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Digital marketing is still new. With all the new trends,
services, and concepts, it seems to be staying that way for a
while.

Every social network is rolling out ad networks and introducing
new features, retargeting is growing in popularity, and experts
continue to pop up and endorse various tactics. Next year, or heck,
next month, a slew of new experts, tactics, and networks will
rise.

So where does that leave us?

Well, with a huge burden. Ever really try to keep up with
digital marketing? It’s nearly impossible. If your job is to know
the ins-and-outs of digital marketing 
and you love doing so, then you might be okay.

But for everyone else out there, particularly the business
owners with enough going on between work and personal life, there’s
no chance. There’s just too much clutter to always know what’s
valuable or a fad.

Don’t get me wrong – us digital marketers have it tough also. We
might live in this world, but that means it’s our job to make sense
of it all. And if you don’t have a system to link all the tactics
into, it becomes a huge headache.

That’s why I tested out different concepts and mindsets when I
approached digital marketing, leaving me with one central
theory.

We only need two things: a digital sales funnel and a
strategy.

We still need to invest endless hours discovering and testing
the latest tools and tactics. But when we know that the tools and
tactics have to fit into a funnel and strategy, we begin to
understand how the whole machine works. It's how digital marketing
changes from being a business expense into a business
investment.

When I discovered that I just need to focus on the funnel and
strategy, I didn’t want to stop learning. Maybe in my position, I
don’t have a choice to stop learning each day, assuming I want to
stay as an expert. But the fact that it didn’t bother me anymore
was a huge advantage.

Sounds simple, doesn’t it?

Just two things. And you already know what a sales funnel and
strategy is, right? But don’t worry; we’re going to get much more
in-depth than that as we go through this book.

As you’ll see, this book isn’t about digital marketing tools and
tactics. I frankly couldn’t care less whether you know how to code
your own website, design beautiful graphics, or run detailed
analytics. I just want you to know two things: digital sales
funnels and strategy.

                           



When it comes time to get something technical done, you’ll find
that you can hire help to take care of those high skill, technical,
and creative jobs. And if you’re cash-strapped, don’t worry either.
I can’t think of anything you’ll ever need that hasn’t been
commoditized by the internet, making potentially extremely
expensive initiatives affordable for the solopreneur.

 




  
Here is a Preview of What You Will Get:


 



⁃ A Full Book Summary

 



⁃ An Analysis

 



⁃ Fun quizzes

 



⁃ Quiz Answers

 



⁃ Etc.

 



Get a copy of this summary and learn about the book.

        

  






                    
                

                
            

            
        

    
        
            
                
                
                    
                        Introduction
                    

                    
                    
                        
                    

                    
                

                
                
                    
                    



Ben Business Group LLC
 
© Copyright 2021 - Present. All rights
reserved. This document is geared towards providing reliable
information in regards to the topic and issue covered. The
publication is sold with the idea that the publisher is not
required to render accounting, officially permitted, or otherwise,
qualified services. If advice is necessary, legal, or professional,
a practiced individual in the profession shall be
ordered.

        
- From a Declaration of Principles which was
accepted and approved equally by a Committee of the American Bar
Association and a Committee of Publishers and Associations.

        
 In no way is it legal to reproduce, duplicate,
or transmit any part of this document in either electronic means or
in printed format. Recording of this publication is strictly
prohibited and any storage of this document is not allowed unless
with written permission from the publisher. All rights
reserved.

        
The information provided herein is stated to be
truthful and consistent, in that any liability, in terms of
inattention or otherwise, by any usage or abuse of any policies,
processes, or directions contained within is solely and completely
the responsibility of the recipient reader. Under no circumstances
will any legal responsibility or blame be held against the
publisher for any reparation, damages, or monetary loss due to the
information herein, either directly or indirectly.

        

  
Respective authors own all copyrights not held
by the publisher. 
  
 


        
TABLE OF CONTENTS 

        
 

        
 

        

  

  

  

    
Introduction
  


        

  

    
SECTION ONE: Your Dream Customer
  


        

  

    
Secret #1: Who Is Your Dream Customer?
  


        

  

    
Secret #2: Where Are They Hiding? The Dream
100
  


        

  

    
Secret #3: Hook, Story, Offer, and the
Attractive Character
  


        

  

    
Secret #4: Work Your Way In, Buy Your Way
In
  


        

  

    
Secret #5: Traffic That You Own
  


        

  

    
Secret #6: Follow-Up Funnels
  


        

  

    
Secret #7: Infiltrating the Dream 100
  


        

  

    
SECTION TWO: Fill Your Funnel
  


        

  

    
Secret #8: Fill Your Funnel Organically
(Working Your Way In)
  


        

  

    
Secret #9: Fill Your Funnel with Paid Ads
(Buying Your Way In)
  


        

  

    
Secret #10: Instagram Traffic Secrets
  


        

  

    
Secret #11: Facebook Traffic Secrets
  


        

  

    
Secret #12: Google Traffic Secrets
  


        

  

    
Secret #13: YouTube Traffic Secrets
  


        

  

    
Secret #14: After the Slaps and the
Snaps
  


        

  

    
Secret #15: Conversation Domination
  


        

  

    
SECTION THREE: Growth Hacking
  


        

  

    
Secret #16: The Funnel Hub
  


        

  

    
Secret #17: Other People’s Distribution
Channels
  


        

  

    
Secret #18: Your Affiliate Army
  


        

  

    
Secret #19: Cold Traffic
  


        

  

    
Secret #20: Other Growth Hacks
  


        

  

    
Conclusion
  


        


        
        
Digital marketing is still new. With all the
new trends, services, and concepts, it seems to be staying that way
for a while.

        
Every social network is rolling out ad networks
and introducing new features, retargeting is growing in popularity,
and experts continue to pop up and endorse various tactics. Next
year, or heck, next month, a slew of new experts, tactics, and
networks will rise.

        
So where does that leave us?

        
Well, with a huge burden. Ever really try to
keep up with digital marketing? It’s nearly impossible. If your job
is to know the ins-and-outs of digital marketing 
and you love doing so, then you might be
okay.

        
But for everyone else out there, particularly
the business owners with enough going on between work and personal
life, there’s no chance. There’s just too much clutter to always
know what’s valuable or a fad.

        
Don’t get me wrong – us digital marketers have
it tough also. We might live in this world, but that means it’s our
job to make sense of it all. And if you don’t have a system to link
all the tactics into, it becomes a huge headache.

        
That’s why I tested out different concepts and
mindsets when I approached digital marketing, leaving me with one
central theory.

        
We only need two things: a digital sales funnel
and a strategy.

        
We still need to invest endless hours
discovering and testing the latest tools and tactics. But when we
know that the tools and tactics have to fit into a funnel and
strategy, we begin to understand how the whole machine works. It's
how digital marketing changes from being a business expense into a
business investment.

        
When I discovered that I just need to focus on
the funnel and strategy, I didn’t 
want to stop learning. Maybe in my
position, I don’t have a choice to stop learning each day, assuming
I want to stay as an expert. But the fact that it didn’t bother me
anymore was a huge advantage.

        
Sounds simple, doesn’t it?

        

Just two things. And you already know what
a sales funnel and strategy is, right? But don’t worry; we’re going
to get much more in-depth than that as we go through this book.

        
As you’ll see, this book isn’t about digital
marketing tools and tactics. I frankly couldn’t care less whether
you know how to code your own website, design beautiful graphics,
or run detailed analytics. I just want you to know two things:
digital sales funnels and strategy.
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