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License for this edition


	 


	This book has been acquired for personal use and cannot be resold or given away to others. If you wish to share this work with others, please purchase an additional copy for each person you want to share it with. If you are reading this book and did not buy it, you should acquire your own copy.


	 


	 


	Thank you very much for respecting the author’s work.


	 


	 




My Writing Philosophy


	 


	The focus of my works is highly practical. They are especially designed so that you can quickly assimilate the information and solve specific problems. For this reason, during the documentation phase prior to writing, I tend to discard much information from the resources I find and consult if it is redundant, irrelevant, or poorly verified. I am sure that you, like me, are tired of wasting your valuable time on books filled with a lot of filler and useless content just to reach a certain number of pages. You have probably noticed that many of these works simply repeat the same ideas over and over again. Out of respect for my readers and their time, I only provide the information I consider most valuable.


	 


	 


	I have already invested my time to save you yours. This is a fundamental part of my work as a writer, and I confess that I love doing it.


	 




1. INTRODUCTION: WHAT IS THE PSYCHOLOGY OF FASHION?


	 


	 


	 


	Imagine you have a date with someone you really like, and you want to make a good impression. What clothes would you wear? What colors would you choose? What accessories would you use? You probably wouldn’t dress in just any way; instead, you would take the time to think about and choose your outfit. For a job interview, you would also carefully choose the clothes you will wear, and without a doubt, you would also select specific outfits if you want to convey confidence and leadership in a work environment.


	 


	 


	And that is because the clothes we wear not only cover and protect us but also say a lot about who we are, what we want to convey, and how we want others to see us. Fashion psychology tells us that clothing affects not only ourselves but also others, as it influences how they judge us, how they treat us, how they relate to us, and how they feel about us. Clothes can generate attraction, trust, respect, sympathy, admiration, rejection, distrust, contempt, antipathy, or indifference, depending on the situation. Fashion psychology helps us understand how this effect works, what factors determine it, and how we can use it to improve our social relationships. It teaches us that clothing is a powerful tool for persuasion, influence, seduction, and connection.


	 


	 


	Fashion psychology shows us that clothing is a form of non-verbal communication that can complement, reinforce, or contradict what we say with words. It invites us to be aware of what our clothing says about us and what we want to say with it.


	 


	 


	Perhaps I can illustrate all this better by sharing a little personal anecdote (it’s a long story): by fate, I have participated in some film shoots. As you know, extras are often needed to film scenes. Each of these extras logically wears the costume appropriate to their role. Well, invariably, during breaks and lunchtime, the extras would group together according to their attire. For example, those dressed as police officers ate together, those in suits sat with their "kind," and it was always like that. In fact, it was much more likely that you would end the day making friends with an extra who dressed similarly to you than with another who was dressed differently. If we think about it, the phenomenon is curious when in this particular context, clothing is nothing more than a "work uniform." However, the psychological effect of clothing is more than evident.
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