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Shaping the future.


With the requirements of tomorrow, utilising the possibilities of today and integrating them in a timely manner.


For the life values of different generations who want to take responsibility today for tomorrow!









About this book:


Cultural evolution is not a straight, linear path. All natural processes take place in the form of circles. Or better explained as an ever-advancing spiral. From seed to death to seed again. What happens in between is what we as humans call "life". The consciousness of the circle is an educational concept that can be implemented in the private life of every single person, in village development, in the economy and in many circles of our culture.


From the time of his life as a foetus in the womb, from the third month in his mother's womb, every human being has not only experienced what his mother experienced. During the development of their brain and sensory organs, they also perceive their entire environment. Its mother's emotions prepare the foetus for its entry into the world. So that it has reached a certain level of maturity through birth or as an organism, so to speak, in order to be prepared for the event that we as humans call birth. This means that its formation begins as early as the third month of pregnancy.


By this time, it has undergone the entire evolutionary process from the single cell to the developed human being. The early maturation process of his/her body is so far developed that he/she is prepared to further develop his/her educational processes.


The Living Circle, as a village concept, provides an environment in which these natural needs for education and learning are supported. What is quite normal for a child is to absorb information and emotions in order to store them in the body. It is a basic ability of the brain and the entire organism to combine creative intelligence with logical processes.


This traditional European natural science is and was the basis for the structures of the old European villages. The aim was to construct a circular culture in order to promote the most effective education. To integrate natural processes into education and to orientate oneself on the model with the strongest growth potential. Nature.


It is now the year 2024 in the Gregorian calendar and we have reached a very advanced technological maturity. It is now up to the current four generations to meet the challenges of this progress. The current education systems are no longer sufficient to support a child's natural educational instincts. With the digital age, children have the opportunity to find what is important to them through the internet or better, outside the current school system. They acquire their factual knowledge at a much greater speed than the current system can offer.


This book provides you with a real economic education and culture model that began as a concept three years ago. Based on over 30 years of scientific research, experience and studies as a bridge for the next culture and future society. It describes a learning environment that supports and challenges a young person's natural drive to learn while satisfying all the conditions of the linear school system. What began as a regional development concept has become more detailed, more mature, longer and has become a book. Historically speaking, it is merely a revitalisation of the old European district culture. Whereby all the needs of four different generations are realised in an environment that provides a platform for education and industrial progress for future generations. Everyday life and experience thus becomes education.


The consciousness of the circle provides the principles that make each person aware of integrating the cycle in their development. In doing so, the individual is not only allowed to find their own innate talents, but also to develop them like the seed into a tree, into a forest.









Thank you


Thank you for your interest in the following pages.


Thank you for your interest in the generations to come.


And we thank you that the paradigm shift we are facing today is a key feature of your thoughts and interests in life.









Introduction


[image: ]


Every age brings exciting changes. We are now in the Gregorian age of 2024, 70 years after the Second World War, and once again have stable infrastructures. However, humans as individuals face completely different challenges than their ancestors. Technological progress has two sides. It facilitates the logistics of consumer goods and shortens the delivery times of our food. However, a major problem has arisen here.


Humans have sacrificed their physical and mental health and lost responsibility for their own actions, even on a global scale. Unmanageable, ever-increasing health problems (physical and mental) at the expense of relationships and responsibility towards our children. Millennials (born from 1980 onwards) describe themselves as a lost generation, Generation X (born from 2000 onwards) describe themselves as abandoned and only look back on a destroyed environment. Depression affects up to 80% of the European population. Alcohol and drug consumption together with a lack of nutritional value in our food, destroyed farmland and much more is a challenge for the LIVNG CIRCLE.


To counteract these problems, there is an urgent need for cooperation with communities and private initiatives in agriculture, education and tourism and SMEs (small and medium-sized enterprises) to restore a decent quality of life. Life after CORONA should not follow the same "host-creator systems" that have driven our "prosperity" to ruin. Prosperity means quality; but this quality is only a "make-believe world" of turnover and profit for a few large corporations that have no interest in the quality of human life.


The environment is being damaged enormously. Not only to nature, but also to interpersonal relationships. The Council of the European Union is asking people to make changes. For us, these changes first mean taking personal responsibility in our consumer behavior. This is not only related to physical goods and food, but to much more. To mental and psychological consumer goods, such as interpersonal communication, the intrapersonal quality of our own world of thoughts and the real interactive life with nature and our environment. New community models are springing up like mushrooms, but are isolating themselves from the population. An urban exodus and a move back to rural areas are now the trend. People are striving for quality, not quantity.


The traditional way of life of Europeans has always been peaceful coexistence and living in harmony with all aspects of nature. Whereby man has shown a very high respect for everything and everyone. This traditional European natural science and our cultural roots are the core values of family businesses across the German Mittelstand. Craftsmanship knowledge, together with university natural sciences, form the backbone of the SME sector. Statistically proven by 2.5 million companies and 55% (over 29 million) of all employees and their families.


All people are called upon to repair the damage of the past 70 years and work together to create a way of life that will make the whole of Europe worth living in again. It is not the aim to act "back to the roots". But it is necessary to maintain a connection to our cultural roots and to re-cultivate "village life" as an interactive way of life. In this sense, the "LIVING CIRCLE" has been developed to raise and represent the collective consciousness of sustainability as a model of a European cultural center.


