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Content Highlights:


Drupal 8 SEO Checklist


Working faster with Coffee


Redirects


URLs and paths with Pathauto


Metatags


XML Sitemap


Google Analytics



Schema.org with RDF


Better internal linking


Validating HTML and CSS


Fixing broken incoming links


Page-by-page keyword optimization


Figuring out which optimizations worked with Diff


Secure and speedy sites


Ranking with Accelerated Mobile Pages (AMP)


Social link building with AddToAny


My goal with this book is to show marketers how to achieve SEO results with Drupal 8 with a minimal need for developer help. From checklists that help you work faster to Metatags, XML sitemaps, and beyond—this book is exactly how I would execute on-page SEO for a client. If you’re trying to achieve high rankings and get more leads and sales from a Drupal website, then this book is for you.


––Ben Finklea
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Marketing departments are choosing Drupal more than ever before. With Drupal 8, marketers can create engaging designs with Twig, tie Drupal’s data layer into new digital interfaces like Amazon Alexa, or integrate Drupal with third-party marketing tools and analytics systems. Plus, the editorial experience is better than ever. Our new WYSIWYG editor makes it easy to author content and the in-place content editing means faster website updates without IT support. However, marketers must answer one question before they choose Drupal: How well will my website rank in Google?


The short answer is very, very well. In fact, Drupal’s ability to rank well in Google is a competitive advantage to the companies that use it. From the NBC Olympics to Tesla Motors; from NASCAR to the NFL Super Bowl; from the White House to our own Drupal.org, Drupal does extremely well in search rankings.


Drupal sites rank highly in Google because Drupal is developed by thousands of contributors. As new SEO requirements come to light, the Drupal community builds modules to address them. Updates are contributed in hours or days while other platforms wait weeks or months to catch up. This model of rapid community innovation creates a real advantage to marketing-driven organizations that choose to adopt Drupal.


But how does one evaluate the thousands of modules that exist? Which modules will solve today’s SEO problem best for your use case? Which modules have been adopted into Drupal 8 core and which ones will no longer be maintained? How should these modules be used and configured?



You are holding the answers in your hands. This book makes Drupal-specific SEO approachable. It does an excellent job of explaining how to SEO your website: which modules to use and the exact steps needed to install, configure, and implement them.


It’s exciting for Drupal, too. The more Drupal 8 sites are search-engine optimized the right way, the better marketers will feel about Drupal overall. As Drupal’s reputation as an excellent marketing platform grows, Drupal grows.


I’m pleased that Ben is sharing his hard-won knowledge of SEO with us and I look forward to using these techniques on my own websites.


 


Dries Buytaert


 


Founder and Project Lead, Drupal (Drupal.org)


Founder and CTO, Acquia (Acquia.com)


Young Global Leader, World Economic Forum (Weforum.org)
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Introduction



“The base paths belonged to me, the runner. The rules gave me the right. I always went into a bag full speed, feet first. I had sharp spikes on my shoes. If the baseman stood where he had no business to be and got hurt, that was his fault.”


Ty Cobb


BASEBALL PLAYER


 


TY COBB HAD A REPUTATION (untrue, as it turns out) for sharpening the spikes on his shoes to razor sharpness. He felt like the base paths belonged to him and if a fielder got in his way, well, that was the fielder’s fault.


I’m not advocating playing dirty with your SEO. I do believe in competing hard to reap the greatest reward from the search engines. Like Cobb, we should do everything we can within the rules to win.


As many readers are undoubtedly aware, I’ve spent a good deal of time and energy on the subject of Drupal SEO over the last ten years. I have spoken at countless Drupal conferences, developed SEO training, and wrote Drupal 6 Search Engine Optimization (Packt, 2009) all while running Volacci—a Drupal SEO company. You might say that I eat, drink, and sleep Drupal SEO.


As is always the case, technology moves quickly on. Both Drupal and SEO have changed enough in the last seven years that I felt that it was time for a new book. And that’s what you’re holding in your hands right now.


If Any Three of These Are True, You Need This Book


Not sure if Drupal 8 SEO is for you? Let’s make it easy. If at least 3 of these are true, then this book is for you:


 


1. You’ve got a Drupal 8 website. Either you took it over, your company built it, or you’re about to launch a new endeavor and Drupal 8 is the right technology you need to get the job done.


2. You need a Drupal 8 SEO shortcut. This book is the shortcut to getting your Drupal 8 site optimized, ranking, and working for your business.


3. You already use the Drupal 8 SEO Checklist module. I created this book to be a supplement to the SEO Checklist module for Drupal 8. If you’re already using the module, this book is for you.


4. You’ve invested a lot in Drupal 8 already. All the hard work your team has done to create a great website will go to waste if you don’t generate a steady flow of customers ready to buy, sign up, or join.


5. You’re not looking for an SEO education. This book is short on SEO “whys” and long on Drupal 8 “how-tos.” Instead of rehashing common SEO concepts, I’ve linked to trusted online resources that explain the basics.


