

  [image: cover]




  First Published November 2012


  All rights reserved © 2012 Laura Maya


  Distributed by XinXii - www.xinxii.com




  ISBN: 9781624881855




  Disclaimer and Terms of Use: While all attempts have been made to provide effective, verifiable information in this book, neither the Author nor Publisher assumes any responsibility for any form of errors, inaccuracies, or omissions, particularly in light of the rapidly changing nature of the internet and mobile technologies.




  While the publisher and author have used their best efforts in preparing this book, they do not make representations with respect to any guarantees of income. Readers are cautioned to rely on their judgment about their individual circumstances to act accordingly.




  If advice concerning financial matters is needed, the service of a qualified professional should be sought. This book is not a source of financial information and should not be used as such. Another book of the same content is published for Print On Demand edition under the title of "Envision To Profit From The Power Of Mobile Social Media in Social Consumer Engagement "




  Knowing others is intelligence;




  Knowing Yourself is True Wisdom.




  Mastering Others is Strength;




  Mastering Yourself is True Power.




  Lao Tzu




  Introduction




  The new digital media are rapidly becoming the easiest way for businesses and marketers to reach their audiences. Never before, have businesses had access to such a wide range of audiences, thanks to the new media of the “social web”. Even with its increasing popularity, many businesses are still only beginning to adapt to and learning about the use of social media for their business. Most are still learning the ropes and are far from their maximum potential.




  Today, both consumers and marketers are increasingly surfing information and connecting with each other through technological platforms. They blog, and they are quick to share their views, especially with easy access both through the desktop and from their mobile gadgets and smartphones. Mobile-enabled technology has brought on a mobility revolution, which, along with the social web, has brought forth a revolutionary transformation: The Technological Convergence of Mobility and Social Networking.




  This convergence occurs where one or more individuals of similar interests or commonalities converse using a social media platform with their mobile devices. As in web based social networking, mobile social networking occurs in virtual communities. Therefore, enterprises and marketers must find new strategies to engage with consumers on this platform. The requirement to remain innovative and ahead of the latest trends has increasingly encouraged brands to implement mobile applications and online platforms.




  New technologies that are frequently being used by people to communicate, like SMS, tweeting, and micro blogging, while on the move will be of the utmost significance for enhancing a brand’s interaction with consumers, especially when seeking to achieve “cool” technological effects for the user. Consumers are savvier nowadays, and they prefer to use interactive technologies that enhance their profile with friends and associates. Therefore, businesses need to understand the urgency of the need to adopt mobile initiatives and social networking to engage with consumers, as it will lead to improved sales and valuable customer feedback. However, one the decision to invest is made, the question remains: how can you find the perfect balance between engagement, social media, and mobility?




  Statistics show how the Internet and the use of social media have grown over the years. Having a website has become a necessity for large corporations and small businesses alike, and it plays a major role in the social web. Now, most businesses and professionals have realized that the mobile social web is here to stay and that they need to be to be part of the system. This realization ensures a better chance of survival in the world of business.




  Mobile social media is the new, mind-blowing wave in internet technology. It is an interactive conversational system that allows people to get together and socialize, learn, and/or advertise their business ideas or products all at the same time. You can directly converse with and get feedback from your audiences. People are more comfortable doing business with someone they can interact with instead of just a name on a screen or a static advertisement.




  This book explores different options for using the mobile social web to supplement your business development in business to consumer, consumer to consumer and business to business conversation.




  This book will answer all your questions and introduce the fundamental marketing concepts needed to build an effective social media marketing strategy. These instructions will guide you through the knowledge of online marketing and use of mobile social media tools, clarifying “why” mobile social media is the strategy you should follow. Its goal is to provide several ways for businesses and professional to have a more effective online presence, from the local to the national, international, and global.




  You will understand how to integrate mobile and social networking into your marketing plans. This is done by using the latest social media tools, like Quick Response (QR) code, mobile apps, location-based marketing, and others to increase your sales and revenue. This book also offers a firm understanding of which tools will suit your marketing purpose. Follow these guidelines to set up your own social strategies and explore the advantages that mobile social media can bring to your marketing efforts and to the development of your business.




  

    	Learn which tools to use, where to find them, and how to engage profitable target markets with mobile marketing + social networking




    	Set your level of commitment: this book will outline how to develop businesses for success in mobile + social media arenas.




