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Foreword

You may have designed an exceptional mobile campaign, written compelling content, or developed a useful web application. But if your work cannot be located by your target audience, it is all for naught. After all, we can’t appreciate what we can’t find.

Search engines are changing...so should you!

Leading search engines like Google is changing every day. They are coming up with new algorithms. So what is effective for you today may be passé tomorrow.

The latest in 2015 – Google is very clear. Either you are mobile friendly or not. It’s a “Yes” or “ No” situation .  There is no third way. You have either  made it to the finish line or lost the race.

This algorithm makes it essential to be mobile friendly to be listed in the results. Most of the people are replacing desktops with mobile devices. If your website is not mobile friendly or if you are not using mobility for your business, you are missing the bigger fish and now with this algorithm, Google will start penalizing you by simply removing the non-mobile friendly websites from their mobile search results.

So how will this algorithm affect marketing?

If you have a business who depends on affiliates to send you traffic, the new algorithm called mobilegeddon will require you to make your website mobile friendly. Google is rewarding such websites 

With the growing smartphone penetration, Google wants to make it easier for users to access websites optimized for their devices.

Are you ready? If not, it is time to look at elements like whether you are using Flash, font size, readability, content size, links, etc. Many websites can help you assess how effective and mobile friendly your website is and you can work backwards from there.

So is that all? Is that what I need to know to get the most from the social mobile world?

The answer is no! There is much more to it and that is what this book will flesh out. With a focus on the hottest market for business, China, this book will delve deep into ‘social mobility’ in China and connecting with the users to grow your business.

Introduction

By the end of 2014, the number of mobile phone users in China exceeded one billion, with more than 50% of these being smartphone users. Market watcher  estimates that the penetration rate for smartphones in China will reach 90% or higher this year and China  now is the biggest smartphone producer  and  local  smartphone brands, such as Lenovo, oppo , Xiaomi and Coolpad, are pricing at around half the price or less than the latest Apple iPhone. The average purchase price of a smartphone in China dropped  to  USD 280 plus per unit  and even cheaper for those with least feature  function 

With the emergence of affordable, domestically produced smartphones, many people in rural areas will be able to access the internet for the first time via mobile phones.  China  with its largest network of magnetic  highspeed trains  see itself  with a  small task  objective, the government  believe they  will be the first World  most populated  country  with the best  internet coverage throughout all  both  major and rural cities  with  improved connectivity both in  desktop broadband  to all the  Newest  Gs  in Mobile connectivity  

Although  it  has 630 Milion users  ,The China Internet Network Information Center (CNNIC) describe there remains a huge untapped population of 450 million people who live in rural areas without service. The CNNIC  who has  did  sufficient research  analysis  on  China  Mobile's penetration capacity  said most of the rural users in China have little education and little need to go online. They recommended that the government focus on education and Internet learning in rural schools, reports states that .they estimated  Rural use on mobile internet  will  comprises about 198 million Chinese Internet users.

Social media use  has  slightly been clamp down  as the  government's  recent crackdowns on corruption and  social media sites  has been ongoing but  China's understanding   that their  economy  needs  this new  Mobile technology drive  especially  in messaging , as the world  has witnessed the recent US$19 billion acquisition of messaging service WhatsApp by Facebook reflected  the huge  potential of mobile internet monetization. WeChat, a messaging service owned by Tencent,  in terms  has a similar  massive potential initiatives to monetize its large  china  user base. 

The Chinese  recognize  this potential and Tencent’s share price soared over 90% in 2013 alone. WeChat has 660 million users in China .currently (and 100 million overseas) – numbers that would be hard to replicate anywhere else. With WeChat, Tencent will likely surpass its success with PC internet users and benefit from the new type of consumer behavior emerging via the mobile internet.

Considering  its  nearby  neighboring  countries in  Asia  , together  China  in Asia  commands  access  to the highest number of  entertainment  and  computer game players globally. Mobile-gaming  and entertainment  related  advertisement  revenues in  China / Asia have grown fivefold in the past two years alone and are likely to remain a sweet-spot for monetization in the years to come. Entertainment is a key factor for internet usage in China in particular , especially among lower-income youth, due to easy access and affordability. By leveraging its large user base,  Major  internet companies has established clear revenue streams from online games and media apps , which have contributed more than 50% to its total revenue since 2013. With smartphone commoditization, mobile games will likely sustain this growth momentum as online media  enterprises continue to migrate from PC to mobile. All in all the pie  is worth about  13  billion yuan  for 2015

