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	The global halal market has emerged as a new growth sector in the global economy and is creating a strong presence in developed countries. The halal industry has now expanded well beyond the food sector further widening the economic potentials for halal. This book will help to deepen understanding of the concept of Halal to familiarize non-Muslims about Halal principles and products. The book also explores the concept of Halal industry along with the components which constitute the industry. It provides worldwide examples of some of the current best practices. The opportunities and challenges in developing and  Halal industry are also discussed.
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THIS BOOK 

	  

	The Islamic Halal Industry is at the cusp of major growth and widespread recognition, having gained traction as Muslims assert their religiosity and traditional values. Awareness about the concept of Halal is on the rise, and companies are responding to these consumer needs, be it for products or services. The halal industry has now expanded well beyond the food sector further widening the economic potentials for halal. The global halal market has emerged as a new growth sector in the global economy and is creating a strong presence in developed countries. The State of the Global Islamic Economy Report 2017/18 estimates that Global Muslim spend across lifestyle sectors was $2 trillion in 2016, while the Islamic Finance sector has $2.2 trillion in total assets. Food and beverage leads Muslim spend by category, at $1.24 trillion, followed by clothing and apparel at $254 billion, media and entertainment at $198 billion, travel at $169 billion, and spending on pharmaceuticals and cosmetics at $83 billion and $57.4 billion respectively. Halal title is a religious keyword that identifies the extent and scope of the acts and behaviors of the believers. Although it is a devotional act according to the teachings of the religion and its lawful and unlawful, but is due to its expediency or corruptibleness; therefore, it is intertwined with real and material affairs.

	Maybe that is why, in today’s world, it is common to use  halal things in various fields like food, medicine, cosmetic and hygienic products, clothing, tourism, transportation services, entertainment, media, banking and financial services and sports, and a significant number of its users are non-Muslims and non-religious people.

	The importance of this book comes from the importance of using halal  and its effects on the material and spiritual life of the believers and its jurisprudential and religious dimensions on the one hand and the necessity to take advantage of new studies and modern technology in the production and monitoring of halal  products on the other hand, as well as the development of exports and imports of various products labeled halal in the area of international trade and economics, and also international significant turnover in this field.

	This book provides a deep understanding of the Halal industry and brings you the latest developments and trends from this economy while also highlighting the future direction of this industry.

	  

	 

	

  

	  

	  

	
	
1- Introduction 




	  

	It must first be stated that the Islamic dietary and consumption system is different and unique compared to other ethnic dietary systems. The world community has now begun to understand the importance of the Muslims requirement for food and other consumption known as halal. The market for certified halal food and products is growing robustly,  both domestically and internationally. Although the term halal has never attracted as much attention as in recent times, today, wherever there are Muslim consumers whose tastes and preferences are governed by halal rules on food specification, a halal food market exists. Every Muslim must ensure that what they eat comes from a halal source.   This   does   not   mean   only   to   check   the ingredients per se, but also to ensure that the whole process is in accordance with Shari'ah principles. 

	Halal is an Arabic word meaning lawful and permitted. This Halal concept comes from the Holy Quran which it uses to describe objects and actions. Islam is a natural way of life and encompasses the concept of an economic system based on human cooperation and brotherhood, which is based on the consultation and dietary laws for all humanity. Halal consists of anything that is free from any component that Muslims are prohibited from consuming. This can be classified as 'pork free' in its physical existence, including food substances such as gelatin, enzymes, lecithin and glycerin as well additives such as flavorings and coloring. Halal is a Quranic term that means permitted, allowed, lawful or legal. 

	Its opposite is haram (forbidden, unlawful or  illegal).  According to Shari’ah,  all  issues concerning Halal or Haram and even all disputes should be referred to Quran and Sunnah. Halal and Haram are universal terms that apply to all aspects of human life whether is related to his ibadat or muamalat or mua’sharah. Halal may be defined as an act, object or conduct over which the individual has freedom of choice and its exercise does not carry either a reward or a punishment. Halal may have been identified by explicit evidence in the Shari’ah or by reference to the presumption of permissibility (ibahah). At the global level, the Food and Agriculture Organization of the United Nations has prepared general guidelines for use of the term halal to be adopted by member countries. 

	Basic principles for Halal products are: 

	Being Halal or Haram products is the function of being lawful or unlawful with respect to Divine orders. 

	Muslims must not engage in (or derive any benefit from) activities which are prohibited under the Shari'ah. It is therefore not permissible for Muslims to invest in businesses which engage in prohibited activities such as casinos,  a   breweries   or   a   factories making pork products. It is also not permissible for Islamic banks to provide any financing to such businesses. However, a very strict interpretation of these rules would mean that Muslims would only be able to invest in a very limited number of businesses internationally. For example, it would not be permissible for Muslims to invest in a hotel that serve alcohol, a food company which also manufactures pork products as part of its product range or any business that lends or borrows money at interest. 

	In light of the practical considerations of international commerce and in order to enable Muslim investors to participate in it, a number of prominent Shari'ah scholars have advanced the view that it is permissible for Muslims to invest in businesses or companies which are not entirely Shari'ah compliant so long as certain conditions are met. These conditions include (among other things): 

	1-   The principal business activity must be permissible under Shari'ah;  

	2-  Any income derived from prohibited activities should only form a small percentage of the overall income of the company or business (this percentage ranges from 5 to 20 per cent. Of overall income depending upon the nature of the prohibited activity and the Shari'ah scholars involved); 

	3-  The aggregate amount of interest-bearing debt incurred by a company or business must not exceed a certain percentage of its assets or market capitalization (there are disagreements between Shari'ah scholars as to what percentage is acceptable and it ranges from 25 to 35 per cent. of total assets or market capitalization depending upon the scholars involved); and The accounts receivable of the company on the business must not exceed a certain percentage of its assets or market capitalization (usually set between 25 and 33 per cent.). 

