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	Who Is Alex Hormozi?

	 

	 

	Alex Hormozi is an entrepreneur, author, and business coach who has made a significant impact in the fitness and business consulting industries. With a background in both the corporate world and the fitness sector, Hormozi has combined his experiences to create a unique approach to business growth and personal development.

	 

	Early Life and Education

	While not much is widely publicized about his early life, Alex Hormozi's journey into the world of entrepreneurship is a testament to his dedication and passion. He attended college with the intent of pursuing a career in the corporate world. However, his path took a different turn when he discovered his passion for fitness and helping others achieve their health goals.
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