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	Introduction

	 

	 

	Customer reviews, customer feedback, customer opinion, business growth) Customer reviews and feedback play a vital role in the development of your business. Customer reviews have been proven to have the ability to boost conversion rates, increase brand awareness, and sway online purchase decisions. The question you should be asking yourself is: how can customer reviews help grow your business? Customers provide their opinion of your company's product or service by writing a review on your website, sharing their experience with friends on social media platforms such as Facebook, Twitter, Instagram, or Yelp, and leaving feedback via email and phone calls. These reviews give potential customers insight into what other people think about using your service/product. Review data lets you see how people feel about your company, products, and customer service. At a glance, you can know what has worked well for your business and what hasn't. Review data is also an opportunity to make changes to the customer experience that would result in better ratings and more excellent reviews. If your business has been using review data to improve the customer experience, take note of the following statistics: 20% of the most frequent reviewers, on average, wrote reviews that received five stars. Of those reviewers who reported more than one review each month, 50% were active monthly, and 20% were active quarterly. Of those reviewers who write one or two inspections each year, 33% were active monthly, and 67% were active quarterly.
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