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  Jesus is a Ph.D. in Contemporary History from UNED, Master in Business Administration by Esden, Diploma in High Management Program at IESE Business School, University of Navarra, and a Diploma in Foreign Trade and European Communities by CEPADE, Autonomous University of Madrid. In addition to Spanish as his native language, Jesus is multilingual and speaks English, French, Russian, German, Italian and Catalan, as well as some Portuguese, Dutch and Tagalog.




  From 2002 until today, Doctor Centenera is managing partner of the Ageron Internacional, a company specialized in Internationalization Consultancy and Market Research, Organization of Business Meetings and Trade Fairs. He has previously worked as CEO at Babin Iberbaby, child and baby products; He has worked as deputy Director of the International department of Pascual Dairy products Group; As Director of the International Business Unit of Indas laboratories; As Manager of Organization Change and Human Resources at Andersen Consulting (nowadays Accenture), both in Spain and in Mexico; and as Commercial Director in Ifema, the Madrid Trade Fair.




  Since 2004, he combines his professional activity with teaching, highlighting his work at Esic as Director of the MDCI, the Master in International Trade Management, as well as Professor, having taught courses for graduate and postgraduate students, as well as In-Company courses in Madrid, Granada (together with EIG, the International School of Management), Bilbao (together with the Chamber of Commerce), Málaga, Pamplona, Seville, Valencia and Zaragoza, and in Valladolid and other cities of Castilla León, both with ADE and with the Chambers of Commerce. He has also worked as a professor at several Business Schools and Spanish Universities, being invited to teach courses and seminars in Argentina, Belgium, Ecuador, Mexico & Germany. Doctor Centenera works with the ICEX for the training of its future interns at the Spanish Commercial offices worldwide, who would be responsible for market research and analysis abroad. He is involved in several European Social Fund programs and various institutions for online and onsite training in the areas of economic environment, market research and internationalization of companies.




  He has written several books: «La transición exterior española y la larga mano de Moscú» an essay on foreign policy; «Aprenda catalán en 50 minutos»; «International market research and great explorers» and a comprehensive «Guide to the Roman Hispania». He collaborates with Moneda Única magazine since 2009, writing monthly articles that relate the various stages and challenges of International Market Research.




  1. Introduction and Objectives




  The Master in Foreign Trade Management of Esic offers an integral Education for students who are dedicated or will be willing to work at the Internationalization process of companies, both from the point of view of export or import, and from the point of view of Investment abroad. The program is designed to deepen their knowledge, from strategic planning to the implementation of operations, through the essential functional areas such as International Marketing, Logistic operations, Finance, Documents, Sales & Negotiation, etc.




  The program is not designed as a theoretical academic education, but as a practical and interactive training, although with sound theoretical background, as it is done in a very practical way, with the Case method, expositions and participations of students, the MDCI program also requires the development of an International Business Plan, in groups, to further develop the practical part, simulating a real environment. This document is the main guide for the above mentioned Plan, and allows the achievement of several objectives:
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