

  [image: 9788416549764.jpg]




  

    





    





    PERIODISMO ESPECIALIZADO


  




  

    Beatriz Peña Acuña




    Juan José Jover López




    (Coord.)




    





    





    PERIODISMO ESPECIALIZADO




    





    





    





    [image: 89484.png]


  




  

    




    Reservados todos los derechos. Queda rigurosamente prohibida, sin la autorización escrita de los titulares del Copyright, bajo las sanciones establecidas de las leyes, la reproducción parcial o total de esta obra por cualquier medio o procedimiento incluidos la reprografía y el tratamiento informático.




    © 2017 Periodismo especializado




    © Beatriz Peña Acuña




    © 2017 Editorial: ACCI ediciones - Asociación cultural y científica iberoamericana




    C/ Magnolias 35 bis 28029 Madrid. España




    Web: www.acciediciones.com




    Tel: 0034 91 3117696




    ISBN papel: 978-84-16549-77-1




    Foto portada Rita Morais




    Las opiniones expresadas en este trabajo son exclusivas del autor. No reflejan necesariamente las opiniones del editor, que queda eximido de cualquier responsabilidad derivada de las mismas.




    Disponible en préstamo, en formato electrónico, en www.bibliotecavisionnet.com




    Disponible en papel y ebook




    www.vnetlibrerias.com




    www.terrabooks.com




    Pedidos a: pedidos@visionnet.es




    Si quiere recibir información periódica sobre las novedades de nuestro grupo editor envíe un correo electrónico a: subscripcion@visionnet.es


  




  

    

      





      





      DEDICATORIA




      A William Shakespeare por su aniversario.




      A todos aquellos periodistas que aman el periodismo y lo siguen reiventando.


    


  




  

    
PRÓLOGO





    “Cuando a la gente le faltan músculos en los brazos,


    le sobran en la lengua.”
Miguel Delibes




    El presente volumen se debe a la inquietud por compendiar y actualizar los contenidos del Periodismo especializado en un panorama de cambio constante cultural y de praxis periodística, así como también debido a la transformación y a la riqueza propia de la lengua. Para ello, esta edición ofrece capítulos tanto en castellano como en inglés que son dos lenguas con carácter de difusión global y en un momento donde se aspira en la cultura española competir globalmente a través del bilingüismo.




    El libro contiene un compendio de capítulos donde se diversifican los temas que abarca el concepto de Periodismo especializado, así como presenta de forma novedosa otras cuestiones de este tipo de periodismo del que no encontramos muchos monográficos al respecto. Queríamos que de este panorama participaran periodistas y académicos especialistas en estas cuestiones también de otras nacionalidades para, de este modo, conceder una impronta global al volumen y un punto de vista plural tanto por los idiomas que se contienen (castellano e inglés) como por las culturas que están representadas.




    El tema de los capítulos es novedoso en cuanto al Periodismo de pesca compuesto por el profesor titular Mato Brautović de la Universidad de Duvrovnic (Croacia), el Periodismo de salud escrito por dos profesoras portuguesas de la Universidad de Miño (Portugal), Rita Araújo y Felisbela Lopes, otro de Periodismo económico por Yolanda Berdasco-Gancedo, Doctora por la Universidad Complutense de Madrid, y, por ultimo, el Periodismo de desastres mediambientales por la profesora Marcia Amaral de la Universidad Federal de Santa María (Brasil) y Carlos Lozano de la Universidad Juan Carlos I . En cambio, otro capítulo actualiza los datos sobre otro tipo de Periodismo especializado más tradicional y asentado, como es el Periodismo Literario redactado por Dolors Palau de la Universidad de Valencia.




    El texto va dirigido a académicos, estudiantes de Comunicación y público, en general, para que puedan consultarlo o estudiarlo. Creemos que pueda ser de gran utilidad y hemos alentado a los autores que la redacción de los textos fuera lo más clara posible. Aseguramos que los coordinadores se han cerciorado de que el libro contenga indicios de calidad: revisión por pares, originalidad de los textos no publicados con anterioridad, actualidad de los temas, revisión bibliográfica, etc.




