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  License Notes




  This ebook is licensed for your personal enjoyment only. This ebook may not be re-sold or given away to other people. If you would like to share this book with another person, please purchase an additional copy for each person you share it with. Thank you for respecting the author's work.




  Facebook, Twitter, Youtube, Google+ and other trademarks mentioned in this book are property of their respective owners. The author is not associated with any brand or product mentioned in this ebook




  Disclaimer: Use of the trademarked brands is based on nominative use and is not intended to infer that the companies’ or their affiliates have in any way sponsored or endorsed this book.




  
1. THE SOCIAL MEDIA REVOLUTION






  The presence of companies and brands in social networks becomes critical for effectively promoting any product or service and gain customer loyalty.




  The new role of Internet users as active consumers while generating content (known as prosumers), has completely revolutionized the traditional marketing strategies and business communication with customers.




  Social networks are places where users recommend their favorite products and services, but also where they share and potentially harmful negative opinions about anything that disappoints them. Therefore, 2.0. platforms are the vital new scope for any business that wants to succeed in an ever-changing environment. Besides being a powerful communication channels with your clients, social networks can create community and loyalty around a brand at a very low economic costs.




  Companies and organizations are already aware of the power of social networks and user recommendations. Personal recommendations are much more powerful and dependable than any other type of traditional advertising. The marketing applied to social networks wil enhance the expansion of any business.




  The presence of a company on Social Media implies multiple benefits:




  

    	Connect and communicate with your customers and prospects




    	Create branding




    	Create a community around your brand




    	Promote your products and services
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