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Hello and welcome to this course on Marketing Automation. In this course, we're going to cover how to increase your sales by leveraging automation workflows. This course is divided into three modules, Module 1 is an overview of automation, concepts, and tools, Module 2 covers common automation workflows, and campaigns and Module 3 teaches you how to build your first workflow from scratch. By the time this course is over, you'll know how to effectively use your marketing automation for your business. So without further ado, let's dive into the first module. Okay guys, welcome to Module 1, in this module, our expert will give us an overview of automation concepts, and tools, so get ready to take some notes, and let's jump right in.
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All right, so for starters, what is marketing automation? Well, the textbook definition sounds something like this, it's a process where technology is used to automate several repetitive tasks that are undertaken on a regular basis in a marketing campaign. That's true, but today, when people refer to automation and online marketing, they're usually referring to specifically workflows that use smart logic to take action based on how prospects behave or other parameters. Basically marketing automation today means using technology to dynamically adapt the experience of your prospects, your leads or your customers after their initial reaction to your business, based on either their actions or other attributes about them. For example, once a lead opts into an email list, you can customize a subsequent marketing message sent to them based on their location. Or maybe based on answers that they filled out on a form or based on whether or not they've opened certain emails, clicked certain links, visited certain pages and so on and so forth. In fact, you could even dig down so deep that you tailor your marketing messages based on how long they watched a video before leaving the video. That's how in-depth this whole concept of marketing automation has gotten these days. Does that make sense? So we're going to go more in-depth into the types of automation workflows that you can create later on. There's a whole bunch of them, but first let's familiarize ourselves with the various tools that you can use to leverage marketing automation in your business. 
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