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Preface


    In public debate the terms ethics and economy are typically perceived as an oxymoron. Consequently it is suggested that ethical conduct can only be established in the face of economic interests. However, this approach to the topic ethics and the economy is precisely for this reason wrong because the modern world is permeated by the economy and a world without economy is (no longer) imaginable. The economy, markets and competition make for more income, prosperity, equal opportunities and therefore ultimately more freedom. Competition is in this regard both simultaneously a programme of efficiency and also a programme of freedom. Therefore it cannot be ethics versus the economy but ethics with the economy.


    With this background the question arises as to how based on ethical fundamental ethical values an implementation of ethical principles, is possible in commercial management. In this regard it is significant that the implementation can be measured using suitable criteria in the context of a controlling process in order (a) to assess the success/lack of success of actions and (b) to gain knowledge for the next planning period in the sense of attributing results
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1 Introduction: ethics versus economy


    In this chapter the topic of the dissertation is introduced. The relevance of the topic and the gap in research are presented (chapter 1.1) and the current status relating to the topic of the thesis is portrayed in overview form (chapter 1.2). The objective of the thesis is subsequently explained and the key question is listed (chapter 1.3), then the research questions and the hypotheses to be assessed are presented (chapter 1.4). At this point there is also an operationalization of the hypotheses which is detailed further in the course of the thesis. chapter 1.5 presents the methodological procedure and assesses the latter with respect to observance of scientific quality criteria. The introduction concludes with chapter 1.6 in which the investigative procedure is presented as an overview.


    
1.1 Relevance of the issue and gap in research


    Nowadays the call for the conduct of an organisation to be oriented towards the "values of honesty, justice and integrity" is intensifying.1 In this regard this conduct is frequently still seen as an end in itself and not as a necessary part of a corporate management strategy. In the age of social change, of an increasingly intercultural opening of society – with the corresponding effects precisely for companies which are active internationally – this no longer appears sufficient.2 Globalisation guarantees a new need for values which companies must meet in order to be sustainably successful and attract loyal staff.3 This development shows the sociopolitical relevance of the issue. The academic relevance of the topic is to be seen in that the opportunities and prerequisites (success factors) of the profitable transfer of ethical values in (personnel –) management in companies have not yet been researched or have only been researched in insufficient depth. This piece of work is designed to close this gap.


    Central questions which, with this background, corporate/economic ethics have to face are the effects of employment practices, human rights, environmental pollution, corruption and the moral responsibility in particularly of companies which are intellectually active.4 In this regard there are definitely differences in an international context between the interpretations which became fundamentally clear in the course of this piece of work in the analysis of the qualitative part of the qualitative part of the survey (cf. chapter 4.3.1.2.3). Whilst in the USA a strong individualisation regarding responsibility for ethics is to be found in companies, in Europe social control by society and in Asia responsibility of top management are the focal point.5 This therefore means in the USA that the company has to act based on the activities of the individual with respect to ethical issues, whereas in Europe and Asia however it is the government which is addressed in the first instance. An offensive marketing of ethical standards takes place in this regard only in the United States for example through the publication of codes of ethics. Both in Europe and also in Asia behaviour is characterised more through corporate governance regulations and parameters with regard to social questions. In this way the content of rules and regulations are extremely similar. However in the USA the moral assessment of individual actions is the focal point and in Europe however it is issues of social responsibility and in Asia the discretion of the (top) management which is also shown in the fact that American companies focus on the shareholder whereas in Europe and Asia the focus is on the stakeholders.6
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