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OVERVIEW

	 

	The Four (2017) examines the great superpowers of our digital age: Apple, Amazon, Facebook, and Google. It delves deep into understanding the profound impact these tech titans have had on our global landscape, prompting readers to ponder several challenging questions. Firstly, it explores the transformative influence these companies have exerted on our everyday lives, reshaping the very fabric of our existence. Secondly, it endeavors to decode the elusive formula that underpins their unparalleled success, offering insights into their strategies and practices. Thirdly, it probes the possibility of emulation, exploring how aspiring enterprises can ascend to comparable heights of influence and dominance. Lastly, it delves into the essential qualities and strategies necessary for survival and prosperity in a world dominantly shaped by the omnipresence of the Four. Through meticulous analysis and compelling narratives, "The Four" offers a comprehensive overview of the digital revolution orchestrated by Apple, Amazon, Facebook, and Google, illuminating pathways for both comprehension and adaptation in this rapidly evolving technological landscape.

	 


ABOUT THE AUTHOR

	 

	Scott Galloway, a renowned author and academic, is widely recognized for his profound insights into the realms of technology, business, and marketing. With a distinguished career spanning academia, entrepreneurship, and media commentary, Galloway has emerged as a leading authority in the digital age. Holding an MBA from the University of California, Berkeley, and a doctorate from the University of California, Galloway's academic background underpins his astute observations on the intersection of technology and commerce.

