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Introduction
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Story-laden writing imposes a narrative structure, making subjects easier to digest and share with others. By extension, crafting better stories naturally leads to more effective communication. Following this set of guidelines should make writing enjoyably mysterious to consume and a light, engaging read for many.

Psychologist Jonathan Haidt reports one branch of his research that shows humans are guided primarily by intuition. His research, spanning over 30 years, demonstrates that intuition is best presented through stories. Deep, almost instinctual story comprehension provides a trump card over every other form of communication. Building stories is more intrinsic to humans than any other form of communication and perhaps even our most fundamental processes.

Stories captivate and stick because they speak to who we are as humans. The best tales resonate with the primordial gut. People grasp sufficiently epic, mythic stories without even having to understand every detail, even when told in a language they can’t fully follow.

We’ve all encountered a great story, whether around a campfire, shared over drinks, seen on the silver screen, or when a friend has an amazing tale to announce. What makes them amazing? What’s the underlying method that storytellers use to spread a tale larger than its parts? These are the questions around which our discussion revolves, and we have answers.

The Power of Storytelling

The power of storytelling is grand, and hyperboles are often used to describe it. Whether we stumble upon a book, hear an engaging speech, see an unforgettable social media post, share our most cherished stories, or learn through our lives, storytelling is everywhere. It's used to inform, move, and entertain people.

Social media is a constant flow of stories about how people live and what they feel. The news at 8 o'clock is a chain of stories about people’s actions and words around the world. Crafting trademark stories and delivering captivating narratives has always been a good bet. A great story will always provide something valuable to the audience. It's also because storytelling is so pervasive that finding and deploying narratives that captivate becomes challenging, especially in our current digital, internet-filled environment where attention is hyper-fragmented and scarce.

Once upon a time, humanity uncovered the power of storytelling, and life was never the same. Today, we face the same challenge our ancestors did—finding and delivering narratives that captivate an audience. In the pre-internet, limited-books age, the challenge was finding a space to tell a story. The task was limited to finding an audience in the accessible space, and the author's reach was defined by physical limits. Now the challenge is quite the opposite. There are myriad ways to be a storyteller. The problem is finding a story that sticks—a narrative that captivates, entertains, and gives value in exchange for the audience’s most precious resource: attention.



	[image: image]

	 
	[image: image]





[image: image]


Step 1: Define Your Purpose
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The biggest mistake we make when designing a story is to start with our ideas and try to make a story out of them. This means we transform narrative constraints into themes with an almost infinite range of possible stories. This freedom can be daunting. Just as the novel had to evolve for stories to thrive, we need to let go of the notion that what makes a story interesting is the unique ways we fill in the blanks. Instead, what makes a story compelling are the thousands of small decisions made to serve a clear purpose. Every decision in a story, if it is to be successful, must further this purpose or be discarded. This is the difference between a captivating story about alienation and successful storytelling about the Syrian civil war. In this sense, the purpose underscores the entire, captivating story.

Just as you start the foundation of a house with a blueprint, you must start your story with a clear purpose. No matter how amazing your ideas or imagery, if they aren't targeting a clear goal, they may not resonate with your audience. Misunderstanding purpose causes more storytelling flops than any other issue. Having a clear, compelling purpose is a prerequisite to any good story. Every aspect of the story—from visuals and dialogue to pacing, shape, and form—should work towards tangible, desired outcomes.
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