    Beatriz Peña Acuña, Profesora titular acreditada


    y Juan José Jover López, Profesor




    Coordinadores


  




  

    PROLOGUE




    The present volume is due to the concern to compendia and to update the specialized Journalism contents in a panorama of constant cultural change and of praxis journalistic, as well as also due to the transformation and the own wealth of the language. For this purpose, this edition offers chapters both in Spanish and English which are two languages with a global diffusion character and at a time where Spanish culture aspires to compete globally through bilingualism.




    The book contains a compendium of chapters that diversify the topics covered by the concept of specialized journalism, as well as presents in a novel way other issues of this type of journalism that we do not find many monographs on the subject. We wanted journalists, scholars, academics specializing in these issues also from other nationalities to participate in this panorama, thus giving a global imprint to the volume and a plural point of view both for the languages that are contained (Spanish and English) and for the Cultures that are represented.




    The theme of the chapters is new in terms of Fishing journalism composed by Associate Professor Mato Brautović of the University of Duvrovnic (Croatia), Health journalism written by two Portuguese Lecturers of the University of Miño (Portugal), Rita Araújo and Felisbela Lopes, another text from Economic Journalism by Yolanda Berdasco-Gancedo, Doctor of the Complutense University of Madrid (Spain), and, lastly, Journalism of environmental disasters by Lecturers Marcia Amaral of the Federal University of Santa Maria (Brazil) and Carlos Lozano de The Juan Carlos I University (Spain). On the other hand, another chapter updates the data on another type of specialized journalism more traditional and settled, as Literary Journalism written by Dolors Palau of the University of Valencia.




    The text is intended for academics, students of Communication and public in general, so that they can consult or study it. We believe that it can be very useful and we have encouraged the authors to write the texts as clearly as possible. We ensure that the coordinators have ensured that the book contains indications of quality: peer review, originality of previously unpublished texts, topicality of issues, bibliographic review, etc.




    Beatriz Peña Acuña, Associate Professor


    and Juan José Jover López, Assistant Professor




    Coordinators


  




  

    I CHAPTER.


    PRIMER CAPÍTULO


    


    FISHING JOURNALISM: FROM SPECIALISED MAGAZINES TO ONLINE SOCIAL NETWORKS. PERIODISMO DE PESCA: DESDE LAS REVISTAS ESPECIALIZADAS A LAS REDES SOCIALES.




    Dr. Mato Brautovic1, Associate Professor,


    University of Duvrovnic (Croacia)




    ABSTRACT




    Fishing journalism is a specialised type of journalism which has not been addressed in scientific literature. Except for a few memoirs and guide books (Hunt, 2008; Brown, 1011; Van Put, 2014), this paper is a pioneer view of the topic. The paper is based on a case study of the Republic of Croatia which is traditionally oriented to the Adriatic Sea and has a large number of sport and professional fishermen. For collecting the research data, we used a combination of document analysis, content analysis, and in-depth interviews. The paper presents types of media outlets and storytelling and clarifies the relationship between journalists and the companies that produce equipment for anglers/fishermen regarding the native advertising. Also, it gives insights about the content and shows how journalists are getting into fishing journalism.




    Keywords: Specialised journalism, Croatia, fishing journalism, magazines, social media, native advertising




    Introduction




    The famous writer Ernest Hemingway is one of the most popular fishing journalists. From early childhood Hemingway was a passionate freshwater and saltwater fisherman, and his first journalistic stories were about fishing (Hemingway, 2012). Like Hemingway, many enthusiasts of that sport were journalists at the same time and used those kind of stories in their journalistic work, which helped transfer their knowledge and experience to a larger audience.




    Except for a few memoirs and guide books (Hunt, 2008; Brown, 2011; Van Put, 2014), fishing journalism as a specialised type of journalism has not been addressed in scientific literature. For example, editors Barry Turner and Richard Orange in the book Specialist Journalism (2013) with contributors wrote about sports, business, political, crime, environmental, fashion, science, food journalism, etc. but excluding fishing journalism as a specialised type of journalism.




