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Application of Artificial Intelligence in Digital Marketing

Before, Digital Marketers were hesitant about using Al in Digital
Marketing. Still, with the progress of Al and its results, AI has shown that it
is and will bring dynamic changes in the marketing world, and much of the

ambiguity has been dissolved.

10 Applications of Artificial Intelligence
in Digital Marketing

Artificial
Intelligence

Generating Content — Machines can now create content from scratch
based on data entered into them. These can be very useful in saving time
and resources. Al can generate news and reports based on data and
information collected. Many leading news giants now use automated

Journalism.
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What is Artificial Intelligence?

Artificial intelligence refers to the simulation of human intelligence
processes by machines, mainly computer systems. Specific applications of
Al involve expert systems, natural language processing, speech recognition,

and machine vision.

ARTIFICIAL

INTELLIGENCE

Nowadays, the amount of data that both humans and machines generate far
outpaces humans' capability to absorb, understand, and make complex
decisions related to the data. Al forms the basis for all computer learning

and is the future of all complex decision-making processes.

Artificial intelligence is a hot topic for businesses. Al proficiencies are
mounting the possibilities for how corporations’ approach real-time
engagement with their customers, handle their processes and make
business continuity. As technology progresses, corporations search for new

ways to innovate and expand.
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e Understand the latest industry pattern as well as content creation
trends

o Personalization of marketing communication

o Generate, nurture and convert leads
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The world has come a long way in technology and marketing. From
chatbots to self-driving cars, AI has slid comfortably into our lives. The
applications of AT and the use of AI products have been constantly and
conveniently mounting. The algorithms are getting better and quicker,
making the AI products more proficient. It is essential that Al would be a

necessary part of future digital products.

However, Al has not just transformed the technological world but also
significantly impacted the marketing world. So, what is the relationship
between artificial intelligence and marketing? How is AI transforming
the face of digital marketing? All these questions will be answered under

this guide only.

This guide will assist you in learning the significance of Al in Digital

Marketing to develop a more effective marketing approach.

So, let’s get started!
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Al is now also predominant in the digital marketing domain, working in the
background while making pay-per-click marketing more effective,
personalizing websites, creating content, predicting behavior, and much
more. Al-powered marketing allows marketers to develop a predictive
customer analysis and design customer journeys more targeted and
individually tailored, which successfully enhances ROI on each customer

contact.
Understanding of Al in Digital Marketing

Using Al in Digital Marketing increases proficiency since the processes are
automated. AI can also understand which content is ultimately better and
assist with content curation. Therefore, the right content reaches the right

audience, increasing the ROI.
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ever before. There are many reasons to believe that Artificial Intelligence in

Digital Marketing is an integral part of today’s world.

The most common uses of Artificial Intelligence in Digital Marketing are

e Automation of the regular tasks and processes

1
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Artificial intelligence is gaining popularity as a result of the following

factors:

o It is much more precision-oriented and permits more reliability and
fewer mistakes, subsequently leading to increased labor productivity.

e For more pertinent insights, AI examines more and deeper data.

e With its clever algorithms, it can boost the performance of a variety of
gadgets. For instance, it includes tracking devices, virtual assistants,
and home security systems.

o With progressive learning algorithms, AI can adapt to new

information.

AI would make digital advertising and marketing more targeted as well as

accurate. It will assist in optimizing campaigns and deliver a better ROI than

10
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Chapter 05 — Future of Al in Digital Marketing

1. Al and the Future of Digital Marketing

2. Reasons why Al is changing the future of Digital Marketing

Chapter 06 — Benefits of AT in Digital Marketing

1. What are the Benefits of Al in Digital Marketing?

1.1
1.2
1.3
1.4
1.5

Improved Personalization and Recommendations
Search Engine Optimization

Dynamic Pricing

Customer Service Chatbots

Content Creation and Curation at Scale

Chapter 07 — The Impact of Al on Digital Marketing

1. The Impact that AI will have on Digital Marketing

1.1

1.2

Predictive Marketing

Personalization

1.3 Dynamic Pricing

Chapter 08 — Advantages & Disadvantage of Al in Digital

Marketing

1. What are Advantages of Al in Digital Marketing?

1.1

1.2

Power of Machine Learning

Fewer chances of error

1.3 The smart way of advertisement in social media





OEBPS/images/ebook_page_image_214668_3.jpg
2. What are the disadvantages of Al in Digital Marketing?

2.1 The high cost in creation

2.2 Reducing human jobs

2.3 No scope of emotions and creativity

Chapter 9 — Ways to Incorporate Al to Digital Marketing

Strategy

1. What are the Ways to Incorporate Al to Digital Marketing Strategy?

11
1.2
1.3
1.4

Use Chatbots
Predictive and Targeted Content
Content Creation

Image Recognition Technology

Chapter 10 — AI Challenges for Digital Marketers

1. What are the AI Challenges for Digital Marketers?

Chapter 11 — Case study

Conclusion
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Disclaimer:

The author has made every attempt to be as accurate and complete as
possible in the creation of this publication, however he / she does not warrant
or represent at any time that the contents within are accurate due to the
rapidly changing nature of the Internet. The author assumes no responsibility
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published materials are unintentional and used solely for educational purposes
only.
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presented for news value only.
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