The Living Circle is also an educational and training venue for entrepreneurs, managers and those responsible in cities and municipalities.


Particularly in the area of regional development, the cooperation of municipalities, companies and people will have to take on greater significance.


Not only the social responsibility (CSR) of companies, but also the personal responsibility of each person as a unique and cooperative being needs to be brought together as a community and community incentive mechanisms to start a new era with the topics of work, nutrition, education, health, sustainability and culture.


Here, the Circle of Life stands for a holistic model of reality that offers new and outstanding incentives as a "neutral zone", especially in the areas of tourism, recreation, rehabilitation, education, economy and culture.


Experiencing a nourishing and value-creating culture of life, based on the forgotten wisdom of our European natural science and culture, strengthens us for the challenging future.


Initializing new essentials of relationship, education, health and communication leads naturally to the revitalization of our society and reconnects people, nature and life.
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CULTURAL EVOLUTION
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Cultural evolution of the coming generations


We are at a threshold where the European middle class is suffering. The previous economic structures that have been used to rebuild the economy since the Second World War have not proven to be sustainable.


The life experiences (as defined by the European Union) of Generation X-Alpha have divided society. On the one hand, there are the conventional, traditional, linear thought structures and, on the other, the many different, sometimes half-baked mindsets that run counter to the necessary change in a circular culture. This gap needs to be bridged and the two integrated.


It makes sense to follow the philosophy of the zeitgeist by developing the individual, cooperative entrepreneurial spirit of each person and by integrating the free entrepreneurial spirit, the spirit of independence and a sense of responsibility, which is achieved and integrated by the self-employed through to medium-sized companies - which are the basis of traditional European culture - back into the needs of the people and their goals for restoring natural resources and promoting peaceful coexistence.


A particular concern is to restore and support the individual, profound family philosophies in medium-sized companies and individual entrepreneurship.


Over the years, the LIVING CIRCLE has developed to such an extent that solutions have been found as to how the tried-and-tested system of linear knowledge transfer can coexist with the age-old, new circular system.
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The generation gap - the millennials


The Millenials collective, which has grown up since 1980, has a very large share of the population in the European Union. The LIVING CIRCLE is an education and training center for the coming generations as future self-employed individual entrepreneurs or company founders, leaders and employees as responsible for the entire company


The younger generations have an insatiable need to re-establish a sustainable society, without oppression, without the destruction of nature. In the current social paradigm shift, the previously rigid structures are being integrated into the circular economy.


The LIVING CIRCLE is a social outlet that satisfies the stress points from both sides, if both sides accept the willingness - to integrate them.


Millennials want to build an identity in which the European structure and landscape is restored in such a way that their own descendants can once again experience a peaceful and sustainable cohesion with nature as a whole.


The sustainable mindset is very strong among them. They grew up in a time of destruction. They have many problems to deal with, the solutions to which have not been provided by adults. The problems have arisen due to ignorance of the future. They have grown up through media influences of destruction and they have, so to speak, no future if they are not able to create their own structures.
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Psychology and psychiatry have confirmed that these people are building their own collective in order to set themselves up independently of the current systems. Millennials and Generation Z have changed insights and ideas about "education". For them, it currently means that important information is already there for them to realize their life tasks, but the information is missing and the tangible permission to shape their lives in a way that is possible for their soul to satisfy their emotional longing.


Millennials


Age group between the birth years 1980 to 1994 (also known as Gen-Y)


- Searching for alternatives - High interest in circular culture - Trying out regional, sustainable lifestyles - Family is becoming more important again - Want to create their own system - Back to the roots as a developmentAL FUTURE step
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LIVING CIRCLE offers peaceful and profitable solutions.


The LIVING CIRCLE is a system that, in its original roots, stems from a worldwide, original cultural heritage, but has been adapted to local needs for decades. The original European structures are a peaceful system at the heart of the European soul. The talents of young people and young entrepreneurs are respected, accepted as a perceived integration.


The creative intelligence of the offspring had greatly diminished with the collective habitus of the two working parents and they had split off as a result of incoherence between society and life tasks that were difficult to accomplish. They began to develop their own structures. Finally, they were able to show that they were capable of taking responsibility. They want to work with the existing systems, but they have been and are constantly being led down a different path.


Now we are in the year 2024 and it is the time when a stable focus on the regeneration of nature has become essential for the survival of the human species. In terms of education, we have designed and set up the LIVING CIRCLE in such a way that both sides (current linear system and circular system) will be satisfied. How do you bring a linear system into a circular system? How can the circular system satisfy the needs of the linear system. The LIVING CIRCLE is designed so that both worlds can co-exist. The LIVING CIRCLE offers ways to align society's needs for positive change towards sustainability with the natural growth processes, psychological, emotional and sociological patterns of "Generations X, Y, Z and Alpha".
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? - Current paradigm shift = Up to the seventh generation.





The challenges of future generations


A linear system in which talent is hardly supported is harmful to a society and the entire culture. Where the economy is today, the systematic damage is great, and it causes mass depression leading to illness through a system that is self-defeating on a human level with horrendous sick leave costs.
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