    	Discuss ROI ,and characteristics of parallel mobile social media practice between the Western and Chinese social landscapes in order to identify their differences to tweak your marketing plan appropriately.


  




  

    CHAPTER 1


  




  What are Web 2 and Cloud Computing?




  Leverage Your Business & Marketing Power Using the Latest Tools Available on the Internet!




  The key to making your business successful is to use Web 2.0 with the aid of mobile social media sites. For those who are just beginning their online marketing or advertising journey, it is important to note that Web 2.0 and social media are one and the same. Social sites are an excellent way to get personal referrals by “word of mouth”; this works well with mobile technology, which is the rapidly emerging wave of the future.




  Marketers and enterprises are encouraged to fully embrace the new technologies and to integrate them into your business – from your marketing, to how you interact with customers and staff, to how you manage your marketing and administrative tasks, etc.




  This integration includes social media marketing with mobile marketing technology and taking advantage of all the benefits that today’s technologies have to offer, including: webinars and other types of virtual events, social networking, mobile apps technology ,cloud computing… and any other type of technology that will help you increase productivity, efficiency, and profitability.




  Enterprises that are late to embrace such technology will be left behind very quickly. The years 2012 to 2015 will be a major ‘game-changing’ period for how business is being conducted. Mobile social media technology in particular is having a significant impact on the way people live and the way how businesses are being conducted today.




  People who are looking to buy products are more likely to buy from someone with whom they have interacted with instead of a complete stranger. Clients have more trust in people or entities that they know better. Whether they are buying online or in person, they feel more comfortable doing business with a name they recognize or have knowledge of. Times are changing, and the movement is on the internet.




  Many, like you, may not be aware of the history of the Social Media era and how it came about. Most people who have been dealing online over the last decade or more have witnessed it: many were victims of (or have at least heard about) the “dot com bubble” bursting in the fall of 2001. Fortunes that had been made over the internet were all lost overnight, in the blink of an eye. The bubble was a passing fad that went away quickly, leaving many disillusioned, and some with empty pockets.




  For some people, it seemed as though the sky was falling and the world was ending. One day, everything was fine and their business is steadily growing. However, the next day it was gone. The World Wide Web was blamed for the fallout since many thought it was just a flash in the pan; many suspected that it had been an over-hyped scheme, but the crash was irrefutable proof. There were survivors of the 2001 dot com burst, and these survivors had important things in common. Believers continued to insist that the World Wide Web was more important than ever and had a very bright future. These people hung in there; today, they are successful internet marketers.




  One of those who saw the results of the 2001 dot com burst as a ‘glass half full’ rather than a ‘glass half empty’ was a man by the name of Tim O’Reilly. O’Reilly, of O’Reilly Media, met with Dale Dougherty of Media Live International in 2004.




  Tim O’Reilly defines Web 2.0 as, “the business revolution in the computer industry caused by the move to the internet as a platform, and an attempt to understand the rules for success on that new platform.”




  There are many rules to follow if you wish to be successful online, but there is one important rule you must follow.




  “You must build applications that harness network effects to build themselves larger and better as the usage by people increases.”




  Web 2.0 can be viewed as an upgrade to the World Wide Web. It is still the web, but a new, improved, and more interactive version. New technologies such as blogs, social bookmarking, wikis, podcasts, and RSS feeds are just some of the few that are shaping the direction of social media strategies. There are obvious differences between Web 1.0 (the web prior to the conception of Web 2.0) and Web 2.0. Some of these differences are:




  

    	DoubleClick has been replaced by Google AdSense, as Google took over the company




    	Britannica Online was replaced by Wikipedia –providing easy online access




    	Personal Web Pages were replaced by Blogs




    	Content Management Systems were replaced by Wikis




    	Directories were replaced by Tagging, which simplifies search and categorization


  




  These demonstrate the essence of Web 2.0. Instead of suffering the fate of the other Dot Coms, they thrived and survived through the downturn by applying the new principles of Web 2.0. Their success is so widely known precisely because they signify the changes in strategies and the embracing of Web 2.0 principles.




  Web 1.0 was more about website building and the adaptation to the faster broadband speed in comparison to dial up ISPs. Software publishers and webhosting companies were some of the earliest developers and major users of the Web 1.0 platform, testing their business strategies by introducing web hosting businesses for website site developers, helping companies more efficiently manage new online business processes.




