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Chapter 1

Why Use Live Video Streaming ?

In the introduction, we talked about how live video streaming can be huge in
generating buzz for a product launch, but that’s not the only use for it. There are

several other ways live video streaming can be beneficial to your business.
Web Surfers Are Viewing Live Content More Than Ever Before

Marketing tactics come and go in their efficiency. However, one approach to
building your business that doesn't seem to lack on efficiency is video related
marketing efforts or techniques . Take a look at the following stunning video

marketing statistics.

YouTube itself has more than 1 billion users and Facebook , Instagram and
Tiktok are all offering video based service . In the recent months , more video
content has been posted to the Internet than TV has seen in the past 30 years. By

2022, video will account for 90% of Internet traffic in 95% of the United States.

As of 2021, Users watch more than 12 billion videos every day. It is estimated
that videos accounted for 84% of all web traffic in 2020. More than 600 million

hours of videos are viewed on YouTube every day.
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It really doesn’t matter which platform you use unless you already have a good
sized following on one of them. In that case, it’s probably best to stick to the one
that has the largest following.

Facebook

Facebook is probably the most popular platform for live video streaming. This is
due in part to its immense popularity as a social media platform, but also because
many people already have a substantial following on the site.

Facebook’s live streaming is also incredibly easy to use. It’s literally as easy as

pushing a button and entering a little information

YouTube

YouTube is one of the most popular platforms for going live, because a lot of
people already have followers on the site, and because it’s already got a massive
built-in user base that could watch the video after the live broadcast has ended.
Creating live videos can help you gain more followers on YouTube, as well,
because people who come to your live event from other sources, such as partners
or paid promotions, will likely subscribe to your channel if they like your content.
YouTube actively promotes live streams that are currently happening, so this can

really help you boost your subscriber base.

Keep in mind that if you want to stream on mobile, your channel must have at
least 1,000 subscribers, but streaming mobile is a great way to add content when

you're on the go and you want to show people what you’re up to.
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In contrast to text and images, video addresses your audience directly in a
powerful way. People see you and what you have to say about how your product
works and will be more interested in a video than in a simple blog post or a
picture. No matter what happens, video marketing will not only be the wave of
the future for online marketing , it will only get more effective and more
interesting with new advancement in 5 G technology advancement

As you go through your life, your first survival mechanism is to absorb your
surroundings. Static images are not the way people perceive the world most of
the time. The world is not static and stagnant like the text in a blog post. It is
constantly in motion and makes noises.

This is not to say that text-based marketing methods are not successful. It's just to
show how powerful video marketing can be as a marketing tool for your business.
Here are some more reasons why it makes a lot of sense to focus your primary
business activity on video about other types of marketing methods.

When people search for a particular topic, they get hundreds, thousands or even
millions of search results. What they notice are the hundreds of thousands or
millions of these results. When you see a video icon, your eyes light up on the
icon. You see what's going on in the video, and it's more credible and easier to
verify and more descriptive with sound

With so many text-based results, it can be difficult to know which one to trust. It
is impossible to say what a good video, a bad, good audio or a bad video
marketing message is. People understand that reputable marketers who take the
time to use videos to get their message across, rather than writing a blog post, are
seen as more capable and credible because of the extra work that video creation

requires.
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Chapter 2

Live Video Platforms — Where to Go Live

There are many different platforms you can use to go live online. We're going to
concentrate on a handful of the most popular ones, because those have the most
viewership and are generally the easiest to use.

There’s no doubt about it: Video is a powerful medium and millions of people
watch videos every single day. When you identify your target audience and really
understand their pain points and what they need, then your videos will be more
impactful because you can speak directly to them with full understanding instead

of “winging it” or pretending that you know what they’re going through

We’ll be covering a few different video platforms and if you’re questioning why,
it’s simply because you're trying to use all the tools available to you to reach your
target audience. While you may get some engagement with Platform 1, you may
be missing out on reaching more of your target audience if you ignore Platform 2.
So, the idea is to create content for each of the social platforms that you’re most
active on Let me say that again:

Start creating videos for those platforms you use every day. Don’t worry about
having to learn new platforms right now. Use the tools you already have and are
comfortable with, get on a roll with your video creations there, and then consider
expanding your reach when the video process becomes a bit easier for you.

