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  Introduction




   




  Human beings’ aspirations to be a catalyst for a positive social change are not necessarily a new phenomenon. Questions regarding the impact of human interventions have been present in various forms for centuries, ranging across the ancient, classical, medieval, mercantile, industrial and corporate eras in some or other forms.




   




  Until, last few decades of twentieth century, there was no explicit mention of the term Corporate Social Responsibility or CSR anywhere, though it was present. So this chapter will give in-depth overview of the theoretical aspects such as definitions, evolution, and philosophical impetus of the term CSR.




   




  





  





  
1. Historical Evolution of CSR





   




  Hinduism speaks about nishkama karma. [1] Buddha speaks about living in the community, being part of it and helping the other attaining enlightenment. Bible speaks about loving one another and supporting the needy. Gandhi propagates the ideal of ‘swaraj’ — with which he advocates love for one’s own State. [2] According to Tilak, ‘swaraj’ meant Dharma Rajya in the sense that together with the love for the State, each one has also a moral duty towards one’s own State. [3] Thus we see that from the very outset of the civilization, there has been appeal to be concerned for the common good, for the community, for uplifting the weaker section etc. In the later chapters of this work we shall deal in detail the evolution of CSR in Hinduism, in Indian philosophy and other major religious and cultural backgrounds.




   




  Certainly, there may have been a time when social responsibility meant truly caring in both symbolic and material ways for one's fellow human beings. [4] All of them spoke about supporting other human beings in their own way. However, this support was more of private or exclusive in nature which became uneven and unstable as societies were hit with the waves of modernity and individualization. Bellah et al., describe in their book, “…latest phase of that process of separation and individualization that modernity seems to entail.” [5] This modern scenario created weakness in the modern societies. In the words of Bellah et al., "every social obligation was vulnerable, and every tie between individuals fragile.” [6] So, there arose an urgent need for a structured concept for the notion of social obligations. Though this notion of social obligation existed for centuries, the term CSR as we have it today was not coined. This research is oriented to delve more into the philosophical foundation of the term from a multi-faceted, multi-religious, multi-cultural view points, that made a paradigm shift to the modernized society, christening all of it as CSR — the good work for “the greatest happiness of the greatest number” [7] articulated by Jeremy Bentham who was more a social reformer than a sociologist.




   




  “Happiness depends on ourselves.” [8] More than anybody else, Aristotle enshrines happiness as a central purpose of human life and a goal in itself. One of Aristotle’s most influential works is the Nicomachean Ethics, [9] where he presents a theory of happiness that is still relevant today, over 2300 years later. The key question Aristotle seeks to answer in these lectures is: what is the ultimate purpose of human existence? What is that end or goal for which we should direct all of our activities? Everywhere we see people seeking pleasure, wealth, and a good reputation. But while each of these has some value, none of them can occupy the place of the chief good for which humanity should aim. To be an ultimate end, an act must be self-sufficient and final, “that which is always desirable in itself and never for the sake of something else,” [10] and it must be attainable by every human being. Aristotle claims that nearly everyone would agree that happiness is the end which meets all these requirements. It is easy enough to see that we desire money, pleasure, and honor only because we believe that these will make us happy. Everything else is a means towards obtaining happiness, while happiness is always an end in itself. As Aristotle says, “for as it is not one swallow or one fine day that makes a spring, so it is not one day or a short time that makes a man blessed and happy.” [11] In the midst of everlasting quest for happiness, former US Army General Omar N. Bradley’s words would enlighten us back to our core human nature to reinvent and regenerate the forgotten and unwritten natural laws that governs the concept of CSR which we are trying to investigate.




  The world has achieved brilliance without wisdom, power without conscience, ours is a world of nuclear giants and ethical infants. We know more about war than we know about peace, more about killing than we know about living. [12]
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