    Niche stories about fishing were present in the content of many daily newspapers all around the world and with the proliferation of different social media and development of the magazine sector, fishing journalism entered a renaissance. American magazines Game & Fish and In-Fisherman together sold around 11 million copies in October 2016 (MPA, 2016). In addition, the magazine Game & Fishing achieved 20% increase in sales from October 2015 to October 2016 (MPA, 2016).




    In the United States alone, anglers/fishermen annually spend $41 billion on equipment and other supplies for fishing (Statista, 2016). The total number of anglers/fishermen in the USA is 49 million (Statista, 2016), and globally there are 500 million directly and indirectly involved in fishing (FAO, 2016). “It is estimated that more than 25 million Europeans engage in recreational angling of which 8-10 million go sea angling.” (Claude BEL, 2015)




    “Over €15 billion per year are spent by sea anglers in tackle shops, on boats, electronics, clothing, fishing tourism, fishing spots and lodges, travel, charter boats and fishing guides, hotels, gas, services, port taxes, etc. When all expenses are included (e.g. magazines, administration, management, science, etc.) then the total is ca. €20 billion per year.” (Claude BEL, 2015).




    1.1.Specialised Journalism




    The big question about specialised journalism is why we need that kind of journalism and that kind of specialisation. There are niche topics such as sport, crime, politics, etc., that are present in major newspapers and periodicals but at the same time there is an audience interested in niche content. From the above data, we see that there is the market for specialised journalism about fishing and that, in contrast to other print media industry, is intact and stable.




    According to Barry Turner and Richard Orange (2013, p.2), a specialist reporter is defined based on skills “that are derived from either educational study (such as knowledge of law) or from first-hand experience (for example ‘coalface’ politics)” and “is unlikely to be regarded as an expert on a discipline by token of his/her academic qualifications.” From this we can derive that specialised journalism is based on personal experience and the reporter’s knowledge, and not from formal education. Also, a specialist journalist is quite often a freelance journalist.




    “The circumstances appear to favour the freelance journalist pre-equipped with ‘specialist’ background, because the knowledgeable and well-connected reporter should be able to get to the relevant facts, to the key people, to de-code the technical data and understand the context and relevance of the story quickly, effectively, and efficiently.” (Turner & Orange, 2013, p.4)




    Freelance journalists have advantage in relation to direct employment because “…they can devote more research time to their own stories without the pressure of an immediate deadline and can ‘hit the ground running’.” (Turner & Orange, 2013, p.4)




    Another characteristic of specialist journalism is “the issue of the specialist journalist’s credibility” or relationship between the journalist and issue he/she covers. “Alongside the risk that the journalist will get so close to the subject matter that he or she will ‘go native’ is the prospect that the specialist will turn out to be a parrot rather than watchdog.” (Turner & Orange, 2013, p.8).




    1.2. Methodology




    The aim of this paper to show why fishing journalism should be considered as a specialised type of journalism. Furthermore, to describe how journalists and media are using this niche by showing types of media outlets and storytelling from specialised magazines and TV shows to blogs, Facebook pages, and online media. It will clarify the relationship between journalists and the companies that produce equipment for anglers/fishermen - the problem of advertorial / editorial content and show how journalists are getting into fishing journalism.




    This paper is based on a case study of the Republic of Croatia which is traditionally oriented to the Adriatic Sea and has a large number of sport and professional fishermen. Data is collected using document analysis, content analysis, and in-depth interviews.




    The document analysis is carried out on newspapers, magazines, websites, forums and online communities, Facebook pages, and blogs about (sport) fishing.




    The content analysis is conducted on magazines Praktični ribolov (Practical fishing) and Max Fishing, and Facebook page Ludo More (Crazy Sea).




    The content analysis of magazines Prakični ribolov and Max Fishing included articles published in the last two years (2015 and 2016) in 10 issues of both magazines. The units of analysis were the articles and analysed were 165 articles from randomly selected issues. The content analysis consisted of these categories: authors of content, type of article, use of photos and illustrations, mentions of brands in articles, and showing brands in photos. The coding was made by one coder.