We have a lot to get through so grab some paper for notes and let’s get started...
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Chances are, live video had a part in all the product’s hype and live video
streaming will be play a major part in advertisement and digital marketing
which is trending towards “ Digital Media Edutainment Concepts ”- where
education + entertainment is a mix of entertainment and education or a
combination of education and entertainment ,Edutainment is defined as an
application compounded with aims and measurements and providing audience
with enhancement in value of life, using new resource and methods and having a
good time with the way of new creation and digital experience for subject

related to digital media marketing

All the new technological gadgets and new geek product manufacturers like
Samsung , Apple ,Huawei and other android app based product manufacturers
all promote their new launch of products with live streaming events on a
regular basis.

Wonder Why? Well - Because they work!

They make product announcements cool and fun, and people feel like they're
learning something before anyone else, because not everyone is able to watch

the live event.

People can make comments and ask questions. Sometimes you’ll even learn more

than your listeners!

In fact, many people are using live video in place of webinars, which is actually

beneficial for many reasons, such as:
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-Webinars usually limit the number of viewers to a relatively small number, while

many live video platforms don’t have limits or have much larger viewer limits.

-Many live video methods can promote your live stream for you, even to people

who don’t follow you, something webinar platforms can’t do.

-Most live video platforms are free, while webinar platforms usually charge you a

one-time or monthly fee.

-People are often more comfortable using Facebook or YouTube, whereas they
may not want to download software or learn how to use a new website in order

to attend a webinar.

There are many benefits to using live video with webinars also !

In this guide, you're going to learn some of the best ways to use live video
streaming to promote your own products as practice by many famous

influencers

So let’s begin.
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Periscope

Periscope is an app that is owned by Twitter, and it makes it very easy to stream
live. You may wonder why you’d want to use an app like Periscope to stream
when you can use sites like Facebook and YouTube that are more universally
recognized and have more users.

Well, Periscope is connected to your Twitter account, and anytime you go live,
your Twitter followers will receive a notification. So if you have a larger following
on Twitter than other sites, you might want to use Periscope instead of the other

sites.

Periscope seems to have a more vibe than other sites or apps, so it’s probably

best to use it for broadcasts that include events and news-like broadcasts.

Instagram Live

Instagram now has live broadcasting, but there’s one major caveat. There’s no
backup. Once you finish streaming, your broadcast is gone forever, much like
Snapchat.

However, if you have a large following on Instagram, using the live feature can be
quite beneficial, as not that many people use the function so it can really help you

stand out from the crowd.

Here is the list of 10 most popular live streaming software platforms that
anyone like broadcasting needs to know about:

« Twitch: ...
« YouTube live: ...
« Facebook Live: ...
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Word of mouth has been crucial to success from early 2000- when social media
with bookmarking features were popular and those days bloggers were mostly
depending on websites and blogs to try to sell goods and services. Companies
with large marketing budgets were going obsolete because of the slow
experience but things changed when they start incorporating Videos from
Youtube of which they were allowed share with their prospects. Mobile social
media with video sharing became boosting website presence when Smartphone
became common and it showed how powerful social media boosted with video
marketing can be very efficient to early stages of blogging

Let’s take a look at some of the ways you can use live video to bolster your

business.

Generating Buzz

Obviously, live video is great for generating buzz. Apple reportedly had more than
20 million people tune in to watch their keynote address in the summer of 2014.
20 million! That’s absolutely astonishing, and you can imagine how much buzz it
generated.

But you don’t have to be as big as Apple to make use of live video for generating
buzz for product. Even if you don’t have a big list yourself, you can always
promote your live event through partnerships and other methods. We'll talk more

about how to promote your live event in a later chapter.

Conducting Surveys & Research
Another great way to use live video is to conduct research. There’s no better way
to get feedback than to ask people during a live broadcast, because people are

more open to asking questions and giving their opinions during live broadcasts.
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Webinars can be quite costly, and they have viewership limits, but using a
platform like YouTube or Facebook is free and they usually have no limits on
viewers or have much larger limits than webinars.