The mobile internet is Now the biggest new growth engine for e-commerce in China and the rest of the world . Online shopping is booming because of its convenience and cost-effectiveness. And it’s not only young affluent urban dwellers who are purchasing luxury items online at cheaper prices than shopping malls – residents in less-developed regions are buying products that are not available in their home towns. Online transactions reached a value of 2.5billion yuan in 2014, accounting for 7.8% of total retail sales in China, 

Research companies  compared  the recent  turnovers  after  the listing of Alibaba on  Wallstreet  , and it indicates the total transaction value of mobile shopping in China grew by 185% to 188 billion yuan, taking a 13 % share of the total online shopping market  , and is likely to reach one trillion yuan by 2017, accounting for almost a quarter of the total e/m -commerce space (B2C and C2C). The share of mobile shopping is expected to rise.  the whole online  consumer  market  has  noticed  the recent  migration of Chinese online shoppers from PC to mobile. Firstly, e-commerce giants such as Alibaba  and  many other China  Online Giant  players  are encouraging users to adopt mobile shopping through heavy promotion efforts. Meanwhile Consumers  are also deciding to use their fragmentary time to shop online via their smartphones and tablets as opposed to stepping down to the mall.( save money  on transportation and  Time is  getting  expensive ) 

Many other large e/m-commerce operators have lost no time recruiting more users by launching similar mobile IM tools, such as Alibaba’s Laiwang, Netease’s Yixin and Suning’s Yunxin. They’ve also made efforts to partner with telcos to lower the traffic threshold to acquire mobile users. Even though Alibaba is the market leader in e-commerce for desktop user  , it still needs to catch up  in the mobile  internet users . in 2013/14 , in collaboration with China Unicom and China Mobile, Taobao  (Alibaba’s online shopping website  launched a “free traffic” plan by subsidizing users of mobile Taobao and Laiwang  in some cities with 2GB of free traffic per month.

As e/m -commerce in China enters a more mature phase, the focus is now  shifting towards the logistics front, including timely delivery of goods and low-cost storage for sellers. The trend of  service integration will likely continue  and  Alibaba  is  playing the leading role  from China .

Today both Consumers and Marketers are increasingly surfing information and connecting with each other through the technological platform. They blog and are quick to share their views especially with easy access both through the desktop and from their mobile gadgets and Smartphones. The mobile enabled technology has brought on a mobility revolution which add on with the social web and has brought forth a revolutionary transformation, namely;   The Technological Convergence of Mobility and Social Networking 

The whole new transformation is the integration process of both Mobile and social networking technologies where one or more individuals of similar interests or commonalities, conversing and connecting with one another using social media platform with their mobile phone, very much like web based social networking, mobile social networking occurs in virtual communities. Successful enterprises and marketers must therefore find new strategies to engage to consumers. The requirement to remain innovative and ahead of the latest trends has encouraged brands to implement mobile applications and online platforms more and more. 

New technologies that are frequently being used by people to communicate like sms, mobile  messaging ,video chat ,  tweeting and micro blogging while on the move will be of utmost significance for enhancing your brand’s interaction with consumers, especially when you are looking to achieve ‘cool’ technological effects for the user. Consumers are savvier nowadays and they prefer to use interactive technologies which enhanced their profile in front of their friends and associates. Therefore, businesses will need to understand the urgency to use mobile initiatives and social networking to engage with consumers as it will lead to improved sales and important customer feedbacks. However, how can you find  the perfect balance between engagement, social media and mobility?

Statistics shows, how much the Internet and the use of social media has grown over the years. Having a website has become a necessity for both large corporations and small businesses and it stages a major role in the social Web. Now most businesses and professionals realized that the Mobile  Social Web is here to stay and  are scrambling to adapt  and find new  ways  to tap into  the market and to be part of the system. It ensures a better chance of survival in the world of business , and they  feel the need to identify  the structure and the tools  necessary  to build new sales  framework and approach  that  will properly addresses the future of this  World that  has gone mobile 

Mobile Social Media is the new mind-blowing wave in internet technology. It is an interactive conversational system that allows people to get together and socialize, learn, and/or advertise their business ideas or products all at the same time. You can directly converse and get feedback from your audiences. People are more comfortable doing business with someone they can interact with instead of just a name on a screen or a black and white static advertisement. This book explores different options behind using the mobile social web to supplement your business development in business to consumer, consumer to consumer and business to business conversation.

This is the book which will answer all your questions and also introduce the fundamental marketing concept you need to know in order to  build an effective Social Media marketing strategy in order to achieve your goal. These instructions will teach and guide you through the knowledge of online marketing and steps on use of mobile social media tools and “why” mobile social media is the strategy which you should go by. Its goals is to provide several ways for businesses and professional to have a more effective online presence from local, across borders to Asia pacific region and towards the World including applying Chinese new influencing methods in Social media.