    The content analysis of Ludo More included posts in the period from September 22, 2016 until December 22, 2016. The units of analysis were the posts (photos, text, events, and videos) on the Ludo More page, and 65 posts were analysed. The content analysis consisted of these categories: authors of content, types of media, and topics of content. The coding was made by one coder.




    In depth-interviews were conducted with Marin Huzjak, Boris Bulić, and Ante Rešetar. At the time, Huzjak was a leading Croatian fishing journalist and hobby fisherman who collaborated with Praktični ribolov (and earlier Ribolov na Jadranu). Boris Bulić was executive editor of Max Fishing and a freelance journalist for Otvoreno More. Bulić was the most productive author about fishing in Croatia. Rešetar was owner and editor of the most popular Croatian Facebook page/website/community Ludo More.




    1.3. Croatian media landscape




    Croatia was established in 1991 and after declaration of independence from Yugoslavia the country fought a war for independence (1991-1995), which ruined the economy and enabled the autocratic government of the Croatian Democratic Union (HDZ). As of 2000 Croatia is a parliamentary democracy.




    Over the last 25 years the Croatian media system went through “different changes associated with the inclusion of democratic values and liberalisation and privatisation of media markets” (Bilić, 2012). Because of these processes the Croatia media system has transitional form and it can be said that a “struggle for more ads reflects in more commercial and more tabloid-like media, and in a decreasing quality of professionalism” (Burić, 2016)




    According to Nada Burić (2016), television is a leading source of information for the majority of the population. Croatia has “a steady decline in production of newspapers and the magazine market is led by women’s magazines”. The magazine market consists of 707 different magazines (HGK, 2016).




    The Croatian media landscape is characterised by “weak protection of journalists’ rights and working conditions, commercial influence on editorial policies, lack of media literacy policies, independence of community media, and lack of narrowly defined state advertising regulation.” (Bilić, Balabanić and Petričušić, 2015)




    1.4. Traditional media




    Based on the conducted research, identified were three types of media which were reporting about professional and recreational fishing:




    

      	media which occasionally report on fishing;




      	media which report about the sea lifestyle and have regular sections on fishing; and




      	media which are specialised in fishing journalism.


    




    The first category includes daily newspapers (Jutarnji list, Večernji list, Slobodna Dalmacija, and Novi list). Croatian daily newspapers occasionally report on fishing and don’t have dedicated space for that kind of topic. Usually the fishing is covered only in case of changes in government policies and special circumstances such as the protests of fishermen, catch of unusual species, and over-fishing and fish stock depletion.




    The second category incorporates nautical and life at sea magazines More (Sea) and Otvoreno More (Open Sea) and the Croatian national broadcaster’s (HRT) TV show More (Sea) and radio show Pomorska večer (Maritime Evening).




    Magazines Otvoreno More and More generally report about life at sea and are published monthly. Otvoreno More is published by Slobodna Dalmacija daily newspaper and More by Morski vodič d.o.o. Otvoreno More has dedicated space for stories about fishing competition reports, tutorials for anglers, features from fishing expeditions, monthly fishing forecasts and fish recipes. However, More does not have dedicated sections but still regularly print fishing news, reports, and fish recipes.




    Additionally, in this category we can include specialised magazines Nova Burza nautike, Nautica, and Yachts Croatia, but they rarely report about fishing and are more about boating, nautical equipment, and similar topics.




    The TV show More was established in 1982 (“More”, 2006) and it is one of the oldest domestic TV shows on Croatian television. It shows that “testimonies of residents of coastal areas and islands, showing life at sea, stories of villages, traditions and cultural heritage, interviews with experts on maritime economy, shipping and fishing tend to promote the importance of the Adriatic for the Croatian identity.” (“More”, 2016)




    Similar, Pomorska večer is one of the oldest radio shows on national public radio. It was first aired on July 8, 1952 (“Pomorska večer”, 2006). In the beginning it was intended for seamen, but in the last 40 years the show reports on “maritime industry and life at sea and the coast, particularly its specific qualities by addressing the audience in that area” (“Pomorska večer”, 2006). The show is aired on Mondays between 8pm and 12pm.




    The goal and content of both shows comes from the mandate of public broadcasters to inform, educate, and entertain based on the principles of universality, diversity, independence, and distinctiveness (UNESCO, 2001).




