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  Introduction: So You Want to Write a Book




  In this digital age, many people are realizing their dreams of writing a book. Why not you?




  Faced with the competition that inevitably comes with increased freedom to publish, you’ll want to take a look first at how to get your book into your readers’ hands. That’s what this book, What you Should Know about Self-Publishing, is all about.




  The book will take you through the steps needed to succeed as an author and self-publisher today, from the moment of inspiration through book marketing. When your idea is hatched, it must grow and develop into a manuscript and into a published book, either as an e-book or print book, or both.




  You’ll find yourself on a path filled with choices. Should you hire a copyeditor? Should you hire a designer to develop a unique book cover, which will stand out on virtual and brick-and-mortar bookshelves? Should you find a good self-publishing company and let them handle it?




  While many of your decisions may be dictated by finances, What you Should Know about Self Publishing will help you weed out less cost-effective options and hone in on expenses that ultimately will lead you to a more professional looking – and salable – product.




  




  





  
Chapter 1: Laying the Groundwork for Success





  When inspiration strikes, you may be tempted to begin writing immediately, without a plan and without checking the marketplace. But any commercial project requires a business plan and strategy. A book is no different. So when that inspiration comes, jot down your ideas, but take time to decide how to develop them into a salable book.




  The exception to this would be memoirs, or even cookbooks with your grandma’s favorite recipes to pass down to future generations. You don’t need to spend time developing a business plan because they are not commercial endeavors. You’ll want to make an e-book or print a few copies for family and friends, and likely give them away as gifts or keepsakes.




  Studying the market is for those who want to reach beyond their immediate circle of family and friends to a broader marketplace, where there may be other books competing for your readers’ attention.
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