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Praise for Super Da’wah: How to Invite Super Crowds to Your Super Message


“Hafihz takes the field of Islamic Marketing to new heights.”


Dr Baker Alserhan


President, International Islamic Marketing Association (IIMA)


Author, The Principles of Islamic Marketing


www.iimassociation.com


“The author has created a book that unsettles and enlightens. This is not a book for the faint hearted; it challenges our self-created perceptions of our motives, our actions and our very selves. It forces us to see our actions and the likely outcome from the outside. It asks, and answers, why do we speak to a small audience, why do we stay in the shadows or behind the scenes whilst others become the global voice of Islam? A lesser book with this message would leave people discouraged but the author has provided both the pain of self-awareness and the healing light of accessible knowledge. In an easy to understand manner he describes the incremental steps that need to be taken to move beyond our comfort zone to create a greater good. Super Da’wah instructs on how to manage concerns of ego and self- aggrandizement, and how to stay true to ones principles while using the tools of marketing to spread the word of Islam to a global audience. This book will serve its core purpose well: the professionalization of da’wah. It will also be read widely by Muslims and non-Muslims who have an interest harnessing the tools of Marketing and Strategy to promote a value based message. As Director of Business Strategy for the International Islamic Marketing Association, I will apply what I have learned from this book in my day-to-day work. I strongly encourage readers from all religions and none to read and learn from this excellent book.”


Ronald j. Doherty


Director, Business Strategy & Communications, IIMA


www.iimassociation.com


“Finally, a book that brings together biographical insights, marketing strategies and Islamic missionary work! Nurhafihz's Super Da'wah is a must have for anyone looking to enhance their efforts to reach out to as many people to the Path of Righteous and Truth. This is not a book to be read at one go and then put aside. It is a guide, a wealth of advice, a set of pointers, a road map, a compass, a record of exploration and a companion to be looked at and thought about now and again as we all seek to invite Mankind to the Eternal Message of Islam.”


Associate Professor Khairudin Aljunied


National University of Singapore


www.deenrevival.com


“The author highlights in this book some tremendous gems of practical knowledge on how to reach out more effectively to your intended audience and how to leave behind a lasting impact.”


Ustaz Mizi Wahid


CEO, Safinah Institute


www.safinah.sg


“This book is a must read for asatizah or activists who aspire to make meaningful impact in da’wah work. The success of da’wah work does not depend on its content only, but also on good delivery and promotion. It also cannot rely on traditional Islamic studies materials, but also relevant contemporary disciplines. It is on the above two accounts that this book is a significant and important contribution. It infuses insights from marketing study in da’wah work in a very simple and easy to understand manner. There is a big void of materials that seek to offer a multi-disciplinary approach to doing da’wah, especially from the perspectives of various management and business studies. Thus, the effort made by the author to publish this work is highly commendable and more contributions like this are welcomed.”


Ustaz Dr Muhammad Haniff Hassan


Fellow, RSIS-NTU


www.haniff.sg


“Prophet Muhammad once said, “Wisdom is the lost treasure for Muslim. Wherever and whenever he finds it, he is more than entitled for it.” This book, though small in size, is a treasure trove for those who aspire to maximize the effectiveness of their da’wah. Written in an easily readable language, it enhances understanding and is a delight for the mind. I have known the author for about five years. He is a bright and multi-talented young man who is always on a constant lookout for ways to do things better and more effectively. His nimble mind is almost always on creative mode. The result of which is this wonderful book you are holding, which I believe is the first in the market. Even though he is not an ustaz, his insights on improving da’wah to a level he calls super da’wah are very useful to asatizah. I am sure this book will be a constant invaluable companion to all da’i.”


Ustaz Dr Firdaus Yahya


Founder and Manager, Darul Huffaz Learning Centre


www.darulhuffaz.sg


“Alhamdulillah the author has successfully analyzed one area that has often been left out or not been given much attention by da’i. This book should be used as a guide by both aspiring and experienced da’i and asatizah. When I first attempted to acquaint myself with da’wah, I often relied on trial and error as I was unaware if there was any particular concept that could be used as a guide. This book distinctly clarifies a huge part of what I had ventured from the perspective of effective marketing strategy. Many people have the misconception that marketing strategy is not relevant to da’wah. The author has effectively proven otherwise and enlightened us through this book how essential marketing strategy is in da’wah. Marketing is explained in simple terms that can be easily understood by all da’i who have no background knowledge of marketing. By reading this book, asatizah will be able to gain useful insights and practical tips on how they can use marketing strategy to carry out da’wah. I would definitely recommend this book to all beginning asatizah as a reference for strategies to carry out da’wah.”


Ustaz Syed Mustafa Alsagoff


Mudir, Alsagoff Arab School


www.alsagoff.edu.sg




In the hope to receive His Mercy.




“Invite all to the Way of thy Lord


with wisdom


and beautiful preaching…”


(Quran, 16:125)




Introducing a Familiar Friend


Let’s meet Ahmad.


Ahmad has just graduated in Islamic studies from a reputable Islamic University. Armed with his knowledge and a sincere conviction to communicate the true meaning of Islam and how it is a blessing to all, he returns home and decides to run his own classes. He wants to do da’wah, the inviting of others to his message and become a da’i: a caller to the message. In his case, the message is Islam. So he gets the help of his friends to set up a website, and starts promoting his Fiqh and Sirah classes in his Facebook page. Sometimes he promotes them in the local newspapers too and waits for what he hopes to be a good response. He starts teaching small classes and he feels good. During the weekends, he surfs YouTube and watches some of the better-known asatizah from abroad delivering talks to a theatre full of people. He is optimistic that he can do the same. He is still motivated.


