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  This report is not intended to provide legal advice. Always consult a competent attorney or professional financial advisor.
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    “Today, authors have an amazing advantage. Not only are there millions of bloggers whose collective audience is larger and more engaged that that of the traditional press, there are also millions of consumers who are one click away from sharing your work with their friends on Facebook, Twitter and LinkedIn. Power to the people! If you can make it easy for people to share and get excited about your book, you won’t need to spend big bucks or hope you make the list of some old newspaper no one really reads anymore.”




    Michael Stelzner


    Launch: How to Quickly Propel Your Business Beyond the Competition


  




  Introduction




  You’ve written a book. It’s been the labor of a million cups of coffee, late nights, sweat, tears, aggravation, and possibly even the cause of some dark dreams. That was the hard part, right?




  But now you want to sell the book, and you can feel the anxiety creeping in. It’s as if the old monkey had moved off your back only to sell space to its family on the way out the door.




  “What-ifs” start creeping in: What if no one likes my book? What if no one reads it? What if people do read it but then don’t recommend it?




  We’ve got some good news for you. LinkedIn, the social network, gives you access to over 200 million readers. Somewhere among those 200 million+ people are a reasonable number who will want to read what you’ve written and who will enjoy it. That means your marketing doesn’t need to be as scary as you might think.




  However, we’d be liars if we said that marketing your book through LinkedIn would be a stroll in the park. This book is designed to make the process simpler, but it can’t eliminate all the effort. Ideally, we’ll put that monkey’s family to sleep long enough for you to start making sales, and then they’ll move on for good.




  Let’s get started.




  
Are You Ready to Publish?





  

    “If there’s a book you really want to read but it hasn’t been written yet, then you must write it.”




    Toni Morrison


  




  Before you start marketing your work on LinkedIn, it’s a good idea to decide whether or not you’re ready to publish. Why? If you’re successful with your LinkedIn marketing, you might end up with a tidal wave of interest. That’s brilliant if you have a completed work in your hands to shield yourself with, not so brilliant if you end up drowning in enquiries but unable to turn them into money.




  So let’s get started with publishing. Spend a little time researching the world of publishing. Which route are you going to take—self-publishing or publishing house? How will you ensure that your book achieves what you want it to achieve?
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