  If you look carefully, you will notice other differences between Web 1.0 and Web 2.0. Web 1.0 was driven and controlled by the ”powers-that-be,” while Web 2.0 is driven by users. This makes a huge difference. This power shift is making Web 2.0 more and more user friendly while making it more and more accessible and engaging for the average user.




  The introduction of Web 2.0 has coincided with rapid adoption of broadband super-speed connections; the Internet has become much more than a huge online business website to make an online purchase. It has become a gathering place where social communities are formed, personal information is shared, and people converse and develop acquaintances. Community engagement has become one of the major mechanisms used in social networking platform to promote online gaming and commerce, and digital media products are becoming increasingly popular.




  Today anybody with a new media idea, a few dollars, and just a little know-how, can build a successful Web 2.0 website that is completely interactive. All you need is an idea and the drive to succeed. While we are elaborating on Web 2 .0, Web 3.0 is already out, though it is still in its infancy, with cloud computing also on the horizon, driving the emergence of Web 3.0. The new advancement has seen great development in cloud computing, where social media sites usually make use of the cloud computing platform to support their activities, providing free online storage services. This enables users to tap into software and services stored in data centers rather than on a user’s PC.
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  Web 3.0 users will experience easier accessibility of their acquired data through remote cloud sites via their mobile internet devices – users will be able to experience the Web on a phone, or move from device to device, instead of being limited to a PC. For this reason, the high speed broadband that supported Web 2.0 may not be enough to uphold the web infrastructure; Web 3.0 will be able to utilize the tools for both Web 1.0 and 2.0 and enable them to be used for mobile platform. Mobile tools like text messaging, tablet and smartphone applications, and geolocation are continually being enhanced with better features with Web 3.0.




  Therefore, there are further developments set to happen before Web 3.0 becomes the new internet multiplatform paradigm. For now, we will take a brief look at some of the upcoming trends and technologies and how Web 3.0 is going to change the landscape.




  Today, you do not necessarily always need a Notebook in order to browse the Web. Web Browsers can be accessed almost everywhere –from gaming consoles (Wii and PS3), iPad Tablets, Android Smartphones, and even Smart televisions.




  Web 3.0 – also known as the semantic web or the meaning of data – represents a web were the context of content is defined by data. This refers to the web study of interlinked documents accessed via the Internet. Web pages are generally written in HTML, which describes the structure of information (i.e., the syntax) but not the semantics. However, if the computers can understand the meaning behind the information, this can provide an effective way to find the information that we are looking for. Web 3.0, in simple terms, means a web capable of reading and understanding content and context.




  So, when a computer understands what data means, it can do intelligent analysis: this involves speculative reasoning and a combination of simple web searches to derive the result. Therefore, the web browser will become smarter as it is able to learn based on the information you search and share. Meanwhile, with more accessibility and flexibility in its infrastructure, it will be become more compatible with mobile technology.




  If computers can understand and diagnose the meaning behind the semantic data, then they can speculate as to what we are interested in and can serve to help us better find what we want. This is really what Web 3.0 – the semantic web – is all about.




  Cloud computing




  A major benefit to all web users of Web 3.0 is its ability to access data from anywhere through the cloud platform. This is mainly driven by the technological advancement in mobile-enabled devices like the iPad, smartphones, and cloud applications.




  The main idea is to make sure that the users can access as much data as possible from anywhere, not just their home. This also includes Smart televisions, where social networking and search functions can also be done from your television through smart multimedia devices in the comfort of your living room.
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  Cloud Computing (Putting it Simply)




  We will discuss the architecture of cloud computing in more detail in the final chapter. At this point, we will briefly explain how the technology works.




  Cloud computing will permit users to access and utilize certain applications on any personal computer. These applications do not need to be installed on a laptop or computer. As long as the device has internet access, it can access the cloud.




  The flexibility of accessing the cloud is that it does not require a specific laptop, computer, or location to access to data. In commercial terms, it is “Log-in on the Move,” on-demand computing, where the user can access applications, computing resources, and services by the cloud’s service provider via the Internet. Users are allowed to plug–in to the cloud for their infrastructure services, platform (operating system) services, or software services (such as software-as-a-service [SaaS] apps), treating the “cloud” much as they would an internal data center.




  Some web hosting companies provide offers on cloud computing in the form of VPS hosting, shared Hosting (i.e., Exabyte) and SaaS. Common cloud services in the form of SaaS are those hosted by Microsoft Hosted Exchange and SharePoint.




