

        

            

                

            

        




	Impressum:


	Published by:


	Mira Mamtani


	Abt-Moosmüllerstr. 20


	D-86946 Vilgertshofen


	Germany


	Website: http://www.QuantumMarketing.info


	E-Mail: quantum-marketing@t-online.de


	Copyright © 2017 by Mira Mamtani


E-Book ISBN: 978-3-96142-364-4


GD Publishing Ltd. & Co KG, Berlin


E-Book Distribution: XinXii
www.xinxii.com
[image: logo_xinxii]







	All rights reserved. No part of this publication may be reproduced or transmitted in any form or by any means, electronic, or mechanical, including photocopying, recording, or by any information storage and retrieval system. If you want to recommend or share this E-book with others, please refer them to the website http://www.QuantumMarketing.info.


	Origin of photo material: https://pixabay.com




Preface


	This short article intends to inspire you with new thoughts and ideas for your personal life and your business activities. 


	My name ist Mira Mamtani, born in Munich, Germany. Even as a young person I was passionately concerned about  philosophical questions of life and existence. In addition, I studied the new ideas and models of the Modern Sciences, in particular Quantum Physics which originated in the beginning of the 20th century. I will refer to this topic in more detail later. For the last 20 years I have been a businesswoman.


	Stimulated by my different interests and experiences, and through the study of works containing new ideas and concepts in the marketing field, I have coined following terms according to my ideas: QuantumMarketing, QuantumNetwoking/QuantumNetwork, QuantumNetworker and QuantumNetwork Coach which have become the basis of this E-book.


	I will now give you examples of New Sciences, in particular Quantum Physics, followed by views and concepts of Quantum Marketing. I will then introduce “Business of the Future” and explain QuantumNetworking/QuantumNetwork., QuantumNetworker and QuantumNetwork Coach.


	At the end, I will elaborate on how to become more successful with the help of this information and new knowledge.


	Rest assured that all these comments and definitions will not confront you with complicated scientific explanations and formulas. This is an article which everyone can understand.. That is why I have included many concrete examples and definitions when possible. On the last page I have added a bibliography from which I have collected my knowledge. I recommend especially three works which may facilitate a quantum leap in your views to those who are open and curious about new ideas: the film “What the Bleep do You Know” (DVD available) and the Bleep book, the book “Quantum Leap in Business” by Siglinda Oppelt, and the work by Lynne McTaggart, “Intention Experiment”




PART 1


	New Sciences


	1. What are New Sciences?


	There is no official definition of New Sciences. That is why you do not find it explained in Wikipedia. Many people call the rise of Quantum Physics the birth of New Sciences at the beginning of the 20th century, which we will deal with shortly. One often talks about New Sciences in the context of new scientific fields that came into being at the end of the 20th century. They are either special areas within one field or new interdisciplinary research areas. They are to replace the separating and divisive views on this world with an expanded horizon, that is to see reality in a greater context and to act accordingly.


	One example is Neurogenesis (“neuro” for neuron, the nerve cell in our brain and nervous system). Neurogenesis is the formation of nerve cells from certain stem cells. The present focus in this area is Neuroplacidity. Experiments in this field are at present revolutionizing brain sciences. There are excellent books on this topic by Norman Doidge: “The Brain That Changes Itself“ and “the Brains`s Way of Healing” and by Dr. Joe Dispenza: “Evolve Your Brain” and “Breaking the Habit of Being Yourself”.


	Another area is Neuroeconomics. According to Wikipedia: “Neuroeconomics describe the interdisciplinary linking of neurosciences with economic sciences. The purpose is the study of people as consumers or investors in specific situations of economic decisions.”


	Another example is Psychoneuroimmunology researching the impact of the soul on the nervous, hormonal and immune system. Or there is the new field Psychocardiology, dealing with the reciprocal connection of heart diseases and psychic factors.


	Epigenetics, a further example, is a special field of biology, also called New Biology. It focuses on the cell properties, which are inherited by daughter cells, and which are not anchored in the DNA (Deoxyribonucleic acid is a molecule that encodes the genetic instructions used in the development and functioning of all known living organisms sequence). According to this New Biology, it is possible to manipulate the DNA, i.e. to alter it beyond genetic transmission. A renowned advocate of this is Bruce Lipton, and it is highly recommended to study his research, for example his book: “Biology of Beliefs”.
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