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Hello, and welcome to this course, conversion optimization. In this course, we're going to cover how to get the most out of your lead pages. This course is divided into three modules. Module One gives you a brief intro to conversion concepts. Module Two covers tools and methods, and module theory covers tweaking and testing. By the time this course is over, you'll know how to optimize your pages for maximum conversions. So, without further ado, let's dive into the first module. Okay, guys, welcome to Module One. In this module, our expert will give you a brief intro to conversion optimization. So, get ready to take some notes. And let's jump right in.


Alright, so let's go over exactly what conversion optimization is. So, on any given page, or in any given advertising or marketing campaign, there's an action that you want your prospects to take. And sometimes it's opting in to an email list or maybe it's getting someone to purchase something from an e-commerce site, sometimes it's entering in a phone number or an address, or it's booking a call or requesting a quote, if it's a sales page, you just want them to scroll down there and get to that Buy button. And sometimes it might be something as simple as a click, whatever the action is, you want as many of your visitors as possible to take that action. And when a visitor takes that action, that is called a conversion, your conversion rate is the percent of visitors that convert, that take that action. So, if you have a landing page with an email, opt in form, and 200 visitors view that page, and 60 of them type in their email address and click Submit, well, there you go, you've got a 30% conversion rate, 60 out of 200. 
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