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Reliable sources state that the TikTok app has been downloaded
around 2 billion times, putting it ahead of other popular apps such
as Instagram and Facebook.

SensorTower.com claim that there have been more than 1.5 billion
downloads and installs on Android devices which is just over 75% of
total usage. The Apple App Store has experienced around 500
million downloads and installs which is around 25% of total usage.

Billions of Views by Hashtag

TikTok uses a hashtag system similar to Instagram and other social
media platforms. The most popular hashtag is #entertainment which
has accumulated more than 440 billion views.

In second place is the #dance hashtag with accumulated views of
more than 150 billion. Users on TikTok like videos that have used the
“time warp” feature and these have had more than 14 billion views.

TikTok has High Engagement Levels

Statistics provided by InfluencerMarketingHub.com show that the
engagement rate for TikTok videos is almost 18%. This is very high
when you consider that the engagement rate on Instagram is less
than 4%, and on YouTube, it is less than 2%.

The engagement rate s calculated by dividing the number of shares,
comments, and likes by the number of views.

Backlinkinfo.com states that marketers need to be aware that a
TikTok profile with over 100,000 followers is likely to have an
engagement rate of around 5.3% with a similar profile on Instagram
down at 1.1% and Twitter at 0.3%.
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This s for just a single quarter! This spending trend is continuing into
2022 and there are no signs that this will not be the case in the next
few years.

The total consumer spending on TikTok by users for 2021 was $2.3
billion. This is very important information as you need to be
convinced that users are spending money on the platform.
Consumer spending for 2021 was 77% more than it was in 2020.

More Female Users than Male

Atthe time of writing this guide, 57% of TikTok users are female and
43% are male. Itis estimated that in the next 2 years that there will
be a more even spread of male and female users. Knowing your
target market and gender demographics is very important when you
are promoting your business on any platform.

When you consider the number of active TikTok users, these
numbers are not that significant. The number of male users is
around 500 million so if males are your target market, then you still
have a lot of scope with the TikTok platform.

A Younger Demographic

In 2022, 18 to 24 year old’s account for 43% of total TikTok users.
The next largest age profile is between 25 years old and 34 years old
which represents 32% of TikTok users. TikTok is not that popular
with users over 55 as they only account for around 3.4% of the total
audience. We recommend that you monitor these age profiles as
they are likely to change with the growth of the platform.
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Many Active Users from the United States

According to WallarooMedia.com, there are around 138 million
TikTok users in the United States. A survey conducted in 2021 found
that over 20% of Americans stated that they were TikTok users.
Around 13% of the consumer spending on the TikTok platform
comes from US users.

TikTok Users are Active

Surveys have shown that TikTok users spend an average of 52
minutes each day using the platform. Another survey discovered
that 90% of TikTok users visit the platform more than once each day.
The average amount of time spent on the TikTok platform per useris
over 10 minutes.

GlobalWeblndex.com reported that 68% of TikTok users liked to
watch videos created by others. They also stated that 55% of TikTok
users like to upload their own videos to the platform. This means
that that s a percentage of TikTok users who are both viewers and
creators.

Despite there being more viewers than creators on TikTok, the
platform receives millions of video uploads each day. This indicates
that it is easy to use the platform to create videos and get them in
front of an audience.

Record Mobile App Installs

The TikTok mobile app has been downloaded more than any other in
the last couple of years.
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INTRODUCTION

TikTok is a platform for short video content that is very popular,
especially among younger people. Since it was launched it has
experienced significant growth with more than 1.2 billion active
users on the platform today. There is a good opportunity for you to
promote your business on TikTok. But you need to know what you
are doing.

By using the techniques in this guide, you will approach the
promotion of your business on TikTok and the creation of videos in

the right way to achieve the best results. You will learn the benefits
of adding TikTok to your online marketing strategy and how you can
gain more views and followers.

We have worked hard to provide you with everything that you need
to know to successfully promote your business on the TikTok
platform. You will learn proven techniques to get the best results
from TikTok. Let’s get started.
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ESSENTIAL TIKTOK
STATISTICS THAT

YOU NEED TO KNOW

TikTok launched in September 2016 and since then it has grown
significantly. We are starting this guide with the most important
statistics about TikTok in 2022 so that you can see the potential that
the platform has for promoting your business.

Over a Billion Users

According to the website BusinessOfApps.com, in March 2022 the
number of active TikTok users surpassed 1.2 billion. This growth is
significant when you consider that at the end of 2020 the number of
active TikTok users was around 680 million.

The growth of TikTok is expected to continue as more people
discover the platform. By the end of 2021 and into 2022, the

number of downloads of the TikTok app had risen to over 650
million according to CNET.

TikTok Users are Spending on the Platform

SensorTower.com stated that the total amount of consumer
spending on TikTok for the final quarter of 2021 was more than $820
million.
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Disclaimer

Inno way is it legal to reproduce, duplicate, or transmit any part of this
document in either electronic means or in printed format.

The information provided herein s stated to be truthful and consistent, in
that any liability, in terms of inattention or otherwise, by any usage or
abuse of any policies, processes, or directions contained within is the
salitary and utter responsibility of the recipient reader. Under no
circumstances will any legal responsibility or blame be held against the
publisher for any reparation, damages, or monetary loss due to the
information herein, either directly or indirectly

“This book is copyright protected. This is only for personal use. You
cannot amend, distribute, sell, use, quote or paraphrase any part or the
content within this book without the consent of the author or copyright
owner. Legal action will be pursued if this is breached

Disclaimer Notice:

Please note the information contained within this document is for
educational and entertainment purposes only. Every attempt has been
made to provide accurate, up to date and reliable complete information.
By reading this document, the reader agrees that under no
circumstances are we responsible for any losses, direct or indirect, which
are incurred as a result of the use of information contained within this
document, including, but not limited to, —errors, omissions, or
inaccuracies.

Copyrights © Raymond Wayne
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