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When you create and manage your posts, ask yourself how you
want other people to see you. But stay true to who you are.
Find a balance between those two and create the best version of
yourself, which will make other people in your industry curious as
to who you are and how they can network with you. 

Keep all your social media profiles (as well as your website)
consistent. If a user goes on your Facebook and sees you as one
type of person, and then goes on your Twitter profile, and sees
someone completely different, that will just lead to confusion. It
is okay to adapt to the different platforms, as long as you don’t
lose the essence of who you are in the process.  

This consistency also applies to the visuals you use, which
should have the same design basis throughout your digital presence;
and the usernames you go for, which, in a perfect world, would be
the same on every platform. However, that is virtually impossible
nowadays because so many people are online and so many user handles
are already taken. Still, try your best to keep them similar. 

      Share your posts from one platform on
other platforms. For example, whenever you post a video on YouTube,
make a post about it on Twitter. That way, a Twitter follower of
yours can also become a YouTube subscriber and your subscriber
count...

 



To be continued...


  




  
Here is a Preview of What You Will Get:


⁃ A Full Book Summary



⁃ An Analysis



⁃ Fun quizzes



⁃ Quiz Answers



⁃ Etc.




Get a
copy of this summary and learn about the book.  
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Introduction

        
Some entrepreneurs see
social media marketing as the next big thing, a powerful but
temporary fad that has to be taken advantage of it while it’s in
the spotlight. To others, it’s just a buzzword that doesn’t have a
practical advantage, and there’s a complicated, steep learning
curve with it.

        
Due to the rapid pace at which social media has
developed its reputation, some business owners perceive this as a
passing marketing interest, therefore, it is presumed
non-profitable. However, the statistics are illustrating different
results. Hubspot reported that 92% of marketers in 2014 claimed
social media marketing was imperative for their business, with 80%
indicating social media marketing efforts have increased traffic to
their websites. 97% of marketers, according to Social Media
Examiner, participate in social media marketing, but 85% of
participants are not sure what social media marketing tools are the
best ones to use, as well as how they should be marketing on social
media, to begin with.

        
This demonstrates that social media marketing
has a huge potential for an increase in sales, but there’s a lack
of understanding amongst entrepreneurs on how to achieve those
results. Before we get into how you can insert yourself into the
social media marketing arena successfully, let’s look at how social
media marketing can benefit you and your business.
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