	4-  Assigning Halal or Haram depends on being beneficial or harmful, respectively. In the context of the above concepts, assigned orders in Shari'ah are both fixed and variable rules based on the state of subjects on specific times and places. Orders in Shari'ah are ranked based on the degree of being beneficial or harmful while the best choice is preferred whenever it is necessary. 

	5-   Some controls and governing regulations such as “La zirar” (no harm to human), Haraj (the existence of serious threat and/or constraints), and urgency rules occasionally disapprove the orders. 

	Therefore, especially Muslims are responsible to embrace of this order more than anyone. This is a faith issue for them. Due to it is a faith issue of Muslims, non- Muslims can never deal with Halal and Tayyib standardization and certification. No one can abuse this for their commercial and ideology. Non-Muslims can never be involved in Halal and Tayyib certification as they can’t be an imam at the mosque in prayers. 

	 It is thus important for the world community, both Muslim and non-Muslim, to recognize the potential of the Halal industry. This is because delving into an emerging billion-dollar industry such as the Halal industry could help to further develop the economy just as it would serve to solve some of the long-standing problems faced by the Muslim community. There are reasons why the Halal industry is important to world’s growth as a multi-racial society. Many Muslims and non-Muslims consumers still do not understand the spirit of Shari'ah governing these products.  Halal principles are not confined to the strictly religious, but involve health, cleanliness and safety. The State of the Global Islamic Economy Report 2017/18 estimates that Global Muslim spend across lifestyle sectors was $2 trillion in 2016,while the Islamic Finance sector has $2.2 trillion in total assets. Food and beverage leads Muslim spend by category, at $1.24 trillion, followed by clothing and apparel at $254 billion, media and entertainment at $198 billion, travel at $169 billion, and spending on pharmaceuticals and cosmetics at $83 billion and $57.4 billion respectively. This book provides a deep understanding of the Halal industry and brings you the latest developments and trends from this economy while also highlighting the future direction of this industry.

	  

	
	
2-  Understanding Halal 




	  

	The global halal industry is estimated to be worth around USD2.3 trillion (excluding Islamic finance). Growing at an estimated annual rate of 20%, the industry is valued at about USD560 billion a year. Thus, making it one of the fastest growing consumer segments in the world. The global halal market of 1.8 billion Muslims is no longer confined to food and food related products. The halal industry has now expanded beyond the food sector to include pharmaceuticals, cosmetics, health products, toiletries and medical devices as well as service sector components such as logistics,   marketing,   print   and   electronic   media, packaging, branding, and financing.

	In recent years, with the increase in the number of affluent Muslims, the halal industry has expanded further into lifestyle offerings including halal travel and hospitality services as well as fashion. This development has been triggered by the change in the mind set of Muslim consumers as well as ethical consumer trends worldwide. 

	The halal market is non-exclusive to Muslims, and has gained increasing acceptance among non-Muslim consumers who associate halal with ethical consumerism. As such, the values promoted by halal - social responsibility, stewardship of the earth, economic and social justice, animal welfare and ethical investment - have gathered interest beyond its religious compliance. The popularity of, and demand for, halal certified products among non-Muslim consumers have been on the rise as more consumers are looking for high quality, safe and ethical products. No longer a mere religious obligation or observance for Muslims, halal (which means “lawful” or “allowable”) has become a powerful market force, becoming increasingly a world-wide market phenomenon for both Muslims and non-Muslims alike. The appendage of “Halal” to a product is not just a guarantee that the product is permitted for Muslims, but it has also become a global symbol for quality assurance and lifestyle choice. This is evident by the participation and involvement of non- Muslim countries and organizations where halal is fast emerging as the standard of choice. Many Western countries have recognized the emerging global trend in consumerism towards halal products and services, and are now racing to gain a footing in the halal industry. In lieu of the paradigm shift on global issues such as sustainability,  environmental  protection,  and  animal welfare, the potential growth of the halal industry has made it a lucrative market to be tapped into and presenting a major global opportunity. Players from every sector of the industry, from the huge multinationals down to small enterprises, are looking to capture their share of this growing market. In the last decade, the halal industry has undergone further evolution as a market force when governments have started to look at halal in terms of policy formation for developing their own economies. 

	
	
1- Halal Themes in the Quran 




	Halal is an Arabic word meaning lawful or permitted. The opposite of Halal is Haram, which means unlawful or prohibited. Halal and Haram are universal terms that apply to all facets of life. However, we will use these terms only in relation to food products, meat products, cosmetics, personal care products, food ingredients, and food contact materials. While many things are clearly Halal or clearly Haram, there are some things which are not clear. These items are considered questionable or suspect and more information is needed to categorize them as Halal or Haram. Such items are often referred to as Mashbooh, which means doubtful or questionable. All  foods are  considered Halal  except the following, which are Haram: 

	
		Swine/pork and its by-products 

		Animals  improperly  slaughtered  or  dead  before slaughtering 

		Animals  killed  in the  name  of  anyone  other  than ALLAH (God) 

		Alcohol and intoxicants 

		Carnivorous animals, birds of prey and land animals without external ears 

		Blood and blood by-products  
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