Before Social media platforms offered a way to livestream, webinars were the
gold standard for attracting an audience to teach them something and then make
an offer. Don’t be fooled...webinars are still powerful and convert well. Webinars
are a little more “formal” in that presenters often have slides, and their talks are
quite a bit longer, usually around 40 minutes with time at the end for a Q+A plus

your offer.

Although there are hundreds of other webinar platforms, Zoom has become the
popular favorite in recent years, in part due to its user-friendly controls and its
pricing.

More than 50% of fortune 500 companies now have a company Zoom account
and it’s certainly accessible and affordable for solopreneurs, too.

What content should you share on Zoom?

Zoom itself suggests using the platform “to provide thought leadership content,
product demos, training sessions, and important product updates and releases.”

Any of the other topic ideas we’ve already discussed can certainly be adapted to a
longer Zoom webinar. Additionally, most people are already comfortable using
Facebook or YouTube, but may be reluctant to download special software or learn
how to use a new platform just to attend your webinar.

We strongly believe that Webinars can co-exist with Live Video Platform , so we
will further elaborate on webinars features later in the book
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This is probably because they see others doing so, which gives them the
confidence to speak up themselves.
If you’ve tried doing surveys and didn’t get much in the way of results, this can be

a great way to encourage people to give feedback.

Online Learning

Teaching is another great way to use live video, because you can show people
how to do something live, and then answer questions right away instead of
fielding questions for days or weeks afterwards like you might if you just posted a
video online.

That way, if you haven’t been clear enough about a particular step in the process,
or you inadvertently left something out, people can let you know right away and

you make changes.

Increase of Followers and fans

Keeping interest is another great use for live video. If you have a list or a fan base
on social media or some other platform, live events and streams can keep people
interested in what you’re doing, what you have to offer, and who you are.

In this day and age, when thousands (even millions) of people are competing for
the same eyeballs in certain genres, it pays to keep your audience interested. You
want to keep all eyes focused on you as much as possible.

People only have so much time to watch content online. Live streams are one way

to ensure more people watch yours instead of someone else’s.

Capitalizing on Webinars
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Introduction

Live video is quickly becoming one of the most powerful methods of reaching
people. Many people do like to read, but like many people, the human brain
tends to prefer moving images to static text. When you watch your favorite
sporting event, you see what's happening instead of processing it. If you miss the
big game, it's not as exciting to read about it later to find out what happened as
watching the action itself. What you will remember is the information you picked
up from the blog post you read, or what you learned from the last video you

watched.

As the old saying goes, “ a picture is worth a thousand words”.

Your brain processes images about 60,000 times faster than text. This does not
happen because your brain strings together individual letters to form words,
words to form sentences, sentences to make paragraphs when reading text.
Video clips only last about 1% as long as your brain can process what's going on.
The incredible speed with which the human mind processes visuals means that
short videos are more likely to be remembered than profound blog posts.
Marketers have a natural ability to get the mind to prefer images and videos to

text, which can upset you.

Science tells us that 93% of human communication is visual. Up to 90% of the data

and information sent to your brain is visual.
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It is undeniable that live video streams connect with your audience in ways that
text and images do not. The concern for live streaming videos as opposed to
recording videos is that this aspect of the media creates a sense of urgency and
scarcity in the minds of your prospects. You feel that if you don't tune in to what
you're broadcasting, you're missing out. If you let them know that a recording is
available, your prospects, customers and customers will prefer to watch the live

event because it will make them part of the process.

The purpose of this book is to bring home the idea that you have room for live
video streaming in your marketing plan. You will find that live streaming video is
where you spend your time and where most of your prospects spend their time. It
will also give you some stats to find out if you're rushing around a bit to get ready

to deliver your own live video sessions.

Let's start your video streaming education by recording compelling facts and
figures that suggest that live video is the preferred medium for web traffic of the
future. You will find the best ways to get the most mileage from your videos and
how your live streaming sessions will pay off for you, your audience and your
viewers who can't wait for your next video stream. We will also look at the tools
you need to create the best possible live streaming video experience. If you still
don't have an idea of what to stream, check out this report to find out what
simple sources, topics, and ideas you should cover in your videos. You need to get
eyeballs in front of your video content, so we'll show you how to and plan your

first live stream video session so that you can focus on content
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