  For such a large scale setup, hosting companies will have thousands of servers located at data centers running tens of thousands of applications. When accessed by millions of users at the same time, each will be managed by a dedicated computing data center and self service capabilities in order to provide secure access to computing resources for various user roles, including cloud operators, cloud service providers, resellers, IT administrators, application users, etc.




  Therefore, the future of e-Commerce, websites, web hosting, and data storage and its components are deeply intertwined with cloud computing.




  For common netizens, cloud hosting is the latest technology to make use of the Internet to store applications, website files, data, etc. Liberating data from physical servers, this enables website owners and businesses to use the applications on their own websites. This includes a company’s accounting system on any Internet-connected PC or laptop without installations, purchases of software licenses, or upgrade of hardware. A good example of cloud technology users is Gmail, which allows its multi-million users to always enjoy the fastest website loading speed, even in peak hours, by hosting its servers on a cloud platform.




  An Illustrative Analogy for Cloud Computing/Hosting




  Imagine you are a business owner who, from time to time, has business guests traveling from overseas on business trips. Since you need the service of hotel accommodation for your guests so frequently:




  Would your company consider buying or owning a hotel?




  The answer is a resounding “NO” as you are not an hotelier – investing your time and money to learn about hotel management and building (or acquiring a hotel) is definitely not on your wish list.




  So, why bother owning a hotel and having all the trouble of maintaining it if you can rent more rooms existing hotels.




  Not only that, the hotel you rent may even offer a great number of add-on facilities or services, such as restaurants, business centers, conference rooms, spas, bars, etc., and you can choose to use them and pay for them only when you use the services, and not pay a single cent when you are not using them. Most importantly, the hotel and its in-house facilities are maintained by a group of industry experts and professionals.




  As your business grows and your number of visiting guests increases, you are free to combine the services of a few hotels together, and use a few hundred rooms without any on-going obligation. And if one day you decide that you want to change your hotel, you can always do so as you are not tied up by agreement of any sort. However, if the hotel serves you well and you really like their services, you can always choose to stay.




  The above concept is similar to using cloud computing services, though, of course, the flexibility and benefits are different for online applications. Some of these benefits include:




  

    	

      Unlimited computing/website power whenever you need it



      Cloud computing/hosting gives your websites unlimited computing power, such as bandwidth, RAM, CPU power, storage, etc. on demand whenever you need it.


    




    	

      High availability and self-healing virtual machine



      If your server hardware or virtual machine fails, your site will automatically be moved to other servers within the cloud and recovers in minutes.


    




    	

      Best website experience



      When you have unlimited computing/website power on demand, issues like website or server downtime and slow website loading speed during peak-hour traffic surges are totally eliminated: superb website experience and performance are guaranteed.


    




    	

      More internal IT resources and 24/7 reliable technical support



      With cloud hosting, you are shifting the burden of your in-house IT team to your cloud hosting provider, to take care of all your server needs so that your team can focus on e-Commerce related tasks. Moreover, your virtual machines are supported by IT professionals standing by 24/7 to answer to your technical concerns.


    


  




  The Applications of Cloud Computing/Hosting Mobile and Social Networking Sites




  For owners of mobile and social media sites on which members extensively share photos, videos, and music, the adoption of cloud hosting allows smooth surfing during traffic surge in peak hours, along with cost saving during off peak times.




  Business Applications




  For owners of e-Commerce sites that simultaneously run multiple web applications such as order status check, file sharing, and data storing, cloud hosting improves website loading speed without having to make expensive investments in hardware.




  Facebook Applications




  For program/game developers of Facebook, hosting their applications/games on cloud servers ensures the websites run at optimum speed even if visitors access/browse them from a remote location.




  Types of Cloud Computing?




  The first type is SaaS or Software-as-a-service. It is cost effective and really simple to use. These refer to applications which companies can rent and pay to use from a hosted platform. The company does not need to do any development of the software since it is hosted by the service provider but except to configure the application to their needs. The cloud providers will manage the infrastructure and platforms on which the applications are run.




  The second type of cloud computing is called utility computing. It is generally used by many corporations for requirements which are not so important. This kind of computing is normally a supplemental kind of computing service that a firm needs. The firm rents the technical infrastructure from the cloud provider to run certain applications without the need to own expensive servers. The cloud providers contribute their computing resources which consist of virtual servers and storage utilities.




