are important to you.

 

You can choose if you want to work for another person or be your own boss!

 

If you have a gift for leadership and don't like being led, this is an excellent job opportunity. To do this, choose your own business. Manicurist work allows you to get to work without large costs, such as taking care of the house and investing time in your own space.

But if you are one of those people who love security and stability, you can also choose to work at beauty salons in your city, leaving the responsibility of attracting customers and replacing broken equipment to the owner.      

 

Work without routines

 

There are no routines in the life of a manicurist. Every day, new people are looking for different services and the similarities are far apart.

This is a very active profession and life, which offers interesting stories every day. Furthermore, it is a profession that allows creativity to be explored.

 

Interaction with people

 

If you are a communicative person, who likes to talk and interact with many different people, if you have the ability to get along with the public, then this is your job.
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