You will understand how to integrate the mobile and social networking into your marketing plans. This is by using the latest social media tools like Quick response (QR ) code , mobile apps, location-based marketing and others to increase your sales and revenue and with the understanding of which tools will suit your marketing purpose. Follow these guidelines to set up your own social strategies and explore the advantages how mobile social media can bring to your marketing efforts and to the well development of your business.


	Learn which tools to use, where to find and how to engage profitable target markets with mobile marketing + social networking 

	Set your level of commitment ,as this books will outline how to improvise  businesses  for success in Mobile + Social Media 

	Discuss ROI ,and characteristics of parallel Mobile social media practice between the Western and China’s Social Landscape in order to identify  their differences to tweak your marketing plan 



CHAPTER 1

Web 2 Convergence with Cloud Computing

Understanding  the Mobile Internet World 

The key to making your business successful is to use the Web 2.0 with the aid of Mobile Social Media sites. For those who are just beginning their online marketing or advertising journey, it is important to note that Web 2.0 and Social Media are one and the same. Social sites are an excellent way to get personal referrals by “word of mouth” and works well with mobile technology, which are the new wave of the future.

Marketers and enterprises are encourage to resolve yourself to fully embrace the new technologies and to integrate them into your business; from your marketing, to how you interact with customers and staff, to how you manage your marketing and administrative tasks and to operate your business, etc.

This integration which include social media marketing  with mobile marketing technology and taking advantage of all the benefits that today’s technologies have to offer, including: webinars and other types of virtual events  social networking , mobile apps technology ,cloud computing any other type of technology that will help you increase  productivity, efficiency and profitability. 

Enterprises which are late to embrace such technology will be left behind very quickly because between year 2012 to 2015 will be a major ‘game-changing’ period for how business is being conducted. Mobile social media technology in particular is having significant impact on the way people live and the way how businesses are being conducted today.

People who are looking to buy products are more likely to buy from someone whom they have interacted with instead of a complete stranger. The client would have more trust in the person whom he knows better. Whether they are buying online or in person, they feel more comfortable doing business with a name they recognize or have knowledge of. Times are changing and the movement is on the internet.

Many, like you, may not be aware of the history of the Social Media era and how it came about. Most people who were dealing online witnessed it; they were victims of or have at least heard about the “dot com bubble” bursting in the fall of 2001. Fortunes that had been made over the internet were all lost overnight, in the blink of an eye. The bubble was a passing fad that went away quickly leaving many were left delusional and some with empty pockets.

For some people, it seemed as though the sky was falling and the world was coming to an end. One day everything was fine and their business is steadily getting better. However, the next day it was gone. The World Wide Web was blamed for the fallout since many thought it was just a splash in the pan; the idea that it had been an over-hyped scheme but the crash was irrefutable proof. 

There were survivors of the 2001 dot com burst and these survivors had important things in common. Believers insisted that the World Wide Web was more important than ever and had a very bright future. These people hung in there and today, they are successful internet marketers.

One of those who saw the results of the 2001 dot com burst as a ‘glass half full’ rather than a ‘glass half empty’ was a man by the name of Tim O’Reilly. O’Reilly of O’Reilly Media, met with Dale Dougherty of Media Live International in 2004. 

Tim O’Reilly defines Web 2.0 as: "Web 2.0 is the business revolution in the computer industry caused by the move to the internet as a platform, and an attempt to understand the rules for success on that new platform.”

There are many rules to follow if you wish to be successful online but there is one important rule you must follow.

“You must build applications that harness network effects to build themselves larger and better as the usage by people increases.”

Web 2.0 can be viewed as an upgrade to the World Wide Web. It is still the web but a new, improved, and more interactive version. New technologies such as blogs, social bookmarking, wikis, podcasts and RSS feeds are just some of the few technologies that are shaping the direction of a Social Media Strategy. There are obvious differences between Web 1.0 (the web prior to the conception of Web 2.0) and Web 2.0. Some of these differences on the evolvement include following examples:


	DoubleClick has been replaced by Google AdSense, as Google took over the company

	Britannica Online was replaced by Wikipedia –providing easy online access 

	Personal Web Pages were replaced by Blogs for bloggers to join the conversation 

	Content Management Systems were replaced by Wikis

	Directories were replaced by Tagging which simply easy search and categorization 



These demonstrate the essence of Web 2.0. Instead of suffering the fate of the other Dot Coms, they thrived and survive through the downturn by applying the new principles of Web 2.0. Their success is so widely known that they signify the changes in strategies and the embracing Web 2 principles.