    The last category includes two specialised fishing magazines Praktični ribolov and Max Fishing and Sport television’s show “Kad naš brod plovi”.




    Praktični ribolov has two editions – sea and freshwater. It’s published quarterly by Svijet ribolova d.o.o. The content is organised in categories: boat fishing, coast fishing, boats, electronics, and tools and equipment. From time to time they add selections – scuba diving, big game, and do it yourself.




    Max Fishing is published quarterly by Slobodna Dalmacija. The magazine does not have specialised sections but reports in similar manner to Praktični ribolov. The magazine consists of articles that gives advice on how to fish, features about fishing expeditions to exotic locations, tests of tools and equipment, letters from the readers, etc.




    “Kad naš brod plovi” is the only Croatian TV show fully dedicated to fishing. The name of the show comes from the first verse of the pop song ‘Novi fosili’ from the 1980s, and means “when our ship sails and catches fish” and it’s broadcast on specialised sport channel Sportska televizija (Sportska televizija, 2016). The authors and anchors are Miroslav Majkić and Tomislav Kalousek.




    “The TV show ‘Kad naš brod plovi’ follows the adventures of two Continentals - Zagreb resident Tomislav Kalousek (Croatia) and Miroslav Majkića from Novi Sad (Serbia) in their fishing research on the Adriatic Sea. The duo goes along the Adriatic coast and its islands, where they find hosts who teach them fishing techniques, and if the catch is good - the research continues, but in the direction of gastronomy. For each caught fish, they are trying to find a new way of cooking.” (Port.hr, 2016)




    This category also includes Glas lova i ribolova, Navigator Plovi i lovi, Scubalife, and Ribolovac. These magazines are hard to find and mainly report about scuba diving and fresh-water fishing.




    1.5. Web and Social Media




    Online media which regularly publish news about fishing journalism can be divided into the following categories:




    The “exclusively online media” category includes websites www.gorgonija.com and www.podvodni.hr. Both news websites are focused on scuba diving and spearfishing although they report about boats, sea life, and sea fishing. Here we must highlight the forum.podvodni.hr which for years has served as one of the main discussion areas where all those who are interested in the sea and fishing find like-minded people and relevant advice.




    In the second category “online outlets of print magazines” we have Otvoreno More (www.otvorenomore.com), More (www.more.hr), and Praktični ribolov (www.prakticni-ribolov.hr). The main characteristic of these websites is that they are used for republishing of original content from the print magazines as a form of promotion. While More is free to access, Otvoreno More is behind a paywall and it costs 20 kuna (around 2.5 euro) per month to access all content from the print magazine. Praktični ribolov publishes few stories online from its print edition. More magazine is also accessible via the App Store (iOS) and Google Play (Android).




    The “online edition of magazines which don’t have print versions any more” category refers to websites www.ribolovnajadranu.hr (magazine Ribolov na Jadranu) and www.morsko-prase.hr (Magazine Morsko prase). Both magazines (and many others in the last 20 years) failed to find a viable business model for their print outlets but they survived as online news media. Ribolov na Jadranu was published between 2009 and 2015 while Morsko prase had an occasional print run and is much more active online.




    The last category of news websites is “online forums and communities” which are trying to compensate for the lack of print magazines and online media to create a community around them.




    “Ludo More (ludomore.com) was originally envisaged as a Facebook page for friends interested in fishing. Then it grew into a small local fishing news website with a forum for the people from southern Croatia. We wanted to be competitive with other sites and forums, but not in the way they were doing it - rather competition in terms of relaxedness and an apparent casual approach without strict rules. We wanted to have a good group of people that was willing to help others in any possible way.” (A. Rešetar, personal communication, December 15, 2016)




    Founder of Ludomore.com Ante Rešetar further elaborated why it wasn’t acceptable to use existing online communities and websites.




