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Introduction


	The main purpose of my study is to present commerce evolution and marketing evolution-especially online marketing emergence-, along with its connections with other economics subdomains, all of these being necessary to be understood by every company which wants to perform in the actual economic environment. Thus, this study aims to identify at its end a set of online marketing specific actions which can be applied by every company so as to enhance organization performance and raise its value.

	Research methods and procedures have helped me to reach the principal elements of this subject. After studying and analyzing each relevant aspect for my study, I have formed myself a general opinion on this subject.

	My study is split in three chapters. In the first chapter I have identified some key historical steps which have made economy what it is today but especially the changes in economic relations and in the way of doing business. Another important element of the first chapter is represented by information and communications technology effects on economic actors and economic relations. All these elements have also modified customer behavior which is fairly important to be known by marketing specialist in order to achieve organization goals. I have presented the trend of electronic commerce evolution and I have analyzed a large range of elements which can assure organization success in this dynamic context. Thus, I have managed to identify some online action directions so as to achieve company success.

	The second chapter focuses on the actual economic realities and marketing concept, its capabilities and online marketing emergence. The masterpiece of this chapter is the online marketing concept, a natural evolution of marketing, which offers for the professionals new instruments and tactics with which economic objectives can be reached easier. New technologies can be used by a wide range of entities, from the smallest firm, to the biggest company or public institutions. If they are used properly, the general result will always be the same: enhancing the organization.

	In the final chapter of my study, I have presented my case study which is significantly based on my experience as a marketing specialist. I consider that is very useful for every company and organization to build their online presence and constantly optimize it. Through the analysis that I have made, I have found the most proper methods and instruments for doing that. I want to say once again that online marketing activity is characterized by a high degree of dynamism and requires permanent adjustments.

	Finally, I have tried to formulate some clear conclusions which reveal the importance of using online marketing instruments and tactics. I am sure that my study can be further developed as new online marketing instruments, tactics and trends will appear. I strongly believe that this study is truly useful especially for small and medium companies, both nationally and internationally.


Chapter I. The evolution of commerce and businesses

	I.1. Main phases and processes in the development of economy: from tribes to enterprises

	A main characteristic of any organization is its internal organization, which is a management-related activity. The purpose of every economic agent is to gain profit and for achieving it, the company through its employees acts according to a business plan. Historically speaking, we can observe some similarities between a private organization and a tribe, which is extraordinary interesting.

	The land has established a social relation: owners-workers. Slavery is historically traceable even in distant historical sources1 and it was a reality which marked a lot of people and cultures. Depending on different law systems, slavery relations were a little bit different but the principle was the same.

	Next stage is represented by feudalism. Feudalism is a system within which a social class-aristocrats- controls property rights of resources, including humans who are viewed as production factors. People who were part of an administrative unit were obliged to serve the aristocrats: they either worked or fought, depending on needs. This form of organization is specific to middle ages.

	“Commerce is an economic activity which refers to the exchange of goods, services or something of value, via sell-buy process”2. Generally speaking, the commerce doesn’t refer just to goods or services, but anything that has a value for a person who may pay for obtaining it. The need for trade appeared when people started communicating with each other. One important idea is that people needs weren’t always the same: time passing has modified them. For a well-known reference, let’s consider Maslow’s pyramid as being relevant for human needs. But it isn’t always about human needs; nowadays is rather about human wants.

	In the beginning, exchanges were conducted via barter3. For an exchange to happen, both parts had to have clear needs and to find an equilibrium value to evaluate their goods. This process was facilitated when currency started to be used4. From economics point of view, that is a historic moment because starting from that point we began to talk about seller, buyer and commerce implicitly5. Currency importance is more evident as we think about its functions. Thus, the currency guarantees free will if you were to choose a product or service and it also establishes a common measurement unit for goods and services. Actually, currency has enabled us to evaluate anything using the same unit, making thus all things easier to be compared.

	As time went on, currency based exchanges took the place of barter which is barely used nowadays.

	The currency has also created another opportunity: it allowed people to make money using money: thus, first banks appeared. “The history of banking activity can be traced back to ancient times, when Mesopotamian and Babylonian merchants offered credits for farmers and nearby traders” 6.

	Mercantilism is a politic and economic paradigm which is characteristic to Europe, within period 1600-18007. Mercantilism is a set of politic and economic actions which try to ensure economic and politic supremacy of a nation which is in competition with others. According to this system, the state had a central role in economy and its purpose was to amass rare metals-especially gold- via massive exports and minimum imports, generating thus a positive economic balance. 