6. You’ve SEO’d another platform and need to SEO Drupal. Drupal does SEO differently. This book will empower you to be more productive and fruitful using Drupal best practices (also known as The Drupal Way).


7. You can implement a solid SEO strategy yourself. This book will help you put that strategy into practice.


8. You need to rank in the search engines. Ranking well in Google matters. A lot. It’s not an afterthought—or at least it shouldn’t be—but, rather, it’s at the forefront of your mind as a marketer.


9. Winning matters to you. Companies that rank well in Google win. Companies that don’t rank are not even in the running—it’s just that simple.


10. You’re a visual person. They say a picture is worth a thousand words so there are over 150 annotated Drupal 8 screenshots in this book. My goal is for you to see precisely what to do, where to click, and how things work.


The Drupal SEO Checklist Module + Book


For a while, I kept a long note taped to my Mac listing the SEO modules that I used on every Drupal site. That sticky note became the Drupal SEO Checklist module. It eliminates guesswork by creating a functional to-do list of tasks. You can find out more and download it here: https://drupal.org/project/seo_checklist.


While the SEO Checklist module gives you a long list of what to do, it doesn’t do anything to explain how to do it. That’s where this book comes in. I designed Drupal 8 SEO to follow the SEO Checklist module describing how to implement SEO for Drupal 8.



This Book Gets Straight to the Point



If you were sitting at the desk next to me right now and you needed help with an SEO problem, I’d just tell you how to solve it. I’d even walk you through the steps so you could move on as soon as possible. That’s what this book is. It’s me telling you how to solve your Drupal 8 SEO troubles as quickly as possible.



I left out the long, basic SEO explanations. There are many great resources online with full explanations of how SEO works, what Google’s looking for, and how to win the online marketing game. I’ll link to some good ones so you can dig deeper when you need to. I love Moz.com, especially their Beginners Guide to SEO—https://moz.com/beginners-guide-to-seo.


Don’t feel that you’re missing out on great SEO knowledge! I left in the best parts: the exact SEO and Drupal 8 how-tos. The fewest SEO steps that you need to get the job done on your own with as little help as possible from your Drupal developer. (If you’re a developer, no offense—I love you folks, but you’re so darn busy that it’s hard to get things done at times.)


Will it work? It should work pretty well. You’re a great marketer. I’m the Drupal SEO guy. We should be able to get it done together, right? Just in case that’s just not enough, here’s my email address: ben+drupal8seo@volacci.com. Email me. (The ‘+drupal8seo’ alerts me when your email arrives so I can get back to you expeditiously.)


What You Can Expect from This Book


This book explains the way I would do SEO on a Drupal 8 website. It’s not the only way, but it’s the best way. After search engine optimizing hundreds of Drupal sites over ten years, I’ve learned which methods work best, the quickest shortcuts, and the order in which to do things.


The widest possible compatibility, the stability of the website, and the long term SEO outcome are the keys to success because let’s face it, you don’t want to do this again. I use the straightforward methods, not the sexy new way of doing things. (“Headless Drupal” can be a disaster for SEO if implemented improperly.)


One final point is that I do this for a living. If you get through this book—or just get too busy—and your site is still not ranking as it should, then get professional help (https://volacci.com/contact). It’s worth it. Feel free to contact me and I’d be happy to help or point you in the right direction.


How to Read This Book


I recommend you do everything in Chapters 1 and 2 to give you a good foundation for understanding and executing on the rest of the book. Chapters 3-10 were written to follow the SEO checklist from top to bottom. You can either go straight through or just skip to the sections needed when you need them.



Use the SEO Checklist module. Check things off (and click save) as you complete them. It will help you keep track, and it makes a great report to give to your client or boss when your SEO tasks are finished.


So, thanks for buying this book! I hope that it inspires you to do even more with Drupal 8.





Conventions Used



Annotations


Throughout the book, you’ll find various text styles to help make concepts clearer or to draw your attention to important aspects of a task. Here are some examples:


 


•Italics — warnings or critical terms


•Bold — new words or to draw attention


•Code — URLs or code snippets


•“Quotes” — interface elements you’re interacting with




Notes, Tips, Warnings


Extra information that might help you better understand a concept, avoid a misstep, or give you additional functionality.







SEO Training Camp


Outside reading that will help you understand an SEO topic.





SEO Checklist tasks are marked with “☐”


I created this book and the Drupal 8 SEO Checklist at the same time. They’re made to go together. As such, I’ve designated a checklist item with a square like this one: ☐. That way, when you’ve completed that item, you know to check it off on the SEO Checklist in the admin section of your site.


Difficulty Level


Throughout the book you’ll notice icons like these:



[image: image]



Sometimes, it can be helpful to know how hard a task is going to be, so I’ve included them to make things clear. Here’s what they mean:


 


•Easy: Straightforward and quick.


•Normal: A bit more involved, maybe 2 or 3 separate steps but no heavy lifting.
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