    “Ludo More was oriented to younger people who were more oriented to modern fishing techniques and didn’t have a place to express that. Podvodni.hr’s forum was asking all users to setup profiles with full names and mugshot photos like on IDs and was focused on spearfishing. Pijanitvor.hr which was in the same time a freshwater and saltwater fishing, sea life, botanical life, and agricultural forum for me didn’t have any sense. And last, ribolovnamoru.com was slowly dying.” (A. Rešetar, personal communication, December 15, 2016)




    In addition to Ludo More, this category includes mention of forum.ribolovnamoru.com, www.pijanitvor.com, and www.ribeiribolov.com.




    Blogs have been infrequently used for reporting on fishing. We identified only three active blog as follows: fishingincroatia.blogspot.hr, ribolovnipriborolivari.blogspot.hr, and dm-ribolov.com. The last two are fishing stores which use the blogging platform for promotion and periodical publishing of fishing news. The first, fishingincroatia.blogspot.hr, is written in English, and targets foreigners who coming for the freshwater fishing in Croatia.




    In Croatia we have around 1.9 million Facebook users (Arbona.hr, 2016) out of 4.5 million inhabitants and that was one of the reasons why we found more than 400 Facebook pages and Groups connected to fishing. From Table 1, it is evident that within the 10 most popular Facebook pages about fishing only two are media related (Ludo More and Praktični ribolov). The others are shops which are using this channel for communicating directly with their consumers. The page with the highest number of likes is the Ribolovni pribor online shop. It is interesting that they do not only promote the products they sell but also they publish news about fishing.




    Table 1: The most popular Facebook pages about fishing in Croatia




    

      

        

        

        

        

      



      

        

          	

            Number of likes


          



          	

            Website


          



          	

            Description


          



          	

            Facebook URL


          

        




        

          	

            22981


          



          	

            http://www.ribolovnipribor.hr


          



          	

            Retail Company


          



          	

            https://www.facebook.com/ribolovnipribor.hr.croatia


          

        




        

          	

            16870


          



          	

            http://www.ludomore.com


          



          	

            Media/News Company


          



          	

            https://www.facebook.com/pg/Ludo-More-639821896104779


          

        




        

          	

            6954


          



          	

            http://www.ribolovci.eu


          



          	

            Community


          



          	

            https://www.facebook.com/ribolovipribor/


          

        




        

          	

            5161


          



          	

            http://www.pangea-ribolov.hr


          



          	

            Retail Company


          



          	

            https://www.facebook.com/pangea.ribolov


          

        




        

          	

            5043


          



          	

            http://sportskiribolov.hr


          



          	

            Retail Company


          



          	

            https://www.facebook.com/sportskiribolov.hr


          

        




        

          	

            4766


          



          	

            http://www.ribolov.net


          



          	

            Retail Company


          



          	

            https://www.facebook.com/Ribolov-Portal-684248218304292


          

        




        

          	

            4779


          



          	

            http://ribolovnajadranu.com


          



          	

            Media/News Company


          



          	

            https://www.facebook.com/ribolov.najadranu/


          

        




        

          	

            2602


          



          	

            N/A


          



          	

            Community


          



          	

            https://www.facebook.com/Morski-ribolov-411303108927176/


          

        




        

          	

            2570


          



          	

            http://www.prakticni-ribolov.hr


          



          	

            Media/News Company


          



          	

            https://www.facebook.com/PrakticniRibolov


          

        




        

          	

            2441


          



          	

            http://lov-ribolov-benko.com/index.php


          



          	

            Retail Company


          



          	

            https://www.facebook.com/LovRibolovBenko/


          

        




        

          	

            Source of data: Facebook, 2016


          



          	



          	



          	

        


      

    




    1.6. Audience of Croatian Fishing Media




    Nowadays there are approximately 55,000 registered sport fishermen (anglers) (of 4.5 million inhabitants) in Croatia and they are organised through 420 sports fishing associations (Feldhofer, 2016). If we add to this number 7,849 professional fishermen (HINA, 2016) in Croatia and fishermen from neighbouring countries with a similar language, such as Montenegro (2,000) (RTB, 2014), Bosnia and Herzegovina (22,000) (SRSBIH, 2016), and Serbia (86,000) (Travar, 2013), the total potential audience for fishing journalism exceeds a figure of 110,000.