	The end of eighteen century and the beginning of nineteen century is the period marked by the Industrial Revolution. Great technical discoveries8 catalyzed impressive progresses and the switch from manufacture to mechanical processes happened. The first industry to benefit from that was British textile industry. Since that moment, the role of human within production process has constantly been changing: for instance, nowadays we talk about engineers, quality control employees, workers, economists, psychologists and so forth within a big producer. What we can easily observe even today is the technological gap between developed countries, under-development countries and so-called third world countries. Before the Industrial Revolution, there weren’t so many differences between nations and productions processes. The Industrial Revolution, which originated in Europe, has also been used in a political way: superior military techniques and capabilities, steam engine propelled warships, power and resources desires, are just some aspects which catalyzed modern imperialism modern9. The most important effects of the Industrial Revolution10 may be the following:

	
		Laissez-faire encouragement;

		Big companies emergence via businessmen money and property amass;

		New social structure-capitalism specific- emergence: rulers, church, army and police, aristocrats and common people;

		Urbanization: people from rural areas started to move into cities so as to gain more money;

		Social roles changes: women, children and men worked in order to earn money;

		Transportation network and means were improved;

		Historical law changes (Factories Regulations Act of 183311 and Outlawing the slavery in all British colonies in 1884);

		Global commerce roots are established: products, services, capital and information.



	Mercantilism decline is somehow marked by Adam Smith’s work entitled “Nations’ Wealth” among other factors which are related to context. I have to mention here both Karl Marx and Frederick Engels, who wrote about and conceptualized socialism. History shows that many states applied socialism at a point in their national existence whereas others applied capitalism; at the moment capitalism works better but there might come a moment when even this paradigm should fail. If you think about People’s Republic of China, keep in mind that this country is a special one. When we talk about capitalism and socialism, we should realize that each paradigm comes with its own politic, economic and social features. Here are some fundamental ideas of capitalism12:

	
		Two main social classes: capitalism class and worker class. Labor division is a feature and the working class can invest in self specialization, resulting thus an intermediate social class;

		Companies exist to make profit, not only to satisfy customers’ needs;

		Private property;

		Carelessness with regard to social equity;

		Minimum state intervention in economy;

		Profit is seen as an innovation catalyzer;

		Competitive market;

		High degree of adaptability to technological changes.



	Here are some main ideas about socialism, so as to see more clearly the differences between these two economic systems13:

	
		Production means are public property;

		Public property and planning provide more just distribution of goods and services;

		Worker’s value results from his time spent working, instead of final product’s value;

		Great interest with regard to social justness and helping the poor;

		Individuals are dependent on state for all life aspects;

		Product’s price is state-determined.



	The most recent event which influences economic relations globally is the Information Revolution. When we refer to Industrial Revolution things are fairly identified and scientists have formulated firm conclusions with regard to its impact on humankind. When it comes to Information Revolution, things are underway so it’s very hard to identify all consequences and what is going to be next, especially because of the fast pace world is changing. Information Revolution effects are more or less visible. The concept of Information Revolution14 has in its very core two factors: technology and information. Generally, the following are considered to be the main effects of Information Revolution:

	
		Technological progress and Internet emergence enable people to interact with each other, live, regardless distance;

		Information producing and transmitting costs have decreased;

		Possibility of finding creative solutions to societies’ contemporary problems;

		Anybody can access human knowledge via Internet;

		New huge education opportunities: online books, online courses, online tutorials and so forth;

		It allows efficient goods and services allocation;

		New business opportunities and instruments to enhance organization value;

		Changes in business conducting and processes optimization have emerged: concepts like teleworking15 and outsourcing16 have appeared and have been implemented.



	I.2. Customer behavior: new patterns and perspectives

	An affirmation, an event or a symbol represents something else for any of us. We are unique and therefore we act differently. Psychologically speaking, patterns of justifying and foreseeing human behavior have been developed, which is useful for a lot of specialists from different fields of activity. Marketing specialists have realized that they can use knowledge of psychology and sociology17 so as to identify patterns in customer behavior and thus influence them to a lesser or greater extent.

	The main purpose of this subchapter is to identify-from marketing specialist’s point of view- the context and conditions which influence customer buying decision.

	Customer behavior has been studied by numerous scientists in order to explain and describe its mechanisms. Their work has led to establishing some fundamental ways of customer’s behavior study18. These different ways represent distinct patterns of analyzing the same big theme, customer behavior and they also try to predict to some extent future actions.

	It is necessary for any marketing specialist that he should know which factors influence customer behavior. It is useful to have at least some ideas with regard to this theme because through specific techniques, marketing specialist can sway potential customer’s decisions. So as to understand the factors which influence to a greater or lesser extent customer behavior, we firstly have to see how a customer acts within purchasing process. Marketing specialists define purchasing process as being a mix of previous and further acquisition actions19. Usually, the purchasing process contains five phases20:
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