  The final type of cloud computing is Net services inside the cloud. This sort of computing is quite similar to the type of computing that is performed with SaaS. In this type of computing, the World Wide Web is exploited for its functionality. Applications are genuinely delivered with this sort of computing through cloud server’s hosted virtually.




  Cloud providers will charge based on bandwidth usage or a monthly subscription fee for the use of their various cloud computing services.




  

    CHAPTER 2


  




  Web 2.0 Social Media Makes Business Sense




  Social media could not exist without the users and web surfers, who are all intertwined with the internet. They are real people who are using the social web, and who accept the development of an on-going relationship.




  There is no immutable set of guidelines for social media marketing; in order to understand the trend, it is clearly important for each reader to be able to differentiate the definitions of social media and social media marketing.




  Social Media is part of Web 2.0; it involves the process of online publishing and the application of communication tools sites for online conversation, engagement, and participation.




  Social media marketing is another form of marketing, but one that uses Web 2.0 technology as its platform for direct or indirect marketing to build product and brand awareness, recognition, and business. Personal power marketing uses tools of the social web, such as social Networking, blogging, micro-blogging, social bookmarking and content sharing, which further facilitate online relationships and information sharing




  Why the Time Is Now?




  Many websites are now at the top of their game. They have plenty of features and alluring graphics, which entice customers and viewers of the web. Those who have just joined web marketing or launched their own websites may think that they are considered an ‘old hat’ and that those practices are falling far and far behind. However, that is not true! Newbies can easily catch up if they put the right tool to the right use.




  We all know that people enjoy being able to interact on websites in more ways than one. With the technology currently available, the possibilities of creating such a site are only limited by your imagination.




  All users of the web want to find answers easily, be entertained, and be efficient. Therefore, they expect websites to be interactive and user friendly. They should allow users to post queries whenever needed; they should provide helpdesks and relevant information about products and services. Sites that fail to provide such services quickly lose their attraction and do not deserve a second glance from the customers.




  An average visitor of a website only stays for about 30 seconds at most. Therefore, successful websites must be able to grasp and hold their attention.




  But how do you do this?




  The internet is basically a platform for information, which customers and browsers go to to find what they want. So, providing relevant information that is straight to the point is necessary in gaining the viewer’s attention. Do not beat about the bush before telling your customers what they want. They do not have the time to wait for answers. In order for you to sustain their attention, you should try including a forum for the customers to discuss; or even open a platform for feedback. Allowing customers to give feedback shows that you do treat them seriously. It does not just stop there. You should also act upon the feedbacks; otherwise, the feedbacks and forums will not be essentially pointless.




  Innovations in the Web




  Let’s look at a few of the innovations of Web 2.0 and how these innovations have changed the way we use the World Wide Web. Social networking is not a new phenomenon: since long before Web 2.0 technology came into existence, people were already communicating through the internet on bulletin boards and forums. With discussion groups, they could log-on at any time to post and to read other members’ posts. The exchanges and formats are quite convenient, and still offer the possibility of forming good bonds within fellow group members.




  What are Social Networking Sites?




  The basic idea of social networking is to have groups of people, usually with similar interests, come together for networking with others online. In order to make it exclusive to the members, they create nicknames with profiles and passwords. This creates an identity to signify that they belong to certain group/organizations. Most of these sites focus on staying in touch with members; reconnecting with old/long-lost acquaintances or friends; making new contacts through discussions on topics like music and movies; or even wider scopes of subjects like hobbies, romance, finding dates, and job recommendations.




  Sites like Facebook, MySpace, and Netlog are among the most popular sites for individuals, while there are also specific Social Networking sites that are tailored towards businesses or professionals. These networking sites will focus on exchanging information, career opportunities, business ventures, job consultancy service, expertise skills, business deals, promotional campaigns, and many others.




  These sites include LinkedIn, Pinterest Ning, Ecademy, Xing, Viadeo, Ryze, Connects, network2connect, and many more. It started with the advent of instant messaging technology, but it has grown far beyond that.




  In today’s Web 2.0 world, both social networking and complete anonymity are possible. Online dating sites are very good examples of these two things operating in tandem. People can register and pay for membership to an online dating site where they may conduct an entire relationship for months without either party knowing personal information such as the other party’s real name, ISP email address, or even the name of the city in which they live.




  All communication is conducted through the online dating website itself, thus affording both social networking and anonymity. Only when both parties become comfortable with each other will they begin to share personal information.
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