    Croatian fishing magazines understand the potential of the similar language market and they give prices in different currencies as a prerequisite for sale. Thus, Praktični ribolov, Max Fishing, Otvoreno More, and More show the sale price in kuna (Croatia), euro (Montenegro and Slovenia). Max Fishing, Praktični ribolov, and Otvoreno More also show the price in konvertibilna marka (BiH). Praktični ribolov is the only magazine which targets anglers in Serbia and shows prices in Serbian dinar.




    From Table 2 we can see that magazines about boating and life at sea have the best sales. The two leading magazines which are specialised in fishing journalism sell around 4300 copies and this can explain why many magazines of this type stopped being published (for example Ribolov na Jadranu and Morsko prase) in recent years.




    Table 2: Croatian fishing media




    

      

        

        

        

        

        

        

        

      



      

        

          	

            PUBLISHER


          



          	

            TITLE


          



          	

            TYPE


          



          	

            No. OF SOLD COPIES


          



          	

            No. OF FREE COPIES


          



          	

            No. OF PRINTED COPIES


          



          	

            REGISTERED


          

        




        

          	

            PROFECTUS MEDIA d.o.o.


          



          	

            NAUTICA HRVATSKO IZDANJE


          



          	

            Monthly


          



          	

            4,771


          



          	

            526


          



          	

            10,000


          



          	

            28.05.2008.


          

        




        

          	

            SLOBODNA DALMACIJA d.d.


          



          	

            OTVORENO MORE


          



          	

            Monthly


          



          	

            4,178


          



          	

            68


          



          	

            6,500


          



          	

            02.03.2006.


          

        




        

          	

            LANTINA d.o.o.


          



          	

            Nova burza nautike


          



          	

            Monthly


          



          	

            3,007


          



          	

            53


          



          	

            5,900


          



          	

            06.07.2004.


          

        




        

          	

            SLOBODNA DALMACIJA d.d.


          



          	

            MAX FISHING


          



          	

            Quartely


          



          	

            2,201


          



          	

            55


          



          	

            4,000


          



          	

            09.07.2013.


          

        




        

          	

            SVIJET RIBOLOVA d.o.o.


          



          	

            praktični ribolov


          



          	

            Monthly


          



          	

            2,150


          



          	

            -


          



          	

            6,000


          



          	

            25.03.2008.


          

        




        

          	

            SVIJET RIBOLOVA d.o.o.


          



          	

            praktični ribolov MORE


          



          	

            Quartely


          



          	

            2,150


          



          	

            -


          



          	

            6,000


          



          	

            24.06.2013.


          

        




        

          	

            BRABO MARE d.o.o.


          



          	

            navigator PLOVI I LOVI


          



          	

            Monthly


          



          	

            1,788


          



          	

            254


          



          	

            6,000


          



          	

            30.04.2010.




            02.02.2011.


          

        




        

          	

            GLAS SLAVONIJE d.d.


          



          	

            glas lova i ribolova


          



          	

            Monthly


          



          	

            1,536


          



          	

            -


          



          	

            3,700


          



          	

            29.10.2004.


          

        




        

          	

            INDUX MEDIA d.o.o.


          



          	

            SCUBALIFE


          



          	

            Quartely


          



          	

            680


          



          	

            436


          



          	

            10,000


          



          	

            20.08.2010.


          

        




        

          	

            D.Š. SAVJETOVANJE d.o.o.


          



          	

            YACHTS CROATIA


          



          	

            Bimonthly


          



          	

            -


          



          	

            -


          



          	

            10,000


          



          	

            21.10.2008.


          

        




        

          	

            MORSKI VODIČI d.o.o.




            MORE MAGAZIN




            Bimonthly




            -


          



          	

            -


          



          	

            8,000


          



          	

            09.06.2015.


          

        




        

          	

            BJELOVARSKI LIST d.o.o.


          



          	

            RIBOLOVAC


          



          	

            Monthly


          



          	

            -


          



          	

            -


          



          	

            2,500


          



          	

            20.01.2016.


          

        




        

          	

            TOTAL


          



          	



          	



          	



          	

        




        

          	

            Source of data: HGK, 2016
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