Fast forward two years later, and Ahmad is still teaching the same small classes. Intake numbers haven’t been smooth; when there isn’t any student, he would move right along and set up another new class of a different topic in order to generate new interest. He is less motivated now than he was before. However, he has learnt to feel contented with what he has. After all, it’s not about the masses, but the one or two hearts he’s managed to change.


So he says.


The Myths


Why are some asatizah more popular than others? Could it be just their rizq or the provisions that God has given them, and nothing else? Why is it that we find hundreds, or even thousands of people attending their talks, yet when we try to do the same thing we struggle to even get a classroom full of people? Is all that popularity they have even important to begin with? Isn’t da’wah supposed to be done with sincerity and not to expect such fame and stardom?


Why Popularity Matters


Many things are wrong with the questions above.


First, let’s talk about why popularity matters in da’wah. The fundamental mission of da’wah is to invite people towards God. You have your message and your intention is clear. However, how can any form of da’wah be considered effective if we are not able to gather the numbers in the first place, for them to be able to listen to our message? How can our message reach their hearts when the people are not present to receive it?


The argument that numbers don’t matter simply doesn’t make sense. We can certainly agree that popularity is never the main intention of da’wah; any da’i who sets off the path to become a celebrity is doomed to fail, if not in this world, then the hereafter. However, popularity is the means towards the end objective of da’wah, and a necessary means at that. Changing of hearts is God’s work. However, your role as the da’i is to facilitate this process, and part of this is to spread your message effectively to as many people as you possibly can.


It’s because of this lack of understanding of why the numbers matter, and that these numbers can be replicated if da’wah is coupled with sound marketing, which is why I chose to write this book. Firstly I will tell you what this book is not about. This book is not about questioning the knowledge the da’i has. The da’i, before attempting to invite others to his message, must have undergone a considerable amount of time and training in acquiring the necessary knowledge, and thereafter acting upon it, before attempting to invite others to it. Having said that, anyone who attempts to use the strategies mentioned in this book, without having real knowledge of the facts he is delivering due to his lack of real educational background and training, will only pass off as a salesperson at best. However his da’wah will not be effective.


This book will also not question the intentions of the da’i and his listeners. The intention in da’wah must no doubt be to get closer to God and this is applicable for both the da’i and his listeners. Intentions can only be advised but not assessed with certainty. We have good faith that all da’is mentioned in this book have sound intentions to do good and also have the required qualified knowledge of what they are sharing to do so.


Super Da’wah Can Be Explained, and Replicated


Instead, this is a book on strategies and techniques, on the actions that can be replicated to do Super Da’wah. They have been repackaged too in simpler forms so that by not seeing too much technical marketing jargons, you can thus focus your reading on what’s important: understanding and application. However, if you still wish to learn which exact marketing concepts were applied to the chapter, then the "Super Da'wah Decoded" section at the end of the chapter is for you. The concepts explained in this section are in italics and are adapted from The American Marketing Association, one of the world’s most credible scholarly marketing resources, as well as Professors Philip Kotler and Kevin Lane Keller, regarded as two of the world’s leading authorities on marketing from their book Marketing Management, 14th edition (Kotler and Keller, 2012).


Above all, this is a book to explain to you how it is some asatizah are able to become extremely popular, and how you can apply the same strategies so that more people can benefit from your message. And we are not talking about those specific asatizah who are known in society due to the roles assigned to them in their professions, which would then automatically make them reference points. Instead, we are talking about you, the one who wants to change the world with your message, from ground up. It’s about sharing sound marketing strategies in which those popular asatizah, intentionally or otherwise, have learnt to master, and now it’s your turn to do the same.


Who Is the Super Da'i


There are some parts of the world where such crowds have been institutionalized; people living in those regions attend such gatherings of knowledge throughout their lives almost as a matter of necessity. Hence these crowds gather organically.


However in many other parts of the secular world, such phenomenon does not occur naturally. Da’is in these regions have to couple their knowledge with considerable marketing effort in order to spread the message amidst the many distractions and restrictions they find themselves in. Some are naturally gifted and know their marketing well while others go through a process of trial and error till they succeed. The point here is that the knowledge to garner such popularity already exists in the marketing sciences, and it is only a matter of applying them to the context of da’wah can we then replicate the same success. In today’s highly connected world where worldly distractions are aplenty, this book is a pressing need.


Is this book exclusively for asatizah? Well, kind of, because the many examples illustrated in this book are meant for asatizah to learn how to implement the marketing strategies mentioned. It is worth highlighting at this point that in most part this book will be addressing you as an asatizah: someone trained in the Islamic religious texts and sciences. However if you are not an asatizah, but an individual or even an organization, and you wish to also harness the power of large crowds to spread your own message, then you can still use the strategies shared in this book and apply them to suit your context. Just change da’wah to invite, and da’i to speaker or organization, and this book is your guide to becoming a super influencer.


If you have attended a basic marketing course, then it would probably be easier for you to connect the dots between da’wah and marketing, and you’d probably be on your way towards creating your own Super Da'wah. Have those master da’is whom we all know actually taken any forms of marketing courses? Maybe. Or perhaps they have strong marketing agents behind them managing their careers. Or it could be that they are just naturally skilled marketers who are able to connect the dots on their own. However, connecting the dots may not come naturally to all of us, which is where this book comes in handy. If you’ve never taken any marketing course, then this book is certainly for you. In fact, beyond this book, I would highly encourage you to take up a course on marketing to strengthen your knowledge on the concepts I’m about to share here.
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