[image: 662px-Cloud_computing_svg.png]

Web 1.0 is more about website building and the adaptation to the faster broadband speed in comparison to dial up ISP. Software publishers and webhosting companieswere some of the earliest developer and major user of Web 1.0, trying their business strategies by introducing web hosting business for website site developers to help companies more efficiently manage new online business processes.

If you look carefully, you will notice other differences between Web 1.0 and Web 2.0. Web 1.0 was driven and controlled by the ‘powers-that-be’ and Web 2.0 is driven by users. This makes a huge difference. This power shift is making Web 2.0 more and more user friendly while making it more and more accessible for just average user.

With the introduction of Web 2.0, it comes with rapid adoption of broadband super-speed connections;the Internet has become much more than an online business website to make an online purchase. It has become a gathering place where social communities are formed, personal information is shared, and people dialogue and make straight acquaintances. Community engagement become one of the major mechanisms used in social networking platform to promote online gaming and commerce and digital media products starts to become popular.

Today anybody with a new media idea, a few dollars and just a little know-how, can build a Web 2.0 website that is completely interactive and turn it into a money-making enterprise. All you need is an idea and the drive to succeed. While we are elaborating on web 2 .0, Web 3.0 is already out but is still in its infant stages, with cloud computing also in the horizon complementing with web 3.0. The new advancement has seen great development in cloud computing where Social media sites are usually using the cloud computing platform to support their activities providingfree online storage services, and it enables users to tap into software and services stored in data centers rather than on a user's PC.

For Web 3.0, users will experience easier accessibility of their acquired data through remote cloud sitesvia their mobile internet devices, users will be able to experience the Web on a phone, or move from device to device, instead of being limited to a PC. For this reason  the high speed broadband  that supported the Web 2.0 may not be enough to uphold the web infrastructure, it requires.Web 3.0 will be able to utilise the tools for both Web 1.0 and 2.0 and enable them to be used for mobile platform. While Mobile tools like text messaging, tablet and smartphone application, geolocation and application will be enhanced with better features with Web 3.0.

Therefore, there are further developments which are foreseen to happen before Web 3.0 become the New Internet multiplatform paradigm.

For now, we will take a brief look at some of the upcoming trends and technologies and how is Web 3.0 going to change the landscape.

Today you do not necessarily always need a Notebook in order to browse the Web. Web Browsers can be accessed almost everywhere –from gaming consoles (Wii and PS3),iPad Tablet, Android Smartphones to even Smart televisions.

Web 3.0, also known as the semantic web or the meaning of data – represent a web were the context of content is defined by data. This refers to the web study of interlinked documents accessed via the Internet. Web pages are generally written in HTML,which describes the structure of information i.e the syntax but not the semantics. But if the computers can understand the meaning behind the information then this can help us in an effective way to work with the information that we are looking for. Web 3.0 in simple terms means a web capable of reading and understanding content and context.

So, when a computer understands what data means, it can do intelligent analysis; do speculative reasoning and combination of simple web search to derive the result. The Web browser will therefore become smarter as it is able to learn based on the information you search and share meanwhile with more accessibility and flexibility in its infrastructure, it will be become more compatible with mobile technology.

If computers can understand and diagnose the meaning behind the semantic data then they can speculate what we are interested in and can serve to help us better find what we want. This is really what Web 3.0- the semantic web is all about.

Cloud computing 

A major benefit to all web users of Web 3.0 is its abilityof being able to access data from anywhere through the cloud platform. This is mainly driven by the technological advancement in mobile enabled device like the iPad and Smartphone and cloud applications. 

The main idea is to make sure that the users can access as much data as possible from anywhere, not just their home and even from Smart television where social networking, and search function can also be done from your television from smart multimedia device in the comfort of your living room.
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Cloud computing 

Recently there has been quite a lot of buzz about cloud computing. In this book, we will discuss in more details on the architecture of Cloud computing in the final chapter, here at this point we will briefly explain on how the technology works.

Cloud computing will permit users to access and utilize certain applications on any personal computer. These applications do not require to be installed on a laptop or computer. As long as the device has internet access, it can access the Cloud.

The flexibility of accessing the Cloud is that it does not require a specific laptop or computer or location to access to your cloud account. In commercial terms it is a “Log-in on the Move”- an on-demand computing where the user can access to applications, computing resources and services by Cloud’s service provider via the Internet. Users are allowed to Plug–in to the cloud for their infrastructure services, platform (operating system) services, or software services (such as SaaS apps), treating the "cloud" much as they would an internal data center.
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